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PRECIPITATED CHALK 


An American Chalk 
for American Industry 














Every Drug, Dentifrice and 
Cosmetic manufacturer should 
have a copy of ‘Precipitated 
Chalk for American Industry.” 
This 48-page booklet gives the 
facts about each grade of SNOW 
TOP Precipitated Chalk, their 
specifications, new uses and 


/ other pertinent information. 






/ Also available are new pam- 
Sy . / phlets, each discussing an indi- 

ae ‘i vidual property of SNOW TOP 
7 and each circular containing a 


= / sample of SNOW TOP in a 


cellophane envelope. 










/ If you manufacture a denti- 





/  frice, tablets, cosmetics or phar- 






maceuticals requiring precipi- 






tated chalk, there is a grade of 
SNOW TOP that will best serve 
your purpose. Write for this 












literature today. 


INDUSTRIAL CHEMICAL SALES 


So tv tet oN WwW £ Ss -oeewe @ UN ETA PS. P AND PADELER 





COMPANY i 
230 Park Avenue - - . - - - New York City 


bea iter. Velie) : PHILADELPHIA CLEVELAND 
35 E. Wacker Drive 1322 Widener Bidg. 417 Schofield Bidg 











Products that contribute to the comfort and well-being of mankind are indispensable. So, too, 


the closures which provide beauty and protection for containers of glass . . . lithographed Phoenix Metal 


Caps. For beauty and protection, they're the tops! 


PHOENIX METAL CAP CO. Plants: 2444 W. Sixteenth St., Chicago; 3720 Fourteenth Ave., Brooklyn 
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UNIFORMITY BRINGS REPEAT ORDERS 
..- STANDARD WHITE OILS PROVIDE 
THIS QUALITY! 


SooNER OR LATER, the products you sell are 
used up and your customers will want more. Will 
they continue to patronize you? 

They will—if they like your products—and if 
they are sure their next purchase will be as sat- a 
isfactory as the first. It pays to hold to high, \ 
uniform and dependable quality. os 

; “e 

That is why so many drug and cosmetic ~ 
manufacturers rely on the finest basic ingre- 5 
dients—Standard White Oils—and stay with them. 
Standard offers you a wide range of White Oils, 
all laboratory controlled to an unvarying level of 
refinement, color and purity. Because they are 
always available, close at hand when and as you 

need them, they can save you time and money. 

Call your local Standard Oil (Ind.) office for 
detailed information and prices—and standardize 
on uniformity. 
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HE purity, lightness, strength, and economy of Alcoa Aluminum 
Tubes are now available to ail types of tooth pastes .. . and to 
scores of other products for which plain Aluminum may be unsuit- 
able. Interior coatings have completely changed the tube picture. 
Inside-coated Aluminum tubes are inert to acid and alkaline 
products. The coatings have no effect whatsoever on the product 
itself, nor are they affected by its ingredients. They are as non-toxic 
as Aluminum itself, 100% safe for the user. 
Perhaps your product, like many others, does not require an 
inside-coated Aluminum Tube. Plain Aluminum may be wholly 
satisfactory. It is easy to find out. Send a sample to test and we will 


gladly tell you whether a plain or coated Alcoa Tube is indicated. 
ALUMINUM ComPany OF AMERICA, 1913 Gulf Bldg., Pittsburgh, Pa. 
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These products may now 
be packed in interior-coated 


ALCOA ALUMINUM TUBES 


Brush Type Shave Creams 
Tooth Pastes, Acid or Alkaline 
Astringent Creams 
Antiseptic Ointments 
Pharmaceutical Ointments 
Mercurial Ointments 
Contraceptives 

Facial Mud Masks 
Mechanics’ Soft Hand Soap 
Cold Creams (Facial) 
Mascara 

Vitamin Skin Creams 
Shampoo Creams 























LCOA ALUMINUM TUBES 
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For years perrol has maintained its undisputed repu- 
tation as the outstanding American specialty. Perrol 
is the primary basic note of floral odors. Alone, it be- 
comes a beautiful flowery perfume. Alone, it is a most 
effective odor for creams. In a modified version, it 
is ideal for powders. Primarily, it is a most valuable 
ingredient in original compositions to attain the true 


floweriness of fresh cut blossoms. 











little out of the ordinary 


It isn’t often that we have a problem like perfum- 
ing the Mall of the New York World’s Fair, but we 
have also satisfactorily solved, for many manu- 
facturers, many perfuming problems equally 


important altho perhaps less spectacular. 


VAN AMERINGEN-HAEBLER, INC. 


$15 Fourth Avenue 
N E W Y OR K cry 





ADVANTAGES 
of Using 


KELGIN 











Tooth Paste 





ERE are some of the advantages 

you get when you use KELGIN as 
the suspending agent for the insoluble 
cleansing material in TOOTH PASTE: 


1. Holds insoluble material in good suspension. 


2. Gives the paste the correct body and con- 
sistency. 

3. Simplifies manufacturing procedure—no pre- 
paring or processing of suspending agent 
necessary—KELGIN is ready for immediate 
use. 


4. LOWERS manufacturing COSTS as only a very 
small amount of KELGIN is required. 


5. Will NOT attack or corrode the tube. 


We invite you to consult our technical 
staff, maintained for cooperation with 
users of KELGIN. All work done is held 
in strict confidence. 


COSMETIC AND 


“"'/ KELCO COM PANY, 31 Nassau St., NEW YORK 


WY 75 E. Wacker Drive, CHICAGO — 530 West 6th St., LOS ANGELES 
MANUFACTURERS of QUALITY ALGINATE PRODUCTS 
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Cor Drotection’s Sake..7Wey TAKE NO CHANCE 


Sano aunt 


SYLPHSEAL* bands have simplified the closure problem on 
this group of bottles of well-known, fine old remedies. 4 No 
matter where their destination, or what handling they receive, 
the closures are securely sealed with SYLPHSEAL bands to 
prevent leakage or evaporation. @ These inexpensive, self- 
sealing bands are modern, durable and uniform. A high 
degree of accuracy in manufacture assures a perfect seal. 





The discriminating buyer knows when a bottle is fitted with 
SYLPHSEAL bands the contents are the original products 
packaged. This helps build repeat sales. 4 Then too — 
SYLPHSEAL bands are decorative, and when printed with 
trade name have additional advertising value. @ Send us 
your bottles with closures for sample fitting of SYLPHSEAL 


bands — no expense involved. *Reg. U. S. Pat. Off. 


Manufactured by 


SYLVANIA INDUSTRIAL CORPORATION 


Executive and Sales Offices: 122 E. 42nd Street, New York 


Branches or Representatives: 
ATLANTA, GA. . 78 Marietta Street 
BOSTON, MASS. 201 Devonshire Street 
CHICAGO, ILL. 427 W. Randolph Street 
DALLAS, TEX. . . 809 Santa Fe Building 
PHILA., PA. . 260 South Broad Street 





Works: Fredericksburg, Va. 


Pacific Coast: 
Blake, Moffitt & Towne 
Offices & Warehouses in Principal Cities 


Also Distributed by 


MUNDET CORK CORPORATION 
BROOKLYN, N. Y. 





MANUFACTURERS OF SYLVANIA CELLOPHANE 


134 The Drug and Cosmetic Industry 


Aug. ’39: 45, 2 























A 





CALLING ALL 
PERFUMERS! 








DO YOU KNOW that the “DD & O” 


organization is at your service, ready and willing to work with you 
— &} —— = increating successful odors for any purpose you have in mind? 


All consultation work is held in strict confidence. 


Let us hear from you. 
fe 


We are headquarters for the 


Aromatic Chemicals and Perfume Specialties of 


FABRIOQUES DE LAIRE 


Issy, France 


offering, among a host of other well-known specialties, 
CINNAMYLAL... to be used everywhere, for increased floweriness 
VASGMEIS .« cess new synthetic Jasmin, very similar to the natural 
HABANA P-8....a delightful cigar box aroma, useful in woody perfumes 


LILAS TRIPLE ... widely used in fine perfumes 


DODGE & OLCOTT COMPANY 


180 VARICK STREET, NEW YORK, N. Y. 
BOSTON CHICAGO @ PHILADELPHIA 9 ST. LOUIS a LOS ANGELES 


Plant and Laboratories . . . Bayonne, N. J. 
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VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) @ POWDER 
BOX COVERS @ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JARCAPS @ METAL NOVELTIES TO ORDER 























IPSTICK CONTAINERS 
BY BRIDOGEP OB 


Bridgeport manufactures all types of lipstick containers. In addition to 
the high grade swivel and automatic type containers, Bridgeport pro- 
duces superior slide-type cases for the popular-priced field designed 


to meet the special requirements of particular lipstick manufacturers. 


THE BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT *PHONE: BRIDGEPORT 3-3125 CONNECTICUT 


Cee LISHED 1909 Er 
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The LABEL 
BEHIND Y(}|JR LABEL 


Your customers reorder because they are satisfied with your products. 
They trust your label. To justify their trust, you put into your 
product the highest quality ingredients obtainable. . . ingredients 
with a label you can trust. 





When it comes to botanically-derived items; alkaloids, resins, solid 
and powdered extracts, oleo-resins, etc., you can fully rely upon 
those produced under the Penick label by the. . 


PENICK MANUFACTURING DEPARTMENT 


Complete scientific control of all produc- 
tion processes, supervision by a staff of 
specially trained men, a special analytical 
and research laboratory, tremendous physi- 
cal facilities ...all combine toward one 
end quality. Little wonder that so many 
pharmaceutical and other manufacturing 
firms so confidently place their label over 
the Penick label on: 








ALOIN U.S.P. HYDRASTINE (WHITE) 
BERBERINE BISULPHATE HYDRASTINE HYDROCHLORIDE 
BERBERINE HYDROCHLORIDE NF. 
BERBERINE SULPHATE 
CHRYSAROBIN 


HYDRASTINE SULPHATE 
PILOCARPINE HYDROCHLORIDE 
N.F, 





COLCHICINE U.S.P. PILOCARPINE NITRATE U.S.P. 
DERRIS EXTRACT PODOPHYLIN U.S.P. 
YDROCHLORIDE 
RENEE. Craters PYREFUME (PYRETHRUM EXT.) 
EPHEDRINE U.S.P. 
ROTENONE 
EPHEDRINE HYDROCHLORIDE 
USP. SALICIN. NF. 


EPHEDRINE SULPHATE U.S.P. SCAMMONY RESIN N.F. 


HIGH POTENCY FISH LIVER OILS c SOLID AND POWDERED EXTRACTS 


&. BB. PENICK & COMPANY 


132 NASSAU STREET, NEW YORK 1228 W. KINZIE STREET, CHICAGO 


THE WORLD’S LARGEST BOTANICAL DRUG HOUSE 












COMPLETE ,_, 
RESPONSIBILITY 





@ Beyond either horizon—past the point where those ribbons of glistening steel 


meet the sky—are the borders of his domain. Within these borders, a lone stationmaster 


accepts Complete Responsibility for the safety of everything that rolls over his tracks. 


@ Complete, undivided responsibility is just 
as important in selecting a source for your 
container and closure requirements as it is 
in dispatching trains or running a battle fleet. 


Here at Anchor Hocking—backing up 
the trained salesman who calls on you—is 


every modern facility for serving g you better. 


Experts on every phase of packaging ars 


cats , research... engineering... designers...and 
Anchor Hocking is thoroughly equipped, 2 = ™ 


: ‘ merchandising experts, are at your beck 
reliable and capable of accepting complete : “= : ied. 


and call. 
the slightest obligation. Bring in your 
problems, we’re sure we can bring back 


nine... 7 : These services are yours, without 
responsibility for your packaging require- / 


ments—from container to closure to carton. 


All in all, Anchor Hocking is simply _ the answer. A letter or phone call means 


this—a good outfit to do business with. action at Anchor Hocking. 





ANCHOR HOCKING PRODUCTS AND SERVICES 


P & P WARE 
FOOD CONTAINERS 
LIQUOR & WINE BOTTLES 
BEER AND BEVERAGE BOTTLES 
THIN-BLOWN PACKERS’ TUMBLERS 
GLASS PREMIUM WARE 
TABLEWARE PROCESSING EQUIPMENT; for processing 
HOTEL, BAR & RESTAURANT WARE glass-packed products 
GLASS FOR INDUSTRIAL USES * * * 

* * * RESEARCH & ENGINEERING STAFF 
CLOSURES: metal and molded; air-tight EXPERIMENTAL & TESTING LABORATORIES 
and vacuum; friction, screw and lug types DESIGN SERVICE 


ANCHOR HOCKING GLASS CORPORATION, Lancaster, Ohio 
ANCHOR CAP & CLOSURE CORPORATION, 


AMERSEAL NOZZLES—for cans containing 
liquids 

AMERSEAL BOXES—for waxes, pastes and 
semi-solids 

SEALING MACHINES; hand, foot and semi- 
automatic types 


Closure i 0% 
ong Island City, N. Y. and Toronto, Canada 


© cto Mock 


-an unbeatable combination Lis) 


Illustrated are two of Anchor Hocking’s popular line 
of Magnesia Ovals available in a complete line of sizes. 
These bottles are sealed with Anchor Improved C. T. Caps. 












































+ IT’S MARVELOUS HOW THIS 
DU PONT AROMATIC CONTINUES TO 
ENJOY SUCH REMARKABLE 

POPULARITY 


ROSE BOSPHORE was one of the first 
odors in the Du Pont Aromatics line. And 
today, years later, it is still as popular 
as ever. In fact, we don't believe ROSE 
BOSPHORE will ever:Jose its appeal. 
ROSE BOSPHORE is timeless—unaffect- 
ed by trends—will. continue to be an 
important staple as long as rose con- 
tinues to be thé principal component 
of bouquets. : 
It can be used in powders, perfumes, 
toilet water, creams and emulsions. ROSE 
BOSPHORE sells for $16.00 per pound; 
trial ounce $1.10. Write: E. |. Du Pont 
de Nemours, & Company, Inc., Fine 


Chemicals t ilmington, Del. 






Du Pont also 


utility rose odor ; 
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No Skimping! 


To the unobservant eye, 
NEW PERFECTION may look 
pretty much like a thousand 
and one other droppers. But 
if you sat in judgment on 
droppers of all kinds, or were 
looking for an explanation 
why ONE gives so much less 
trouble than another, you'd 
discover some very interesting 
things. 

You would notice the scien- 
tifically compounded bulb, 
made from natural rubber or 
Amekine (100° synthetic) to 
the most minute exactness, to 
give a perfectly tight, leak- 
proof fit within the cap. An 
analysis would show high age 
resisting properties, to insure 
good service under changing 
temperature and climatic 


Throughout, you would observe a conspicuous absence of 
any attempt at skimping, either on materials or labor—a 
generous and skilful use of both to make the highest 
quality dropper parts ever offered discriminating manu- 


facturers and users. 


PENNSYLVANIA GLASS PRODUCTS CO. 


418-20 N. CRAIG ST. 

















conditions. You would see 
that the groove at the inser- 
tion hole is designed to make 
a perfect union with the flange 
of the dropper glass. (A, B.) 

Inspection of the dropper 
glass, a most important part 
of the dropper fitment, would 
reveal that it is held tightly in 
place, so that it won't come 
loose, even when handling oily 
fluids. Also that it is shaped to 
give maximum strength, and 
is free from sharp edges which 
might injure delicate tissue. 
(D and E) 

Looking at the cap, you 
would notice there is clearance 
between its lower edge and the 
ring on the neck of the bottle. 
This prevents breakage of the 








A 
































= 





Bakelite at this point. (C) 


Z) 





PITTSBURGH, PA., U.S.A. 








Cross-section of NEW PER- 
FECTION Dropping Outfit 


A variety of colors, sizes, styles, shapes and 
materials are offered, to give you the widest 
freedom of choice, to satisfy practical as 
well as esthetic considerations. Tell us 
about your needs, and let us submit, with- 
out obligation on your part, samples, sug- 


gestions and prices. 








Non-rolling, extra depth, bake- 
lite cap; non-swelling, Amekine 
synthetic rubber part, without 
strong odor; Saftee ball glass. 


D. Double shell metal cap: special 
thin flange rubber part; special 
bent glass. 






Regular or acid resisting plastic 
cap; regular rubber part in 
various colors; semi-blunt glass. 


4 Single shell metal cap; clutch 
rubber part; tooled blunt glass. 


5 Fancy colored beetle cap: midg- 
et rubber part; regular straight 
glass. 


Patented in U. S. A., Canada, Great Britain, 
and other countries 


DROPPING 
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CONCENTRONE 


A NEW PRINCIPLE in Perfume fix- 
ation, completely eliminating the 
problems of lasting quality in 


perfume concentrates 


A free sample and infor- 
mation upon request 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 26TH STREET 


CHICAGO: 325 W. HURON STREET Si. SPALL =) 29°53 4B... TE Ste Ries; 
LOS ANGELES: 2800 E. 11TH STREET SOUTH: CANDLER ANNEX BLDG., ATLANTA, GA. 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
295 YOUVILLE SQ., MONTREAL 
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METAL SPECIALTIES 


Division of THE 


MOOSUP PRODUCTS CORP. 


Orfters you its modern facilities in developing and producing 


smart, practical metal containers for cosmetics. 


The office and plant is laid out with its entire 120,000 sq. feet of 
floor space all on one level, with a saw-tooth roof construction 
admitting an abundance of north light, and unlimited water 
power. The latest and most improved manufacturing equipment 
has been installed. Ideal working conditions, in fact, prevail 
throughout this up-to-the-minute plant in its rustic setting. 


Nathan Kasdan is in charge of operations at Moosup. 


At our convenient New York City showrooms located at 500 
Fifth Avenue, J. V. Gartlan and Joseph Leshin stand ready to 
serve you. Direct teletype service from the New York Office to 
the plant at Moosup insures prompt and accurate communication, 


and makes possible prompt deliveries. 


We maintain a staff of trained artist-designers to work with you 


in developing new and salesworthy designs. 


MAJESTIC METAL SPECIALTIES 


DIVISION OF THE MOOSUP PRODUCTS CORP., MOOSUP, CONNECTICUT 
NEW YORK OFFICE and SHOWROOM; 500 FIFTH AVENUE 
The Drug and Cosmetic Industry 139 
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“| MUST HAND IT TO YOU, JIM 
— YOU’RE ALWAYS FIRST 
“THAT'S BECAUSE 


Ed 
WITH NEW CONTAINER IDEAS! | WE ALWAYS WORK WITH 
AMERICAN CAN, 


PAUL!” 

















66 
put the responsibility for new container ideas up to 
the people best suited for the job. That’s the only way! | 
It takes long study to develop container improvements. 
It takes skill and intense interest. American Can | 
Company has all that—plus the ability to work hand in 


glove with us. That’s why I’ve been their customer for 


years—and why I’m first with new container ideas!”’ 


AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 
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A Whale of a Difference! 


The amendment to the Cosmetic Law says: 
“Both containers and cartons, also the cost 
of packaging, are not taxable unless fur- 
nished by the actual manufacturer of the 


article.” So— 


Do your own packaging if you prefer— 
but let Jamieson manufacture your product 
and deliver to you in bulk! ... Or—send 
Jamieson your packaging material and he 


will also complete your packaging. 


As shown in the illustration above (an 
actual case) this can make the difference 
between an Excise Tax cost of $9.60 per 


gross as against 72c per gross! 





Glass-lined tanks of all sizes—automatic 
filling equipment—rigid inspection and con- 
trol at the Jamieson plant in Detroit guar- 
antee uniformity and eliminate unnecessary 
worry. With your product Jamieson-manu- 
factured, you can devote your full time to 
sales and distribution problems (and there 
are plenty of them these days)! 


The C. E. Jamieson & Co. 
plant at Detroit 





WRITE, WIRE OR PHONE JAMIESON 


C. E. Jamieson & Co. 


1962-80 Trombly Ave. 


Branches: San Francisco and Windsor, Canada 
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SERVICE FOR THE TRADE EXCLUSIVELY -- 





COMPACTS... ROUGE & POWDER 


LIPSTICKS .. . CREAM ROUGES 


(All indelible shades — 
onsistencies a la mode 


EYE SHADOWS ... EYEBROW PENCILS 
WATERPROOF MASCARAS 


Our Chemists have been actively cooperating with the Govern- 
ment in the development of the certified colors made manda- 


tory by the New Pure Food, Drug and Cosmetic Act. 


We are in a position to announce that all of our deliveries of 
cosmetics to our customers will meet the law’s requirements as 


fast as these requirements are completely formulated. 


OXZYN COMPANY 














MANUFACTURING ORIGINATORS OF NATURAL ROUGES 
Casitas 9, NEW JERSEY OFFICE: 257 CORNELISON AVE., JERSEY CITY 
CANADIAN OFFICE: 2109 OTTAWA ST., WALKERVILLE, ONT. 

Telephone calls originating in New York will be accommodated 

SINCE 1877 through REctor 2-8360. In Jersey City Phone Delaware 3-2560. 
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YOUR PRODUCT MUST PUT ITS 


eee 


IN TODAY’S 


CELLUPLASTICS 
HYCOLOID * NEOCELL 
CLEARSITE 


HIGHLY COMPETITIVE MARKETS 


If you could be behind the counter of every store that 
sells your product, your sales worries would be over. 
But you can't! Once it leaves your plant your product 
must sell itself except for the help you give it through 
packaging, advertising and display. 


Hygienic Containers are the next thing to personal 
salesmanship. BEAUTIFUL—they command attention 
on shelf or counter. UNBREAKABLE—they insure your 
product during shipment, sale and use. LIGHT- 
WEIGHT—(80% lighter than glass) they save on 
every shipment. They give eye-appeal to any product 








a 


through Color (any color or color combination is pos- 
sible), through Transparency (visual selling), or 
Opacity (you can print right on the package without 


extra label). 


We have added “silent salesmanship” through pack- 
aging to hundreds of products for dozens of compan- 
ies. We can do the same for you. Just tell us what it is 
and we'll package it for modern selling in a Hygienic 
Tube, Vial or Container of Hycoloid or Clearsite. 
Samples and all particulars are available to you — 


just drop us a line, on your letterhead, please. 


TUBE & CONTAINER CORP. 


EXECUTIVE OFFICES AND FACTORY: 44 AVENUE L, NEWARK, N. J. 


N. Y. Sales Office: 626 Fifth Avenue, New York, Tel: Cl 6-2425 
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; = packages are your delivery fleet. And, like a smart store’s 
trucks, they have a double duty. They must not only deliver 
safely and efficiently. They must also have distinctive appear- 
ance that pleases the public’s eye. 

Those specifications call for the modern packaging ma- 
terial... Glass. And that’s a call Owens-Illinois can answer 
to the satisfaction of your production manager, your sales- 
men and your customers. 

We can help you modernize your delivery...with the latest 
stock model or a custom-job designed for you alone. 

Call an Owens-Illinois salesman. The complete packaging 
service he can offer will help you deliver the goods today. 


Owens-Illinois Glass Company, Toledo. 


These smart glass containers for many pharmaceutical 
and cosmetic products show how O-I designers 
combine practical efficiency with eye-catching beauty 
that helps you sell. Both the Boston Round and 
Imperial Oblong have been newly redesigned for 
lighter weight and more streamlined appearance. O-I 


Lustrseal caps complete the package. 
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is timeless in its appeal. The lingering sweetness of its fragrance Is especially 


popular with modern women during the summer and fall. To meet the demand 
for this odor which the coming season will hring, Givaudan offers a new line of 
honeysuckle odors, rivaling the fragrance of the natural Mower. There is a type ( 
ready for use in extracts, toilet waters, powders, or creams. Let us hnow which 


of these products you make and we will submit the right odors. 


AvaAuUdAI- 


DELAWANNA, INC., 80 Fifth Avenue, New York, N.Y. 











PUT ALL THESE ADVANTAGES IN YOUR CREAMS WITH 


@ Givaudan’'s Cetyl Alcohol Pure 
is one of the most valuable and 
useful cosmetic ingredients devel- 
‘oped in recent years. It offers a 
number of advantages that mean 
real improvement — especially in 
the production of creams. Follow- 
ing are some of the reasons why it 
is being used in increasing quan- 
tities by many leading cosmetic 
mecaulgeetarer, a 


Bye hee as 


It improves die texture and 


smoothness of creams. 


It is: odorless, tdateless « and has 
no foreign by-odors. 


It is pure white i in color. 
It contains no palmitic acid or 
other impurities. 
ris uniformly solid material. 
8 the skin a pronounced 


yc pentic value for the 
akin 


It assists materially in stabilizing 
emulsions. 


~ Ttis 100% pure—made from the 


finest ae of spermaceti avail- 
able. é 


Coty! A Alcohol Pure G.D. may be 
used in.a-wide variety. of cream 
types— Vanishing, Cleansing, 
Nourishing, Acid and Shaving 
creams — and also in other prod- 





ucts such as Lotions, Lipsticks, Powders, Shampoos and 
Toilet Soaps. Our staff will be glad to assist you in using 
it correctly in your formulas. 


Send for a complimentary copy of our booklet, 
“Cetyl Alcohol Pure and Its Uses.” It is a useful 
and instructive outline on this important product. 


GIVAUD 


DELAWANNA, I 


SG FIFTmM AVENUE, NEW YORK, N. Y. 


BRANCHES: Philadelphia Los Angeles Cincinnati Detroit Dallas 
Baltimore Chicago SanFrancisco Seattle Montreal Havana 
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PRODUCTS OF QUALITY 


SULFONATED OILS WAXES 


*AQUASOL, *NO-ODOROL CERESINE WAX, ISO BEESWAX, 
U.S. P. BEESWAX 


TAEROSOL WETTING AGENTS 
K. & M. MAGNESIUM 


WATER SOLUBLE GUMS CARBONATE 
ZINC STEARATE K.& M. MAGNESIUM OXIDE 


ZINC OXIDE TALC 


AMERICAN CYANAMID & 
CHEMICAL CORPORATION 


30 Rockefeller Plaza +» New York, N. Y. 


*Registered U. S. Patent Office. tTrade-mark of American Cyanamid & 
Chemical Corporation applied to wetting agents of its own manufacture. 














From Albert Verley, Inc., 
a page for the perfumer’s notebook 


on BMOCESS with the 


Ambre Note .. \. 


Any perfume phantasy — particularly one of the modern 
Oriental types — is greatly enhanced by the judicious in- 
corporation of an Ambre note. It adds character, sweetness, 
and fullness, plus important fixative value. The House of 


Verley offers the following suggestions, a page from 


“Verley Aromatics:” 





Bases 


Ironal Methyl Delta — A very delicate note 
of Wood Violet and Orris Root. This product 
is especially recommended on account of its 
cohesiveness and the rich foundations it gives 
to compositions. 

Ironal Methyl — This fine Methyl Ionone pro- 
duct is a useful complement to Ironal Methyl 
Delta. It gives depth and warm Ambergris 
shadings of great fixity. 

Labdanol — The absolutely colorless odor 
principle of the Resin of Labdanum Crete. 
This highly concentrated product resembles 
truthfully the peppery odor of Ambergris. It 
is absolutely indispensable in all composi- 
tions where you desire an Ambre note. 
Vetiverol — Only the heart of fine Oil Vetiver. 
A very fine character of the dry root and 
wonderful Ambre base. 

Vetiverol Acetate — Fine complementary pro- 
duct with Vetiverol. Fresher, lighter, and 
more flexible than Vetiverol. 

Santalool — For fine smoothness in Ambres. 
It is the very heart of finest East Indian 
Sandalwood. 

Phenylethyl Alcohol — One must try this 
well-known material in Ambres to appreciate 
fully its value here. It blends the various 
ingredients to perfection. 

Formiate Anisic — Sweet, Tonka Bean char- 
acter that is quite useful and interesting. 
Ambrettogene — This true Musc Tonquin note 
is extremely valuable. Never apparent as 
itself, it glorifies the entire Ambre composition. 
Vanillin — Absolutely indispensable and 
should constitute a goodly proportion of the 
Ambre formula. 

Coumarin — A necessary ingredient that 
gives body and character. 
Heliotropine—Also an indispensable material. 


Dimethyl Hydroquinone — This interesting 
and beautiful chemical body gives excellent 
results. Its powerful note resembles the Tonka 
Bean effect in compositions of this type. Dis- 
cretionary proportions only should be used. 








Flowery Adjuvants 


Acetates Octylique and Decylique—Two 
fine Jasmin-like and exceedingly sweet notes. 
These acetates may frequently be considered as 
fixatives of first class order, besides the flow- 
ery nuances they give to Ambre compositions. 


Geraniol Palma Rosa — This rose note com- 
bines exceedingly well with Ambre. 


Bergamot Terpeneless — Of all the citrus 
notes, this one blends to advantage in Ambres. 
Our terpeneless quality is exceedingly fine 
and adaptable for use in the finest composi- 
tions. For ordinary work, good quality Ber- 
gamot may be utilized. 


Citral from Lemon Oil — An exceedingly 
fine note with an abundance of power. A 
splendid companionate product to use with 
Bergamot for distinctive note of presentation. 


Jasminique Alcohol — Of all the Jasmin pro- 
ducts in our series, we recommend particu- 
larly Jasminique Alcohol in compositions of 
the Ambre type. It will be found invaluable 
to build up flowery freshness and add to 
the general sweetness so highly regarded. 


Damascenol 71 — It would be difficult to 
dispense with the Rose note in Ambre. We 
suggest Damascenol No. 1 because of its re- 
markable fidelity to the pure Otto Rose, and 
for the depth and fulness it imparts. 


Ylangol — This product permits the perfumer 
to utilize the pleasant and flowery odor of 
this, the very heart of the natural Ylang oil, 
without making the Ylang odor predominant, 
which would harm the Ambre character. 


Oil Patchouli — Very minute quantities will 
produce quality of tone difficult to achieve 
with any other material. This effect, if used 
judiciously, will permeate the entire compo- 
sition without being obvious in itself, 


Essence of Sage Sclaree — Here again very 
small quantities are of extreme interest. The 
natural Ambre and Musk effect of this oil 
designates it at once as a most valuable 
Ambre ingredient. 





aN 
Fixatives 


Farnesol (Dihydro Farnesol) — This powerful 
synthetically obtained product exists in its 
natural condition in the Ambrette Absolute. 
It has the specific odor of Ambrette seed. 
In small quantities it furnishes an excellent 
foundation for compositions, bringing out par- 
ticularly the shadings of Ambre and Cassie. 


Butyrate de Octyle — A fine and flowery 
note, a good fixative imparting fine shadings. 
Iso Eugenol — This well-known ingredient 


must not be overlooked for service in Ambre 
perfumes. It imparts strength as well as a spicy 
smoothness, without giving it a harsh note. 
Soluble Resins of Gums: Labdanum, Benzoin, 
Peru, Tolu, Olibanum, and Styrax — Placed 
in the order of their importance and of quan- 
tities used. Excellent fixatives and indispens- 
able. Only the completely soluble materials 
should be used, 

Musc Ambrette and Musc Ketone — Important 
quantities of each must be used. The Ambrette 
for its Ambre and Musk tone and extreme 
power; the Ketone, for its musky sweetness. 
Benzyl Salicylate — A fixative of the first 
order with a fine sweetness and delicacy of 
odor. In liquid Ambres it acts as an important 
solvent for the enormous amount of solid 
materials used. It may be eliminated entirely 
from solid Ambres. 


Compositions 
Ambre V-51 ¢ Ambre Synthetique Solide 
e Ambreine “V” ¢ Ambre Extra Fine * 
Opaflora * Opopanax N-100. 


* * * 


Whatever you want to do with Ambre to en- 
hance your reputation and profits, you can do 
it with greater distinction by the aid of these 
Verley products. Quality conforms to Verley’s 
recognized high standards — and the prices 
are right. Write today for working samples. 





Albert Verley atomadlics- 


2, 


114 E, 25th St. NEW YORK ° 


ALBERT VERLEY., INC., D. A. Bennett, President © 1621 CARROLL AVENUE, CHICAGO, ILL. 
MEFFORD CHEMICAL CO., LOS ANGELES 
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SEND YOUR BATH SALTS To market 
IN THIS NEW anno UNUSUAL BOTTLE* 


Created by Carr-Lowrey to meet the special requirements of bath 
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salts, it is attractive, yet substantial and convenient to use. Note 


le 
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the fluted panels and the graceful and spacious flow of the curved 
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sides. Front and back panels follow curves of the bottle but are flat- 


surfaced for easy, effective labeling. 





*Style 401. Capacity 13 oz. Finish 400-40 mm. 


CARR-LOWREY GLASS CO. 


Factory and Main Office: Baltimore, Maryland 










New York Office: 500 Fifth Avenue, Phone: CHickering 4-0592 
Chicago Office: 1502 Merchandise Mart, Phone WHitehall 4326 
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HELFRICH 


cee Way deni 


for those who sell private label cosmetics and insist on 
high standard sales-tested powders, lipsticks, creams, 


lotions, rouges 





You can buy Helfrich-perfected cosmetics in bulk and package 


them at your shipping headquarters. 





You can send us your own containers for filling at one of our 


plants. 





Or, if you desire, we will sell them to you in complete individ- 
val package units—using any standard containers you select— 
so that they will be ready for you to ship to dealers or sell 
direct to consumers. 











Helfrich Cosmetics increase your sales and safeguard your 
reputation. Write today, on your letterhead, for samples that 


will convince! 


lipsticks ® creams * lotions 
rouge compacts ¢ creme rouge ®¢ face powder 
powder compacts e¢ eye shadow e¢ cosmetique 


HELFRICH 


LA BORAT ORI E 8 


HELFRICH LABORATORIES @ 564-570 West Monroe Street, Chicago 
HELFRICH LABORATORIES of N. Y. Inc., 30-34 West 26th St., New York 
HELFRICH LABORATORIES OF CANADA, Ltd., 690 King St. West, Toronto, Ont. 
CABLE ADDRESS: HELFLABS, NEW YORK, ... CHICAGO ... TORONTO 


BALDWIN & BALDWIN, 819 Sentee St., Los Angeles, Calif. 
CHARLES H. CURRY, 420 Market St., San Francisco, Calif. 
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The following dependable Merck Chemicals are available: 


URING the summer months, inevitable 


exposure of the hair to the ravages of sun, 
water, and wind imposes exacting requirements * KERATIN * 
on the permanent wave. 
. oes : Alkaline Agents Preservatives 
A major consideration in the creation of a 
coiffure capable of resisting the combined action Sodium Sulfite Salicylic Acid 
ies i itv ; Benzoic Acid 
. - — lies = ~ a and —_— a ey en oe 
of the ingredients utilized in the preparation o 
6 : : aie Ammonia Water (N-Butyl Para Hydroxybenzoate) 
permanent waving solutions. ‘ a x 
; ‘ Ammonium Carbonate F 
The use of Merck Fine Chemicals ensures a If you have not received a copy of 
Potassium Carbonate the recent Merck pamphlet cover- 


ing items of interest to the Cos- 
Sodium Carbonate metic and Toilet Goods Industry 
we will gladly mail one to you 


Borax On request. 


uniformly high standard of quality which will 
contribute materially to an achievement of 
desired results. 


Manufacturing Chemists RAHWAY, N. J. 


In Canada: Merck & Co. Ltd., Montreal and Toronto 
149 


MERCK & CO. Inc. 


NEW YORK . PHILADELPHIA ° ST. LOUIS . 
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are you looking for? . . . Is it an Aromatic Chemical? 
. . an Essential Oil? . .. an Absolute? ... 
a Resinoid? . ..a Compound? ...a Base? 


. CALL UP NAUGATUCK .. . They have it. 


NAUGATUCK 


\F_ 


8 Naugatuck Reneneaiiiaia: S 


DIVISION OF UNITED STATES RUBBER COMPANY 








153 WAVERLY PLACE e NEW YORK, N.Y. 
440 W. WASHINGTON STREET, CHICAGO, ILL. * H.M. ROYAL, Inc., 4814 LOMA VISTA, LOS ANGELES, CALIF. 
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Introducing - -D-62 


An attractive stock bottle 


with large, flat label surface 


Here’s the answer to your demand for a 
smartly-styled stock bottle—particularly 
well suited for perfumes and cosmetics. 
Available in stock in lk, 14, \%, 1, 2, 4, 
6 and 8 ounce sizes. The 4, 6 and 8 ounce 
sizes are also stocked with sprinkler fin- 
ish. @ We’ll be glad to submit samples 
and quotations for your requirements. 

Write for our complete catalogue 

‘““BoTTLES BY SWINDELL’’. 


SWINDELL BROS. 
BALTIMORE @e MARYLAND 
Latin-American Representative 200 FIFTH AVE. 
MR. ROBERTO ORTIZ, HAVANA, CUBA NEW YORK 





“MAN-HOURS OF RESEARCH”’... 


Do your ralize how many are spent in ate 


constant improvement ot N. Y. az products? 





Hour after hour—day after day— 
month after month—research is 
being carried on in the laboratories 
of N.Y. Q. for the improvement of 
our products—cto assure highest 
quality and to control manufacture 
from raw materials into finished sub- 
stances. That is why so many satisfied 
customers have confidence in prod- 
ucts carrying the N.Y. Q. label. 


MANUFACTURERS OF © 


Bismuth Subcarbonate 

Bismuth Subgallate 

Bismuth Subnitrare 
and other Bismuth Salts 

Brucine Alkaloid 

Brucine Sulfate 

All Salts of Cinchona 
Alkaloids 

Codeine Alkaloid 

Codeine Phosphate 

Codeine Sulfate 

Iodine Resublimed 

Iodoform 

Menthol -Y 

Morphine Alkaloid 

Morphine Sulfate 


Opium Gum 
(Gran. and Powd.) 
Potassium Iodide 
(Cryst.-Gran.-Powd.) 
Quinine Sulfate 
and other Quinine Salts 
Strychnine Alkaloid 
Strychnine Sulfate 


Thymol Iodide 


THE NEW YORK QUININE & CHEMICAL Works 


oe GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT, GIS MARKET STREET, ST. LOUIS, MO 
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by-- 
Chuit, Naef & Cie 


MUuGANTHEME is truly the Lily of 
greatest utility. This modern Muguet 
base is being used with most pleasing 
effects and equally good results in per- 
fume extracts, creams, powders of all 
types and lotions. 


The Muguet note in modern perfumery 
has a much wider application than is 
generally supposed. It imparts a genuine 
sweetness and floralcy not otherwise 
obtainable to all types—florals, bouquets 
and orientals. 


Currently, the decided popularity of 
floral bases recommends your consider- 
ation of Mugantheme. Have you tried it 
in that new perfume you are studying? 


$16.50 per pound 


Your Trial Ounce $1.25 































135 FIFTH AVENUE - NEW YORK 
CHICAGO OFFICE: 844 NORTH RUSH STREET 





FS SIROKES.. 
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Take 3 strokes of the pencil and you can make a star. 

| Take 3 measures of excellence and you can see 

il d k r d S [ d [ whether the closures on your containers are of star- 
"ring grade. Be sure your closures measure up 

in all three ways. Alseco Seals rate stardom for: 





APPLICATION—Alseco Sealing Machines oper- 
ate at low cost, perform with faultless precision, 
give great flexibility in output and sizes. Often 
cut labor costs. 





SECURITY—High sealing efficiency is assured 
by the Alseco method, a seal applied with uniform 
top pressure and tailored to fit each container. 
Leakage and evaporation are eliminated. 


REMOVAL—Alseco Seals are designed for easy | 
opening and reclosing by users of your product. } 
No tools. No trouble. No rust. No breakage. Every 
seal builds good will. 








SMALL R-O SEAL LARGE R-O SEAL R-OVERSEAL 




















AROMATICS DIVISION 
GENERAL DRUG COMPANY 


170 Varick Street, New York 
9 S. Clinton St., Chicago, Illinois 


Transportation Bldg., Los Angeles, Cal. 
907 Elliott St., West., Windsor, Ont. 


HYDROXY 
CITRONELLAL 
SPECIAL 


Stability in Soap and Cosmetic 
Perfumes is assured by the use 
of HYDROXY CITRONELLAL 
SPECIAL. 


The fact that ordinary Hydroxy 
Citronellal turns rancid in time 
has long been a drawback. This 
new product remains stable 
indefinitely 


The odor you incorporate in your 
product is of no greater value to 
you than its condition on reaching 
the ultimate consumer. 


Considering the fact that HY- 
DROXY CITRONELLAL SPECIAL 
... because of its stability ... is 
no more costly in the long run than 
the ordinary grade, it is readily 
understandable why some of the 
largest users of the product have 
adopted it. 


Requests for samples on your 
firm's letterhead will be promptly 
answered. 








WHEN YOU BUILD 
YOUR PRODUCTS 
REMEMBER THE KEYSTONE JS 


QUALITY 


With the feeling that there 
can be no better evidence 
of the service we aim to 
render to our patrons, 
we enumerate below 
the outstanding firms 
we represent. These 
8 JEWELS support 
our keystone of 
quality service. 















Floral Products, Oil Laven- 
der Fleurs, Oil Ylang, Oil 


Come to headquarters for 
the finest RAW MATE- 
RIALS FROM ALL OVER 







Citronella Java, Zinc Ox- 






ide, Gum Benzoin Siam, 





THE WORLD. As direct 






Gum Tragacanth Persian, 





importers our service offers 







Gum Karaya, Bleached 








exceptional advantages to Cenidie. Gen <thaied 










buyers in Quality, Service, 






i 
Beeswax, Rice and Starch, 
t 


Spot Stocks . . . Natural Kaolin, Precipitated Chalk. 










THE ATLANTIC REFINING CO. 


PHILADELPHIA, PA. 
260 SOUTH BROAD STREET 







THE HARKNESS & COWING CO. 


CINCINNATI, OHIO, U.S.A. 







Petroleum Products 
White Mineral Oils U.S.P. for pharmaceutical use. 
Technical for cosmetic uses. 
All gravities, all viscosities. 









Manufacturers of Stearic Acid 
Saponification Process 









THEODOR LEONHARD WAX CO. 


Established 1852 
HALEDON @ PATERSON, N. J. 





H. J. BAKER & BRO. 


NEW YORK 












Bleachers and Refiners of Bees-Wax 
White Bleached Bees-Wax T. L. Brand 
Extra Quality—U.S.P. and 100% pure 


Sturge’s English precipitated chalk U.S.P. 









Extra Light Dense 







LACO PRODUCTS CO., INC. 


BOSTON @ NEW YORK 


SIERRA TALC CO. 


LOS ANGELES, CALIF. 




















Sierra Talcs approximate the ideal — chemi- 
cally and physically—and excel in uniformity 
of milling and color 


Manufacturers and Importers 
Castile Soap ‘’Laco”’ 
Powdered — Granular — Bars 













THURSTON & BRAIDICH 


NEW YORK 





COLGATE-PALMOLIVE-PEET CO. 


JERSEY CITY. N. J. 
Executive Offices—105 Hudson Street 









Specialties: 
Gum Arabic—Gum Karaya— 
Gum Tragacanth 
Vanilla Beans Tonka Beans 
















Glycerine 





Chemically Pure U.S.P. Dynamite 








’ 


A.C. DRURY & CO.INC, 


219 E. NORTH WATER ST., CHICAGO, ILLINOIS] 









SR sages 


Pini 


JihMie, 


FOSTER-FORBES GLASS CO.- MARION, INDIANA 
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“BY 3,200 MANUFACTURERS 
_.. IN 31 COUNTRIES 


The Drug and Cosmetic Industry 
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" ...a model for the industry! 


The new Federal Food, Drug and Cosmetic Act gives FDA officials the right to in- 
spect any and all manufacturing plants. Allied has always welcomed such ins pection— 
not only by the government, but by any other interested parties. This mammoth, 
modern factory, where Allied products are made, is situated in the clean countryside. 
It is staffed with a high grade of intelligent and happy workers. @ Strict sanitary 
standards are enforced here. Exacting laboratory control insures that formulae are 
followed with scientific precision, and uniformity maintained. @ Long lines of 
automatic machinery keep production moving along with maximum efficiency, and 
assure prompt deliveries. @ We believe that when you see this up-to-date plant, 
you'll agree with the many visitors who say: ‘This is truly a model for the industry!”’ 








Private Brands for National Distributors Exclusively 








LIPSTICKS APLI- 
ROUGE SUPREME - 
FACE POWDER APLI- 
MASCARA APLI- 
EYE SHADOW APLI - 
AMERICAN 


PERFUMERS’ 
LABORATORIES 








ALLIED PRODUCTS, inc. 


MAKERS OF THE WORLD’S FINEST COSMETICS 


30 ROCKEFELLER PLAZA, NEW YORK CITY 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 





TALCUM POWDERS . DUSTING 
POWDERS . FACE POWDERS . 
PERFUMES . TOILET WATERS . 
SACHETS . MANICURE PREPA- 
RATIONS . CREAMS . LOTIONS . 
DEODORANTS . DENTIFRICES . 
BATH SALTS . HAIR AND SCALP 
PREPARATIONS . SHAVING 
PREPARATIONS . SKIN TONICS 


ALLIED 
PRODUCTS, 
INC. 
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NOW AVAILABLE FOR PACKAGING 





Admittedly you must have a scientifi- 

cally manufactured NAIL ENAMEL, of 

Scientific instruments are essential as the first step in color selection superb quality and in all ways uniform. 
of control of uniformly matched shades. 7 

You must also have modern shades— 

soft shades—new shades—seasonable 

shades to keep abreast of the times and 








increase your sales. 
DURLIN CREATES NEW FASHION SHADES 
Crystal clear lacquer is necessary to pro- 


duce delicate, soft fashion shades. Gaze 
through the crystal and see DURLIN. 


‘With Durlin day in and day out 


You never have the slightest doubt 





’ ‘ ° ae af RE 
Durlin clear lacquer, before the color is incorporated, Cause Durlin makes the fashion plate 
must be crystal clear. 


That keeps your fingers up-to-date.” 














A agro 





Pour Bands are an essential step in development of new shades 
and control of color uniformity. 


THE DURLIN CORPORATION 


Il WEST 42nd ST. NEW YORK, N. Y. 
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ARE ESSENTIAL 
TO DISTINCTIVE 
PeResaeacGcEs.... 


p | JZ KIMBLE GLASS VIALS—the 
> . world’s finest small glass 
we containers—possess the trim, 
modern lines and style so im- 
portant to the popularity of a 
packaged article. 


STREAMLINED FOR APPEAL 
AND DISTINCTION 















e ¢ © The Visible Peaveatee of Invisible Buahiv 
KIMBLE GLASS COMPANY ...-.- VINELAND, N. J. 


NEW YORK** CHICAGOs* PHILADELPHIA*+* DETROIT** BOSTON 

















Each picture shows 
50 grains, but note 
the difference in 
density, crystal 
forms, etc. 


FLO-CRYSTALS - POWDER LARGE CRYSTALS 


Fine white color, uniform high purity and 


complete solubility characterize all three 
forms. Particularly adapted to the diverse 
requirements of the pharmaceutical 


manufacturer. 


HE Y DEN 3) conroration 
50 UNION SQUARE NEW YORK, N. Y. 


CHICAGO BRANCH: 180 N. WACKER DRIVE 
Factories: Garfield, N.J. - Fords, N. J. 




















Ue 
Z/ FORMULA for SUCCESSFUL \ 
COSMETIC MANUFACTURE 


Science is the keyword! Taking advantage of 
new superior laboratory and manufacturing 
equipment. Setting up standard specifica- 
tions. The modern cosmetic producer is 
alert to modern methods which spell success 
in a keenly competitive world. Most im- 
portant to him is the selection of basic in- 
gredients such as chemicals . . . good chem- 
icals...as exemplified by Mallinckrodt 
Chemicals . . . science-built to today’s cos- 
metic standards. Typical: 

ALUMINUM CHLORIDE ZINC STEARATE 
BISMUTH SUBNITRATE POTASSIUM SULFITE 

MAGNESIUM STEARATE 


CHEMICAL WORKS 


2ad & Mallinckrodt Streets 70-74 Gold Street 
St. Louis, Mo. New ‘ork, N.Y. 


Chicago Philadelphia Toronto Montreal 
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FACE THE ISSUE 


Now that a Government indictment of organized medicine 

has failed, and therefore an attempt on the part of the 
Government to either break down organized medicine or force 
it to accept New Deal proposals on socialized medicine has also 
failed, it is time that the drug manufacturers squarely faced the 
proposition of socialized medicine. There seems to be little 
question but that some form of easing the burden of the cost of 
sickness is something “devoutly to be wished’’ by the average 
individual, and even though the Government might continue 
its ‘turn to the right’’ indicated by the closing days of Con- 
gress, this matter will still press for an early solution. 


JF THE matter takes the form of privately conducted insurance 

after the form of the hospitalization plan which is now a 
proven success, the drug manufacturer has little to fear, Or if 
the plan is worked out by the states themselves after the manner 
of workmen's compensation, the drug manufacturers would still 
have no great cause for alarm other than that the trend in either 
of these cases would be to send people to the physicians more 
often for minor ailments and thus increase the business in ethical 
and official preparations and further lessen the business in 
proprietary medicines. 


Bt no matter what course is followed in socializing medicine 

—and some action appears certain within the near future— 
the drug manufacturing industry is going to be seriously affected 
by it. Manufacturers who are alert to trends know that this is 
the fact. The industry has already been seriously affected by 
increased public knowledge of the subject of health, which has 
resulted not only in a sharp increase in the percentage of ethical 
products sold by the industry, but which also was the power 
used to enact the Food, Drug, and Cosmetic Act. 
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A CHANGING INDUSTRY 


i lw laws which now affect this industry are merely 
a sign of the change which is taking place in the 
industry. While the laws serve to emphasize the 
change, it would have occurred to a large degree without 
the laws. For this change is the result of wider educa- 
tion of the public on matters of health, and the laws are 
the result of the realization of legislators of this chang- 
ing condition. Therefore, the laws will aid the industry 
in that they will force manufacturers to conduct their 
businesses in accord with the desire of the general public, 
and, by doing business in this way, the manufacturers 
should be benefited. 

The two laws which will emphasize this change to the 
greatest degree are the Food, Drug, and Cosmetic Act, 
and the Wheeler-Lea Amendment to the Federal Trade 
Commission Act. The Food, Drug, and Cosmetic Act is 
going to force drug manufacturers to tell what is in their 
products, who is responsible for the products, and what 
is apt to happen if the products are used in certain con- 
ditions for which they are recommended. In addition, 
no product dangerous to health can be marketed, certi- 
fied colors must be used, and in a general way the public 
is protected to a far greater degree than under the old 
law. In addition, cosmetic manufacturers are brought 
under the law, and the public is to be protected against 
cosmetics that are dangerous to health or falsely 
labeled. Certified colors must be used on cosmetics, and 
the name and address of the company responsible for 
them must be given. 

The requirements of the Food, Drug, and Cosmetic 
Act will tend to educate the public still further in the 
subject of drugs, and it will give them an assurance re- 
garding the quality of all cosmetics—which assurance 
they have never had before. Since the marketing of 
drugs during recent years has shown a definite trend 
away from widely advertised proprietary products 
widely advertised toward ethical specialties promoted 
only through the doctor, the new law merely forces 
manufacturers of all drug types of drug products to go 
at least partly along the road which manufacturers of 
ethical specialties have been traveling for some years. 
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The manufacturers who are of the opinion that the 
additional information required on the label is going to 
cause a sharp decline in the volume of their businesses 
should educate themselves to the newer methods by 
which business will have to be done under these new laws. 

Advertising will have to be done in a different man- 
ner, and products that might be used safely under the 
direction of a physician, but which might cause harm 
when used indiscriminately by the general public, had 
best not be advertised except to the physicians and 
druggists. This is clearly demonstrated by the action of 
the Federal Trade Commission on the advertising of 
preparations for delayed menstruation. These products 
have been advertised as safe, and the Federal Trade 
Commission has obtained injunctions against a great 
many of them and will probably obtain injunctions 
against others that do not change their advertising copy. 

Products of this type, and many other products, are 
for the correction of a condition that probably should 
only be corrected under the direction of a physician. 
There are many instances of delayed menstruation that 
do not need to be corrected at all. Prolonged absence of 
menstruation might be a simple thing that occurs merely 
because of a run-down condition, and in such instances, 
physicians will not pay any attention to the delayed 
menstruation itself, but merely treat it as a symptom. 

There are many other types of preparations that are 
advertised for conditions that can not very well be 
handled safely by the average individual. Advertising 
that claims that these preparations are safe, will have 
to stop or be modified before very long. Preparations 
advertised to the public in any way whatsoever will 
have to be safe preparations for comparatively simple 
or common conditions that are easily understood by the 
people suffering from them. Or else the preparations 
must be of the type that contain no ingredients that will 
cause real harm if used to relieve what may merely be a 
symptom of a more deep-seated condition. Preparations 
which only relieve symptoms can still be sold and ad- 
vertised if the truth is told that they relieve conditions 
which in some instances might be symptoms. 
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Manufacturers should realize that 
the new laws which are changing 
the methods of doing business in 
this industry merely emphasize the 
change that has been going on in this 
industry for some time. Therefore, 
manufacturers must conform with 
the new laws if they want to be in 


step with the demands of the public. 


Such a restriction as this does not mean the consump- 
tion of drug products is to be curtailed, but rather that 
the products of the industry are to be used in a more 
intelligent manner, and with desired results in a far 
greater number of cases. An increase in public con- 
fidence in the preparations of the industry will come 
about when the public realizes that the new laws pro- 
tect them to such an increased degree. And when the 
public finds that the medicinal agents sold really do 
what they are supposed to do, the public confidence in 
the preparations of the industry will increase still 
further. 

As to the position of the manufacturer of drug prod- 
ucts, the one thing that he must do is to study the new 
conditions that are to prevail and bring his methods of 
doing business fully in line with them as rapidly as 
possible. For if the manufacturer is to delay and is to 
continue to conduct his business in the old way, he will 
be spending valuable time and money in straightening 
out difficulties with the Government enforcement offi- 
cials, while his competitors are spending the same 
amount of time and money in getting ahead of him. 
Furthermore, the manufacturer who refuses to change 
until he is forced to do so will find that his business will 
decline as long as he lags since the public is already 
accustomed to expect the new order of things since the 
new order as required by law is merely a reflection of 
what the public is demanding. 

The changes required in advertising and labeling are 
not such drastic steps as might be supposed at first 
thought. All that the laws require is that the active 
ingredients be given on the label, and that both on the 
label and in advertising the public be told when the 
preparation might prove dangerous to health. The net 
result will be that products that might prove dangerous 
to health in a large majority of cases will certainly not 
be advertised, since this fact must be stated in the ad- 
vertising. And since this fact must also be stated in the 
labeling of the preparation, it will surely wither and die 
as a marketable product. But in instances of products 
that might not wither and die, but which might have a 
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limited sale, the Food and Drug Administration can 
step in and remove the product completely from the 
market. 

When all things are considered, the industry is going 
to be a much better one in which to be engaged, even 
though this closer Government supervision is going to 
cause many more headaches. But the headaches caused 
by this supervision are merely going to be the demands 
of the enforcement agents that things be brought into 
conformity with the laws as the enforcement officials 
think these laws should be applied. The laws are not 
going to be applied to the full extent overnight. As 
conditions change, the application of the laws will 
change. As new discoveries are made regarding 
medicinal agents, changes will be made in the advertis- 
ing and labeling provisions surrounding these products. 
The same will be true of diseases as new discoveries are 
made regarding them. In addition changes will come 
about through changes in the public behavior and the 
public reaction to certain claims. 

It must be realized that the old Food and Drugs Act 
which was in force for thirty-three years was not 
applied to its fullest extent at any time. The Food and 
Drug Administration was constantly applying the law 
in a more rigid fashion year after year. During recent 
years, this law was applied in a manner never dreamed 
of when the law was enacted. Such will be the case with 
the Food, Drug, and Cosmetic Act and the Wheeler- 
Lea Amendment. 

With a flexible U. S. Pharmacopoeia brought about 
by the changing conditions in the industry, standards of 
all drug products will be up to date at practically all 
times. In addition official recognition of newer thera- 
peutic agents will be up to date so that manufacturers 
will be in a much stronger position in the marketing of 
their products. 

All in all, the future of the industry looks bright 
under the new laws, but the manufacturers in the in- 
dustry are the ones who can make or break themselves. 
And if they refuse to move ahead under the new condi- 
tions, they will fall and others will take their places. 
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777 general acceptance of, and demand for mouth 
washes and the like is said to be an indication of 
modern culture. Nevertheless, concoctions and mix- 
tures for freshening and cleansing the mouth were well 
known to the ancient civilizations dating as far back as 
the Babylonians. The modern products, based upon 
scientific knowledge and control, and the ancient 
empirical preparations had the same purposes and uses 
however—namely the relief and prevention of breath 
fetor and the maintenance of oral health and cleanliness. 
As a matter of fact, some of the ingredients, such as 
myrrh, used thousands of years ago are still employed 
as constituents of modern oral liquids. 





Most persons are prone to consider the terms ““mouth 
wash” and “‘gargle” synonymous. Although the differ- 
ences between these two types of products are not great 
and the uses made of them are almost identical, definite 
variations in compounding and application do exist. 
Mouth washes are milder perparations for everyday, 
casual use; gargles, however, are more specialized prod- 
ucts, usually employed for the treatment of specific 
conditions, and are used in the areas further back in the 
mouth and throat. In general, gargles are more 
astringent, more antiseptic and less pleasant-tasting 
than are mouth washes. Substances such as formalde- 
hyde, resorcin and potassium chlorate should not be 
present in ordinary mouth washes, but may be used in 
gargles. Neither mouth washes nor gargles employed in 
the usual manner affect the tonsils or pharynx to any 
extent, since they do not reach back far enough. These 
tissues are best treated by means of sprays or irriga- 
tions. Medicated lozenges are also quite effective and 
have an important place in this field, particularly for 
children. 

Although mouth washes and gargles are used inter- 
changeably by many people, the former are most 
popular. Mouth washes may be made so as to be 
deodorant, astringent, antiseptic, soothing or healing— 
as desired—or most frequently, these qualities are com- 
bined in one item. They are manufactured in various 
forms; liquids, liquid concentrates, tablets, powders and 
lozenges. No matter what the form, certain points 
must be considered in the creation of these products. 
According to Freeman,’ “One of the primary factors of 
a mouth wash is to leave a clean refreshing taste, for its 
medicinal value is rather limited. It should not impair 
or interfere with the normal physiological cleaning of 
the oral cavity. It must be non-irritating and non- 
poisonous, acting chiefly as a pleasantly flavored 
mechanical rinse. When antiseptics and astringents are 
included, their controlled use is essential.” Further- 
more, mouth washes must not inhibit the salivary 
secretions, its reaction or its enzymic activity. 





Essentially, a mouth wash consists of a suitably 
colored water-alcohol solution of flavoring materials, a 
mild astringent, perhaps an antiseptic and possibly a 


achieve this, careful blending and the use of the correct 
proportions are essential to impart the most pleasing 
taste. It has been found, after actual trial, that blends 
of essential oils and drugs are superior to a single oil 
when used in flavoring these oral solutions. Among the 
most generally used flavoring agents are: thymol, 
menthol, eucalyptol, eugenol, saccharin and the oils of 
peppermint, wintergreen, clove, cinnamon, sweet birch, 
sassafras, spearmint, rose, geranium and orange. Aro- 
matic waters such as orange flower, peppermint, rose 
and cinnamon, as well as other flavoring agents may 
also be used. In addition to their pleasant taste and 
freshening action, the flavoring materials play a major 
role in the elimination of unpleasant mouth odors. 

Astringents included in many mouth washes also con- 
tribute to the feeling of cleanliness and freshness. 
Caustics or strong astringents, however, have no place 
in these products.” Zinc salts, usually the chloride, are 
most frequently employed, though on occasion, tannic 
acid is used. A typical astringent mouth wash consists 
of: 
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Although they add nothing to the action of oral 
liquids, colors contribute much to the pleasure of their 
use, to say nothing of the added sales appeal. Prepara- 
tions of cudbear, carmine, amaranth, and cochineal are 
used to give varying shades of red: caramel to give 
browns; saffron for yellow and chlorophyll for green. 
Permitted colors may of course be substituted for these 
natural agents. Freeman presents the following, care- 
fully tested ‘Aromatic Red Rinse,” which may be 
medicated with astringents and antiseptics as desired. 
It meets all the standards of an acceptable mouth wash 
and contains: 
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The coloring is added after filtration. After filtration 
the solution is not clear, but upon the addition of the 
amaranth it becomes brilliantly clear and of an agree- 


able red color. The flavor blend employed consists of: 
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The inclusion of soap is a matter of taste and prefer- 
ence. Some people like the pleasantly clean aftertaste 
left by rinses containing it. The percentage however, 
must be low, about 2 per cent being optimal; much 
more would be irritating. The formula below is typical: 
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Dissolve the soap in the water, add the glycerine and 
alcoholic flavoring solution, mix, color with carmine, 
chill and filter. 

Other foaming agents may be employed in mouth 
washes to replace the soap; soap bark, tinctures of 
quillaia, or saponin being used. 

Cloudy or milky mouth washes enjoy a measure of 
popularity, probably because most people, often erron- 
eously, consider this a measure of concentration. 
Tincture of benzoin and tincture of myrrh are fre- 
quently utilized for this purpose, but are not always 
quite satisfactory. Phenyl salicylate (salol) has been 
tried and 3-4 per cent gave good turbidity. Its action 
however, is uncertain, it sometimes precipitates and 
often masks the odor and taste of the mouth wash. 

The place and purpose of antiseptics in mouth 
washes has been for a long time the subject of consider- 
able discussion. While some degree of antiseptic action 
is usually sought in an oral liquid, most authorities are 
in general agreement that, except in cases of definite 
infection, a sterile oral cavity is neither possible nor 
desirable. Investigations have proved that fact that the 
germicidal action of most mouth washes is very slight, 
inasmuch as they are in the mouth for too short a period, 
or used in too great a dilution to show any great bac- 
tericidal efficiency. Furthermore, even when achieved, 
sterility cannot long be maintained in the normal 
mouth because of the rapid increase of the bacteria 
usually present. Crowley and Richert,® studying the 
disinfectant value of a series of standard mouth washes 
have also found that there are notable individual varia- 
tions in reaction to these preparations as shown by oral 
bacterial counts taken three and six hours after their 
use. These workers also suggest that a reduction of oral 
flora might not be advantageous in maintaining oral 
health. 

As a matter of fact most mouth washes contain an 
antiseptic and have some antiseptic action. The flavor- 


ing agents, especially the essential oils, usually have a 
certain amount of bactericidal power of their own. 
Other common mouth wash ingredients, such as boric 
acid, borax, salol and the like have similar germ-killing 
powers. A wide range of antiseptics suitable or adapt- 
able for oral-fluid use are readily available. Voge* pre- 
sents a typical formula for an antiseptic mouth wash: 
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The revised Liquor Antisepticus of the National 
Formulary is a recognized antiseptic solution, depending 
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upon its chlorothymol content for its definite bac- 
tericidal action. 

The hydrogen-ion content of mouth washes has come 
into consideration during the last few years. It has been 
generally considered that since acids are harmful to the 
teeth, all oral preparations should have an alkaline re- 
action. For these reasons, alkaline mouth washes, such 
as the one given below,” have obtained a notable degree 
of popularity. 


NGAI UO aces cclarsictsis- aa, S.dyapele BO weet ieawioaiae aia 
NETO FESS TPE 1 7 a Penner a 
MMI CEAINR OL GUNISOOE oo. 3 5 10850. Siersia aus tere he alee Ome heal 
7A FETE: 77) [AP St ee a ele SE aA oP PRS UR ot Pt ee 
RE WEMSTRIRG ie recat sees tap ce vec aateah eee voeas See tree ee yee ees 
WW UCT WAMU Oy creer iaan sore carsn ccc ane eden we ae 

Current authoritative opinions, however, hold op- 
posite views. It is well known that bacteria grow re- 
markably well in alkaline nutrient media. Bittenbender 
and his associates® point that for any given species of 
bacterium there is an optimum and relatively narrow 
pH range which allows vigorous growth. For most 
bacteria this optimum lies a little to the alkaline side of 
neutrality (about pH 7.2-7.6). Their extensive studies 
have proven that chemical compounds are more highly 
germicidal in acid media. Their findings indicate that 
except for interfering factors such as increased insolu- 
bility or instability, the diversified antiseptics studies 
show a definite increase in effectiveness with an increase 
in hydrogen-ion concentration. Therefore, by bringing 
the pH of mouth washes to below 7, an environment 
unfavorable to bacteria is created. For these reasons it 
would appear obvious that weak acids or acid salts are 
best for use in oral products. Among these compounds 
are included citric acid, tartaric acid, benzoic acid, 
potassium acid tartrate, salol; phenols with acidic 
properties such as oil of wintergreen, eugenol, and 
thymol, and variants of the last, chlorothymol and 
isothymol. Voge also indicates that, “alkalies cause 
depression of the salivary secretion while the presence of 
acids cause such an outpouring of saliva that not only 
does the pH rise but the mechanical action comes into 
play.” 

Medicinal preparations or gargles, form an important, 
if not a large part of oral items. Many of these are 
highly specialized products, but others find more gen- 
eralized used for common conditions. For example there 
is this gargle for the relief of sore throat: 
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The efficiency of topical iodine applications has long 
been known, and where iodine is indicated, an Iodine 
Isotonic Mouth Wash, developed at the Mellon Insti- 
tute may be used, made up as follows: 
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For use, dilute 1 tablespoonful of the preparation in 
half a glass of water, for use four times a day as a mouth 
wash. 

A germicidal postoperative rinse that is highly recom- 
mended, contains: 
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This is used in the same way as the iodine solution 
given above. 

For the treatment of gingivitis (inflammation of the 
gums) Freeman‘ advocates this preparation: 
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This must be kept in a cool place. To use, 1 part of 
the solution is mixed with 4 parts of warm water and the 
mouth is rinsed every 3 hours. 

Many more examples could be given of similar 
specialized preparations, but since the majority of them 
are intended for use by the dentist rather than by the 
the patient, they need not be discussed here. 

A consideration of the other available forms of mouth 
wash preparations indicates the newer phases and de- 
velopments of these products. In growing popularity, 
perhaps because of reasons of economy and conven- 
ience, are the concentrated mouth washes. A few 
dashes of such liquids in water are said to produce a 
pleasing, refreshing oral rinse. These, however, present 
compounding difficulties not met with in the usual, more 
dilute liquids, since there is a greater concentration of 
essential oils and drugs. To prevent the oils from 
separating out, the ingredients must be carefully 
selected for miscibility or an emulsifier may be em- 
ployed. A concentrated mouth wash can be made by 
properly combining— 
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Powders, to be dissolved in water, have likewise 
found a place in the field of modern mouth wash prepa- 
rations. Sodium perborate, usually flavored with oil of 
peppermint to cover part of the marked saline taste, and 
sometimes colored, is perhaps the best known. The 
dental profession however, frowns upon its use by the 
general public, since the salt may give rise to burns in 
the mouth. Sodium perborate, however, is accredited 
with having specific action in the treatment of Vincent’s 
Angina (trench mouth) and is of value for the therapy 
of stomatitis. Saline washes in general enjoy a degree of 
public approval, salt alone being frequently used. Such 
washes are readily dispensed in powder form. The fol- 
lowing powder presents interesting characteristics. Be- 
cause of its phenophthalein content the aqueous solu- 
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tion is pink, but after rinsing the mouth, generally be- 
comes colorless. 
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Recently Badanes and Parodneck?® suggested a dental 
wafer for preventing or removing tartar and for general 
oral hygeine: 
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To use, chew the wafer well, work around the teeth 
with the tongue and massage into the teeth and gums 
with a wet tooth brush. 

Medicated and flavored lozenges are frequently em- 
ployed for the same purposes as mouth washes and are 
often included in listings of these products. As cough 
drops, throat disks, deodorant lozenges and the like, 
they command a wide market. In general, their produc- 
tion is left to the candy-maker, but pharmaceutical 
manufacturers have gained a growing market with 
specialty items containing antiseptics and other medi- 
cating agents. Hirsch’? recently presented a new type 
of throat lozenge, with antiseptic and anesthetic action 
and free of cocaine and other habit forming drugs. The 
main active principle of the lozenge is a recently syn- 
thesized chemical compound. It is combined with 
known, active adjuvants such as borax, potassium sul- 
fate and benzocaine. This lozenge has been used in 
treating inflammatory diseases of the oral and pharyn- 
geal cavities; acute and chronic pharyngitis, laryngitis, 
glossitis and other conditions. In surgical procedures, 
involving the use of the laryngoscope, preliminary use 
of these lozenges helps prevent choking and gagging. 
They are employed with excellent results after tonsillec- 
tomy and other operations on the oral and pharyngeal 
cavities. 

An oral preparation worthy of mention for its novelty 
appeal is given in a British patent.’’ Here are de- 
scribed methods for making chewable hollow containers 
or capsules particularly intended to contain a mouth 
wash. Paraffin is the chief ingredient of the capsules 
and the liquids contained therein are the usual in- 
gredients of mouth washes. 

Although the chief function of a mouth wash is to 
freshen the mouth and relieve breath fetor, these some- 
times fail to deodorize the oral cavity. Frequently the 
cause of the odor is physiological, in which case medical 
care is needed. Foul conditions in the mouth, due to 
decay and the like, may be relieved by the use of potas- 
sium permanganate in dilute solution. Because of its 

(Continued on page 167) 
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PLANT CHEMISTRY 





By ANTON HOGSTAD, Jr. 
2. GLUCOSIDES 


© pecan as a class of plant principles, are of vital 
importance in Pharmacy and Medicine, on ac- 
count of the fact that many are characterized by pos- 
sessing a marked pharmacological action and are present 
in many of the drugs employed in modern medical 
practice. They present a challenge to the plant chemist 
in that they are usually present in but small amounts in 
plants and readily undergo decomposition or hydrolysis. 

Glucosides are widely distributed throughout the 
vegetable kingdom being present in some 70 plant 






specificity of action in so far as the enzyme is concerned 


families. For the most part they are present in fruits, 
barks and roots, but at times are also present in leaves. 
In addition to their usage in medical practice, they are 
of importance because they embrace related products 
such as plant pigments, tannins, pectins and saponins, 
which are of commercial value. 

Although possessed of marked physiological actions 
in many cases, they differ quite widely from alkaloids as 
discussed in the April 1939 issue of DruG AND CosMETIC 
Inpustry. The main difference is due to the fact that 
glucosides are readily decomposed or hydrolyzed by 
enzymes, heat, dilute mineral acids as well as by other 
agents, yielding various sugars, aldehydes, acids, 
phenols, alcohols, etc. The products of hydrolysis, other 
than that of the sugars are known by the name, aglucon. 

As indicated by the name glucoside, they bear a rela- 
tionship to glucose, as indicated above, together with 
the chemical suffix “-ide.” An interesting fact relative 
to glucosides is that with glucosides are associated 
enzymes which have the power of causing hydrolysis of 
the glucoside in question. There exists a marked 


























Below are shown a close-up view of 
digitalis, and a field of cultivated English 
digitalis. At right is shown transportation 
of licorice root. 


in many cases. Studies have revealed that frequently 
the glucoside is present in one cell and that the enzyme 
is present in another cell, and that before hydrolysis can 
take place, there has to result an injury to the tissue, 
thus liberating the glucoside and the enzyme, so that 
they can come in contact with each other. 

Jn light of the fact, that they yield various products 
on hydrolysis inclusive of sugars, it is at once apparent 
that glucosides are complex organic chemical com- 
pounds. As a class they are neutral in reaction as com- 
pared to alkaloids which are alkaline in character. They 
are soluble in water whereas alkaloids are insoluble in 
water. Like that of alkaloids they possess a bitter taste. 

The glucosides of chief importance to the plant 
chemist from a pharmacological point of view include 
amyegdalin, salicin, sinigrin, sinalbin, strophanthin and 


the glucosides of the digitalis series. 
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Amygdalin is of much interest owing to the fact that 
on hydrolysis it yields benzaldehyde and hydrocyanic 
acid in addition to the sugar portion. This glucoside is 
present in bitter almonds, cherry laurel leaves, wild 
cherry bark and in the kernels of apricots, peaches and 
plums. 

Although it is a generally accepted fact that sweet 
almonds do not contain amygdalin and are therefore 
non-poisonous, it has been demonstrated that they do 
contain traces of hydrocyanic acid and that the seedlings 
of the sweet almond plant contain more than a trace of 
this poison. The amount present in the sweet almond 
seeds is however insignificant and of no medicinal or 
toxicological importance. It has also been shown that 
amygdalin is not a single substance, but rather a mix- 
ture of a number of substances, like that of yeast ex- 
tract. The enzyme emulsion, is specific in the case of 
amygdalin. An interesting fact to be noted is that all 
glucosides capable of hydrolysis by emulsion are laevo- 
rotatory in character and that the material after 
hydrolysis becomes dextrorotatory. 

Oil of bitter almond as official in the U.S. P. has a 
requirement of not less than 95 per cent. of benzalde- 
hyde and not less than 2 per cent. of and not more than 
4 per cent. of hydrocyanic acid. Cherry laurel leaves 
quite widely employed years ago find but little favor 
today. It was widely employed in the form of water of 
cherry laurel leaves. 

Hydrocyanic acid in the amounts employed in 
medical practice in various preparations possesses a 
sedative action, especially in relation to pulmonary dis- 
turbances. It is being replaced by modern sedative 
products inclusive of codeine. The official oil of bitter 
almond is to be used as a pharmaceutical flavor and not 
as a food flavor, for the latter benzaldehyde is to be 
employed. 

Sinigrin, present in various seeds of the mustard 
family, chiefly black mustard is associated with the 
enzyme myrosin, and on hydrolysis yields glucose, acid 
potassium sulfate and allyl isothiocyanate, the latter 
constituting the irritating and vesicating principle 
present in volatile oil of mustard. White or yellow 
mustard seeds on the other hand contain the glucoside 
sinalbin, which on hydrolysis yields acrinyl thiocyanate 
and sinapin bisulfate, which give white mustard its 
activity. 

Salicin as present in many species of willow and 
popular finds employment in medical practice as a 
febrifuge and as an anti-rheumatic. It is also of import- 
ance in light of the fact that saleginin, one of the prod- 
ucts of hydrolysis possesses local anesthetic action. 

Glycyrrhizin or glycyrrhizic acid is present in licorice 
root in combination with potassium and calcium. It is 
not considered as a true glucoside since the carbohy- 
drate portion of hydrolysis is not an ordinary carbo- 
hydrate. It is believed to be an ether of gluconic acid. 
Glycyrrhizin was formerly official in the U.S. P. in the 
form of ammoniated glycyrrhizin and which was used 
entirely for disguising the taste of bitter substances. 
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Volumes have been written concerning the nature of 
the digitalis or foxglove glucosides. Much confusion 
exists in this connection, for one is not able to find and 
any two books that agree on the subject as to the con- 
stituency of digitalis leaves. The old story, that has 
been handed down from one class to another is that 
digitalis contains five important glucosides, namely, 
digitoxin, digitalin, digitalein, digitin and digitonin. 
Modern text books and scientific articles upset this ver- 
sion of the problem, in fact to such a point that one 
wonders today what digitalis actually does contain, in 
so far as the names of its glucosides are concerned. 

It was said that the digitoxin of the old school more 
closely represented the true activity of the leaves than 
any of the other glucosides and that it was alcohol 
soluble. The problem then arose to account for the fact 
that the infusion was said to likewise contain digitoxin, 
the alcohol soluble constituent. That which has been 
handed down is to the effect that the glucoside digitonin 
causes the digitoxin to enter into aqueous solution. It is 
to be questioned whether this is true or not, for our 
present knowledge of the digitalis glucosides points to 
the fact that the names formerly applied, no longer 
apply to definite compounds but rather to groups of re- 
lated compounds. Sollman points out the fact that 
these names do not apply to chemical individuals but 
to groups of constituents with similar solubility charac- 
ters in cold water and chloroform. 

There likewise exists a great deal of controversy as to 
the comparative merits of the various digitalis prepara- 
tions of a pharmaceutical nature. Various claims have 
been made in this direction and in that direction. 
Sollman states that all things considered, a good 
standardized powdered digitalis or the tincture are still 
the best and most reliable preparations. 

Strophanthin, a member of the digitalis series, in that 
it possesses the property of slowing and strengthening 
the heart beat, is a very potent remedy and is employed 
as an emergency cardiac tonic stimulant. It is official in 
the U. S. P. as representing a glucoside or a mixture of 
glucosides obtained from Strophanthus Kombe, whereas 
the drug strophanthus, official, in the N. F. may be de- 
rived from S. Kombe or that of S. hispidus. When con- 
centrated sulfuric acid is applied to microscopical sec- 
tions of strophanthus seed, a deep green color results, 
this being one of the tests to detect the presence of the 


glucoside strophanthin. 

The glucosides present in squill are likewise of much 
interest. In addition to possessing an action similar to 
that of digitalis, squill on the other hand, possesses a 
marked nauseant expectorant action in addition to the 
cardiac action. The glucosidal principles present in 
squill or sea onion comprise scillin, scillitoxin and 
scillipicrin. 

Additional glucosidal drugs are quillaja or soap bark, 
which in powdered form possesses a marked sternuta- 
tory action; senega, gentian, lappa, jalap, colocynth 
pulp, ipomoea, uva ursi, sarsaparilla and many others. 
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Various hypotheses have been advanced to account 
for the presence of glucosides in plants. One such is to 
the effect, that because the glucosides are frequently 
found in seeds, roots and barks, that the glucoside 
serves as a reserve sugar storehouse for the plant. In- 
dividuals so inclined point to the fact that the germinat- 
ing seed needs carbohydrate for growth and can call 
upon the sugar reserve as stored up in glucosides, the 
carbohydrate portion to be released as needed through 
the agency of hydrolysis by means of the associated 
enzyme. 

On the other hand, there are those who are of the 
opinion that owing to the bitter taste and toxic proper- 
ties of many glucosides, that they serve as protective 
agents for the plant against the ravages of animals. 
There exists quite a variation in glucosidal content 
according to seasons, a fact that the collector of glu- 
cosidal containing drugs should take into consideration 
relative to the harvesting of such materials. 


An interesting group of plant principles of glucosidal 
nature and of much significance to the colloidal chemist 
with a pharmacological background, is that of the 
saponins. Such substances possess the property of 
lowering of surface tension and which collect on the 
surfaces. They can also replace other materials con- 
centrated on surfaces and in so doing become of much 
interest in relation to the problem of permeability of 
membranes. 

In so far as the problem of permeability of mem- 
branes is concerned we are still in the infant class, for 
there yet remains much work to be done in relation to 
this problem which is of such vital importance to drug 
administration. Many physico-chemical phenomena 
must be duly taken into consideration in relation to a 
problem of this kind, including the nature of the elec- 
trical charge, osmosis which is so badly and wrongly 
interpreted, absorption, adsorption and many other 
factors. 

Since saponions possess the power of altering the per- 
meability of membranes, they frequently become pro- 
toplasmic poisons. One of their outstanding charac- 
teristics is the power to bring about hemolysis, or the 
destruction of blood corpuscles. Even though saponions 
as a class, are but little absorbed by the higher animal, 
nature has provided the blood corpuscles of the higher 
animal with a protective mechanism in the form of 
cholesterin, which combines with saponins to form in- 
soluble compounds. Use is made of this fact in con- 
nection with evaluation of the activity of glucosidal 
bearing drugs, in methods of analysis, in which choles- 
terin is employed, with a resultant insoluble compound 
that can be determined as to the amount produced. 
Many vegetables contain saponin. It is said that the 
saponins present in spinach are harmless to man. 

Therapeutically, saponins act as local irritants to 
mucous membranes, and have an acrid taste. They are 
likewise sialagogue and emetic in action. Asa class they 
are water soluble, colloidal in nature, do not dialyze and 
when shaken with water form a lather, a fact only too 
well known by the pharmacist when attempting to 
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wash a bottle that had previously contained a prepara- 
tion, such as fluidextract of sarsaparilla. 

Many saponins are toxic in character, but since they 
are so poorly absorbed, they produce as a rule but local 
actions inclusive of vomiting gastro-enteritis and 
diarrhea. Various glucosidal plants inclusive of the 
saponin group have been employed by natives in 
tropical countries for poisons in which to dip arrow 
heads. Strophanthus for example, entered medical 
practice due to the fact that a study was once made of 
one of these arrow poisons and which brought to light 
the fact that it possessed a marked physiological action 
on the heart. 

Editor's Note: Sarsaparilla, one of the sapo-glu- 
cosidal containing drugs which was widely employed in 
former years as an alterative will be discussed in an 
impartial manner by Mr. Hogstad in an article, “Is 
Sarsaparilla the Bunk?” to be published in the near 
future in DRuG AND Cosmetic INDUSTRY. 


Mouth Washes 


(Continued from page 163) 


strong oxidizing action it should not be used too fre- 
quently or in too concentrated a form. Breath odors 
from garlic and other alliaceous substances are particu- 
larly difficult to overcome. Studying the cause and 
treatment of such breath conditions, Haggard and 
Green,’” found that the use of a one per cent. solution of 
chloramine was very effective for removing garlic and 
onion odors, even when soap and water, and 30 per 
cent. alcohol failed. These odors can be completely re- 
moved by scrubbing the teeth and tongue and rinsing 
the mouth with the chloramine solution, which can be 
readily prepared by the use of tablets containing the 
requisite amount of the deodorant. 

It must be remembered that mouth washes are only 
adjunct preparations for oral health and happiness. 
They do not preclude the use of the tooth brush and 
tooth powders or pastes. Gargles serve a more specific 
function, but their effects, too, depend to a large extent 
upon normal mouth hygeine. 
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ERSONALIZED” LIPSTICKS: And now milady 

may have a “personalized” lipstick with her very 
own initials! Mary Dunhill’s attractive lipstick in five 
smart lip shades and six colorful cases is offered with 
two initials which are easily inserted into the lipstick 
case so that there is no delay. 
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ENDOCRINE COMPOUNDS 


THE PITUITARY GLAND 


(Continued) 


Te pars intermedia, or the intermediate part of the 
pituitary gland, has the same general structure of 
the anterior lobe, but the granules of the cells are finer 
and neutrophilic, and some of the cells undergo a hy- 
aline or colloid change. The pars nervosa (See the 
article in the preceding issue) consists of neuroglia 
tissue. Degenerated cells and colloidal material from 
the pars intermedia are found between the cells and 
fibers of the pars nervosa, and may be traced along the 
stalk of the organ to the cavity of the third ventricle. 

This hyaline or colloid material is believed by some 
to constitute the secretion of the pars intermedia, and 
its discharge to take place, apparently, into the cere- 
brospinal fluid of the third ventricle, from which it pre- 
sumably gains the general circulation. 

Zondek and Krohn, in 1932, prepared an aqueous ex- 
tract of what they call “‘infermedin,” and this they con- 
sider to be secreted by the pars intermedia. It causes 
contraction of the melanophores of the frog’s skin, and 
manifests a specific effect on the pigment-forming cells 
of some fishes. An intense red color develops between 
the fins of Phorinus laevis when it is injected into this 
minnow. 

It is difficult to completely separate the pars inter- 
media from the posterior pituitary lobe. The presence 
of a constituent in a preparation of the pituitary gland, 
such as “Piluitrin,”’ which induces contraction of the 
frog’s melanophores is not proof in itself that this con- 
stituent—intermedin—is present in the posterior pitui- 
tary lobe. In cattle pituitaries, however, it is present in 
the pars intermedia in much greater quantity than in 
the posterior lobe, and there is only a trace of it in ex- 
tracts of the anterior lobe. 

Zondek and his coworkers believe that ‘‘intermedin” 
leaves the pituitary gland by way of the pituitary 
stalk. It appears to be present in traces in the blood 
and to exert some influence on water metabolism. It 
has been observed by some clinicians that certain cases 
of diabetes insipidus have responded well to treatment 
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with preparations containing this substance, but it 
should be noted that, according to Sulzberger, its com- 
plete separation from Pitressin has not been established. 

Geiling and Lewis prepared tissue cultures from the 
three parts of the pituitary glands of the rat and mouse. 
They found that extracts of the material from the pars 
intermedia produced no effect on the blood pressure, 
and accepted this as proof of the absence of Pitressin. 
On the other hand, these extracts showed a pronounced 
melanophore-expanding action when they were injected 
into frogs. They found also that cultures of the posterior 
pituitary lobe, which was admixed with the edge of the 
intermediate part of the gland, produced the vasopres- 
sor and the melanophore effects. Their work associates 
the melanophore principle with the pars intermedia, 
and emphasizes the closer association of the inter- 
mediate tissue with the anterior pituitary lobe, than 
with the posterior lobe of the pituitary gland. 

The pars intermedia appears to be absent in marine 
mammals. In 1929, Wislocki reported its apparent 
absence in the porpoise; while Valso, in 1934, reported 
it absent in the blue whale, but found that “‘intermedin”™ 
is formed in the anterior pituitary lobe of this marine 
animal. 

In 1935, Geiling, working in collaboration with 
MacCallum and others, showed that in the finback and 
sperm whales only a large anterior lobe and a smaller 
anterior lobe, separated by a septum, are present in 
these animals. They failed to find a pars intermedia. 

Although it was shown by these workers that the 
posterior lobe of the pituitary gland of these animals 
contains no melanophore principle, an abundant supply 
of it was found in the anterior lobe. The usual amount 
of Pitressin was shown to be present in the posterior 
lobe, but there is much less Pitocin. In these animals, it 
appears that both of these principles are elaborated in 
the posterior lobe. The gonadotropic, the adrenotropic, 
and the thyrotropic principles are contained in the 
anterior lobe, but the Prolactin content is very limited. 
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It will be recalled that the reader’s attention was 
directed to the fact that three types of cells have been 
identified in the epithelium of the pars anterior or 
anterior lobe of the pituitary gland, viz., (1) those in 
which the cytoplasm is non-granular, the neutrophilic 
cells, (2) those in which the cytoplasm contains granules 
which stain with the acid dyes, the oryphilic or acido- 
philic cells, and (3) those in which the cytoplasm con- 
tains granules which take the basic dyes, the basophilic 
cells. Some investigators are of the opinion that the 
acidophilic cells elaborate the growth-promoting endo- 
crine compound of the anterior lobe, and that the 
basophilic cells form the gonad-stimulating compound. 
Adenomata of the acidophilic cells, resulting in a hyper- 
secretion, have been recognized as a cause of gigantism 
or acromegaly. 

The number of endocrine compounds elaborated by 
the anterior pituitary gland is still in some respects a 
matter of opinion, and the subject is complicated some- 
what by the results reported by Collip and collaborators 
which suggest that a series of ‘“‘antihormones’” may be 
formed in the body which antagonize or neutralize the 
actions of the pituitary hormones. Thus, if an animal is 
injected daily for a long period with an extract contain- 
ing the thyrotropic hormone, it is observed that the 
blood serum of the animal contains an antithyrotropic 
substance, and if this serum is injected into a normal 
animal it will protect the animal from the stimulating 
action of a thyrotropic extract. It is still uncertain, 
however, whether such antihormones actually exist in 
the body under normal conditions. Consequently, sug- 
gestions concerning their possible functions would be 
entirely speculative at present. 

While claims for additional endocrine compounds of 
the anterior pituitary gland continue to be presented, 
occasional conservative criticism suggests that even the 
claim for the separate existence of the growth principle 
may be unjustified. So long as these compounds are not 
obtained in pure condition, conclusions concerning them 
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must remain indirect. In view of the probability that 
all of these compounds are proteins or protein-like, and 
closely related, such purity may be difficult to attain, 
and the separate existence of certain of these com- 
pounds may remain a matter of argument for some 
time to come. 

Oral administration of extracts of the anterior pitui- 
tary gland has no demonstrable effect. When injected 
they produce no immediate result, but experiments on 
many different animals indicate that they affect the 
processes of growth in the direction of an acceleration. 
The effect does not appear to be specific. Extracts of 
the mammalian gland will accelerate the growth 
processes of the frog, for example. The intraperitoneal 
injection of extracts of the anterior lobe of bovine 
pituitary glands into rats results in distinct effects on 
growth. The rats developed beyond the normal size, the 
growth curves showing a postpubertal acceleration 
which affects not only the size and weight of the rat as a 
whole, but is evident in the skeleton and visceral orga.s, 
with the exeception of the reproductive tract. Certain 
cases of pathological growth in man support this growth- 
promoting action of the secretion of the anterior lobe. 
Some abnormalities in the growth of the skeleton have 
been correlated with adenoma (enlargement) of the 
pituitary gland, and presumably, therefore, with a 
hypersecretion of the anterior lobe. If this occurs in the 
young, before ossification of the epiphyseal cartilages, 
there is a decided overgrowth of the long bones resulting 
in unusual height, the condition known as “‘gigantism.” 
When this occurs later in life, the bones of the face and 
limbs particularly become thickened, producing an ap- 
pearance known as “‘acromegaly.”’ 

There are adequate recent experimental data to show 
that the anterior lobe of the pituitary gland is the domi- 
nating member of the group of endocrine glands. The 
integrity of the adrenal, thyroid and parathyroid glands 
and of the gonads appears to depend directly upon its 

(Continued on page 177) 
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COSMETIC MANUAL 


59 BRUSHLESS SHAVING CREAMS 


By JOSEPH KALISH 


per the extensive selection of formulas 
from the cosmetic literature, we consider Brush- 
less Shaving Creams as logical variations of funda- 
mental vanishing cream types. 

Brushless shaving creams are oil-in-water vanishing 
creams with little modification. The simplest combina- 
tion of stearic acid, alkali, and water will, in conjunc- 
tion with a sharp razor blade, lead to a good shave, but 
changes must be made in order to assure a really satis- 
factory commercial product. As has often been empha- 
sized, glycerin or other hygroscopic liquid must be in- 
cluded in the formula to prevent drying of the cream in 
the jars. From five to ten per cent. are sufficient, larger 
proportions tending to make the cream somewhat 
watery and introducing the possibility of skin irritation. 
Various emollients should also be present for their 
beneficial effect on the skin. 

The method of use of these preparations suggests de- 
sirable properties. The cream is applied to the wet face, 
mixes with the water, and is spread uniformly over the 
surface. Therefore, the cream should mix readily with 
water without being either too sticky or too consistent. 
On the other hand, since the cream is to support the 
individual hairs of the beard, it must not be too soft. 
These creams while moist are lubricating, making the 
passage of the razor easier, but this action may be in- 
creased by the addition of a small amount of free oil, 
mineral or vegetable. The readiness with which the 
cream may be washed from the razor is an important 
factor. 

In a series of experiments made with various mix- 
tures of potassium hydroxide, stearic acid, and water, 
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the following conclusions were drawn. Increasing the 
stearic acid increased the hardness or consistency of the 
cream; increasing the alkali (or the proportion of soap 
in the finished product) also led to a harder cream. On 
the other hand, the larger the proportion of soap in the 
cream, the less easily could water be mixed with the 
product, either for spreading on the face or washing off 
of the razor. A nice balance must thus be reached be- 
tween washability and consistency and this is best 
attained by leaning away from strictest economy. Keep 
the alkali content low in order to make an easily 
diluted cream and at the same time have a moderate 
amount of excess stearic acid present in order to keep up 
the consistency. 

These observations are based on potassium hydroxide 
and potassium stearate; similar factors are valid with 
other alkalies if due account is taken of combining 
weights of alkalies used and the amount of soap formed. 


See table at bottom of this page. 

The first group of formulas will include those prod- 
ucts containing soap, whether or not it is the major 
emulsifying agent present. These stearate type prod- 
ucts are made as previously described for vanishing 
creams, namely, oily products are melted together, 
water soluble components are heated together, the two 
mixtures are brought to approximately the same 
temperature and thoroughly mixed. Avoid incorpora- 
tion of air during emulsification and stir while cooling. 
Allow the batch to stand overnight and stir the mass 
again. Fill cold into tubes or jars. 


One part alkali 
Combines with Gives parts 


Formula parts stearic acid stearate soap 
siecoycs NH; 4.2 5.2 
a Ais KOH 5.0 5.0 
sera) N(CH.OH); 2.0 3.0 
ey NaOH Ta 8.1 
Ser K.CO; 4.1 5.1 
se ataneue Na.CO; Do 6.3 
sane K .CO;.2H.O 3.2 4.2 
ela ah Na.CO;.H,O 4.6 5.6 
minnie Na.CO;.10H,0 2.0 3.0 
ere Na.B,O;.10H,O LS 25 
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This is the second article in the “Cos- 
metic Manual” series, in which we care- 
fully search the literature for many 
formulas. These are carefully edited and 
only the best selected for presentation. 
We hope eventually to make so complete 
a selection available that readers will be 
able to make any type of product they 


have in mind. 


Seer IeS AEIOR s.r Bote eke eo Se EE-é 

NUR RMMANERTAR A 3 yess Soar con na rere ge 4.7 

MRRRPMEE eee heed Sieh 3 cote es eT ee ae 0.4 

NA Rarer ete art ane ee a ae ae 2.0 

TAT SRN et ee eee ER A a ME ROR eR Re CPt 81.2 

STITT TSE | a Oe Pr eee en A ree 14.3 

SNESINACOOE oo, Pe isto ann tn arearnk Sera eran Ss 3.6 

[5a eee ne ee ie ih BP OLR an mn CR nar ye 

wT) TGR a re rane nee er ree te fete hey Seem rer einige ta 

OSIM NVGEONIGE (6.056 5.6 sek oes main so hte 0.3 

GERM MR forse at 2) chtr ness oak ae ON eerie te ene 14.3 

OES SO ER Rete ey RE ee aero SPR Wh eS Lang tLe 58.3 

URI TIAE MATE 2 8 St Ne Duc eth arn pcan ed Stes 12.0 

LEPC CUTTS aA RI ree i eanentae SERIOUS eae: enone 3.0 

HUNINICRIMEN ON Ee 202 55s eek la a eeu 10.0 

SSE PAR peer ee deieeiemtrara te feraey Snipa ns es 3.0 

\ EE SS een 0 Lec teeitnre eR ace te Me te, 2 ee aN ane 2.0 

LCE 10 | et a eae an ee SPC ey Seow ere aeee 20.0 20.0 

ORT ES EO 12) | SIRS ered rer eee mere ee ne ele 2.0 1.0 

LOTS ag Ors em ree 8 eRe ana en tee Oso ae 1.0 

WMNNRTTIROR NI =, 5 i ont. ca psy a ee 4.0 6.0 
BENS Nt oNe acho rok nasties seats scsi oye ah yripy nae antedee hen hos teaee a4 0.5 0.5 

POtasantimiRyGtoxtde =. <.. .sc.sic< ho Gro bee ecra ees 0.3 0.3 

PUBUESU EI LMDOD ENTERIC 5 5206.05.55 wan 2p Coss sovid Sucre laos 1.0 1.0 

RNR CON oot oc ices ecct et Ra Re 8.0 9.0 

\ LETC, il ee aa OPE Ree cy Oe eR EPEE er Eee nt MURA 63:2 62.2 


In the following formula, the soap is first made from 
potassium hydroxide, water, and coconut oil (allowing 
the mixture to stand until saponification is complete) 
and then added to other water-soluble components of 
the mixture. 


PAYTON 6a cs 2c Ox talon oe as ae ees 2.0 1.0 
COG CONIN S62 ccs cisco Shieh Cee aca: 6.0 6.0 
WRN so ocean wars GANS sea 61.0 65.0 


Potassium hydroxide is the sole emulsifying agent in 
the formulas given below. 


SHNGETON ACME oot tn TE ag Sore a aes 15.6 16.0 
LSE) Gy anne er enya eae nue er kaa sf a 4.0 
Potasssume Inydtoxide: <... 2.06550 caeceseeese 0.6 1.0 
GUNCCNTN oo cen h a I eae ee 3.6 6.0 
NUON a tiered tye ie wave a care at ee 7.1 73.0 
Sleamio 961th. Fo oe ea ee eee 14.0 20.0 
WURDE so ond sh alacna rob as chee See eee 2.0 
CARER CONN 5 ot eevee Res o's oo mele Rare aire eee 2.0 0.5 
Dotassiinm WyeGrOnides so cc) cco tin. des cece es 1.0 1.0 
GIVGRN Nerds sioccern acca cede usudananeaeeoues 5.5 7.0 
WHIRCR Sart Pac ses Ns 5 ads oats Le 77.5 62:5 
CRORE COUN ors. ols's Sad oc oy penis Saten Coe 35.5 
MCHINNEEN OMNES ano. sah nran doit cial ows weet 4.0 
Potascnmme Wy dronide< «5.5.2.5 < sare was tes cesar 0.9 
GIcenM oes cok surah dan rn et wanatiae 5.0 
NWR eiaN sich Sec at ofS oiasn kaduejedearamen eran 54.6 
SUICLIS COs) [Saas oeeiemte Wekritarae tetas Rent a eotee aS 12.5 
SH RIROERT NE og cs 3 hy a etereie icine RO eae ers a So 0.6 
CULICELCT| UR eaee tee et na ee TO Ai 3.0 
Potoscmmn Ry dtoxide 5 05% 2 ccc eeeccs sees 0.2 
CUINCCEIE Se Soc ete dat cx Da ees Cor ee 1.9 
NW EREOME 6s assises sy Srp ar ccli aYiand ec darene rereole eareans 81.8 


Goodman gives the only brushless shave formula 
based solely on borax. 


COO NTT Cs] a a a errr oe neers 7.0 ISONIC: SGI Sacked Sue eo 16.0 
Potessinmn bydeowidle... ...... 0 bcc c cee sees 2.0 CE I 65 ix sis eli ece sive caeneeeenees 1.0 
\ (CLES Sead itn ee ee ee eee eC Me eet Me Mg 7.0 ROBE hl or oh Ws ors art cinerea ee eee 1.6 
. CIV CCH 82 isc -otiac, Sas ewanew area ne eae 6.0 
SLCTEDI COT Cs | ER Re en ee ee ee 14.0 Wii, S8e ahi a kate ene ee 75.4 
Spermaceti. ... .. ee ee Zz.) 
a een eyenite. Sere ete ae aa Triethanolamine, although more frequently recom- 
Sag red dg WN hie Andi ee fem Oe 7.0 mended along with borax, has often been used alone in 
WEE REE cee ea. tra rays Auris te ol trae er eee 56.0 Reese ae ea i‘ 
rushless shaving creams. 
The following formulas are examples a ee 15.0 25.0 
made with ammonia as the sole emulsifying agent. LT RT prey aN teint 5.0 1.4 
k a GINCCRIN ore oo siaislers carn ay hole eked e ace 5.0 8.3 
SUSTITOT TG G | AAR te amc re OTSA Ba Ree enoe CE 10.0 ORUET “WeAP a eB ooo ys nths aa le es ie 50.0 27.8 
Mineral iS Tree pre een ee Lae 0.7 ME ee ec ge, ae 25.0 37.5 
Fase a RECA RE eT eer ee 4.0 7 MM Sa Maa A als gs yd ® oul a 

7) TET a nt ay gree eee secre mya. 6.0 : : 

Te SEG PIRNC RONEN. 5.55 v7ss0p ocr la /oahs Rin eno oe ears 16.0 16.7 
MO =k Freon Rem nea NAIC Re I cs kare cacy invaeda ee ste 60 2.1 
ee eh ToOh) SEGHQ) | RRICCHAMOUNIRNNOS «3.00205 iia au.ciers fed oie ene 4.0 0.4 
Spermaceti RO NINE eet ee eee =O 6.0 Glycerin SOE CPT Pee eee ee ee 3.8 
NGMELA UOTE 6 cocci iarsid doses aero sets mde eevee 14.0 GAGE “WIG s ibs oh wha nwadacoauens eee ee ae 74.0 77.0 
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UAESUTAESURRIEREN Sore phn era hd sessic ne ote She eee 18.0 
Hydroge nated oil... .. eee 4.5 
Trie thanolamine ADE See eee a0 
Glycerin.......... Asus cabled: ard Daca SBe teehee LS 
Water............. taka eae aus awe saetaace 73.0 
Stearic acid........... See ald an ov 16.5 
Lanolin......... _ ee 1.0 
Raisin seed oil... .... 8.5 
Triethanolamine. .... poh teseasaidead 1.0 
Water..................5. enue ans 73.0 
Stearic acid... 0.0.00... 00 0000 c ce eee eee 10.0 
Petrolatum....... ey ere ee 9.0 
Mineral oil................... 0.0.00 e ee 10.0 
Olive oil........... dex Ris dtr; Sint Shs laa eee 10.0 
Triethanolamine........... 5 tae Geared gu hace 1.0 
Glycerin......... Desi ine © BSus er Gate sceeas 2090 
LS re SAcea se sem Sou beans 40.0 
Stearic acid.......... 0.05. secs ewes eee 20.0 
ORY IES [cc 1.) 2.0 
Cocoa butter......... Bre auncant Sees his, Bis 3.0 
Triethanolamine. ..... dd ee pak tirana 2.0 
RRAVECTAN 0 occ a cee ss eseiate Saud neon -_ 4.0 
MRM Ros casein soNransd Shares. & STare bikie sists 8 onde EEN 69.0 


The combination of borax with triethanolamine is 
said to give whiter and more stable creams than tri- 


ethanolamine alone. 





Sodium and potassium hydroxides may also be used 
in combination in brushless shaving creams. 


PLR ANIC AGIOS. cokes See oe a Sore oe IR 24.0 30.0 
MOTI cos 3,2 spare hk 4.0% baled bs Po ph escaet ett 2.0 

OGURNUION ii. dices ons o he.. Pae He ROS ORE OR OaeaS 3.3 
Potassium NyGrOxides .. 6.6.6.5 ice ce evar eevee 0.6 ok 
DOGMUNUNVGTOXIGE:,..¢.65. cst + cies onoods dancer 0.2 0.8 
MON ORTAIII a5, sn, 0edy ore SR legate HOW dd la eae es eae 8.5 5.0 
MANNED oP sds ch8 cee sbbranceh Sava anes Gee Speuaenne eae ee 64.7 58.8 


Although we do not share their belief, many formula 
makers seem to feel that the addition of a sulfonated oil 
or other wetting agent to a brushless cream assists in 
softening the individual hairs of the beard. This might 
be the case if the wetting agent remained wholly in the 
water phase and came into intimate contact with the 
hair. It seems more likely, however, that these surface 
active compounds are adsorbed at the surface of the 
emulsified oils and merely have a stabilizing action on 
the emulsion itself. This stabilizing action is not re- 


quired, however, in a properly formulated cream. 


fa: . PECARICIOCI UG ts pices cehe ded Rete dae a ei Ae CR 22.0 16.0 
Stearic acid............. Piette ene eee e ees 20.0 16.0 Cetyl alcohol... regen benaeitataee 3.0 2.0 
Mineral oil...................-.+..-. eee 9.0 2.0 Sulfonated olive oil......... eich od eg drbie Rare Se 3.0 4.0 
Lanolin.................. sk aa ee iba 3.5 4.0 Potassium hydroxide........................ 1.0 1.0 
rriethanolamine.......... oa betes l 6 BO NN ose noi vine ae eeanize nave mnie dod we 15.0 6.0 
Borax................+.55: ett e eee eens 1.9 1.6 Water......... er ae ne eee Meee 56.0 71.0 
Diethylene glycol ether. ..................... AS 
DRONE 2 )s icles o's 5 wise. Sie pig si reine eau Ae .. 62.5 74.8 —— 20.0 
Stearic acid. ............ reenenens 25.0 15.0 wee ee PEPE CLS A RE HLM TRERERS LAL IRF CRS EHS 
Cetyl alcohol........ cone seee 2.0 S if L—_..... 20 
——._ one 45 3.9 Su fonatec - ive BIN oid Ghee Se Da F5 a ote ae OaGs 2. 
Triethanolamine......... errs rere e 0.7 0.6 a vydroxide. ........ 6... eee eee <a 
Sema Re ee 08 04 ne Eee Sa tacsste rong ate Seon Pore §. 
eg i ip Mie tceten essere cone ntonsarzen 65.0 
MINN cS Sgn ie iB hstdip Gals cnet eee aig Sas eGR O0.5. HEZ .. 
NN sissies seste secninins ate Wakes Es 20.0 20.0 
Stearic acid........... se ae ecees 20.0 CetyiMlconel soo. isc ys eal Ha 5 sak A nee oe 4.0 1.0 
Absorption base...........0...0..00.0000 2008. 2.0 Mineral Oil........... 6.0.0. e eee e cence eee. 3.0 3.0 
Triethanolamine Doe Cabaie ade ager st amy evs 1.0 OAD oie wee street eee eee ee eee 0.5 
“Et ee Seeareen 1.0 Sodium lauryl sulfate... ......66..5.008 00088 4.0 2.0 
Te aes hat stee ton costo aes 6.0 Pobasnmt BYGONE. 6... kee eevee O77 A0c7 
Water......... Cie ees See, au ates Scene 70.0 WRG se oponc ete trac.in 2n-sds a. sas! areas Reto aO NS 10.0 10.0 
DNR, + rire athens Gr 4 od dn disiak dbo pervades 98.3 62.8 
Stearic acid........... 16.0 
TET | re 4.0 SIALIGIAO Asa iraiara hanna e aaonarte Galena are eens 10.0 
Lecithin... .... Me 2.0 OC ee ten pintate eet Boe wisi 2.0 
Triethanolamine . . . Daas Aten a eaeg-o% 1.6 sodium lauryl sulfate. . 5.66.6. 0c kde dees cae 1.0 
LOY ee ee 0.5 Sulfonated olive oil.......................... 15.0 
CN SSgrarendaiind 6.0 Triethanolamine.... . Sr gilpi-s'ahcctiar aca, Sua Sepa atharctents oe 1.3 
PUG iia Seg altihitess oc cae sar aresene needy 69.9 NE Fe G52 bot ccc crnaeacane Carers 5.0 
Wrater = o554-6 5 ac oncee on pi chia cnatsencuicaoreausasayeter ene ee: 65.7 
Potassium hydroxide and borax make a good com- 
. : 4 hae sas : . Stearic acid. . bere tnd ted SRT ek pi dete och 15.0 16.0 
bination of alkalies for emulsification in brushless NI, hn orig dca a-v oosthc's4in Po 4d Go kGR's 20 2.0 
: ‘ — , ; ) 
creams and their use is exemplified by several formulas. Sulfonated — oll. ee We ata fe ae Seta od ae _ be 
a ee Te Pcs codes nes on Cee 0.3 1.0 
Mine aa. aeiaks 3 9 ". . — Rekactiare ark bie ans eadea ald ates epee tg ates & 7.0 6.0 
caves aus 3.2 5. bbe g . 
Potassium hydroxide ihcnaG Vda atte heats 1.4 1.0 PoE ctweres a a ae ak oS ae 
Borax. phen ic ay era Ba, cascorartinlie sp arse diate Gorsta ss 0.4 0.5 : F : 
Glycerin. ..............0000. tides hes 6.8 5.0 Stearic BNR A ih 5 Gd gus Ghaaw dw. cars ema tstica dep AIRES 24.0 
Diethylene glycol ether. we oe oe 6.7 Lanolin..... ee eee eee ae re ae 4.0 
66 9 Sc Sionated Olive OU: ...6 04.06 g<6 0 &ia Sa re 6 ee ees 2.0 
Water....... Sor nun ecins Mateo nears Grad i eA 6. 63.5 
Triethanolamine enw dt Gide gnancudtte tinea 1.0 
Stearic acid... .. erry 20.0 16.0 —. tee a 80 
Lanolin Bae a Se sate sda! ans 5 0) 4.0 NE oo ero erea a EO Hale eee oO Hw SE Rane Os 68. 
Potassium hydroxide. panes O35 1:0 
Borax . 0.5 OZ HSGRBTIGBOIG 54s ewr ews od dead gies dots mes 20.0 
Glycerin. . . Bi ag catalase ieee anene. orec ayst ataremenee 4 toe 3.0: (10.0) Getylalcohol 0.6.6.6. cnc cee tee hnee a 2.0 
Water...... go hrishce Pada ade dors emits Advert ra ane no SUR aEEr COO UOBLG, RUMORHROIN go oo! bsrar5: FF craic s Shia, 6 HOO RASR RO 1.0 
Is xcs Ce beaiins ha Gdiituen,toe bee 4.0 
Stearic acid. 4 ik dae pees 10.0 RRND AM coe SAT col orto on Aig my Ne Neh i eg Ra 0.5 
Spermaceti..... ESE Hea ta sews 200 Sodium lauryl sulfate..............ccecceee ees 2.0 
Potassium hydroxide. ae 1.0 Potassium hydroxide... ..... 2.2... c.. eee e ees en 0.5 
Borax. dae 2.0 WM TIGEH ATONE 666.65: 5. o-04 «sod caved ome Ree etna LO 
Glycerin. .......... eT ee ere er eee 5.0 IE Ahr fibe venue yownaanoessine tec 8.0 
Water... ela ftinndine ames bis svg eee SE 80.0 PEON eA ii A ody. tbat eM a Snape oh create Mio 61.0 
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SheaniG aGlebec-<.chiced cence ssiine anes ns Fine wes 20.0 
ME Ws CCUM sc: rater cisteseters tase pr enee eee erotatertce os 4.0 
SOGIIBE IAUEVE SURALE® 05.5 65. Se ccjen eis 0 is esi es 3.0 
Rhee eras etatesett Oe Sircro's © act mim Srl Siar ins ian ase 2 1.0 
Potassim WVGTOMIGE 6.6. ces eee sean ens 1.0 
Pictirylone gryecolGther <.. 366666... ce wee pe gane 5.0 
CECE SS oa OEE Rn ere ere rere ere ee Te 66.0 
CLEC) CJR a ee Pa ae inne ne gee are ara 16.0 
[PET aE Ree ar Peer ge haan ere ere 1.0 
Su Gn ated OWVE- OWE 6.5/0.5 6 cic occ ve ne ees 10.0 
Potassitite MYGFOXIGE. 6... 26 occ eae eevee hea 1.0 
SOMNMIEVOHOMIGGCS «56.5.0 .0-6-5 518 3 oo os are w ete ine 2 
GROOM ers hea s Fats 5 ea ace oe See ees 4.0 
UREA a soar a sy pki e Sy ie NO IT Le ocr oR Teele 67.8 


Gaums are occasionally used in brushless creams as 
stabilizers and to give special qualities to the cream. 
The powdered gum is mixed with alcohol and then 
poured into some of the water specified in the formula. 
This mucilage is then mixed with the finished cream 
prepared with the rest of the water. 
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"SL / SEO: CIC) | URPaar ae peaar an erie fh cereracrir Deana nee 
CO EL.) th a eg Ra eae oe ae an any CSE ee eT 
[PST ST a ae eee MORRO ces carne yn Sees een a 


DUE GAINE Decongester acca etoe corer Wis Siete Meee re 
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Potassititti-DVGLOxId@®. . 5... o.cicce coe occ ce Sede ai ; 

MEN CHEER ohne he teg ie leer asaltare wake meen ae 0 
EEE a Te ala ON Rene eee era meee Bar yr ae 64.2 
Soa MIO HOE ys ites tof and nl a ere oe 233 
MOGOERG ORE os ios 55 dec ah os tn vee eames 2.0 
7.1 Ce) RR aR le te UN Ry ere va cate ria War quae Se het 5.0 
MCRAE DN ces Sosa. wich 8 Ses er mee eee BS 
TRIE OMOIAININO 6: 66. ece cdc tiv we CdS ew Ow es 2 
POtASSIIIN NVGQEONIOO:. 6.055 cece teen cenwees 1.0 
GIN COREE R sire eer is, Sostitoy ea iain ave way od eae raes interne 1.3 
PURE sc co fs relate everest chaussures 98.2 


As with vanishing creams, brushless creams can be 
prepared by the use of glyceryl or glycol stearates. The 
creams are somewhat more translucent in appearance 
than standard stearate creams, but are also somewhat 
better in their emollient action. The method of prepa- 
ration is as before, the oil-soluble and water-soluble 
ingredients being heated together in separate vessels to 
approximately the same temperature and then inti- 
mately mixed. The overnight setting period is not 
necessary with this type of product unless enough soap 


is present to form a gel which must be broken up. 


Glycol stearate........ EO eae ee 15.0 
TUR MREONEIN CHIE 9.8, 0855055 2 voli per iets teeter oe 1.0 
SIRES HORN c oti occ Kee en oe 5.0 
CCN RECN oo Ste.) ace pe a 1.0 
MENON ofS tyr htc IPSS xis ee 5.0 
LCL SRE Send Whee oR ae Sy eeneneeetre: eye Mar 53.5 70.0 


RUG STORE SALES: The Bureau of Foreign & 
Domestic Commerce has issued its survey of 1938 
drug store sales. It shows that independent drug stores 
in 27 states sold 3% less in 1938 than in 1937; chain 
drug stores throughout the country, 4% less. Inde- 
pendents with annual sales volume below $10,000 fared 
the worst: their sales dropped 8“; stores in the brackets 
above $200,000 reported 1938 sales 3% above 1937. 
Of the chains the smallest ones (those with 10 units or 
less) suffered the least sales drop—less than 3%. Chains 
with 100 or more units saw sales drop 6%. Cost inven- 
tories of independents at the close of 1938 were about 
the same as the previous year, while those of chain drug 
stores were 2% lower. 

The combined sales of tobacco and fountain depart- 
ments, which have increased steadily in proportion to 
total sales in chain drug stores since 1935, last year 
accounted for 45.1% of total net sales. 


| ncaa rING SHOW: The tenth Annual Packaging 
Exposition and Conference will be held from March 
26 to March 29, 1940, at the Hotel Astor, in New York, 
according to the American Management Association, 
sponsor of the event, following a poll of exhibitors and 
packaging organizations. 

The dates are being set earlier than usual to permit 
participating organizations to make their plans. The 
1940 program is expected to be built largely along the 
lines of the last conference, with emphasis on such 
subjects as informative labeling, efficiency in package 
production, scientific management in the shipping de- 
partment, and packaging costs. 


Glyceryl monostearate...................505- 12.0 

Mineral oil Pee cates te Sie shas perehaes aMn onan eica aes eS 2.9 

SMUT AGG Ede hae acaitasc/Saaerh aioe a araes oe eraays 4.5 

Diethvlene elycol ether... .... 1 25. / hesinsns 2 5- 7.0 a : s aes z, P 2 

a 74.0 ASSOUR CONTEST: America is still strongly 
contest-minded apparently, as recent proof of the 

Givcervilmonostearate, 6 <668 dc sie oceans 10.0 : os : : 

i ie 20 advantages of consumer-participating promotions has 

a DO ota eee oun en oe ae oh ae 3.0 been the many replies received in response to a contest 

ei: Sree ty nea pete ame een os sponsored by Nassour’s, Inc., of Los Angeles. The 

Selig ea aan IE nee ne 3.0 product for which this promotion was developed is 

si Ce 6.9 Nassour’s “42” Eucalyptus oil shampoo. The theme 

Glyceryl monostearate...................2--. 6.5 12.0 was “T like Nassour’s ‘42’ Eucalyptus oil shampoo be- 

NN hiring ois ca Carean enter aeks 6.5 4.0 cause...” The awards for the contest consisted of 

WENN ois ison ee 2.0 2.0 aggregate prizes of $3000 in cash and merchandise to be 

Sulfonate BV GHON BS cords vere toeekd weave wntahte eres 6.0 3.0 ee P . . ° eae 

nae aire oil ¥ 3.0 distributed in five hundred and fifty-nine additional 

Potassium hydroxide: ..=....25+. s60060. ccs et nes UEP. 0.2 : te : . 

Se ee a 10.0 19.9 Prizes. The merchandise awards were flacons of 

tec ey eee 68.8 68.8 ‘Windsor House Orchid perfume,” another Nassour’s 

a » oz , Product. The contest thus accomplished the twin pur- 

— — RSE seats aCe ep eee ai ne pose of stimulating sales for a product with an estab- 

I MOCHNE IN, Oo 0.0L hv ccs an esa enysne eR MnO Ce 4.2 ; 2 Via? j 

ae i in ante sq lished distribution and introduction of the newer 

ory cinis eee ve eee 71.4 60.0 product. 
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FAIR TRADE STUDY 


here can be no doubt that consumers in Michigan 
who formerly purchased drug products at cut 
prices are paying from 15 per cent. to 30 per cent. more 
for price-controlled items under Fair Trade. 

That Fair Trade is largely responsible for the higher 
prices is shown conclusively since the prices of compar- 
able items, not controlled by Fair Trade, have de- 
creased slightly in cut-rate stores since Fair Trade went 
into effect. This decrease is evidence that price cutters 
are attempting to make up for the decrease in the num- 
ber of loss leaders by the severity of their price reduc- 
tions. Additional evidence that Fair Trade has in- 
creased prices in cut-rate drug stores is found in the fact 
that Michigan’s present minimum Fair Trade prices 
are higher than the competitive prices for the same 
items in the State of Missouri which does not have a 
Fair Trade law. 

On the other hand, the findings reported by the 
Journal of the National Association of Retail Druggists 
and the research of Wolff and Holthausen in New York 
State indicate a decrease of 3 per cent. to 6 per cent. in 
the price of items controlled by Fair Trade, in inde- 
pendent drug stores. Before Fair Trade, the N.A.R.D. 
members evidently recognized the futility of competing 
with the cut-rate stores on a price basis, and, conse- 
quently, held their prices near or at list price. When 
legal minimums have been set for the retail prices of 
most popular items, the non-price cutters, by reducing 
their prices slightly, have been able to meet the price 
competition of the cut-rate stores on these items. The 
result has been a lowering of the retail price on Fair 
Trade items in many independent drug stores. 

The editorial content of the Journal of the National 
Association of Retail Druggists indicates dissatisfaction 
with the present minimum Fair Trade prices on the 
part of many retail druggists. If minimum prices were 
raised to a point satisfactory to these druggists, to- 
gether with the increased margin demanded by whole- 
salers, it is probable that even the prices of the inde- 
pendent druggists would be higher than before Fair 
Trade. The present lower price on Fair Trade items 
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in independent drug stores may very well be temporary 
and exist only between the introduction of Fair Trade 
and the readjustment of retail and wholesale margins 
which Fair Trade is expected to facilitate. Since the 
present unsatisfactory minimum Fair Trade prices can 
yield an average margin of 24.5 per cent. of selling 
price to a retailer of reasonable size, the size of the mar- 
gin which should be guaranteed by Fair Trade is still an 
open question. Opponents of the Fair Trade law can 
argue reasonably that a minimum margin of consider- 
ably more than 20 per cent. makes Fair Trade a price- 
fixing device as well as a device to prevent predatory 
price cutting. 

From an economic standpoint, Fair Trade is one of 
the logical conclusions reached by a current theory of 
the place of price in our economic structure. Under 
freely competitive conditions, the movement of price 
equates supply and demand. But the competitive price 
may be so low that it results in little or no profits to 
business men and wages which do not permit a satis- 
factory living to employees. By setting lower limits to 
prices or actually setting them at a fair level, the evils 
arising from too low prices are prevented. The difficulty 
is that, with the price controlled, supply must be 
limited to the quantity which will be purchased at the 
controlled price. Any consumer who cannot purchase 
an item at its fixed minimum price must do without. 
The result is an orderly marketing of the price-con- 
trolled items, and the cost to society is the artificial 
scarcity which has been created through price control. 
This process has been frequently called by its critics 
“the economy of scarcity,” and rests on the premise 
that higher price levels than would be set by free and 
uncontrolled forces are beneficial to society. 

Fair Trade, if effective, will strengthen our present 
marketing institutions. New types of retailers usually 
appear as institutions with low operating costs, and 
sales are promoted through low prices to consumers. A 
current example is the super market. This type of 
grocery store has operating costs ranging from 12 per 
cent. to 14 per cent. of sales and secures a gross margin 
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Interesting are the conclusions which 
Edgar H. Gault, Professor of Marketing 
at University of Michigan, has drawn in 
his book, “Fair Trade, with Especial 
Reference to Cut-Rate Drug Prices in 
Michigan”. These conclusions should 


prove wellworth reading to manufacturers. 


of approximately 18 per cent.' Competing grocery 
stores have operating expenses ranging from 14 per 
cent. to 19 per cent. and usually slightly greater gross 
margins’. If minimum prices under Fair Trade pre- 
vented the super markets from promoting their sales by 
underselling other types of retailers, super markets 
would find consumer patronage difficult to secure and 
the public would be deprived of the benefits arising 
from this type of retailer. 

Not only does Fair Trade tend to maintain the status 
quo among retail institutions, but it also has the same 
tendency in regard to trade-marked merchandise. With 
satisfactory margins guaranteed for established brands, 
retail merchants will show little interest in new brands 
of similar merchandise. Although most of these new 
items probably contribute nothing to our social or 
economic welfare, certain brands, which represent real 
advancements over existing merchandise that is in 
popular demand by consumers, may be smothered by 
Fair Trade. 

Most business men, however, are far more interested 
in their own immediate welfare as affected by Fair 
Trade than its general economic implication. Manu- 
facturers who own most of the national brands find 
much in Fair Trade that is desirable. Its use by them 
is optional. Orderly marketing of nationally branded 
merchandise may be secured through the elimination of 
price cutting. The most important danger is from com- 
peting private brands of wholesalers and _ retailers 
which may be sold below any minimum price set by a 
manufacturer. This danger can be minimized through 
manipulation of the Fair Trade price and a continua- 
tion of advertising and other sales promotional activi- 
ties similar to those which existed before Fair Trade. 

Wholesalers cannot expect much improvement. in 
their operating margin from Fair Trade for two reasons: 
First, wholesalers exercise no influence on consumers’ 
choices and must handle whatever merchandise is de- 


_1. C. Davidson, ‘What About Super-Markets,” Saturday Evening Post, 
September 17, 1938, p. 23. 

2. Dun & Bradstreet, Inc., 1937 Retail Survey, Survey No. 9. 

3. Retailing, Executive Edition, May 1, 1939. 
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manded by retailers. Second, there exist mutual drug 
companies or wholesale cooperatives in the drug field 
which compete directly with the independent whole- 
saler and effectively limit any margin which these in- 
dependent wholesalers can secure. If retailers, however, 
secure substantial margins under Fair Trade, much of 
the pressure for the extra discounts demanded by re- 
tailers will be removed, and wholesalers can hold more 
closely to the regular wholesale list prices. Such an 
attainment will make Fair Trade highly desirable to 
wholesalers. Competition among regular wholesalers 
and the latent threat of cooperatives may make the 
discontinuance of extra discounts difficult even if the 
pressure for extra discounts by retailers is removed. 
Whether Fair Trade has increased the total sales 
volume of drug wholesalers is doubtful. No doubt sub- 
stantial gains have been made for certain items, but the 
report by Mr. Nielsen would indicate no important 
shift in the resources used by retailers. 

Among retailers, those who have benefited most from 
Fair Trade are the former price cutters. Our data show 
a forced increase in cut prices of approximately 30 per 
cent., and Mr. Nielsen’s data indicate only a slight 
change in the distribution of Fair Trade items favorable 
to independent druggists who have, under Fair Trade, 
reduced the retail price of Fair Trade items from 2 per 
cent. to 5 per cent. Even if substantial reductions in 
wholesale prices had occurred, the evidence makes any 
financial gains from Fair Trade improbable. From the 
information available, we are led to the conclusion that, 
up to the present time, any increased net profit to the 
independent druggist from Fair Trade is more illusory 
than real. Since this conclusion is contrary to what 
could reasonably be expected and the data on which the 
conclusion is based are relatively meager, further re- 
search is needed to substantiate the foregoing con- 
clusion. 

Fair Trade is now well established. The present 
public and political attitudes toward Fair Trade is 
indicated in an editorial by Earl W. Elhart, Editor of 
Retailing.* 
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‘The American public has accepted retail price fixing, 
as provided through Fair Trade Acts, with scarcely a 
protest. Most of these measures became operative to an 
extensive degree only after the passage of the Miller- 
Tydings enabling act in 1937. This year, with most of 
the legislatures again in session, if there had been any 
public protest, it would certainly have come to light. 
The lack of any organized opposition is glaringly evi- 
dent. On the evidence produced, it appears that price 
fixing is here to stay except in the event that Congress 
should repeal the Miller-Tydings bill, now an improb- 
able development. 

“Ohio was one of the few states in which a measure to 
repeal the price fixing act was introduced. The ending 
of this law was advocated by the important Ohio Farm 
Bureau Federation and some of the consumer organiza- 
tions. Yet the committee heard only one individual in 
favor of continuing the present law, a representative of 
the Ohio Retail Druggists’ Association, and ended up by 
killing the repealer by a vote of 10 to 1. 

*‘But the small merchant is finding them less than the 
perfect protection he imagined. Trade-ins and com- 
bination offers and outright flouting of the law restores 
competition on occasion even where it presumably had 
been banned. At certain periods, price cuttings sweep 
the liquor retailing, radio and other fields in defiance of 
the law so carefully drawn to prevent just such things. 

“Nor does it appear that there is any great enthu- 
siasm for changes which would increase penalties and 
make enforcement easier. Within the last few days, the 
House of Representatives of Massachusetts killed a bill 
which would have established a $500 fine for violations 
of the Fair Trade Act which would in effect have 
attached a criminal penalty to a civil contract.” 

Fair Trade is part of the general economic theory 
that free prices and uncontrolled competition are 
socially and economically less desirable than rationally 
controlled competition. The future of Fair Trade, or 
some similar device to control prices, depends upon the 
acceptance of the foregoing theory by the general 
public. Little is known about Fair Trade by most 
people who are not concerned in manufacturing or mer- 
chandising items which might be suitable for pricing 
under Fair Trade. The crucial test for Fair Trade will 
come whenever consumers feel the pinch of an increase 
in the general level of retail prices. Fair Trade may not 
be the fundamental cause of the increase, but the public 
is not discriminating in determining causes, and Fair 
Trade as a new element in our pricing system can be 
blamed. If rational competition or if Fair Trade as a 
part of rational competition cannot present a satisfac- 
tory record when subjected to governmental scrutiny, 
Fair Trade laws may be expected to be repealed or 
greatly modified. To be successful, therefore, Fair 
Trade should be used primarily for the general welfare 
and not for the purpose of protecting special business 
interests against the competition of other types of 


legitimate business. 
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The place of Fair Trade in controlling prices is ap- 
parently better understood by the owners of trade- 
marks than the more vocal among the retail trade. The 
average Fair Trade gross margin for items protected by 
Fair Trade is approximately 24.5 per cent. of selling 
price. Those familiar with costs in the retail drug busi- 
ness will agree that this margin approaches the point 
where it not only covers the retailers’ cost of handling 
many drug items but also includes a profit for the cash- 
and-carry drug store. Should the margin guaranteed go 
much above this figure, Fair Trade prices would 
attempt to guarantee a profit to the retailer as well as 
give complete protection against price cutting. High 
minimum prices are apt to cause resentment among 
consumers, encourage consumer cooperatives, increase 
the opportunities for private brands, and result in 
governmental investigations of Fair Trade. 

From the standpoint of the advocates of Fair Trade, 
its use as a means of sales promotion through guarantee- 
ing margins far in excess of those needed by stores with 
low operating costs is extremely undesirable. Such pro- 
motional activities may supply the ammunition needed 
to destroy Fair Trade when it finally faces an evalua- 
tion by the general public. Meanwhile minimum prices 
which guarantee a margin considerably more than the 
operating costs of the retailer might very reasonably be 
accepted by the courts as prima facie evidence of a 
monopoly for the products so priced. By the terms of 
the Fair Trade law itself, products enjoying a monop- 
olistic position are excluded from the benefits of the 
law. The greatest danger to Fair Trade at the present 


time is its abuse by some of its enthusiastic supporters. 





DD SURVEYS: The Western Newspaper Union 

has made a cosmetic and dentifrice survey in the 
small towns of Illinois, Towa, Kansas, Michigan, 
Minnesota, Nebraska, Ohio Texas and Wisconsin. 
These are surveys of about 3,000 communities, the 
majority of which are in the 2,500 and under classi- 
fication. 

According to the cosmetic survey (a dealer survey), 
Armand and Coty lead in cosmetic preferences, each 
with about 12 per cent. Lady Esther is next with 9.6, 
then Max Factor, 8.8; Pond’s, 8.3, Cara Nome, 7.2; 
Woodbury, 6.9; and Boyer, 5.4. 

The dentifrice survey was a consumer preference 
survey. It indicated that 56.03 per cent. preferred 
paste, while 40.21 per cent. preferred powder. Colgate 
lead among pastes with 25.69 per cent., with Ipana, 
16.21 per cent.; Pepsodent, 14.5; Listerine, 13.5; and 
Kolynos, 5.5. The leader among powders was Dr. 
Lyons with 30.4 per cent., with Pepsodent, 20.31; Col- 
gate, 13.63; Calox, 10.22; Pebeco, 2.13; and Listerine, 
1.84. 
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Endocrine Compounds 
(Continued from page 169) 

secretions, and it enters into or controls in other ways 
some of the essential metabolic processes. Experimental 
results indicate that this “master influence’ is 
exerted through a number of specific hormones. How- 
ever, it should be stressed that further studies may 
materially change this point of view. From extracts of 
the anterior pituitary gland treated in different ways, 
evidence more or less satisfactory to the majority has 
been obtained to support the probable existence of the 
following endocrine compounds. 

The Growth-Stimulating (Somatropic) Principle-—The 
influence of the anterior pituitary gland on the growth 
processes in general and its special influence upon the 
growth of the bones has been mentioned. The existence 
of such a principle have been generally accepted, 
although some writers have expressed some doubt as to 
it being a specific hormone distinct from the more 
specialized principles which follow. 

The growth principle appears to be a protein. It is 
readily decomposed; is resistant to acid, but unstable to 
alkali. The higher concentrations of alkali liberate 
hydrogen sulfide. The name “phyone” (Gk. Phyo, I 
cause to grow) has been suggested by Van Dyke. There 
is some experimental evidence that this principle is a 
specific stimulant of protein anabolism. 

The Gonadotropie Principles. The removal of the 
anterior lobe of the pituitary gland causes retardation of 
sexual development in the young and genital atrophy in 
adults. On the other hand, transplants of anterior 
pituitary tissue or the injection of extracts restore the 
gonads to normal structure and activity in animals 
previously hypophysectomized. It has been shown that 
implants of even small pieces of the anterior lobe from 
any species of animal of either sex suffice to institute 
ovarian activity in the sexually immature, or to restore 
ovarian function in senile animals in which it had dis- 
appeared. Most investigators believe there are two of 
these gonadotropic principles; one which causes the de- 
velopment and maturation of the ovarian follicles, the 
other causing the formation of the corpus luteum after 
ovulation. The first principle has been designated as 
the follicle-stimulaling hormone or Prolan A. The 
second has been named the luteinizing hormone. or 
Prolan B. In view of the fact that the development of 
the follicles is directly influenced by Theelin or Oestrone, 
and the formation of a corpus luteum is dependent upon 
Progesterone, it is probable that the actions of the two 
gonadotropic principles of the anterior lobe of the 
pituitary gland are exerted indirectly; that is, the fol- 
licle-stimulating principle makes possible the elabora- 
tion of Theelin, while the luteinizing principle similarly 
controls the formation of Progesterone. 

The urine of pregnant females contains similarly 
acting principles which influence the development of the 
follicles and the formation of the corpus luteum. They 
have been designated as “Anterior Pituitary Like 
(A. P. L.) Hormones,” but it is still uncertain whether 
these principles present in the pregnancy urines repre- 
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sent actual anterior pituitary principles that have been 
formed in excess and excreted in the urine, or are re- 
lated principles derived from the placenta or some other 
source. 

The Lactogenic Principle-Prolactin. The existence of 
this principle, which controls the production of milk by 
the mammary gland or by the crop-glands in birds, has 
been firmly established by Riddle and other workers. 
In addition to the name “Prolactin,” suggested by 
Riddle, other workers have proposed such names as 
“galactin” and “mammotropin.” Prolactin is produced 
in the anterior lobe of the pituitary gland throughout 
the period of lactation. That lactation depends on the 
existence of this principle and its presence in adequate 
amounts is shown by the fact that hypophysectomy at 
any time during this period stops the secretion of milk, 
while the injection of the principle is effective in pro- 
ducing lactation after hypophysectomy and after 
castration. 

Bates and Riddle prepared Prolactin by extracting 
anterior pituitary tissue with 60 to 70 per cent. ethyl 
alcohol, raising the alcoholic content, and adjusting the 
pH to 6.0. This treatment precipitates the gonado- 
tropic, thyrotropic and lactogenic principles. The Pro- 
lactin is separated from the others by taking advantage 
of its insolubility between pH 3 and 4, in the presence 
of sulfates, and of its solubility in 60 to 70 per cent. 
alcohol. These workers determined that about 70 per 
cent. of the Prolactin present in the tissue can be thus 
extracted in one fraction, free of the gonadotropic and 
the thyrotropic principles. They consider the product 
approximately pure. 

As yet, the events which lead up to the formation of 
Prolactin in the anterior lobe of the pituitary gland 
after delivery are not fully understood, but some in- 
vestigators have suggested that the sudden decrease 
in the amount of the ovarian hormones which takes 
place at parturition is the immediate cause of the pro- 
duction of Prolactin. 

Prolactin has no effect on the immature mammary 
gland; it produces lactation in mammals after the mam- 
mary glands have been previously adequately stimu- 
lated by the oestrogenic principles. It has been demon- 
strated that Prolactin represses the active mature 
gonads of birds, and it is possible that it is the agent 
which represses ovulation during pregnancy and lacta- 
tion in mammals. In addition to its effects on the 
mammary gland, it induces some of the instinctive re- 
actions of motherhood such as the nesting reactions of 
rats and the brooding habits of fowls. These effects are 
not induced by any of the other pituitary principles. 
Some claims have been made that the clinical use of 
Prolactin gives beneficial results, but it is probable that 
it will not have very extensive commercial applications. 
An increase in the milk yield of lactating cows and 
goats running as high as 50 per cent. has been reported, 
but the milk yield falls to previous levels following dis- 
continuation of the Prolactin injections. It will not 
bring back to lactation cows which have “gone dry.” 

(Concluded in the next issue) 
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MERCHANDISING NEWS 
and 
PACKAGING NOTES 


HE COSMETIC TREND: Although toilet goods 

sales are still slightly below last years’ figures in 
some spots there is no denying that a new breath has 
come into the market. Displays hold a fair mixture of 
novelties but there is evidence that the new sales pos- 
sibilities, resulting from the enactment of the new legis- 
lation, have not yet been fully explored by the industry. 
Buyers advise a more thorough study of the consumers’ 
reaction to toilet goods, stimulated in new and unex- 
pected directions by novel advertising appeals and new 
labeling. 

With the curative element taken from the sales story 
consumers begin to concentrate upon appearance. 
Fashion influences, therefore, are most likely to domin- 
ate the coming winter seasons selling. What a certain 
cosmetic is frequently interests the consumer more than 
what it does. 

Dark greens, luscious browns (even the brown furs 
will be popular this winter), and some wines, are prom- 
inent for the early Fall. Black of course as always, will 
be good as soon as the season gets way. Brilliant red- 
red make-up with no hint of orange or blue will prob- 
ably predominate, with still the prospect of some ad- 
justment later in the year in the direction of yellow with 
possibly a leaning to the green undertone (believe it or 
not!), not yet determined and depending upon the 
eventual turn in dress fashions. 

In the meantime counters find it necessary to display 
a large variety of shades; as many as nine are sold in the 
case of one lipstick alone. Customers want the make-up 
to last. Indelible lipsticks, moisture and windproof 
powders find preference. More detail preparations are 
bought. This gives the eye make-up, pencils and similar 
articles their chance. Following through on the present 
day fashion of wearing sporty designs for the evening 
more outdoor make-up is bought. Greater differentia- 
tion, however, is indicated for winter when sport 
activities, general out-door wear and evening lighting 
will force repeated adjustment of the make-up effect. 
The sales argument of “protective” make-up, now 
tested, will make a strong appeal. 
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With the good results of the summer promotions to 
guide them (a 20% increase in Fathers’ Day sales for an 
example) stores will feature cosmetics strongly at 
School and College opening sales, Post Vacation sales 
and similar suitable dates. Post summer gift promo- 
tions, Thanksgiving etc. will lay the groundwork for 
Christmas. 

Christmas sets are already in evidence here and there 
among the trade—much more elegant than last year. 
Many new novelty packages are being planned for Fall 
and holiday business. The trend is even stronger than 
last year when some of the more conservative houses 
went in for it in a big way. Sooner or later this novelty 
package idea will wear itself out. People will undoubt- 
edly tire as they have in previous years and standard 
packages will once more be the thing. However, from 





all indications, the novelty package will still be king for | 


many a day. 

Stores generally operate on the assumption that 
business will be 10% ahead last years’ figures during 
fall and winter. 


URVEY OF BEAUTY: Modern Magazines 9th 

annual survey of the cosmetic preferences of its 
readers indicates that the 10-cent store and the drug 
store are the favorite cosmetic shopping places of these 
readers. In the case of face powder, 39 per cent. buy in 
drug stores, 36 per cent. in 10-cent stores and 21 per 
cent. in department stores. Some 30 per cent. pay 76 
cents-S1 for face powder, while 25 per cent. pay 10 
cents and under. 

Forty per cent. of the readers surveyed buy lipstick 
in the 10-cent store, 37 per cent. in the drug store and 
20 per cent. in the department store. Thirty-six per 
cent. pay 10 cents and under, 22 per cent. 76 cents-S1, 
and 19 per cent. 26-50cents. 

While 40 per cent. buy their face cream in the drug 
store and 37 per cent. in the 19-cent store, 19 per cent. 
buy it in the department store. Twenty-three per cent. 
pay 10-cents and under, 25 per cent. pay 11-25 cents, 
and 24.5 per cent. pay 26-50 cents. 
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and most famous of 


YOSEMITE Indians. 
Photo by Ansel Adams. 


NEW ENGLAND TUBES ARE MADE 
WITH AMAZING SKILL AND PRECISION 


MERICA’S Western Indians are 
famous for their fine craftsman- 
ship in rug and basket weaving. 
Similarly, New England tubes are 
noted for their extra quality and 
toughness... the result of our exclu- 
sive Sheffield process and outstand- 
ing precision craftsmanship. Metals 
are mixed, melted, and tempered to 
a pliable toughness which we believe 
is unapproached by any other col- 
lapsible tube metal in the world! 
Tubes are inspected with an exclu- 
sive electrical device. 


Protect your profits and prestige with 
the toughest tubes you can buy. 
Specify NEW ENGLAND (Sheffield 
Process) Tubes. They're made in all 
standard types and sizes. Inner coat- 
ings of every variety are available. 
We can also print and ship fine clay 
coated cartons together with your 
tubes. This better tube service costs 
no more. Tell us about your needs, 


NOW! 
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NEW ENGLAND COLLAPSIBLE TUBE CO. §! 
3132 SO. CANAL STREET, CHICAGO e NEW LONDON, CONN. e W.K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK | 
N. CAY MATTHIEU, 1965 PORTER ST., DETROIT, Micu. e THE WILCO CO., 7016 McKINLEY AVE., LOS ANGELES, CAL. 
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The 10-cent store gets 71 per cent. of their nail polish 
business with 76 per cent. of them paying 10 cents and 
under for this product. 

They purchase perfume chiefly in the drug stores with 
17 per cent. buying there. Twenty-nine per cent. buy 
perfume in departinent stores while 23 per cent. buy in 
the 10-cent store. While 27.3 per cent. pay 76 cents- 
$1 and 23.3 per cent. pay over 51, 22.4 per cent. pay 
10 cents and under for perfume. By comparison, com- 
paratively little toilet water is sold in the 10 cent store, 
only 14.1 per cent. buying this product there. But 
36.2 per cent. buy this in department stores and 43.7 
buy it in the drug stores. The 76 cents-Sl price range 
is the most popular with 36.9 per cent. paying that 
much, while 19.4 per cent. pay over Sl and only 10.2 
per cent. pay LO cents and under. 

Few important changes in relative rank of brands 
were noted in comparison with the 1938 study. 

In the face powder classification, Lady Esther main- 
tained the outstanding position it has held since 1934, 
although its percentage of total sales dropped from 20.9 
in 1938 to 16.5 in 1939. It was pushed hard by Wood- 
bury, with 16.4 per cent., and Coty held third position 
with 11.4 per cent. 

Tangee held its first place in the lipstick classification, 
followed by Max Factor and Coty. 


Ponds continues to lead the creams with 32 per cent., 
followed by Lady Esther with 19.3 and Woodbury with 
14.1. Pond’s was outstanding in the vanishing cream 
group, and second to Paequin among hand creams. Jer- 
gens was the favorite hand lotion, with Hinds next. 

Cutex continues to take care of the nail needs of an 
outstanding number of consumers, the reports on cuticle 
softeners, nail polishes, removers and whiteners show. 
Fitch has increased its brilliantine lead somewhat over 
Wildroot, although both have gained on the field. 

Nestle is the leading hair rinse, with Lovalon second, 
and Lucky Tiger and Fitch are close together among 
hair tonics, with Vaseline in third place. Among sham- 
poos Drene has a three-to-one lead over Fitch, its near- 
est rival, while Mum gets 51 per cent. of the deodorant 
business compared to about Il per cent. each for 
Odorono and Arrid. Zip is still outstanding in favor 
among depilatories, although Neet has gained con- 
siderably. 

The most popular talcum powder is Cashmere 
Bouquet, followed by Mavis and April Showers, and the 
most popular tooth brush is Dr. West, followed by 
Fuller and Pro-phy-lac-tic. 

Colgate leads over two-to-one in tooth paste prefer- 
ence, with Ipana second and Pepsodent third, while in 
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The wholesale value of toilet preparations sold in the year ended June 1939 was $184,939,000, 3.2 per cent. greater than the 


$179,274,000 for the twelve month period ended May 1939, and 2.8 per cent. greater than the $179,686,000 for the year 


ended June 1938. 
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“Made to Onder 


MAKE A MARKET 


TO 


Many manufacturers come to Scovill’s Drug and 
Cosmetic Container Division for vanity cases, 
rouge boxes, closures and lipstick containers 
which they know will be style-right, wear-resist- 
ant and economical. 

And frequently, when they know of a certain 
market condition that can be met by special 
metal products, they also have Scovill make such 
products to order. 

Illustrated is a “dresser set” made to order by 
Scovill for a leading distributor of premium 


he Majorily of Brands 
in Leading CHores ‘ Ka ve 
Seovill - Wade ( ontainers 


Of the 25 brands of cosmetics carried by 
Shillito’s in Cincinnati—64.0% are made 
by firms which have come to Scovill for 
one or more of their containers. 











... finely finished with an all-over stamped de- 
sign ... attractive, well-made, economical. 
Remember Scovill when you require metal parts 
or products in quantity. You can take advantage 
of Scovill’s facilities for producing metal and 
plastic combinations . . . Scovill’s “Indurite”, a 
seratch-resistant finish for aluminum... Scovill’s 
new economical multi-color process for produc- 
ing designs, etc. 

Get in touch with the nearest Scovill office, for 
samples, styling advice, plans and estimates on 


merchandise. The complete line contains 20 items production. 
[ SCOVILL MANUFACTURING COMPANY 
Drug and Cosmetic Container Division 
= SS 69 Mill Street * Waterbury, Connecticut 
| Masters of Metal Boston, Providence. New York, Philadelphia, Syracuse, Pittsburgh, Chicago, Cincinnati, San Francisco, 
{ = Los Angeles. IN CANADA: 334 King Street, East, Toronto, Ontario — 








182 The Drug and Cosmetic Industry 


Aug. ’39: 45, 2 














F 
i 
; 

















BOURJOIS 





RAYDENCE 





MARTON 


BOURJOIS 

Bourjois has eg rouge and lipstick 
to the “Mais Oui’ line. “The packages 
match in style and feeling the giddy 
gaiety of the rest of the ‘Mais Oui’ 
family. 


RAYDENCE 


Raydence, the three-in-one liquid 
make-up which claims to combine toning 
lotion, powder foundation and face 
powder in one preparation, makes its 
appearance in a new and attractive bot- 
tle. The square bottle is pink-beige, 
topped by a burgundy cap and the label 
carries through the same color scheme. 


MARTON FRERES 


Marton Freres presents four after bath 
lotions in four different scents: pine, 
lavender, carnation and bouquet. n 
addition to being astringent, these after 
bath lotions are also said to have 
deodorant qualities. 


M.V.C. 
M. V. C. Laboratories, have added to 


their nail polishes a new color, Fire- 
cracker Red.”’ Like all the line this item 
is packaged in containers by Owens- 
Illinois. 

Seeking a novel way to bring this new 
polish to the attention of buyers, M.V.C. 
sent it out in mailing tubes imitating 
large firecrackers. This was particularly 
apropos since the mailing was made near 


the 4th of July. 


LA CROSS 


Two interesting manicure sets in the 
La Cross Fall line are “Collegian,” a 
smart moulded case in black, mahogany, 
or oak, and ° “Wings” , a genuine leather 
slide-fastener case in black, brown, or 
dubonnet. 


CHARBERT 
Three Cheers by Charbert is a set of 


three one-ounce drum bottles of eau de 
cologne in three different odors: Drum- 
beat, Of Thee | Sing and Gardenia, 
capped in red, white and blue and the 
set comes packaged in a replica of the 
White House! A most decorative effect 
for the dressing table at home, in hotel 
en route, or at the summer cottage. 
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LA CROSS 


. 


CHARBERT 


the tooth powder bracket Dr. Lyon’s gets almost half 
the business, followed by Pepsodent and Colgate. 
Evening in Paris continues the favored perfume, with 
Coty and Faoen following: in the toilet water group 
Lentheric leads, followed by Evening in Paris and Coty. 


HRISTY SAMPLER: Christy offers the consumer 

complete color insurance with its new sampler set. 
The consumer buys the color of lipstick she thinks is 
right, but before breaking the seal she can try each lip- 
color on her own lips. The lip-shaped cups on the op- 
posite side are filled with the same material as is 
moulded into Christy lipsticks and in exactly the same 
colors. If she finds she has purchased the wrong color of 
lipstick, she can return the sealed lipstick and exchange 
it for one in the color she desires. The sampler of 
course, may be kept so that she will have other colors 
for special occasions. There are several applications in 
each cup. The lip-shaped cups are set in a metal strip 
and the whole sampler is protected with cellophane so 
that the lipstick samples do not catch dust. 

Lucien Lelong used the lipstick seal idea some time 
ago with three samples of lipstick shades—two shades 
besides the one purchased. Christy goes a step further 
and gives the complete range of Christy colors—eight 
in all. Christy has used the tester lipstick chart for 
several years, but it was available direct from Christy 
upon request through advertisements, or from stores 
carrying Christy cosmetics. This is the first time that it 
has been combined and sold with each and every lip- 
stick. 


Christy Uipstc™. 





YNDICATE STORE SALES: Drugs and _ cos- 
metics accounted for 8.04 per cent. of the sales 
volume of 15 principal variety chains during 1938. This 
compares with 7.88 per cent. of the total in 1929. 
Sales volume for 15 principal variety chains reached 
a total of $432,904,000 in 1938, a decline of 4 per cent. 
from the sales peak reached in 1937 and the first drop 
recorded since 1932, according to a Harvard University 
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report. This report covers expenses and profits of lim- 
ited variety chains during 1938 and previous years and 
was prepared by Stanley F. Teele of the university's 
(iraduate School of Business Administration. 


‘eae CLEANSER: The Pro-phy-lac-tic 
Brush Co.’s complexion cleanser is a unit treat- 
ment which includes the egg-shaped complexion brush 
and cream soap packaged ina iube The creams soap is 
reported to be the result of nearly two years of ex- 
perimentation. Used in conjunction with the complex- 
ion brush it cleanses and stimulates the skin. The treat- 
ment is especially recommended for blemished skins. 
The soap has a fine, creamy texture and lathers freely 
in all types of water. It is mild, without free alkali and 
leaves the skin smooth and supple. The tube of cream 
soap retails for 50 cents and the brush for 75 cenis. The 
unit of cream soap and brush retails at $1.19. 





RY ON HAIRSTYLES: Fitch is currently offering 
= a honey of a premium. With each bottle of Fitch's 
Dandruff Remover Shampoo the intrigued woman 
customer receives twelve Fitch Try On Hair Styles 
cutout cardboard coiffures which enable said customer 
to try the newest hair styles in front of her own mirror. 
According to Fitch, “these coiffures were created by 
aul of Hollywood, famous West Coast hair stylist to 
the movie stars. The set of twelve coiffures comes in 
shades for blonde, brunette, gray, auburn and black 
hair to match the natural color of the hair, and also 
make it possible for a woman to try a different hair 
color, as well as a different style. The coiffures are 
cleverly designed in order that they may be adjusted to 
fit all types of faces. Complete instructions for dupli- 
cating these hair styles are also furnished. The coiffures 
are reproductions of lifesize, natural color photographs.” 
That ought to wow ‘em! 


EW CELLOPHANE MARKET: We recommend 
to your attention an article on page 351 of the 
July 22 issue of the A.M.A. “Journal.” It is titled, 
“Dilemna Concerning Dietetic Cellulose’ and deals, so 


far as we are able to determine, with the value of 


various grades of cellophane as laxatives. If you're in 
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the laxative business, you'd better watch out. Con- 
trarywise, if you're in the cellophane business, you'd 
better watch out. You gotta name your ingredients 
and, if you make any claims, about six different regula- 
tory bodies jump right on your neck. 


iQ ALL FACES: Hat fashions promise to be less 
# ridiculous than in the past year. “Interesting” is 
the word—open face hats with lots and lots of curls 
showing in the front with back curls carefully tucked 
away under semi-skull caps, will need flawless com- 
plexions, perfect make-up, sparkling eyes, cleverly en- 
hanced with eye make-up. No room under these bare 
face bonnets for haggard faces. 

With the revival of mid-Victorian fashions with their 
laces, embrodieries, petticoats and now bustles, there 
might also be a revival of interest in some of the 
favorite fragrances of long ago—old fashioned with a 
modern touch. Sounds like an interesting idea, doesn’t 
it? One of the perfumers is using it in connection with 
a floral scent “Violette ~ dedicated to the new fashions. 
Violette is typical of the dainty, feminine woman, and 
its wholesome refreshing sent*.-:ental fragrance seems to 
fit in beautifully with the fashion picture. 

The usual reconditioning ‘vill start taking place soon, 
since the few months of warm weather and sun will soon 
be left behind and the Fall social whirl begin when 
every woman will want to change from the rugged sun- 
tanned out-door girl to a pale creature in evening 
clothes in short order. Creams,—cleansing, bleaching, 
and emolient will be important to remedy the condition. 
Hand and hair reconditioning preparations will also 
take their places. Change in weather conditions will 
bring all sorts of nail preparations to the fore to prevent 
breaking and splitting. 


| NIQUE POWDER BOX: Saravel, Inc., presents 
its face powder in a unique glass coniainer which 
protects it from dust and from losing its delicate 
Sirocco scent. A turn of the glass dispenses just enough 
powder for immediate use into the cut-out tray section 
and thus prevents the packing down that may result 
from patting the puff into an open powder box con- 
tinually. The box is done in soft blue and gray. 
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ERFUMES OF TOMORROW: It is an unusual 

move for a major line to introduce three new per- 
fumes at the same time, but Caron felt that a big effort 
had to be made if the perfume business was to be taken 
out of novelty packaging and brought back to its proper 
level of artistry, beauty and luxury where it belongs. 
Caron’s presentation of the three perfumes is different 
and more luxurious than anything made so far by the 
company. They are different from one another as each 
one is of a different inspiration and idea. The one 
illustrated is “Ad Astra” in a lovely bronze bottle, 
“Alpona” in a fan-like bottle and ““Voeu de Noel” in a 
beautiful frosted bottle with embossed flowers. Caron 
is the only perfumer who took advantage of the World’s 
Fair Theme “World of Tomorrow” and present per- 
fumes in the French Pavilion at the New York World’s 
Fair which are not on the market and probably will not 
be ready for the American market until the Fall—truly 
perfumes of tomorrow! 


PONGE RUBBER POWDER COMPACT: Just 
a year ago this issue we described the proposed use 
of sponge rubber for powder puffs. Now Charles E. 
Zimmerman, Chicago, is marketing “Juva-Tex” de- 
scribed as an “automatic compact,” which is essentially 
a sponge rubber powder puff which has been slit through 
the middle to contain the powder. Then when you tap 
it, the powder is deposited on the tapped area. Clever, 
eh! 
Goodyear Rubber Co. makes the sponge rubber, 
yclept “Airfoam.”’ 


eae: United Chromium, Inc., New 
York, has developed a new process for coloring 
metal cosmetic containers. According to the com- 
pany’s description, “by treatment in a special electro- 
lytic color-plating bath, a deposit of almost any de- 
sired color may be obtained, which retains an intrinsic 
metallic lustre. The colors are peculiarly suited to cos- 
metic containers such as lipstick holders, compacts and 
tops for jars and bottles. They are produced in exquisite 
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CORDAY 


Corday announces Tzigane Eau 
de Toilette. Richly reminiscent of 
Tzigane, the perfume, it makes its 
appearance in a large flask which 
is an excellent reproduction of the 
graceful one by Rene Lalique 
familiar to users of the perfume. 


SARAVEL 


Saravel is introducing Sirocco 
perfume in an enchanting gold- 
capped crystal cube enshrined in a 
blue and gray ‘pavilion’ box. Its 
name is inspired by the Sirocco, 
the wind which sweeps up from 


Africa. 
SCHIAPARELLI 


Schiaparelli presents the new 
Salut—a crystal flask containing the 
fragrance of a whole flower garden 
emerges from white petals set 
against a blue satin background. 


PINAUD 


To provide a convenient method 
of displaying the new single tubes 
of Eau de Quinine hair prepara- 
tions, Pinaud uses a special 
moulded merchandising display 
stand. It accommodates seven tubes. 
The stand carries out the tube de- 
sign and is moulded in lustrous red. 


SHARP & DOHME 

A clear view of the product 
through the top half of the bottle, 
a sure grip on the surface due to 
decorative ridges around the bot- 
tom half of the bottle—these are 
two of the outstanding advantages 
achieved by Sharp & Dohme in the 
repackaging of “Alkolave.” Bot- 
tles by Owens-Illinois Glass Co. 


SUZANNE 


Eau de Cologne by Suzanne is a 
companion to the exquisite Secret 
of Suzanne perfume. Madame Su- 
zanne has captured in this Cologne 
the authentic fragrance of her pro- 
vocative and captivating perfume. 


PARFUMERIE VIOLET 

The line of Parfumerie Violet of 
Paris has been entirely repackaged. 
Two of the many exquisite pack- 
ages thus created in the latest con- 
tinental style are Violet's per- 
fumes ‘Compliments’ and ““‘Ecou- 
tez-Moi’’ (Listen to Me.) The line, 
which is represented in the United 
States and Canada by Harold 
Mayer, also features eau de co- 
logne, toilet soap, bath salts, bath 
oil, sachets and cosmetics. 


WRISLEY 


Marine Set No. 1013 is only 
one of the many handsome Marine 


line sets which will be featured by 
Allen B. Wrisley this Fall. The set 
consists of dusting powder with 
cologne and bath oil in port and 
starboard running lamps of glass 
with brass fittings. 


QUINLAN 

Kathleen Mary Quinlan’s ‘‘Trav- 
eler’’ Cologne comes in generous 
miniature bottles full of the fresh- 
ness and fragrance of three Quin- 
lan Colognes—Flowers of Rain, 
Organdy or Rythm, which may be 
conveniently carried, even in a 
purse. 


YARDLEY 


Lustre Oil is a new Yardley 
brilliantine to add a sheen to the 
hair and preserve the set. There is 
blue for light (or gray) hair and 
rosy orange for dark hair. 

An ingenious atomizer, for use 
with one hand, packaged with the 
Lustre Oil. 


SIEGEL 

The A. L. Siegel Co. offers 
charming couturier puff creations 
dressed in new smartly-styled, dou- 
ble-utility acetate containers. 
Fashioned in brilliant, beautiful 
colors, these wisps of down rival 
the beauty of a corsage. 


EARLY AMERICAN 

The new Trinket Box of Early 
American Old Spice is laden with 
best sellers of this fragrance—Old 
Spice toilet water, talcum and 
toilet soap. A colorfully deco- 
rated cotton sachet bag made to 
hang on clothes hangers makes its 
debut in this gift package. 


DAGGETT & RAMSDELL 


Daggett & Ramsdell has de- 
veloped a new cleansing cream 
which will be ready for the market 
by the first of September. The new 
cream is of the cold cream type and 
will meet the demands of those who 
prefer a lighter cream for cleansing. 


YARDLEY 


Yardley announces the arrival of 
two new colognes—Fragrance and 
April Violet—two Yardley odors 
that are great favorities. The bottles 
are of modern design with a shining 
gilt cap. Available in two sizes. 


ORLOFF 


Orlof’s crinoline sachet balls 
are silky-soun, net and ruche 
trimmed with silky cord for hanging 
in linen and clothes closets or to 
place among lingerie and acces- 
sories. Three crinoline balls nest 
in a satin-lined wedge-shaped box. 
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and delicate pastels, lucent and glowing tones, clear and 
vivid hues in blues, reds, yellows, greens, golds; in fact, 
all of the infinite variety of the visible spectrum. 
Articles may be finished in single colors or in combina- 
tions; in intriguing designs in multi-color, bare metal 
and color, and in fascinating modern dapple patterns 
and color rhythms. The colors are light-fast because 
they are inorganic and contain no pigments or dyes. 
Another advantage of outstanding importance is the 
fact that any commercial metal—copper, brass, die 
casting alloys, steel, nickel and even aluminum—can be 
color plated. 

“The permanence and long life of these colors are 
assured” the description continues, “by coating with a 
clear lacquer or synthetic. Special new synthetics de- 
veloped by United Chromium, Inc., expressly for this 
purpose, give high resistance to wear and corrosion in 
service. 

“For the manufacturer of cosmetic containers who is 
constantly faced with the problem of changing styles 
and the need for providing new colors and combinations 
to keep abreast of new trends in design, “*Electrocolor” 
is the solution. He can supply his customers with their 
requirements without delay or undue expense, no 
matter how varied these requirements may be, or how 
frequently they may change. The original equipment 
and materials will produce any variation desired. All of 
the colors and shades can be obtained from one color 
plating bath. Colors once determined can be easily and 
precisely matched and duplicated.” 
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Sales of toilet articles and drug sundries by department stores 
in Los Angeles were 5 per cent. less, in San Francisco were 3 per 
cent. greater; in stores of the Pacific Northwest were 4 per cent. 
greater, and averaged one per cent. less for the whole San Fran- 
cisco Federal Reserve District in June 1939, compared with June 
1938. For the whole district, unadjusted index numbers were 
103.9 for June 1939, 115.7 for May 1939, and 104.9 for June 1938. 
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Sales of toilet articles and drugs by department stores of the 
New York Federal Reserve District were 5 per cent. less in June 
1939 than in the same month of 1938. Unadjusted indexes were 
103.5 for June 1939, 109.3 for May 1939, and 108.9 for June 1938. 
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Sales of toilet articles and preparations by department stores 
were 2 per cent. less in Baltimore, 3 per cent. greater in Washing- 
ton, and averaged one per cent. greater for the whole Richmond 
Federal Reserve District in June 1939 compared with June 1938. 
Index numbers for the whole district were 123.3 for June 1939, 
113.4 for May 1939, and 122.1 for June 1938. 
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ADMINISTRATIVE 
PROBLEMS 


RICE MAINTENANCE FOR WHOLESALERS 

has finally aroused the retailers and is the subject 
of a strong attack by John W. Dargavel, executive 
secretary of the N.A.R.D. Mr. Dargavel’s contention 
is that the price maintenance laws are only meant for 
retailers and not for wholesalers. Mr. Dargavel intends 
to institute court action in an attempt to outlaw the 
manufacturer-wholesaler contracts, or failing in that, 
he intends to try to have the various state fair trade 
acts amended so as to outlaw these contracts. 

Mr. Dargavel is particularly upset by the fact that 
manufacturer-wholesaler price maintenance contracts 
have prohibited the wholesalers from indulging in the 
foolish practice of giving to the retailer ten per cent. of 
the fifteen per cent. which the manufacturer gives to the 
wholesaler for the services which the wholesaler per- 
forms. Even though Mr. Dargavel’s retailers were given 
a greater margin of profit by the setting of advanced 
minimum prices, Mr. Dargavel feels that the retailers 
should not lose part of the advance by the wholesalers 
also being forced to take a fair profit on the goods which 
they handle. 

We can understand how the retailers feel. They got 
all pepped up about price maintenance, figuring that 
they were going to buy at the same old prices and sell at 
nice new high ones. However, this did not work out. 
Taking a so-called fifty cent seller which cost the re- 
tailers the list price of $4.00 per dozen less ten per cent. 
or $3.60, the old cost was 30c per package. Now with 
the retail price fixed at 39c, and the cost to the retailer 
firm at $4.00 per dozen, or 33!sc per package, his profit 
is only 5%sc instead of an anticipated profit of 9c. This 
is a profit of fifteen per cent. instead of twenty-three 
per cent. on the selling price. 

But before Mr. Dargavel starts his activity to get a 
court decision or amendments of the laws, it would be 
well for him to recall that the constitutionality of the 
fair trade laws hinged on the property rights of the 
manufacturers in their trade marks, according to the 
U.S. Supreme Court. The laws were not upheld be- 
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cause of any interest that the retailers might have in 
obtaining a profit, but because of the damage that 
might be done to the trade marks of manufacturers by 
price-cutting in distributive channels. We think that 
Mr. Dargavel is licked before he starts. Evidently Mr. 
Dargavel has found out that manufacturers cannot be 
forced to set their minimum prices any higher, and the 
only way he can get larger profits for the retailers is by 
taking part of the wholesalers’ profits. 


UT WHATEVER THE OUTCOME OF MR. 
DARGAVEL’S intentions, this latest movement 
goes to prove that the problem will always be with this 
industry in one form or another, and there is probably 
no way of solving it. The nice theory of the wholesalers 
and the retailers working together for a fair profit for 
each seems to have gone by the boards. Now the fight 
is between the retailers and the wholesalers rather than 
between the retailers and the manufacturers. However, 
the manufacturers are also to blame for wholesalers’ 
price maintenance since they are the ones who issue and 
enforce the resale contracts. However, the retailers 
probably feel that the manufacturers have been forced 
into issuing these contracts by the wholesalers, which is 
pretty near the truth. 
Mr. Dargavel must realize that there are still some 
property rights left in this country and among these are 
the interest of manufacturers in their trade-marks. 


HE F.T.C. ISCONTINUING ITS INJUNCTION 

method of enforcing the Wheeler-Lea Act against 
manufacturers of drug products, still piling up these 
injunctions against advertisements of products for de- 
layed menstruation. Recently, the F.T.C. concluded a 
series of seven such injunction suits in the Chicago dis- 
trict alone. The Commission certainly seems to have 
found a fertile field in this type of product, but when 
this one type of product is cleaned up from the Com- 
mission’s point of view, what will be next? 
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Outstanding Success of 
“Baby Deer’ Shoes Proves 
Importance of Package in 
Effective, Economical Selling 


Telegraph messengers walked into 
retail stores and laid a unique new 
baby shoe package on the counter. 
35% of the dealers ordered on 
sight — even before the Company 
salesmen had a chance to follow 
up! No questions about consumer 
advertising. No “I’ve already got a 
complete line” resistance. And con- 
sumers reacted just as quickly and 
favorably — sales doubling month 
after month following the intro- 
duction. We believe we can safely 
say that it would have required at 
least an additional $100,000 in 
dealer and consumer promotion to 
put over the same shoes with their 
sales features hidden by the famil- 


iar and commonplace shoe box. 





Trimfoot “Baby Deer’ Shoes in their new Transparent Package by 
Ritchie. Like all Ritchie Transparent Packages, it’s a display natural — 
for the product is clearly visible and yet cannot be handled or soiled. 








WHAT HAVE BABY SHOES TO DO 
WITH YOUR PRODUCT? 


Just this: What works in baby shoes probably will work in 
your field, too! If you’ve a new line to introduce — or an 
old one that needs sales help — there may be a similar 
packaging opportunity knocking on your door. Maybe you 
can do an outstanding selling |b without extensive con- 
sumer advertising or expensive dealer cultivation! 

Why not let Ritchie help you investigate — show you 
what can be done with Transparent Packaging, how little 
it costs, how it can also put your product out in front of 


competition? There’s no obligation — write today! 
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NE HUNDRED AND FIFTY NEW WORKERS 

in the Food and Drug Administration will add to 
the enforcement activities of the new Food, Drug, and 
Cosmetic Act. There is no doubt that these new people 
will be necessary because of the wider scope of the act 
to include cosmetics and devices, and also because the 
cat goes much deeper into the control of foods and 
drugs. About forty of the new workers will be in clerical 
capacities, while fifty-five will be chemists, and fifty- 
five inspectors. 

This addition to the force of the Food and Drug 
Administration will mean much closer inspection and 
control of all the products of this industry. With this 
increase in the number of workers, manufacturers can 
expect to be visited much more often, and an increased 
number of seizures will be a certain result. 

Some of the perfume and cosmetic manufacturers who 
visit us to discuss labeling problems seem all upset be- 
cause they have to put the quantity and the name and 
address on the front label and thereby clutter up this 
label or otherwise destroy its nice appearance. We try 
to tell them that there should be real comfort in the fact 
that every other manufacturer has to do the same thing 
and therefore they are all in the same boat. But that 
does not seem to satisfy them, they just grumble about 
the law and about “whoever got this law up.” 

Goods in the hands of retailers and wholesalers and 
not in compliance with the new law is going to present 
areal problem to manufacturers after January 1. Six 
states now have laws after the manner of the new 
Federal law and these laws will all be in effect when the 
new Federal law becomes fully effective on January 1. 
Probably some more state laws will also be in effect by 
that time. Goods in the hands of retailers and whole- 
salers in these six or more states cannot be sold by the 
distributors when the state laws become effective. 
Therefore, the manufacturers will be asked to take this 
merchandise back and ship new merchandise in its place. 
And strictly speaking, the wholesalers or retailers will 
not be allowed to ship these goods back to the manufac- 
turers if such shipmentsarein interstate commerce. How- 
ever, it is quite likely that a permit might be obtained for 
this purpose. But manufacturers will not be allowed to 
ship goods from one state to another after January 1,and 
any old law goods that are to be sold in the states that 
do not have new laws, must be in the states in which 
they are to be sold before January 1. All of which 
clearly indicates that manufacturers will be much better 
off after January 1 if their old law goods have all passed 


into consuming channels. 


HE PATENT REFORMS RECOMMENDED by 

- the Monopoly Committee and now a part of bills 
before Congress are particularly interesting. Under 
these reforms no owner of a patent would be allowed to 
restrict a licensee as to the quantity that could be pro- 
duced, the price at which the articles would be sold, or 
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the geographical locations in which the produ * would 
be sold within the United States. Also copies of any 
sales, transfers, or assignments of any interest in 
patents would have to be filed with the Federal Trade 
Commission within thirty days after execution. Further 
suits for infringement are restricted to eliminate the use 
of litigation as a deliberate weapon of business aggres- 
sion, rather than as an instrument for adjudicating 
honest disputes. This condition is said by the com- 
mittee to be one of the most serious abuses in the patent 
field. 


HE DECISION OF THE U. S. DISTRICT 

COURT dismissing the indictment against the 
A.M.A. might have forecast from the decision of the 
U. S. Supreme Court some years ago in the action 
which the Federal Trade Commission brought against 
the Raladam Company, sellers of Marmola. In the 
Raladam case, the FTC attempted to charge unfair 
competition against the Raladam Company, claiming 
that the company competed unfairly with the medical 
profession. The U. S. Supreme Court decision stated 
that Marmola was a dangerous product that should not 
be sold freely, but the court said it was powerless to 
stop it, since their could be competition between a trade 
and a profession. 

In the case charging the A.M.A. with monopolistic 
practices, the district court follows this lead and says 
that the medical profession cannot be classified as a 
trade within the meaning of the anti-trust act. There is 
no doubt that such a decision would be upheld by the 
higher Federal courts if it were to be appealed. There- 
fore, the Government case against the A.M.A. can be 
considered dead. And if this indictment was an attempt 
to force organized medicine into line behind New Deal 
plans for socialized medicine, some other plan of bring- 
ing pressure must be devised. 


VIDENTLY THE TOILET GOODS’ ASSOCIA- 
TION has had many inquiries regarding dis- 
closure of ingredients of cosmetics, as we also have had. 
For the T.G.A. recently sent to its members a bulletin 
telling that no part of the Food, Drug, and Cosmetic 
Act requires disclosure of the formula of a cosmetic to 
anybody. The law gives Food and Drug Administra- 
tion inspectors, after an appointment is made, the right 
to inspect any plant, but there is no requirement that 
formulas be disclosed. 
In addition there is no requirement that any of the 
not 





ingredients of cosmetics be stated on the label 
even alcohol. If a product is strictly a cosmetic within 
that is, if no remedial claims 





the meaning of the act 





are made for the product—then no ingredients are to be 
stated on the label. The cosmetic requirements of the 
act are relatively simple. All that is required is that the 
name and address of the manufacturer, packer, or dis- 


tributor be given on the front label of the container and 
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any outer wrapper or carton. Also on this immediate 
container and wrapper or carton, must also be given the 
quantity in the package. If the seller of the merchandise 
does not make the product himself, he must qualify his 
name as distributor or packer. Furthermore, any prod- 
uct artificially colored with coal tar colors, must contain 
certified colors. Colors other than coal tar colors do not 
have to be certified. The only other requirement is that 
the product must not contain any ingredients that are 
harmful to health in the manner to be used by following 
the directions on the package. 

All the above requirements are made compulsory by 
the law itself as passed by Congress and signed by the 
President. There is a requirement in the regulations for 
enforcement which states that the name and address 
and the quantity in the package must appear on the 
front panel of ihe label on the immediate container and 
the outer wrapper or carton. This front panel require- 
ment is not a part of the law, but is a part of the regula- 
tions as written by the Food and Drug 
Administration. This, and other regu- 
lations, are subject to court review and 


must be included in the list of colors as approved by the 
Food and Drug Administration. 


The colors available at the time of the meeting on 
July 21, are: 


New Name Former Name 


FD&C Green No. 1 Guinea Green B 

FD&C Green No. 2 Light Green SF Yellowish 

FD&C Green No. 3 Fast Green FCF 

FD&C Yellow No. 1 Naphthol Yellow S 

FD&C Yellow No. 2 Naphthol Yellow S 
Potassium salt 

FD&C Yellow No. 3 Yellow AB 

FD&C Yellow No. 4 Yellow OB 

FD&C Yellow No. 5 Tartrazine 

FD&C Yellow No. 6 Sunset Yellow FCF 

FD&C Red No. 1 Ponceau 3R 

FD&C Red No. 2 Amaranth 

FD&C Red No. 3 Erythrosine 

FD&C Red No. 4 Ponceau SX 

FD&C Orange No. 1 Orange | 





will be set aside if the court feels that 
they go beyond the law itself. There- 
fore, this requirement regarding the 
front panel might be outlawed. How- 





ever, a change in this or any other 
regulation can only come about 
through a manufacturer fighting a case 
in which a seizure has been made by 








the department on this point. There- 
fore we should think that those manu- 
facturers who are not prepared to go 
into court and fight through a case on 








this point should comply with the reg- 
ulations as they are written and then 
make changes as cases are fought 
which bring about changes. There is 
no use, in our opinion, of “sticking out 
your neck” unless you are prepared to 








fight. 


HE BOARD OF STANDARDS of 

the Toilet Goods’ Association is 
attempting to aid cosmetic manufac- 
turers in getting their certified colors in 
their products as rapidly as possible. 
A round table conference was held with 
Dan Dahle, of the cosmetic division of 
the Food and Drug Administration, 
and the leading manufacturers of coal 
tar colors. These manufacturers aided 
in compiling a list of those colors which 
they now have available in certified 
batches. Other colors will be available 


- 

















me eidneeed terthen ceed... | assure you, gentlemen, that | pleaded with the Federal Trade Commis- 
Seiad ddiieaii nian coks sion, in the names of the widows and orphans, who as decendants of our 

: teretore, those manutacturers WhO illustrious founder, Mr. Dinklepopper, are now our largest stockholders, but 
want to use colors other than those on jl to no avail. Therefore, we must consider at this meeting, radical changes 


the list given here, but which colors — in our merchandising plans for Dinklepopper’s Pills.” 
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FD&C Orange No. 2 


FD&C Blue No. 1 
FD&C Blue No. 2 


D&C Green No. 2 (Strontium Lake) 
D&C Green No. 5 
D&C Green No. 6 


D&C Yellow No. 1 (Zirconium Lake) 
D&C Yellow No. 5 (Aluminum Lake) 
D&C Yellow No. 7 
D&C Yellow No. 8 
D&C Yellow No. 10 
D&C Yellow No. 6 (Aluminum Lake) 


D&C Red No. 1 (Aluminum Lake) 

D&C Red No. 2 (Aluminum Lake) 

D&C Red No. 3 (Aluminum Lake) 
5 


Orange SS 
Brilliant Blue FCF 


Indigotine 


Alizarin Cyanine Green F 
Quinizarin Green SS 


Fluorescein 
Uranine 
Quinoline Yellow WS 


Ponceau 2R 

Lithol Rubin BCA 
Lake Red C 

Lake Red CBA 


Lithol Red 

Lithol Red CA 
Lithol Red BA 
Lithol Red SR 
Lake Red DCA 
Toney Red 

Oil Red OS 
Rhodamine B 
Tetrabromofluorescein 
Eosin YS 
Helindone Pink CN 


D&C Red No. 
D&C Red No. 
D&C Red No. 8 
D&C Red No. 9 


D&C Red No. 10 
D&C Red No. 11 
D&C Red No. 12 
D&C Red No. 13 
D&C Red No. 16 
D&C Red No. 17 
D&C Red No. 18 
D&C Red No. 19 
D&C Red No. 21 
D&C Red No. 22 
D&C Red No. 30 


D&C Orange No. 5 
D&C Orange No. 10 
D&C Orange No. 11 
D&C Orange No. 3 
D&C Orange No. 4 


D&C Brown No. 1 


D&C Blue No. 3 
(now D&C Violet No. 2) 

D&C Blue No. 4 

D&C Black No. 1 

EXT D&C Yellow No. 1 
EXT D&C Yellow No. 3 
EXT D&C Red No. 1 
EXT D&C Red No. 2 
EXT D&C Red No. 3 
EXT D&C Blue No. 1 


Dibromofluorescein 
Diiodofluorescein 
Erythrosine Yellowish NA 
Orange G 

Orange II 


Resorcin Brown 


Alizurol Purple SS 
Alphazurine FG 
Naphthol Blue Black 
Metanil Yellow 

Fast Light Yellow 
Amidonaphthol Red 6B 
Pigment Scarlet NA 
Violamine R 


Methylene Blue 


HE MATTER OF FACTORY INSPECTION is 
one which is going to come for a lot of thought be- 
fore long. The factory inspection part of the Food, 
Drug and Cosmetic Act is now in full force and effect, 
and at any time a manufacturer might get a request to 
allow his plant to be inspected. According to the law as 
enacted, the inspectors of the Food and Drug Adminis- 
tration have the right to enter and inspect every part of 
the plant and everything in it. It also seems that they 
have the right to see all parts of the plant in operation, 
although there does not seem to be any part of the law 
which requires that anything be explained to the 
inspectors. Neither does the law seem to give the 
inspectors any right to take samples of anything. 
Therefore, if inspectors can tell by looking, what 
ingredients are used and how processes are carried out, 
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they need not be enlightened. The purpose of the 
factory inspection provision of the law is to make cer- 
tain that plants are clean and orderly and that the 
products are not produced under unsanitary conditions, 
or under other conditions that might cause the prod- 
ucts to be produced dangerous to health. 

Manufacturers whose processes depend upon tem- 
peratures and concentrations are generally well versed 
in the art of concealing from visitors the true tempera- 
tures and concentrations used. Also the use of numbers 
for ingredients, or of strongly odoriferous adulterants to 
conceal the actual nature of ingredients are quite well 
known for the maintenance of secrecy. There is nothing 
in the law that prevents any of these methods from be- 
ing used in a plant at any time. Therefore, although 
manufacturers may have to subject themselves to in- 
spection when requested, they can use whatever 
methods they choose to use to stop information from 
being broadcast. 


HE LISTING OF ACTIVE INGREDIENTS on 

the label is much more dangerous to a manufacturer 
than is factory inspection. For in this way a manu- 
facturer who discovers an efficacious ingredient not 
previously used for a particular condition, must broad- 
cast his discovery to all his competitors and to his 
distributors. 

But there seems to be a way of masking this informa- 
tion in many instances, although in all instances the 
masking cannot successfully be carried out. The mask- 
ing of the information is effected by putting into the 
product three or four other ingredients which are known 
to have a favorable effect upon the condition in question 
and merely slipping the new one into the list. Since 
quantities do not have to be mentioned, only traces of 
the other ingredients need be put into the preparation. 
Then there is the method of masking the identity of the 
secret ingredient by putting in a number of similar 
organic compounds that make the important one impos- 
sible of chemical identification. In this instance merely 
a group of esters is given on the label. Much thought is 
being given to this phase of the new law since manu- 
facturers of products with secret efficacious ingredients 
are trying their hardest to find some way of preventing 
their secrets from being broadcast to their competitors. 


AS A MATTER OF FACT, except in a few instances, 
there is little to be learned of commercial value 
from processes of manufacturing drug products. And 
for this very reason most of the plants of drug manu- 
facturers throughout the country have been wide open 
to visits from competitors for many years back. There 
has been a sound reasoning behind this. One thought is 
that the manufacturer himself feels that his men will 
have to keep the plant up if visitors are frequent, and 
another is that competitors will feel that they must im- 
prove their plants to the advancement of the competi- 
tors’ costs and of the entire industry. 
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The Standard Today... 


Was the standard for 
Precipitated Chalk 
fifty years ago. 


HE precipitated chalk which was so universally specified in the formulae 
of 50 or even 25 years ago, need not have maintained this universal 
acceptance to this day. Something else has been necessary beside 
tradition and early general use. 

But, as every user of precipitated chalk knows—chemist, buyer, com- 
pany head—John and E. Sturge have not been content with early recognition 
of their precipitated chalk as Standard, nor have they rested with supreme 
confidence in their advantages in the superiority of their natural deposits, 
from which Sturge’s Standard Precipitated Chalk is made. 

Pioneers in original research work, in the physical and chemical charac- 
teristics of precipitated chalk, the Sturge laboratories have advanced and re- 
fined manufacturing and control methods. Control of physical and chemical 
characteristics today are far in advance of just a few years ago. 

Today, Sturge’s Standard Precipitated Chalk comes in many grades, 
specifically adapted to a particular use, a particular product, or to achieve a 
particular result in a formula. Our laboratory has a wealth of information and 
experience to help the manufacturer select a grade best suited to his purpose. 
And, when this selection is once made, he will find that Sturge has well earned 
their reputation for unfailingly delivering the specific grade once established 


in a formula. 


JOHN « E. STURGE 


LIMITED 


Distributors: 


H. J. BAKER & BRO. 
271 Madison Ave. * New York, N. Y. 
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F.D.A. and E'T.C. Activities 


F.D.A. Action 


Old Law Seizures 

The following lots of drugs and medic- 
inal products alleged to be in violation of 
the Food and Drugs Act were removed 
from the market: 4 bottles of ‘“‘Saurinol” a 
remedy bearing false and fraudulent thera- 
peutic claims, 166 cans of U.S.P. ether 
found to contain peroxides, 356 bottles of 
substandard cod liver oil, and 1,296 de- 
fective mechanical prophylactics. 

Seizures were made of 80 packages of 
gauze bandages, 122 packages of gauze 
pads, 588 packages of surgical dressings 
and 1,157 packages of first aid kits con- 





taining absorbent cotton. All of these 
items were found to be unsterile. 


Criminal Actions 

Cases terminated involving drugs and 
drug products included: Clifford V. Haver, 
Louis A. Merrillat, Mrs. Myrtle M. Haver 
and William Earl Cahill trading as The 
Haver-Glover Laboratories, Kansas City, 
Mo., substandard drug and veterinary 
products, fine $260; Fort Dodge Labora- 
tories, Inc., Fort Dodge, Ia., substandard 
drug products, fine $50 and costs; Leeds 
Bio-Chemical Laboratories, Philadelphia, 
“Para-lodol”’ a remedy whose iodine con- 
tent was below the declared strength, fine 
$25 and the defendant placed on probation 
for 60 days. 


F.T.C. Charges 


Delayed Menstruation 

F. T. C. has issued a complaint against 
Earl Aronberg, trading as Positive Prod- 
ucts Co. and Rex Products Co., Chicago, 
alleging false and misleading representa- 
tions in the sale of medicinal preparations 
represented as treatments for delayed 
menstruation, designated as ‘Triple-X 
Compound”’ and ‘Reliable Perio Com- 
pound,” also known as ‘‘Perio Pills’? and 
“Perio Relief Compound.” 

It is alleged that respondent’s products 
do not, as advertised, accomplish results 
without pain or inconvenience and are not 
a competent, safe or effective remedy for 
delayed menstruation. The respondent’s 
advertisements are further alleged to be 
false in that they fail to reveal that use of 
the preparations, under the conditions pre- 
scribed in the advertisements, or under 
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customary or usual conditions, may result 
in serious and irreparable injury to the 
health of users. 

U. S. District Court in Chicago on 
July 6 granted a preliminary injunction 
prohibiting the advertisement of the re- 
spondent’s products in substantially the 
same manner as now alleged in the Com- 
mission’s complaint, pending issuance, 
trial and disposition of such complaint 
under the Federal Trade Commission Act. 


Menstruation Again 

The F. T. C. has issued a complaint 
against Harry S. Benham, trading as 
America’s Medicine and Nu-Mode Co., 
Chicago, alleging false and misleading 
representations in the sale of medicinal 
preparations as treatments for delayed 
menstruation, “America’s Medicine XX 
Compound,” ‘““Nu-Mode XX Compound” 
or “‘Kotess Periodic Relief Compound,” 
“America’s Medicine X XX Compound,” 
and “Nu-Mode XXX Compound,” or 
““Kotess Periodic Relief Compound.” 

The complaint alleges that the respond- 
ent’s products do not, as advertised, ac- 
complish results without pain or incon- 
venience and are not a competent, safe and 
effective remedy for delayed menstruation. 
The complaint further alleges that the re- 
spondent’s advertisements are false in that 
they fail to reveal that use of the prepara- 
tions under the conditions prescribed in 
the advertisements or under customary or 
usual conditions may result in serious and 
irreparable injury to the health of users. 

U.S. District Court in Chicago on July 5 
granted a preliminary injunction prohibit- 
ing the advertisement of the respondent’s 
products in substantially the same man- 
ner, as now alleged in the Commission’s 
complaint, pending issuance, trial and dis- 
position of such complaint under the 
Federal Trade Commission Act. 


Another Menstruation Product 

F. T. C. has issued a complaint against 
Irving Sofronski, trading as Dr. Ron-al 
Medicine Co., Dr. Penn’s Products Co., 
and Penn Products, Philadelphia, alleging 
false advertising of ‘“‘Dr. Ron-al’s Relief 
Compound,” a remedy for delayed men- 
struation. 

This is the second Commission com- 
plaint in a series of seven cases in which 
preliminary injunctions were recently 
granted by the Federal courts on petition 
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of the Federal Trade Commission pro- 
hibiting dissemination of advertisements 
which represent certain preparations of 
this character as being safe, competent and 
scientific treatments for delayed menstrua- 
tion and as having no ill effects, and which 
fail to reveal that the use of such prepara- 
tions under conditions as prescribed in the 
advertisements, or under customary and 
usual conditions, may result in serious 
injury to the health of users. The injunc- 
tions remain in effect until final disposition 
of the Commission’s complaints under the 
Federal Trade Commission Act. 

The Commission’s complaint in the 
Sofronski case alleges that the respond- 
ent’s product does not, as advertised, ac- 
complish results without pain or delay; 
that its use under certain conditions may 
result in gastro-intestinal disturbances 
leading to excessive uterine hemorrhage, 
and when used to interfere with the 
normal course of pregnancy, may cause 
septicemia. The complaint further alleges 
that use of the respondent’s preparation is 
a menace to the health and life of pregnant 
women. 


Still Another 

Complaint issued by the F. T. C. 
against Leland F. Benham, trading as The 
Zelle Co., Chicago, charges false advertis- 
ing of “‘Zellets No. 1’ and “‘Zellets No. 2,” 
treatments for delayed menstruation. 

The complaint alleges that the respond- 
ent’s products do not, as advertised accom- 
plish results without pain or inconvenience 
and are not a competent, safe, and effective 
remedy for delayed menstruation. The 
complaint further alleges that the respond- 
ent’s advertisements are false in that they 
fail to reveal that use of the preparations 
under the conditions prescribed in the ad- 
vertisements or under customary or usual 
conditions may result in serious and ir- 
reparable injury to the health of users. 

U.S. District Court in Chicago on July 5 
granted a preliminary injunction pro- 
hibiting advertisement of the respondent’s 
products in substantially the same manner 
as now alleged in the Commission’s com- 
plaint, pending issuance, trial and disposi- 
tion of such complaint under the Federal 
Trade Commission Act. 


And One More 
U. S. District Court in Chicago, en- 
joined Edward L. Jenkins and Mildred 
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When you use Vanillin Monsanto, you build on a sound 
foundation of known quality, backed by experienced service 
and a dependable supply. Samples and further information 
will be sent on request. MONSANTO CHEMICAL COM- 
PANY, St. Louis, U.S. A. Districe Offices: New York, Chicago, 
Boston, Detroit, Charlotte, Birmingham, Los Angeles, San Fran- 
cisco, Montreal, London. 


VANILLIN MONSANTO— Standard of America in Purity, Full Flavoring 


Strength, True Aroma, Uniformity, Freedom from By-Odors, Depend- 
able Source of Supply, Strategically locared Warehouses, Convenient. 


Other Products Include: COUMARIN MONSANTO, METHYL SALICYLATE 
MONSANTO, ETHAVAN (Ethyl! Vanillin). 








MONSANTO CHEMICALS 


SERVING INDUSTRY «©§ + + WHIGH SERVES MANKIND 


196 The Drug and Cosmetic Industry 






Aug. 739: 45, 2 




















Jenkins, trading as Antisepto Products 
Co., Antisepto Products, Educational 
Products Company, and Sanitol Products 
Company, Chicago, from false advertise- 
ment of their medical preparations for de- 
layed menstruation, pending issuance, 
trial and disposition of a complaint under 
the Federal Trade Commission Act. 

The decree prohibits advertisements 
which represent their preparations as being 
competent, safe and scientific treatments 
for delayed menstruation and as having no 
ill effects, and which fail to reveal that use 
of the preparations, under the conditions 
prescribed in the advertisements or under 
customary and usual conditions, may have 
serious consequences. 


Cold Remedy 


Misleading advertising in the sale and 
distribution of a medicinal preparation 
designated ‘‘Benaris”’ is alleged in an F. T. 
C. complaint issued against G. Bernardi, 
Cleveland. 

Complaint alleges respondent’s adver- 
tising to be false in that the preparation 
‘“Benaris” is allegedly not, as advertised, 
a cure or remedy for colds, chronic colds, 
catarrh, bronchitis, laryngitis, dryness of 
the throat, irritation or inflammation of 
the throat, inflamed or enlarged tonsils, 
hoarseness, rose or hay fever, or congestion 
of the nasal passages. 

It is further alleged that the respond- 
ent’s preparation will not, as advertised, 
neutralize the tissues or eliminate colds; 
will not in all cases relieve headaches or 
sinus ailments; will not insure a healthful 
or efficient day, or bring new life or sensa- 
tion to its user; nor will its use cause 
greater diaphragmatic breathing or result 
in finer head tones, or increase the reso- 
nance, volume or quality of the voice. 
According to the complaint, Benaris is not 
beneficial in the relief of headaches which 
are not due to congestion of the mucous 
membranes of the air passages. 


Vitamin E Complaint 

“alse advertising of *“Wheatol,’’ claimed 
to contain Vitamin E, is alleged in a 
F. T. C. complaint issued against Willard 
C. and Maude B. McAhren, trading under 
the name of Purity Products Co., Sioux 
City, Ia., and Landon & Warner Co., 
Chicago, advertising agents for Willard C. 
and Maude B. McAhren. 

The complaint alleges that the respond- 
ents have made, directly or by implication, 
the following misleading representations: 
that impairment of youthful vigor, vitality 
and general well-being in men up to and 
considerably over 50 years of age is due to 
an inadequate supply of Vitamin E and 
can be averted or delayed by the use of 
Wheatol, and that, in women, inability to 
bear children successfully after conception 
is due to a deficiency of Vitamin E and 
will be remedied by the use of Wheatol. 


Aug. ’39: 45, 2 


Mange Lotion 

In a complaint the F. T. C., W. H. 
Shanks, W. J. Goggin, Clara Shanks, and 
Jessie G. Goggin, all trading as Shanks 
Laboratories, Columbus, O., are alleged to 
have made false representations of a 
medicinal preparation, “Shanks Mange 
Lotion.” 

Complaint alleges respondents’ adver- 
tising to be false in that their preparation 
is not, a remedy, cure, or competent treat- 
ment for eczema, abscesses, all types of 
mange, all varieties of cuts or sores, or for 
all other diseases or disorders of the skin 
on dogs, and that use of “Shanks Mange 
Lotion”’ will not, in all cases, cause hair to 
grow on dogs. According to the complaint, 
the respondents’ preparation is not a 
therapeutically guaranteed treatment for 
itching scalps or scratching dogs. 


F. E. ¢. Orders 


Freezone Must Stop 

Wyeth Chemical Company, Jersey City, 
was ordered by the F. T. C. to discontinue 
false and misleading representations of 
“Freezone,” for removal of corns and 
callouses. 

Order directed the respondent to cease 
and desist from representing that “‘Free- 
zone,” will cure corns or callouses or pre- 
vent their formation or recurrence, and 
that it will promptly stop, or prevent the 
recurrence of, pain caused by corns. The 
order also prohibited representations that 
corns have roots, that the roots are re- 
movable by ‘‘Freezone,”’ or that an entire 
corn can be removed by the use of the 


fingers after one application. 


Goiter Claims Stopped 

The F. T. C. ordered Monica M. Rock, 
individually and as executrix of the estate 
of Dr. Arthur A. Rock, Milwaukee, to dis- 
continue misleading representations of 
medicinal preparations for goiter. 

Commission finds that tablets and an 
ointment are not a scientific, efficacious, 
safe and proper treatment for any type of 
goiter, nor do they have any therapeutic 
value; that medication is not a proper and 
efficacious treatment for all types of 
goiter, surgery being the only effective 
remedy in some types; that respondent 
‘annot accurately diagnose cases of goiter 
from answers submitted by patients on the 
question blanks furnished by respondent, 
and that respondent has not successfully 
treated treat 
goiter by mail. 


and cannot successfully 


Respondent is to cease representing her 
method of treatment and preparations as 
being a scientific, efficacious, safe and 
proper treatment for goiter, regardless of 
variety, form or stage of progression; that 


her preparations and treatment are of 
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therapeutic value and will correct the 
functioning of the thyroid gland; that she 
can diagnose, and has accurately di- 
agnosed, cases of goiter from answers sub- 
mitted in question blanks furnished by 
her; that surgical operations for goiter are 
generally inefficacious and dangerous; that 
only the respondent’s treatment and prepa- 
rations are efficacious in treating goiter, 
other treatments and preparations being 
“old style” and worthless, and that the 
respondent’s treatment and preparations 
are a remedy or cure for the various bodily 
ailments which usually accompany goiter. 


F.T.C. Stipulations 


Won't Grow Hair 


In a stipulation with the F. T. C., 
Exelento Medicine Co., Atlanta, Ga., 
agreed to cease representing, directly or by 
implication, that its commodity, ““Exelento 
Quinine Pomade,”’ will cause hair to grow, 
or have any influence on the growth or 
falling out of hair, or that it will stop itchy 
or scaly condition of the scalp, or that its 
action is sure. 


Milk-Mode Will Cease 

In a stipulation with the F. T. C. The 
Ivis Company, Inc., New York, agrees to 
cease misrepresentations in the sale of a 
facial pack, “*Milk-Mode.” 

Respondent will cease representing that 
Milk-Mode or the Milk Mode treatment 
will reduce enlarged pores, remove black- 
heads, whiteheads, or discolorations; that 
it is comparable to a facial massage treat- 
ment in a beauty salon; that it will lift out 
dirt and poisons from the pores and com- 
bat re-infection or that the treatment is a 
health bath for the skin, and that actresses 
have said it will give renewed vitality. 

Respondent will also cease representa- 
tions that Milk-Mode is of value in treat- 
ment of oily, coarse, drab, dry or sallow 
skin; that it will eliminate or reduce 
wrinkles, lines, puffiness or sagging, and 
that it will stimulate, revitalize or tone the 
skin or stimulate circulation. 


Hexol Antiseptic 

Hexol, Incorporated, 
entered into a stipulation with the Federal 
Trade Commission to cease false adver- 
tisements of an antiseptic and disinfectant 
designated Hexol. 

Respondent agreed to cease representing 
that Hexol, in a dilution of 114 tablespoon- 
fuls to each quart of water, is an effective 
antiseptic for wounds; that Hexol has all 
the advantages of phenol or is easier to 
handle than phenol; that Hexol constitutes 
an adequate treatment for ulcers, fistulas 
and exuberant tissue; that Hexol will act 
as a sterilization agent; that it is a germ- 
icide capable of killing pus-forming organ- 
isms in concentrations and periods of time 
less than competent scientific tests show 
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Let your product be seen—and 
it will sell itself! Put it in a transparent 
LUSTEROID rigid cellulose tube or vial and 
let the customer take his choice. He'll pick 
LUSTEROID-packaged products every time. 


For packaging and sampling 
DRUGS - COSMETICS + SMALL OBJECTS 


LUSTERGID Saves Money on: 


Shipping because it is 75% (approximately) 


lighter than glass 


Packing because it requires no wadding or 
filling 
Breakage because it is unbreakable 
Labeling because multicolor labeling is an 
integral part of its manufacture 
LUSTEROID comes in colors (any one you wish) and is 
transparent or opaque as you desire. 


A note or phone call will bring an 
answer to your packaging problem. 


LUSTEROID CONTAINER CO., INC. 


Formerly Lusteroid Division of the Sillcocks-Miller Company 


SOUTH ORANGE, NEW JERSEY 
SN TE 
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THE 
MODERN 
CONTAINER 


ALUMINUM 
BOTTLES 


STRONG, ATTRACTIVE and DURABLE 


Entirely impervious to light, a protection for its 
contents. 

Light weight, lowering shipping cost. Breakage 
eliminated. 

Furnished in sizes from '4 0z. to 51% gallons. 


Manufactured by 


AMERICAN ALUMINUM WARE CO. 
NEWARK, N. J. 
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® Beautify Your Product! 
® Increase Sales Appeal! 









by using 
TERKELSEN HI-LUSTRE 
MOLDED CAP 


Sizes available 


10-—13-15-18-20-99-94-98 mm 
Short... Medium... Long 


Any type of liner inserted 


Let us quote on your requirements 


Terkelsen Machine 


Company 
320 A Street Boston, Mass. 
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are necessary to produce the _ results 
claimed; that the action of Hexol on 
spores is stronger than phenol; that it is 
non-toxic and may be employed effectively 
for all personal and household uses, and 
that there is no substitute for Hexol. 


Tenex Will Stop 

Tenex, Incorporated, Davenport, Iowa, 
stipulated with the F. T. C. to cease mis- 
leading advertisements of Tenex, a treat- 
ment for athlete’s foot and other skin 
diseases. 

Respondent agreed to cease representing 
that Tenex is a cure for athlete’s foot, 
ringworm or any other disease or that it is 
a competent treatment or effective remedy 
for fungus nail, eczema, barber’s itch, 
corns and callouses, cuts, dermatitis, irri- 
tation, skin diseases generally, and ring- 
worm, unless the representations are 
limited to the types of ringworm for which 
Tenex may be effectively indicated. 

Respondent will also cease representing 
that eczema is a fungus infection or 
disease; that Tenex is harmless to healthy 
tissue, and that Tenex will prevent rein- 
fection of athlete’s foot conditions 


Hagen Claims 

Hagen Import Company and its officers, 
Hl. E. Becker, Mrs. Anna Becker and 
Arthur K. Lueders, St. Paul, Minn., have 
stipulated with the F.T.C. to discontinue 
false representations of medicinal products. 

Respondents agreed to cease represent- 
ing: 

(a) that their “Balsam Breath Filter 
Inhaler” or any similar product is a com- 
petent treatment or an effective remedy 
for asthma, hay fever, catarrh or sinus 
trouble; or that it brings instant, im- 
mediate or quick relief from such condi- 
tions; or that the results obtained there- 
from are complete, marvelous, wonderful 
or more efficacious than the Pine Forests 
in the Northwoods; or that its action is 
preventive, curative or satisfactorily pal- 
liative for allergic or other respiratory 
diseases; 

(b) that “‘Hagen’s Blood Purifying Tea”’ 
or any similar product is a competent 
treatment or an effective remedy for im- 
pure blood; or that it will purify the 
blood, drive all poisonous waste matter 
out of the system, counteract the harmful 
effects of wrong diet, poor digestion, 
faulty elimination, acid forming foods, 
worry, bad ventilation, over-activity or 
over indulgence in drinking or smoking; or 
either directly or inferentially that such 
preparation is efficacious or of any material 
value whatsoever for cases of rheumatism, 
gout, arthritis, high blood pressure, 
stomach trouble, kidney and bladder ail- 
ments, indigestion, constipation, piles, fre- 
quent colds, catarrh, asthma, hay fever, 
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skin eruption, bad complexion or any other 
ailment; 

(c) that the main causes of impurities 
in the blood are wrong diet, poor digestion 
and faulty elimination, or that more than 
90 per cent. of our common ailments may 
be traced to these causes; or that the 
average diet of most people at the present 
time is an acid forming food which slowly 
but surely loads the blood with poisonous 
acids responsible for a multitude of chronic 
ailments, and 

(d) that ““Hagen’s Bronchial and 
Asthma Tea” or any similar preparation is 
a competent treatment or an effective 
remedy for hay fever or asthma, or is 
efficacious for any bronchial, asthmatic or 


membranous ailments. 


Weight Reducer 


Bond Pharmacals, Dallas, Tex., has 
stipulated with the F. T. C. to discontinue 
representations in the sale of its product, 
“30-40 Wafers,” a concentrated food tablet 
represented as an aid for reducing weight. 

The respondent agrees to desist from 
representing that “30-40 Wafers” will be 
effective in reducing weight, unless it is 
clearly explained that the product is of 
value only to the extent that it tends to 
reduce the appetite for other foods, and 
that it should be used in conjunction with 


low calorie diets and exercise. 


Listerine Drops Claims 

Lambert Pharmacal Company, St. 
Louis, manufacturer of ‘“‘Listerine Anti- 
septic’, has entered into a stipulation 
with the F. T. C. to cease and desist from 
representing that all dandruff is due to an 
infection with Pityrosporon ovale or any 
other organism; that dandruff necessarily 
is a germ disease; that the dandruff germ 
has been isolated or identified; that the 
presence of Pityrosporon ovale necessarily 
means dandruff or that with its destruc- 
tion dandruff disappears; that dandruff is 
necessarily infectious, contagious or 
“catching” or is in all instances passed 
from one person to another, or that any of 
the foregoing assertions have been proven 
by findings of scientists or otherwise, or is 
a “scientific fact’? or a “fact definitely 
established by scientists.” 

It is also stipulated that the respondent 
desist from representing that the product 
either cures or permanently relieves dan- 
druff; that the product “kills the dandruff 
germ,” “‘attacks the cause of dandruff” or 
“gets at the cause”’ or “‘at the root of the 
trouble” or penetrates infected hair 
follicles or ‘annihilates’ the dandruff 
germ; that the product frees the scalp and 
hair follicles of the parasite that saps their 
vitality or “spreads a germ-killing film 
over the scalp’; that the product has 
“marked curative properties due to cer- 
tain ingredients in a unique combination 
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shared by no other antiseptic’’; that ordi- 
nary remedies “aren't even antiseptic,” are 
“‘smelly,”’ effect only surface symptoms, or 
merely remove surface symptoms tem- 
porarily, or that competitive products are 
obviously inferior to “Listerine Antisep- 
tic’’ as a remedy for dandruff—when such 
are not the facts. 


Menstruation Regulator 

Howard Drug & Medicine Co., trading 
as Planter Medicine Co., Baltimore, has 
stipulated with the F. T. C. to discontinue 
false representations of pills or tablets 
designated ‘‘Planter’s Benedicta Tablets” 
and formerly known as *‘Planter’s Monthly 
Regulating Pills.” 

Respondent has agreed to cease repre- 
senting that its preparation will correct 
all, or any, irregularities of the menses or 
monthly flow, or will make women’s 
pains unnecessary, or that use of its 
preparation will have any beneficial effect 
in such conditions other than as a purga- 


tive in cases of intestinal stasis. 


Davis Renamed to F.T.C. 


The senate has confirmed the President’s 
nomination of Edwin L. Davis, of Ten- 
nessee, for reappointment as a member of 
the Federal Trade Commission for a seven- 
year term. Commissioner Davis, a former 
member of Congress, has served on the 
commission since 1933. 


F. D. A. Hearings 


Minor amendments to the regulations 
establishing rules of procedure for hearings 
under the food, drug and cosmetic act have 
been promulgated by the Secretary of 
Agriculture. The changes were prepared 
by the solicitor of the department to cor- 
rect errors in printing and make a few 
technical changes in language. 

The only substantive change authorizes 
the secretary to give less than thirty days’ 
notice of hearings pertaining to emergency 
permit control of food distribution under 
section 404(a) of the act. 

A new regulation has been promulgated, 
effective January 1, 1940, establishing 
methods of fill for canned foods. The food 
standards committee of the Food and 
Drug Administration will meet August 24 
in the offices of the Administration, here. 
At this meeting the committee will give 
final consideration to incompleted sched- 
ules for the purpose of making recom- 
mendations for proposals which will 
appear in the Federal Register. The com- 
mittee also will decide what new products 
should next be studied. Since the trade 
has already had an opportunity to present 
its views on identity standards for foods 
now under consideration, no additional 
time has been set aside at this meeting for 
appearances by representatives of the food 
industries. 
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Something New! 


ATOMIZING DROPPERS 


Z a E announce our appoint- 
o a ment as exclusive dis- 
Hi tributors in the middle west, 
| HH east, and on all export sales, for 
H these new patented items. 
@ Is The Atomizing Dropper will 
[x atomize both fluids and pow- 
ders. When the point is held 
down it's a dropper; hold it up 
and it's an atomizer. To refill with fluid, the tip is 
inserted in the l:quid and upon squeezing the bulb 
it will suck up the fluid like a fountain pen. To refill 
with powder, the rubber tip and aluminum atomizing 
tube is removed, the tip of the glass inserted in the 
powder and the bulb squeezed. This double-duty 
closure offers the first practical atomizer that can be 
included in packages. 
Write for samples and prices on the new Atomiz- 
ing Droppers and the rubber Vest Pocket Atomizer 
illustrated here. 


Asa Dropper As an Atomizer 





GLASS PRODUCTS CO. 


ot AS SOW: ARE 


VINELAPHD © NEW JERSE¥ 
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... HAGERTY 
HANDY FILLER" 








e Durable e Simple to operate 
e Moderately 
priced e Convenient sizes 


e Eliminates 
spilling 


e Light construction 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 
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New Alcohol Manual 
Published by U.S.L. 


96 Page Handbook Lists Formulas. 
Regulations. Technical Data 





Uses. 
revised edition of U.S.1.s 
handbook, Industrial Aleohol. long relied on 
as a handy reference and guide by many 
users, has just been issued. 

The new book incorporates all the latest 
changes in authorized C.D. and S.D. formulas 
and gives the industrial alcohol user. for the 
first time in convenient form, a complete 
record of the authorized for specially 


\ completely 


uses 





code 


present 
system, 


denatured aleohol under the 
system of classification. This 
nounced in SOLVENT News for February 1939. 
uses for S.D. alcohol under 15 


classifies the 
and approximately 90° sub- 


broad divisions, 
divisions. 
(Continued on next page) 


Insect Repellent and Suntan 
Lotion Employs “BMOO” 


WASHINGTON, D. C.—Under the trade 


name BASK- Kilgore Development Corpora- 
tion, on an exclusive basis, is offering in cer- 
tain localities, through drug, sporting, and 
specialty stores, a combination Suntan and 
Insect Repellent Lotion, in) which U.S.1.’s 
new product Butyl Mesityl! Oxide Oxalate. 


“BMOO.” is the active ingredient. 

“BMOO” is produced exclusively by U. S. 
Industrial Chemicals. Inc. This new synthetic 
is deseribed in detail in the August issue of 
Sotvent News, appearing in leading chemical 
journals this month, Copies of the August 
of Sotvent News and further informa- 
“BMOO” may be obtained by writing 


issue 
tion on 
to U.S.I. 

According to the Kilgore Development Cor- 
poration, BASK has met with phenomenal 


success during the brief time it has been on 
the market this summer. Due to the increas- 
ing interest in this unique dual purpose 


product, and the number of repeat orders re- 
ceived, it is planned. eventually, to widen the 
distribution for BASK to a national scale. 








Second U.S.P-XI Revision 
Presages Many Changes 
WASHINGTON, D. €. 


visions to be published in the second U.S.P.- 
XL supplement at a_ public 
hearing in this city last month by the U.S.P. 
Revision Committee. 

According to the announcement. 
substances to be admitted to the 


Additions and re- 


were proposed 


among the 


many new 

Pharmacopoeia, git objections are raised, 
are: ascorbie acid, thiamin hydrochloride and 
nicotinie acid (all three vitamin products) : 
mandelie acid. tribasie caleium pee tribasic 
magnesium phosphates, Cve lopropane, acti- 
vated ergosterol in oil, methylrosaniline chlo- 


ride. phenobarbital solution. and sulfanila- 
mide. 

Other changes. in addition to many assay 
methods, are reported to include increasing 


the aleohol content range of mild tincture of 
iodine from 44 to 50 per cent and of tincture 
of kino from 70 to 76 per cent by volume. 

The new supplement is now expected to be 
issued early this month and to become effec- 


tive on January 1. next. coincident with the 
effective date of the principal labeling pro- 
visions of the new Federal Food, Drug. and 
Cosmetic Act. 





Special Bulletin To 
Insecticide Manufacturers 


A new activator for insecticides to boost 
“kill power” comprises 
a solution of derris root extractives in a 

auxiliary solvent, Butyl Mesityl 
Oxalate, made by U.S.1. This new 
concentrate, known as DEREX, is offered 
exclusively by U.S. Industrial Chemicals, 
Inc., as a raw material for incorporation in 
liquid insecticidal sprays for use in the 
household, for livestock, and many other 
applications where such insecticides are 
required. 

Tests made by an independent labora- 
tory show that this solution of derris ex- 
tractives gives much higher kill power pet 
unit and its incorporation in spray 
insecticides adds to their re- 
pellent effect. 

A detailed report of this new product 
and the tests of its efficiency, appears in 
the August issue of Sotvent News. copies 
of which may be obtained by writing 
i. SE 


and reduce costs, 


special 
Oxide 


cost 


amazingly 





Export Markets For Medicinals 
Reported by Commerce Dept. 
W ASHINGTON, D. is A report on for- 


eign markets for American medicinals, phar- 
maceuticals, and biologicals was issued here 
last month by the Bureau of Foreign and 
Domestic Commerce. It is a detailed study of 
the markets, extent and character of demand. 
competition, local production, distribution 
methods, and other data helpful to American 
manufacturers and exporters. 

The last such report, issued in 1929, showed 
the U. S. as the world’s largest exporter of 
medicinal products. Today, however, U. S, is 
shown in fourth place. 


Copies of the study known as “Foreign 
Markets for American Medicinal Products” 
Trade Promotion Series 193, may be obtained 


at 15 cents per copy from the Superintendent 
of Public Documents, this city, or any district 
office of the Bureau of Foreign and Domestic 
Commerce. 





Aleohol-Acetone 
Skin Antiseptic 
Gives Good Results: 


Preoperative Skin Sterilization 
Studied to Determine Efficiency 


ST. LOUIS, Mo.—Applieations of 50. pet 
cent ethyl aleohol —10 per cent acetone solu- 
tion, a common solvent for antiseptics. are 
reported to show surprisingly high germicidal 
results and to destroy more than 96 per cent 
of the bacteria on the skin according to studies 
made by Drs. Milan Novak and Harry Hall 
of the University of Minnesota and reported 
in Surgery here. 

As Base 

This 50 per cent alcohol—10 per cent ace- 
tone solvent was used as a base for the anti- 
septics which were tested. as earlier investiga 
tors reported that it had good antiseptic value 
and atting action on the skin. Other ad- 
vantages reported are rapidity of drying—fast. 
yet not too rapidly to prevent adequate anti- 
septic action——-low surface tension, insuring 
penetration of minute depressions in the skin 
surface, low cost, and non-irritating charae- 
teristics. 

The antiseptics tested 
iodine 1° mercuric chloride 
2%, metaphen, Harrington’s 
thiolate, tincture green soap, 
cresol 4% (and same in 70% aleohol), and 
1:1,500 merecurie chloride-44% tricresol. This 
last was reported to provide a 99.6% efficiency 
in destroying staphylococci and 100% efh- 
ciency on diphtheroids, the most efficient of 


Aleohol-Acetone Solvent 


def 


were mercresin. 
0.107. tricresol 
Solution, mer- 
iodine 1%-tri- 


Os 


the group. Also, it showed erythema or skin 

irritation. A formula is given as follows: 

Alcohol, 95 525 c.c Mercuric 

Acetone 100 c.c chloride 0.7 gm 

Water 375 c.c Eosin Y 0.6 gm 

Tricresol > €€ Acid fuchsin. .0.08 gm 
(Continued on next page) 


Television Make-up 





Here film actress Jane Grant demonstrates the 
standard television make-up perfected by Max 


Factor, Jr., Hollywood’s internationally famous 
make-up and beauty adviser. This revolutionary 
technique is required for satisfactory telecasts, 
says Mr. Factor, so that facial features will appear 
clear, sharp, natural. It is necessary to use white 
high-lighting around the nostrils, the eyes and 
hollows of the throat; lips are blue-black, as are 
eyebrows and eyelashes. The cheeks, with a light 
tan foundation, are overlaid with a bluish powder. 
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Reports On Properties For 
Aluminum Sulphocarbolate, 
New Deodorant Ingredient 


Properties of aluminum sulphocarbolate, 
comparatively new ingredient for deodorants 
and anti-perspirants, are reported in a recent 
article in the American Perfumer. 

Readily soluble in alcohol and water, slight 
ly so in glycerine, it is an odorless, crystalline 
salt that meets U.S.P. tests for heavy metals 
and is low in sulphates, states the article. 
While the usual incompatibilities of alumi- 
num salts are present, the product is com 
patible with a long list of cosmetic ingredients 
including: benzoic, boric, formic and salicylic 
acids; acetanilid, potassium alum, camphor, 
formaldehyde, glycerine and glyceryl mono- 
stearate, lanolin, kaolin; magnesium, calcium, 
aluminum and zinc stearates, thymol, cetyl 
alcohol; the sulphonated fatty alcohols and 
other ingredients, according to the article. 

Additional notes and references are given 
regarding formulations. 


New U.S.L. Aleohol Manual 


(Continued from previous page) 


For the convenience of the reader, sections 
have been devoted to Pure, Completely De- 
natured, and Specially Denatured Alcohols. 
and to U.S.I.’s proprietary products—SOLOX, 
SUPER PYRO, and U.S.I. Denatured Alcohol 
Anti-freeze. Under each section is a working 
summary of Government Regulations. The 
authorized composition and uses for each for 
mula, together with physical properties and 
commercial information, are also included. 

In addition, a special section is devoted to 
technical information which includes U.S.P. 
Methods of Testing, tables on physical char- 
acteristics, gauging of tank cars and other 
pertinent data. 

Every user of industrial alcohol will find 
this new U.S.I. book, Industrial Aleohol, in- 
dispensable as a ready reference manual. A 
copy may be obtained by sending a request 
on your business letterhead. 


Aleohol-Acetone Antiseptic 
(Continued from previous page) 


The eosin Y and acid fuchsin are added to 
outline the field. 

This mercuric chloride-tricresol combina- 
tion in alcohol-acetone fulfills the require- 
ments for a skin antiseptic and, since its cost 
is comparatively low, its use for skin sterili- 
zation is highly recommended, the article 
concludes, 





Odorants, Perfumes, For 
C. D. Alcohol Denaturants 


WASHINGTON, D. C.—-Odorants and 
perfume materials in amounts not greater 
than 1 part to 250 by weight may be added 
to authorized denaturants for completely 
denatured alcohol, according to an an 
nouncement issued by Stewart Berkshire. 
Deputy Commissioner of the Treasury De 
partment’s Internal Revenue office, here. 
Such addition is permitted only by the 
producer of the denaturant who must ad- 
vise the Department of the names and 
properties of the adulterants so used. It is 
also stated that such additions may not 
decrease value or change the chemical or 
physical constants of present denaturant 
specifications except as to odor. 














Sulfapyridine Finds New Uses, 
New Form Reported Developed 


SARATOGA SPRINGS, N. Y.—The com- 
bination of sulfapyridine and anti-pneumonia 
serum is more successful in treating pneu- 
monia than either used alone. Dr. Maxwell 
Finland told members of the Conference of 
Health Officers and Public Health Nurses 
meeting here recently. About two-thirds of 
the cases of pneumococcus pneumonia can be 
successfully treated with serum while sulfa- 
pyridine is probably useful with all types and 
is probably as successful as sulfanilamide in 
treating hemolytic streptococcus infections, 
Dr. Finland said. He also stated the drug may 
prove useful in some cases of staphylococcus 
aureus infection. 

Soluble Form Developed 

BALTIMORE, Md.—A soluble form of sul- 
fapyridine for parenterla injection was de- 
scribed here before the Medical Division of 
the American Chemical Society recently. The 
compound, 2-p-(N-sodium methylene sulfa- 
nate) sulfanilamido-pyridine (called sulfa- 
pyridine soluble for short) is reported to have 
more certain absorption and less tendency to 
cause gastric irritation. It was also pointed 
out that $4 to $5 worth of sulfapyridine or 
sulfapyridine soluble is the amount required 
in treating an average case of pneumonia. 

In Treatment of “‘Ritter’s Disease” 

CLEVELAND, Ohio—Successful treatment 
of the rare and usually fatal “Ritter’s Disease” 
by the use of sulfapyridine was reported by a 
dermatologist here recently. At the present 
time the cause of this ailment remains un- 
known. 





TECHNICAL DEVELOPMENTS || 














Further information on these items 
may be obtained by writing to U.S. 








A new alcohol dispenser for use in hospitals 
clinics, etc has been announced. It is equipped 
with a foot pedal which controls flow from a spray 
nozzle so leaves hands and arms free for 
washing, according to the manufacturer 

No. 240a 
New type deodorant is reported as an emuls 
containing I° aluminum chioride in a fatty base 
of over 5¢ fats. it is claimed that the product 
can be made and kept stable by addition of <z 
of a special emulsifier in a petroleum base 

(No. 24la 


Better rinsing properties and skin lubrication with 
brushless shave creams are claimed by the addi 
of | of a new gum-like chemical. If ts alsc 


tion 
mntent 


reported to reduce the necessary glycerine cc 
of the formula. (No. 242a) 


A new emulsifier for fatty creams which does not 
contain cholesterin or its derivatives has beer 
announced. Called Albumol, because of its chem 
ical resemblance to polypeptids like albumins 
the emulsifier is reported to produce creams that 
are only slightly acid and to which other acids 
such as citric may be added. (No. 243a) 

! 


J J 
Pure fatty acids, including palmitic, stearic, cap 
rylic, lauric, myristic, capric, various standard 
fatty acid mixtures, and a number of unsaturated 


Co, and C2. acids are reported available in con 
mercial quantities. (No. 244a) 
U S 


A combination grinding, mixing, emulsifying, 
homogenizing and separating machine is an 
nounced. The manufacturer claims that various 
tests indicate its use has contributed to more 
efficient manufacture of a variety of lotions 
ointments, and similar products. (No. 245a) 
U S | 
A new coating material tor paper, paper-board 
metal, leather, glass, etc., is said to resist oils 
gasoline, greases. It is also claimed to be useful ir 
printing inks where it adds gloss and can be used 
as a carrier for dyes, piqments, etc. It is dis 
solved in alcohol for application. (No. 246a) 
Us) 
Protection of metal surfaces from oxidation and 
corrosion by acid fumes is claimed for a new 
transparent coating that is also said to form an 
excellent base for paints. This new product is 
suggested as especially suitable for guarding 
metal sheets from rust. The manufacturer states 
it will not affect the metal surface and may be 
removed, if desired, by mild solvents. (No. 247a) 
OSS 
A permanent marking ink for glass and porcelain 
requires only an ordinary pen for application 
according to a current report. It is also stated 
that the ink dries very quickly and can be re 
moved only with an abrasive. Four colors—white 
blue, black and red, aré offered. (No. 248a) 
Go 4 
New sealing materials claimed to prevent water 
seepage through earth, wood and concrete are 
offered for use in sealing storage reservoirs, small 
lakes and streams, etc. The materials are supplied 
as a powder and are said to form a gelatinous 
mass, filling the voids in the retaining or con 
struction materials. (No. 249a) 


NDUSTRIAL GHEMICALS, Inc. 


60 EAST 42noSt., N.Y. (ED 


A SUBSIDIARY OF U. S. INDUSTRIAL ALCOHOL CO. 


ALCOHOLS *ANSOLS 
Amy! Alcohol Ansol M 
Buty! Alcohol Ansol PR 
ESTERS, ACETATES 
Acetic Ether 
Amy! Acetate 
Butyl Acetate 
Ethyl Acetate 


Absolute ESTERS, ETHYL 


Fusel Oil—Refined 
Methanol 


Ethyl Alcohol 
Anhydrous 


C. P. 96% 
Pure ( 196 olgere a) 
Specially Denatured 
Completely Denatured 
U. S. 1. (Denatured 
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“Super Pyro Anti-freeze 
*Solox Proprietary Solvent 
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Diethyl! Carbonate 
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People 
Berg Now Alba V. P. 


William H. Berg has become associated 
with Sterling Products, Inc., as vice-presi- 
dent of Alba Pharmaceutical Co. He was 
formerly president and general manager 
of White Laboratories, Inc., Newark, N. J. 


W.H. Dow Honored 

Willard H. Dow, president and general 
manager of Dow Chemical Co., Midland, 
Mich., was given the honorary degree of 














Gillette Joins Hazard 

Leslie Gillette, for the past nine years 
advertising and sales promotion manager 
of U. S. Industrial Alcohol Co., has re- 
signed to become executive vice-president 
of Hazard Advertising Corp. 

During his nine years with U.S. L., Mr. 
Gillette is credited with being responsible 
for many innovations in the field of adver- 
tising. Among these is the promotion of 
Super Pyro Anti-freeze and Solox, the 
Proprietary Solvent. He is also the 
originator and chief editor of ‘‘Alcohol 
News” and “Solvent News” inserts which 





WILLARD H. DOW 


doctor of science at the commencement 
exercises of Michigan College of Mining 
and Technology in June. 


Dr. Goodman Injured Abroad 


Dr. Herman Goodman, author of “‘Cos- 
metic Dermatology,”’ was seriously burned 
July 22 aboard the United States liner 
Excalibur, which is on a world cruise. 

As the ship approached Naples, Dr. 
Goodman was sunning himself in a 
swimming suit on the sports deck. A 
gasoline tank connected with an electric 
generator in the radio cabin exploded and 
he received third-degree burns on the chest 
and arms and second-degree burns on the 
face. 
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have appeared regularly each month in 
the leading trade journals since 1933. Mr. 
Gillette is also well known in the selling 
field and was recently made a vice-presi- 
dent of the New York Sales Managers’ 
Club, to which he was elected in May. 


Cox Joins J. & J. 

Effective July 21, C. H. Cox resigned as 
head of the industrial engineering depart- 
ment of Merck & Co., Rahway, N. J., to 
become associated September 5, with 
Johnson & Johnson, New Brunswick, 
New Jersey. 

A. Herbert Mattson succeeded Mr. Cox 
as head of the industrial engineering de- 
partment at Merck & Co, 
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Dr. Guenther Abroad by Air 


When Dr. Ernest S. Guenther, chief re- 
search chemist of Fritzsche Brothers, Inc., 
New York, arrived in Europe aboard the 
big Pan American Clipper, which left 
Port Washington, July 30, he joined the 
still small group of pioneer passengers who 
have completely circled the globe by air. 
If not the first, he is one of the very few 
paying passengers whose round-the-world 
flying has not been in the nature of a 
pleasure jaunt but solely in the interests of 
science and business. In no other way 
could he have accomplished such extensive 





DR. ERNEST S. GUENTHER 


investigations of world sources of perfume 
and flavor raw materials within the time 
allotted him than by using this fastest 
means of transportation whenever and 
wherever possible. It is interesting to note 
that, in addition to circling the earth the 
long way round, criss-crossing the Equator, 
Dr. Guenther has flown the length and 
breadth of Africa, has crossed Europe, 
Asia and North America, has crossed and 
re-crossed Australia and has circled prac- 
tically all of Central and South America, 
all within the short space of less than two 
years. 

Upon his arrival in France, he went 
directly to the Parfumeries de Seillans to 
supervise the season’s production of flower 
oils and development of new products. 
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DOW 
ACETYL SALICYLIC 
ACID, U.S.P. 





( QUALITY of Dow Acetyl 
Salicylic Acid exceeds by wide 
margins the rigid requirements of 
the U. S. Pharmacopoeia. Com- 
pletely odorless, this product con- 
tains considerably less than the 
mere fraction of free salicylic acid 
content permissible under these 


requirements. 


Starch granulations of Acetyl Sali- 
cylic Acid, so widely used today, 
are an original Dow development. 
The product is furnished in this 
form for the convenience of manu- 
facturers making tablets by the 


dry-compression method. 


THE DOW CHEMICAL COMPANY 


1640 EAST MAIN ST., 


Branch Sales Offices: 30 Rockefeller Plaza, New York City; Second and Madison Streets, St. Louis; Field 
Building, Chicago; 9 Main Street, San Francisco; 4151 Bandini Blvd., Los Angeles. 
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MIDLAND, MICHIGAN 


—So Pure It Is 
Practically Tasteless 


STANDARD FORMS 


CRYSTALS —NOn 20! ook wc ed ede 40c per lb. 
CRYSTALS—No. 40.......... ne 40c per lb. 
POWDER. 40c per lb. 
STARCH GRANULATION— White (Only) 
MOHAN OR. . occ Sam eke: : 40c per lb. 
MOS eetE IS 3 'cihs es ee ee ese 38c per lb. 
i Uy rs) 7c) «i aaa eer 36c per lb. 


SPECIAL FORMS 


CRYSTALS—Special Types 45c per lb. 

POWDER—Special Milling 45c per lb. 

STARCH GRANULATION—Colored and Special Forms 
VO RATER sta holo h aed Sandee fae 5 oo BA CRO: 
MOG MORRO: hi. cose ehicire tec alae tenet 43c per lb. 
BOGS SMIEGHS 2. ons ss Woe ots bes 1 ea Sd Dep 


Your inquiry concerning this product is invited. 
We shall gladly furnish samples upon request. 





Visit exhibits of The Dow 


Dow Acetyl] Salicylic Acid, U.S.P., ad ae ae 
is supplied ina wide range of Western Electro-Chemical Co. 
Division at the Golden Gate 


forms to meet the varying needs of International Exposition. 
tablet manufacturers. We offer 
these, without commitment, as SRORUSENS OF 

OVER 300 CHEMICAL PRODUCTS 


shown above. 
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Queeney—University Director 

Edgar M. Queeny, president of Mon- 
santo Chemical Co., St. Louis, has been 
elected a director of Washington Univer- 
sity, that city. 


A Son To The Frasers 


Mr. and Mrs. Keith Fraser have an- 
nounced the birth of a son. Mr. Fraser is 
manager of Leonard Hill Limited, London, 
publisher of “Manufacturing Chemist,” 
**Manufacturing Perfumer,” “Indian and 
Eastern Chemist” and other publications. 


Wheeler Heads Alumni 


Maynard C. Wheeler, manager of the 
Terre Haute branch of Commercial Sol- 


vents Corp., has been elected president of 


the Purdue Alumni Association of the 
Wabash valley. 
Cavanaugh to New York 

William Cavanaugh who has_ been 


attached to the Chicago office of American 
Cyanamid & Chemical Corp., has been 
transferred to the New York office. 


Seebach To Switzerland 

E. Seebach, Edwin Seebach & Co., New 
York, has been on a short vacation trip to 
Zurich, Switzerland, where he visited with 
his son who is being educated there. 


Kryzak Joins Penick 

G. I. Kryzak, for many years asso- 
ciated with Amtorg Trading Corp., New 
York, has joined the staff of S. B. Penick 
& Co., at its head office in New York and 
will manage its business in those Russian 
products identified with the firm’s line of 
other associated 


business as. well as 


products. 


Kegan Now Consultant 

Albert I. Kegan, formerly with the Food 
and Drug Administration and Chemistry 
Faculty of Armour Institute of Tech- 
nology, has opened an office at 53 W. Jack- 
son Blyd., Chicago. Mr. Kegan not only 
represents manufacturers and shippers at 
F. D. A. hearings and citations, and ad- 
vises in regard to labeling requirements, 
but is also available for chemical research, 
analyses, and certification. 


Hagerthey Retires As Mayor 
Edward Hagerthey, New York 
manager for T’. C. Wheaton Co. since 1918 
announces his decision to retire from active 
politics. Mr. Hagerthey is resident of 
Roselle, N. J. and was urged by his many 
friends in 1927 to become a member of the 
He has been re-elected 


sales 


governing body. 
four times since then, serving as Commis- 
sioner of Public Works, Public Safety and 
Finance. In 1937 he had the honor of being 
residential 


elected Mayor. Roselle is a 


town of 16,000 in Union County. 
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Snyder Gets Gift 


A gift of a handsome bronze combina- 
tion desklamp and electric clock was pre- 
sented today to John Paul Snyder by the 
Combined Pharmaceutical Contact Com- 
mittee of the American Drug Manufactur- 
ers’ Association and the American Phar- 
maceutical Manufacturers’ Association, in 
recognition of his services as chairman of 
that group. 

The presentation was made by Carson 
P. Frailey, executive vice-president and 
secretary of the American Drug Manu- 





J. P. SNYDER 


facturers’ Association, on behalf of the 
committee, and took place in Dr. Snyder’s 
office in the Shoreham building here, which 
he recently opened to engage in the prac- 
tice of pharmaceutical consultant. 

The gift was accompanied by a letter 
reading :— 

Because of your long valued and efficient 
leadership as chairman of the Combined 
Pharmaceutical Contact Committee of the 
American Drug Manufacturers’ Associa- 
American Pharmaceutical 

Association, 


tion and the 
Manufacturers’ 
brought to an end at the close of the last 


which was 
fiscal year, and because of the great ap- 
preciation with which your fellow mem- 
bers of this committee holds you, we here- 
with present to you this small token of our 
esteem and affection. 


Garvan Tells Kiwanis 

The obligations of a manufacturer of 
pharmaceutical chemicals in respect of the 
maintenance of standards of quality and 
compliance with Federal and State legal 
requirements were explained by John A. 
Garvan, of Merck & Co., in a talk at last 
week’s meeting of the South Orange- 
Maplewood Kiwanis Club in the Maple- 
wood Country Club, Maplewood, New 
Jersey. 


Diebold Home Burned 


Braewood House, the thirty-three room 
mansion of Albert H. Diebold, president of 
Sterling Products, at Locust Valley, L. I. 
was destroyed by a fire of unknown origin 
July 30. Police estimated the loss at $500,- 
000. 
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Mayham Heads Standards Board 

S. L. Mayham has been named Director 
of the Board of Standards of the Toilet 
Goods’ Association to succeed H. Gregory 
Thomas who has resigned to accept a posi- 
tion with Bourjois, Inc. Mr. Mayham is 
widely known throughout the cosmetic 
branch of the industry, having served as 
editor of the American Perfumer for a 
period of twelve years. For the past year 
Mr. Mayham has been associated with 
the New York World’s Fair in connection 
with the cosmetic and pharmacy buildings. 
He has also been a regular contributor to 
THe DruGc ano Cosmetic Inpbustry 
under the heading of “Legal Angles. 

Editor’s Note: It is with regret that we 
are informed by Mr. Mayham that he 
must discontinue his work on Legal 
Angles. Such a free expression of opinion 
is apparently not compatible with associa- 


” 


tion work. 


Gregory Thomas to Bourjois 

H. Gregory Thomas has resigned his 
position as Director of the Board of 
Standards of the Toilet Goods’ Association 
to become associated with Bourjois. Mr. 
Thomas, who has now served as director 
of the Board of Standards for the first 
three years of its existence, was formerly 
vice-president and general manager of 
Guerlain, Inc. 

For Bourjois Mr. Thomas will act in a 
general advisory capacity in matters of 
trade and consumer relations and will be 
in charge of work pertaining to compliance 
with Federal and state regulatory meas- 
ures. 


Montgomery on Vacation 

J. H. Montgomery, secretary of 
Fritzsche Brothers, Inc., has left his desk 
for a well-earned vacation to be spent at 
Chazy in the Champlain Lake section of 
upper New York State. He will be accom- 
panied by Mrs. Montgomery and his three 


children. He will return September 5th. 


Williamson Joins Merchand 


James Williamson formerly of Barron G. 
Collier, Inc., has been appointed manager 
of Charles Marchand Co., New York, dis- 
advertised hair 


tributors of nationally 


beauty aids. 


Companies 


Majestic Metal in Connecticut 

Majestic Metal Specialties, division of 
the Moosup Products Corp., has estab- 
lished its plant and offices at Moosup, 
Conn., where it occupies 120,000 square 
feet of floor space all on one floor. 

In a most modern equipped factory of 
saw-tooth roof lconstruction, with abun- 
dant northern light, straight-line produc- 
tion of all types of metal cosmetic con- 
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tainers is effected. The power is derived 
from the Moosup River. 

Nathan Kasdan is in charge of the 
factory. A sales office and show-room, 
under the direction of J. V. Gartland and 
J. Leshin, has been established at 500 
Fifth Avenue, New York. Here direct 
teletype communication with the factory 
will be maintained to assure prompi 
service. 


Loft vs. Guth Settled 


An offer by Charles G. Guth for settle- 
ment for accounting proceedings and other 
claims and controversies arising out of the 
suit of Loft, Inc., against Mr. Guth, the 
Grace Co. and the Pepsi-Cola Co. for 
ownership of 237,500 shares of stock of the 
Pepsi-Cola Co., was directed to be placed 
in effect “with all reasonable speed’ by 
Chancellor Harrington, Wilmington, Del. 

Federal Judge Way, in Norfolk, Va., 
dissolved July 7 the order restraining Loft, 
Inc.. Mr. Guth and the Pepsi-Cola Co., 
from disposing of 200,000 shares of the 
Pepsi-Cola Co. stock, pending the hearing 
of a suit seeking to set aside the bankruptcy 
sale in 1930 of the National Pepsi-Cola Co. 
predecessor of the present Pepsi-Cola Co. 

Chancellor Harrington also approved 
recommendation of C. L. Ward, sr., 
special master, effecting settlement of liti- 
gation from an option given by Loft, Inc., 


to Phoenix Securities Corp. for purchase of 


400,000 shares of Loft stock. Settlement 
terms, proposed by the master after 
Phoenix had offered $500,000, provided 
that Phoenix pay to Loft $1,000,000 above 
the amounts it paid in exercising its op- 
tion on the stock. Payment was to be 
made as follows: 

Cancellation of an obligation of $400,000 
owed by Loft to Phoenix, represented by 
Lofts promissory note, due on December 
9, 1940; cancellation of unpaid interest 
accrued on the note, amounting to $40,000 
as of June 30, 1939, and payment of 3560.- 
000 in cash to Loft. 

Offer of settlement was approved by 
R. D. Emmerich and Edward Opton, who 
instituted the suit: [da Becker, intervenor, 


and Loft. 


Lelong Elects 

aul B. Russell, who has been treasurer 
and general manager of Lucien Lelong, 
Inc., since January 1, 1937, has now, in 
addition, been made vice-president, and 
L. G. Heiner, who has been in charge of the 
west coast territory for a number of years, 
has also been elected vice-president, with 
headquarters in Los Angeles. 

Kenneth H. Morine, who has_ been 
working on the west coast as assistant to 
Mr. Heiner, has been promoted to take 
over the middle west territory, with Chi- 
cago as his headquarters. Waldemer D. 
Lossow, formerly with d’Orsay, will come 
into the Chicago office as assistant sales 
manager. 
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Kimble Glass Advances Wallace 

The following officers have been elected 
by the board of directors of Kimble Glass 
Co., Vineland, N. J.; chairman of the 
board, Evan E. Kimble; president, Her- 
man K. Kimble; vice-president and gen- 
eral manager, Maxson A. Eddy; vice- 
president and general sales manager, 
Harry V. Wallace; vice-presidents, Edward 
W. Charlesworth and Samuel S. McClure; 
secretary and treasurer, Eugene L. R. 
Laning; assistant secretary and treasurer, 
John C. MacMillan; comptroller, Jesse S. 
Rinehart. 

Harry V. Wallace who has been made 
vice-president and general sales manager 
was formerly manager of the Chicago 
branch of Kimble Glass Co., He will now 
make his headquarters at the main office 
in Vineland. 

John K. Moffett has resigned as execu- 
tive vice-president. 


Cordinier Heads Schick 


Ralph J. Cordiner, manager of the ap- 
pliance and merchandise department of 
General Electric Co., has resigned to be- 
come president of Schick Dry Shaver Inc. 

Mr. Cordiner had been with General 
Electric since 1923 and has held a number 
of executive positions at Bridgeport since 
1932. As president of Schick Dry Shaver, 
Inc., he succeeds Harry Varley who re- 
signed last February. 


McK & R Get Large Order 

McKesson & Robbins, Ine., has _re- 
ceived an order for 400,000 pint bottles 
of cod-liver oil from the Department of 
Social Welfare of the State of New York. 
The oil, 60,000 bottles of which have 
already been shipped, will be distributed 
to state health agencies, welfare centers 


and state controlled medical institutions. 


Anchor Closes in New Orleans 

The Anchor Hocking Glass Corp. and 
its affiliate, Anchor Cap & Closure Corp., 
have closed their office in New Orleans. 
J. M. Porter, Jr., formerly in charge of the 
office will rejoin and assist his father who is 
in charge of the Memphis office. 

The territory formerly covered by the 
New Orleans office will be serviced by 
John R. Nolan out of the Houston office. 


Maybelline Co. Elects 

Officers, elected by the Maybelline Co., 
Chicago are: president and _ treasurer, 
Thomas L. Williams; vice-president and 
secretary, Noel J. Williams; vice-president 
and assistant secretary, Cecil A. Williams 
and vice-president and general counsel, 
E. H. Williams. 


Fritzsche Fishermen 

Four members of the Fritzsche Brothers 
organization and a friend went on a fishing 
expedition over the fourth of July week- 
end at a place northeast of Kingston, 
Ont., in the Rideau River and Rideau 
Lake Section. This place is regarded by 
many sports writers as the finest spot to be 
found for small-mouthed bass. 

The fishing expedition had its instiga- 
tion last December during the annual sales 
meeting of Fritzsche Brothers. At that 


time someone brought up the subject of 


fishing, and before they realized it they 
had all agreed to go to some good fishing 
spot in Canada over the fourth of July. 
To make the proposition binding, it was 
agreed that any who failed to show up on 
the date chosen would have to pay all the 
expenses of those who did go. The effect 
of this arrangement was to produce an 
attendance of one hundred per cent. Due 
to the success of the party, all have pledged 


to do the same thing a year hence. 





Left to right: Gordon Dick, of N. C. Polson & Co., wholesale druggists of Montreal; 
Joe Gauer, new manager of Fritzsche’s Chicago office; Jim Eller, Cincinnati; Lloyd 


Speck, Toronto; Pete Niles, Boston; and Fred Hilbert, New York. 


The Drug and Cosmetic Industry 


Aug. 739: 45, 2 














420 








i 
a] 
i} 


_..IN THE PHARMACEUTICAL CENTER 


OF THE WORLD OF TOMORROW 


Here in the Hall of Pharmacy at the New York World’s Fair, you 
will find a wide variety of pharmaceutical products. Many of these 
products owe their excellence to chemical manufacturers who, 
through research and unique control methods, give these products 
plus value in terms of purity and efficacy. 


Most of these manufacturers are well-known to the public— 
well-known because they have put millions of dollars in advertis- 
ing and good will behind their products. 

It has been the privilege of the J.T. Baker Chemical Co. to supply 
many well-known pharmaceutical houses with Fine Chemicals to 

specification. These companies realize that it is quality that holds 
old customers and wins new customers. And Baker sees to it that the 
quality of each Baker ingredient that goes into the manufacturers’ 
products is right and meets predetermined, exacting standards. 


Baker’s salesmen are worthy representatives of Baker ideals. If 
you buy Fine Chemicals, it will pay you to have a talk with a 
Baker representative. Tell him your problem. Your confidence 
will be respected. Until you make your own tests of Baker’s 
quality, we don’t ask for your business. 


). T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 


420 Lexington Avenue 220 South 16th Street 435 North Michigan Avenue 





for Pharmaceutical Manufacturers 












A partial list of Tonnage Fine 


Chemicals held under rigid 
control, at no price premium. 


Alkali Bromides 
Potassium lodide 
Magnesium Oxide 


Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Sait 
Lead Acetate 


Salicylates 


Baker’s fine chemicals 
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».. and answers 


for the men responsible for sales 
and advertising of perfumes and 


cosmeties: 


How many retailers do I need for full national distribu- 
tion of a perfume or cosmetic that retails for one dollar? 
Experience and careful investigation shows that 
6,000 retailers do over 75% of the quality priced 
(50c and up) toiletries business. 


How many of these 6,000 are department stores? 


Not over 1,200. Of the 4,400 chain stores, not over 
800 are qualified by class, location, stock, sales 
help, etc. The balance are independent drug- 
gists,—4,000 of them, who have made their store 
a merchandising factor in this field. 


Have these stores one outstanding characteristic that 
my sales force can recognize in a selective drive for 
better distribution? 


Yes. Without exception, the merchant who en- 
joys a substantial volume of sales in this depart- 
ment, who has the store location, adequate stock 
and a large public following, whether department 
store, chain, or drug store, has a trained salesgirl 
in the department. 


Are these salesgirls important factors to consider in my 
merchandising plan? 

The sales manager who knows his business makes 
them problem No. 1. With their interest and co- 
operation you enormously facilitate getting dis- 
tribution. Your store promotion and your con- 













sumer advertising has an infinitely better chance 
of being productive? 


How many salesgirls are employed by these stores? 


Approximately 16,000. 


Is there any way of contacting these girls? 

Yes. A direct and intimate way. They are earnest 
and enthusiastic readers of TOILET REQUI- 
SITES, which they think of as a woman’s maga- 
zine, a fashion magazine, but one peculiarly their 
own. In most of the large department stores and 
in the chains, their personal subscription to their 
home has been arranged by the store, with man- 


agement approval. 


Yes, you can contact these girls, and the manage- 
ment of these 6,000 stores easily and economi- 
cally. But you can do more than that. Because 
TOILET REQUISITES may be a trade magazine 
to you, but to most of these girls and to many of 
these buyers and store managers, it is America’s 
most interesting and attractive magazine within 
the reading and advertising orbit of perfumes and 
cosmetics. 

And if that doesn’t suggest to you a way to use 
advertising in TOILET REQUISITES, within a 
fraction of your appropriation, to double or 
triple the results from your store promotions and 


consumer advertising, then let us tell you! 





10] West 31st Streer e New York, N. Y. 











Penick to Market New Vitamin A 

S. B. Penick & Co., has been appointed 
world wide distributor for a new and im- 
proved vitamin A concentrate, developed 
by Biochemical Products Corp., Evanston, 
Ill. 

Concentrations from 1,000,000 to 2,500,- 
000 units of vitamin A per gram are pos- 
sible commercially, and the concentrate 
has the important qualities of crystal- 
clearness and freedom from undesirable 
odors and flavors. 

By this newly developed process, which 
is a radical departure from all existing 
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methods used at present, natural vitamin 
A oils, derived from the livers of various 
species of fish, are treated in such a way 
that the pure vitamin A is recovered in 
highly concentrated form. 

Vitamin A esters from fish liver oils are 
also being produced under another newly 
developed process, and the ester concen- 
trate provides a natural ester, free from 
fish oil odor and taste and available in 
much higher potency than any Vitamin A 
ester now on the market. 

Because of the unusual purity of these 
concentrates, they will find a wide variety 
of uses in manufacture of foods and phar- 
maceuticals, where it is desired to im- 
prove nutritional value of such products. 

The new process has been in the course 
of development for several and 
patent protection has been applied for in 
the United States and other countries. 


years 


Daggett & Ramsdell Sales Meeting 
Under the direction of William Bonyun, 
the sales division of Daggett & Ramsdell 
held its annual meeting during the week of 
June 26 at the Hotel Governor Clinton, 
New York. This meeting assumed un- 
usual importance because of the fact that 
next year will mark the company’s fiftieth 
anniversary. In addition to several im- 
portant package changes Daggett & Rams- 
dell will introduce on the market this year 
a new cleansing cream. Daytime radio 
programs will support this new cream and 
other Daggett & Ramsdell products. 
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Ex-Lax Wins Suit 


Judge Walsh in the Superior Court of 
Massachusetts has directed a verdict in 
favor of Ex-Lax, Inc., in an action brought 
by Mrs. Ida Bienenfeld, Dorchester, Mass. 
Mrs. Bienenfeld alleged that she had 
suffered a rash after taking Ex-Lax laxa- 
tive tablets and sued for $25,000. The 
court upheld the contention of Ex-Lax, 
Inc. that such a rash could occur only be- 
vause the plaintiff was allergic to phenol- 
phthalein and that, since this condition 
occurs approximately only once in 100,000 
cases, the company should not be held 
liable. 


Merck Therapeutic Research Bldg. 
The Merck Engineering Division broke 
ground recently for a new building to pro- 
vide additional space for the Merck Insti- 
tute of Therapeutic Research at Rahway, 
N. J. The first spadeful of earth was 
taken by Judith Frederica Merck, young- 
est daughter of George W. Merck, Presi- 
dent of Merck & Co., and also President of 
the Board of Directors of the Merck Insti- 
tute. those officiating at the 
ceremonies were Dr. Hans Molitor, Direc- 
tor of the Institute; Peter Lipp, Superin- 


Among 





G. W. MERCK 


tendent of Grounds, who has seen 50 
buildings erected during his long service 
with the Company; H. W. Johnstone, 
Vice-President in charge of Operations; 
C. B. Llewellyn of the Engineering Divi- 
sion; Mrs. George W. Merck and several 
guests in addition to members of the re- 
search staff. 

The Institute the 
corner of Lincoln Ave. and Lawrence St., 
will be constructed of brick and concrete 
in a Colonial design to harmonize with the 
Research Laboratory and Administration 


buildings. The three-story structure and 


new building, at 


basement will occupy a space of 47 feet 
wide by 100 feet long. The entire second 
floor will be air-conditioned to meet the 
special requirements of the Institute. 
Construction will start immediately under 
the supervision of the Merck Engineering 
Staff. 

The Merck Institute of Therapeutic 
Research is devoted to the pharmacologic 
investigation of drugs and chemicals, as 
well as to extensive studies in the field of 
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nutrition. Its facilities permit experimen- 
tation in all fields of biological research, 
thus complementing the investigations in 
medicinal chemistry and the vitamins 
carried out in the Research Laboratories. 

There will be elaborate equipment for 
studies of the circulatory, nervous and 
respiratory systems by means of electro- 
cardiograph, X-ray, Cathoderay oscillo- 
graph, etc.; facilities for housing and feed- 
ing several thousand small animals used 
for nutrition studies and the investigation 
of the action of vitamins, synthetic drugs, 
etc.; and offices and laboratories for the 
staff of some 28 workers. 





Yahr-Lange Interest Sold 
Dr. W. J. Egan and Carl A. Forster, 
Milwaukee, have bought the holdings of 
Fred E. Yahr in Yahr-Lange Inc., whole- 
sale drug house, that city. 
Dr. Egan has been elected president, 
Mr. Forster is vice-president; Ferdinand 


C. Yahr, a nephew of Fred E. Yahr, 
treasurer and Maurice A. McCabe, 
secretary. 


There will be no change in the active 
management of the business and H. W. 
aaa 


lommy’’) Adkins continues as executive 
vice-president in charge of operations. 


Yardley Conference 

The annual conference of Yardley sales 
representatives took place on July 5, 6 and 
7 at the Yardley offices at Rockefeller 
Center. About 36 salesmen from every 
territory in the United States met to- 
gether to plan for the coming year and dis- 
cuss current problems with Cecil Smith, 
president of Yardley in America, and Irv- 
ing S. Goodwin, sales manager, who was 
recently appointed to fill the vacancy 
caused by the death of Curtis Compaigne. 


Fritzsche Expands in Frisco 

Increasing business on the Pacific Coast 
has necessitated Fritzsche 
Brothers’ San Francisco office to larger 
and more attractive offices at 729 Rialto 
Building. This branch, as well as the one 
in Los Angeles, is managed by Stanley 
Crouch, the company’s coast representa- 


removal of 


tive. 


Scott Joins Norwich 

Albert B. Scott has been placed in 
charge of organic research for Norwich 
Pharmacal Co., Norwich, N. Y. He was 
formerly associated with General Chem- 
ical Co., New York. 


Cunningham & Vancouver Merge 

Upon approval of preferred stockholders 
the Vancouver Drug Company, Van- 
couver, Canada, and the Cunningham 
Drug Stores, Detroit, will be merged into 
a new company known as the Cunning- 
ham-Vancouver Drugs, Ltd. The new 
company would have outstanding $310,000 
of 51% per cent. preference stock of $50 par 
value. 
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When a Product is Sold 
on MERIT ALONE... 


lt is quickly recognized — re- 


sulting in ever increasing orders 


We, of Kolmar, are proud to feel that our growth is due to your 


confidence, loyalty and constant support. We thank you. 


We take this opportunity to announce the new location of our 
Eastern plant. We have moved from Hoboken to a four times 
larger space in the Quinby Building, alongside the Lackawanna 
tracks, in Newark, N. J. Here we have greatly increased our 


facilities for efficiently supplying the needs of our Eastern 


customers. 


Kolmar Laboratories manufacture Soft-As-Silk Face Powder, Dry Rouge, 
Perm-Indel Lipstick, Serrate Puffs, and other make-up products for private label 
brands only. We never compete with our clients. We protect your interests 


with Products Liability Insurance. 

















Kolmar Laboratories Eastern Plant, Quinby Building, Newark, N. J. 





ctmuar \aboratories 


MILWAUKEE ©«*«+ NEWARK 


Kolmar Representatives: 
Mr. Norman Kole, 984 Merchandise Mart, Chicago, III. 
Mr. R. G. F. Byington, 155 N. Vermont Ave., Los Angeles, Calif. 
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Mr. M. C. Boyd, Quinby Building, Newark, N. J. 
Mr. Warren Curry, 3950 Club Drive, Atlanta, Ga. 
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New Stafford Allen Directors 

Stafford Allen & Sons Ltd., London, has 
announced that Roger K. Allen, son of 
Kenneth C. Allen, and R. Peter Merritt, 
son of W. Francis Merritt, have been 
elected directors of the company. R. K. 








R. P. MERRITT 


Allen represents the fourth generation of 
the Allen family in the business. 

Both have been working with the com- 
pany for some years, prior to which R. P. 
Merritt obtained his pharmaceutical de- 
gree and R. K. Allen worked in Germany 
and France. 

Stafford Allen & Sons Ltd., is repre- 
sented in this country by Ungerer & Co. 


Herrmann With Corday 

Fred L. Herrmann, formerly with the 
I. B. Kleinert, Rubber Co. has joined the 
sales force of Parfums Corday, Inc., New 
York. He will have charge of the New 
York City retail trade. 


Reynolds Heads Federal Labs. 


Robert B. Reynolds, formerly 
president of Federal Laboratories, Pitts- 
burg, has been elected president. In this 
position, he succeeds John W. Young. 


vice- 


Abbiati With Monsanto 

F. A. Abbiati is now assistant general 
manager of sales of the Plastic division of 
Monsanto Chemical Co., Springfield, 
Mass. 
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Fritzsche Appoints Chi. Manager 

Fritzsche Brothers, Inc., New York 
has appointed Joseph A. Gauer manager of 
the Chicago office and territory. Mr. 
Gauer is well known in the territory over 
which he will have supervision, having 
worked out of the Chicago office since 
joining the firm in 1925. Assuming his 
new duties, he fills the position left vacant 
by the recent death of M. B. Zimmer. 


Higbee With Chevalier Garde 

C. W. Higbee will now cover New Eng- 
land for Parfums Chevalier Garde. He 
was formerly connected with Houbigant 
for nine years, and the past seven years 
with the Northam Warren Corp. 


Gillette Razor Appointments 

G. Herbert March has been made sales 
manager of Gillette Safety Razor Co., 
Boston, and George Estes has been made 
promotion manager. Mr. March has been 
with the company for fourteen years and 
Mr. Estes has been with it sixteen. 


Associations 
D.C.A.T. Skytop Plans 


William D. Barry, chairman of the 
Drug, Chemical and Allied Trades Section 
of the New York Board of Trade, has an- 
nounced that the fourth annual fall meet- 





WILLIAM D. BARRY 


ing and golf tournament of the section will 
be held October 20 and 21 at Skytop 
Lodge, Skytop, Pa. 

Ralph Dorland, vice-chairman of the 
section has charge of the arrangements. 


Chicago Golf Winners 

The golf auxiliary of the Chicago Drug 
and Chemical and Chicago Perfumery, 
Soap and Extract associations held its 
third tournament of the season at Glen 
Oak Country Club on July 11. The win- 
ners were: Class A—lIst, S. M. Lind, 2nd, 
T. B. Singleton; 3rd, Thomas Morgan, 
4th, George Epstein; Class B—Ist, A. J. 
Anderson, 2nd, A. C. Stepan, Sr., 3rd, 
Philip Rising, 4th, A. Frantz; Class C— 
Ist, John A. A. Scott, 2nd, R. P. Gillham, 
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3rd, W. W. Scott, 4th Dudley Lum; 
Class D—Ist, Charles Curtis, 2nd, Fritz 
Degener, 3rd, T. B. Tribble, 4th, C. P. 
Van Schaak; Guests—Ist, A. D. Hancock, 
2nd, D. H. Tilson; 3rd, N. W. McClement, 
4th, M. Kitchlew. 

The golf auxiliary holds its fourth 
tournament August 15 at the Elmhurst 
Country Club. 


Bims Golf 


More than ninety members of the Bims 
were on hand at the Tamarack Country 
Club, Port Chester, N. Y. on July 20. 
Those not interested in playing golf made 
fine use of the swimming pool. Dinner 
was served in the grill room of the club 
and the prizes were awarded by chairman, 
Martin F. Schultes of Hewitt Soap Co., to 
the following: Frederic J. Griffiths, Asso- 
ciated Chain Drug Stores; Joseph Bander, 
McKesson & Robbins; Stanley Sapery, 
Victor Metal Porducts Corp.; Kent Up- 
ham, Owens-Illinois Glass Co.; Robert 
Kelly, manufacturers’ representative, Bos- 


-ton; Russell Boland, Topics Publishing 


Co.; G. C. Coleman, Armstrong Cork 
Products Co.; Alec J. Dedrick, Albert 
Verley, Inc.; Joseph Kelly, Hagerty Bros. 
& Co.; Emmet Milton Kaylor, National 
Can Corp.; Alexander D. Henderson, 
Allied Products, Inc.; K. T. Haff, McKes- 
son & Robbins; W. F. Zimmerman, Hel- 
frich Labs. of N. Y., Inc.; Sewell H. Cork- 
ran, E. N. Rowell-A. H. Wirz, Inc.; Gus 
Grant, Prindle & Grant; William H. 
Gunther, George Schmitt & Co.; and 
Joseph Gartlan, Majestic Metals. 

Alec Dedrick, manager of Albert Verley, 
Inc., playing on his home course ‘“Tama- 
rack Golf Club” in ““BIMS” July tourna- 
ment in a foursome which included Frank 
Langlois, Alex Henderson “Buzz” 
Fawcett, carded a 75 for the low gross 


and 


score of the day. 


General 
Second Co-Metic Club Show 


The second annual Co-Metic Club 
Toilet Goods Show will be held at the 
Hotel Radisson at Minneapolis, Minn., 
September 1-8 inclusive. The club has re- 
served the entire fourth floor of the Hotel 
Radisson and has been working since early 
January to complete the details for the 
coming show. 


Show Globe Out of Fair 

The New York World’s Fair has can- 
celled its contract with Show Globe, Inc., 
and has taken over the management of the 
Hall of Pharmacy. Rental arrears on 
unrented space, amounting to $240,000, 
caused this action. The Fair corporation 
will try to rent the remaining space in the 
building, which is one of the four largest 
buildings in the exhibit area, to manu- 
facturers or concessionaires. 
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Exchange Lemon Products Company, Corona, California 
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Copyright, 1939, California Fruit Growers Exchange, Products Dept. 


CALIFORNIA FRUIT GROWERS EXCHANGE, PRODUCTS DEPARTMENT 
189 W. MADISON ST., CHICAGO ONTARIO, CALIFORNIA 99 HUDSON ST., NEW YORK CITY 
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In addition to the rental owed the Fair 
corporation approximately $70,000 was 
owed to construction companies for work 
done in the building. These creditors have 
formed the Huglo Operating Corp. and 
have been given the concession to operate 
the ‘Soda Fountain of the Future,” the 
“Drug Store of Tomorrow” and a bar and 
restaurant in the space originally assigned 
to the International Drug Club. 

Exhibitors Management Corp. has been 
formed by the manufacturers who have 
exhibits in the building to protect their 
interests and maintain service. This cor- 
poration is headed by Harold Lyon. Lee 
Bristol, Bristol-Myers, Inc., and George 
Thackery, Lambert Co., are vice-presi- 
dents; Elinor Frankel, Ex-Lax, Inc., is 
secretary and Steve Nordlinger, Conti 
Products, is treasurer, William Mapel has 
been retained as managing director of the 
building. 


F.D.A. Increasing Staff 


The Food and Drug Administration is 
increasing its staff by about 150 new 
workers, of which more than a hundred 
will be technically trained inspectors and 
laboratory workers while the others will be 
clerical workers. The positions are being 
filled by civil service examinations. 

The department has a greatly increased 
income for the year and will devote its 
efforts to the slack-filled package provi- 
sions of the new law and the labeling pro- 
visions of the old law which are still in 
effect. 





WALTER G. CAMPBELL 


One new field station is planned—a 
small laboratory in Portland, Ore. Most 
of the new employees will be sent to the 
field stations throughout the country 
though 30 or 40 of them will be kept in 
Washington. 

In the case of drugs the enforcement 
activities will be much as they have been 
in the past, excepting that slack-filled 
packages are no longer permissible. 


Vitamins in the U.S.P. 

Monographs covering vitamin and ephe- 
drine products were discussed at the even- 
ing session, July 7, of the Revision Com- 
mittee of the United States Phar- 
macopoeia. 
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The vitamin committee has carefully 
considered the new vitamin products to be 
included in the pharmacopoeia—vitamin 
A in oil, vitamin D in oil and vitamins A 
and D in oil. As a result of the discussion 
at the hearing it was agreed that the mono- 
graphs should be revised to permit the use 
of fish livers, other than cod in making 
these products. 

The committee took under advisement 
a request that the new method of assaying 
cod liver oil should not become effective 
until January 1, 1941, to permit manu- 
facturers to dispose of stocks of labels 
which have recently been revised. 

No decision was reached in the debate 
on the monographs on ephedrine products. 





E. FULLERTON COOK 


At present synthetic ephedrine is recog- 
nized in only one form. Some of those 
present wanted full recognition of the syn- 
thetic product without distinction, others 
approved a statement on the label stating 
whether the product was prepared from 
synthetic or natural material. The com- 
mittee maintains that, until there is a test 
to distinguish between natural and syn- 
thetic origin, no statement regarding it 
should be required on the label. 

A special sub-committee is studying the 
subject of “tightly closed containers.” 
Although the sub-committee has not yet 
made its report, it is proposed to permit 
the use of any form of bottle closure resist- 
ant to the action of the substance enclosed 
wherever the pharmacopoeia calls for a 
“glass-stoppered bottle.” 

The committee was criticized for pro- 
posing that magnesium citrate be dis- 
tributed only in bottles of 200 or 350 
cubic centimeters. There was also some 
objection to the proposal that in future 
epsom salts be marketed only in tightly 
closed containers. 


Minimum Wage Set 

The U.S. Department of Labor has de- 
termined that the minimum wages for 
employees engaged in the manufacture, 
processing, and packaging of drugs (ex- 
cluding industrial chemicals) and medic- 
inal specialties and pharmaceuticals, shall 
be 37.5 cents an hour or $15.00 per week of 
40 hours, arrived at either upon a time or 
piece work basis. 
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These minimum wages must apply to all 
contracts for which bids are solicited after 
August 3, 1939. 

In view of the fact that there is insuffi- 
cient evidence to determine a prevailing 
minimum wage in the toilet preparations 
industry, dentifrices, talcum powder, shav- 
ing soap and shaving cream will not be 
considered in this minimum wage deter- 
mination. 


Earnings 


American Cyanamid 

Operation of the American Cyanamid 
Company and its subsidiaries in the first 
six months of this year resulted in a net 
income of $2,149,714 after depreciation, 
depletion, income tax and other charges. 
After dividend requirements on the pre- 
ferred stock, the income is equivalent to 
80 cents a share on 2,618,369 common 
shares. 

The net income for the corresponding 
six months of last year was $524,649, or 19 
cents a common share. 

The consolidated net income does not 
include the company’s equity in the un- 
distributed net income of certain affiliated 
companies in which the company does not 
have a majority interest. 


Anchor-Hocking Eee More 


Anchor Hocking Glass Corp. and sub- 
sidiaries report for the twelve months 
ended June 30 a net profit of $1,374,219, 
equal to $1.55 each on 715,550 no-par 
common shares, against $1,055,864, or 
$1.10 a share in the twelve months ended 
March 31, 1938 and $752,400, or 68 cents 
a common share, for the year ended 
December 31, 1938. 





Bristol Myers Earns More 

Bristol-Myers Company and subsidiar- 
ies report June quarter: Net profit, $447,- 
829, equal to 66 cents each on 681,601 
shares of $5 par capital stock, against 
$870,870, or $1.27 each on 682,901 shares 
in March quarter this year and $393,059, 
or 58 cents each on 682,864 shares in June 
quarter of 1938. Six months to June 30: 
Net profit, $1,318,699, equal to $1.93 a 
share, against $977,562, or $1.43 a share 
last year. Twelve months to June 30: 
Net profit, $2,560,605, equal to $3.75 a 
share, against $2,011,108, or $2.95 a share 
for the twelve months to June 30, 1938. 
Colgate Earnings Up 

The net profit of $2,427,093 earned by 
the Colgate-Palmolive-Peet Company in 
the first half of 1939 represents an increase 
of 47 per cent. over the $1,646,421 net 
profit reported in the same period of 1938, 
F. H. Little, president, announced today 
in the semi-annual statement to stock- 
holders. 

The profit is equal to 88 cents each on 
the common shares after payment of the 
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regular preferred dividends and compares 
with 47 cents a share on the common stock 
earned in the first six months of last year. 
Commercial Solvent Profit 

Commercial Solvents Corp. reports for 
the first six months of 1939 a net profit of 
$438,100, equal to 16 cents each on 2,636,- 
878 shares of no-par capital stock. This 
contrasts with a net loss of $381,503 in the 
first six months of 1938. These figures are 
exclusive of the company’s share in the 
results of the Commercial Molasses Corp. 





Dow Earnings 

Dow Chemical Co. and its subsidiaries 
report for the fiscal year ended May 31, a 
net profit of $4,178,485, equivalent to 
$3.95 each on 981,245 no-par common 
shares. This compares with a profit of 
$3,895,269, or $3.91 a share on 945,000 
common shares, in the preceding fiscal 


year. 
Following the acquisition of Great 
Western Electro-Chemical Co. as of 


December 31 last, the outstanding com- 
mon stock of Dow Chemical was increased 
to 1,031,988 shares. Based on these shares, 
outstanding on May 31, the net profit of 
$4,178,485 is equal to $3.76 a share. 
Gillette Razor Earns More 

Gillette Safety Razor Co. and sub- 
sidiaries report for the six months to June 
30 a net profit of $1,616,907, equal to 43 
cents a share on 1,998,769 common shares 
and comparing with a net profit of $1,430,- 
425, or 34 cents a share, last year. 


Hinde & Douch Net 

Hinde & Dauch Paper Co. and sub- 
sidiaries report for the six months ended 
June 30 a net profit of $323,933, equal to 
65 cents a share on 360,250 common shares 
and comparing with $320,940, or 64 cents 
a common share last year. 


Lambert Profit 

Lambert Co. reports for the six months 
to June 30 consolidated net profit of $652,- 
657, equal to 87 cents a share on 746,371 
capital shares and comparing with $613,- 
326, or 82 cents a share last year. For the 
June quarter the net profit was $219,214, 
or 29 cents a share, against $223,324, or 30 
cents a share in the same quarter a year 


ago. 





Monsanto Reports 

Monsanto Chemical Co. reports for the 
second quarter of 1939 a net income of 
$1,040,678, equal to 72 cents a share on 
1,241,712 common shares outstanding. 
This compares with a net profit of $555,- 
424, or 374 cents a share on the 1,241,816 
common shares in the second quarter of 
1938. 

Earnings for the first six months of 1939 
were $2,280,577, or $1.60 a share, against 
$1,224,734, or 85 cents a share, in the first 
half of 1938. Sales for the first six months 
were approximately 30 per cent. better 
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than in the first half of 1938. Second 
quarter sales held even in comparison with 
first quarter volume. 





Norwich Earnings Up 36% 


Norwich Pharmacal Co. reports for the 
six months to June 30 a net profit of 
$388,161, or 48 cents a share on 800,000 
common shares outstanding, a gain of 
36.2 per cent. over the $284,882 profit 
reported for the same period last year. 


Parke, Davis Profit Up 20% 

Parke, Davis & Co. and subsidiaries re- 
port for the six months to June 30 a net 
profit of $4,744,535, equal to 97 cents a 
share on 4,894,153 shares of no-par com- 
mon stock. This compares with a revised 
net profit of $3,959,162, or 81 cents a share 
in the same six months of last year. 

For the year ended June 30 the net 
profit was $9,425,327, or $1.92 a share, 
against $8,608,097, or $1.76 a share in the 
previous year. 


U. S. |. Report 

United States Industrial Alcohol Co. 
reports for the six months ended June 30 
a net income of $2,313, comparing with 
$4,255 in the same period of 1938. The 
gross profit on sales was $1,040,877 against 
$860,031 last year. 


Vadsco Profits aa 


Earnings of Vadsco Sales Corp. and sub- 
sidiaries, not including the Vadsco Realty 
Corp., for six months to June 30 amounted 
to $30,945, not including charges of $7,750 
through return of 1938 consignment sales 
charged directly to the surplus and deficit 
account. In the first half of last year the 
company had a net loss of $153,419. 

Vadsco Realty Corporation—six months 
to June 30: net loss, $30,386, compared 
with one of $153,419 last year. 


Zonite Shows Loss 

Zonite Products Corp. and subsidiaries 
report for the six months ended June 30 a 
net loss of $31,906 against a net loss of 
$58,131 in the first half of last year. For 
the June quarter the net loss was $44,243 
after recovery of reserve for future adver- 
tising of $33,000 out of $38,000 provided 
for from first quarter 1939 earnings. This 
compares with a net profit in the preceding 
quarter of $12,337, after $38,000 provision 
for future advertising, equal to 1 cent a 
share. In the same quarter of 1938 there 
was a net loss of $86,231 after recovery of 
$46,000 
which was provided for out of the first 


quarter earnings for 1938. 


reserve for future advertising 


Obituaries 


Ira Schieber 
Ira Schieber, for the past five years west 
coast representative for Parfumerie de 
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Raymond, New York, died suddenly on 
July 23. 


Charles W. Bogert 

Charles W. Bogert, manager of the New 
York office of Armstrong Cork Co., Lan- 
caster, Pa., died at his home in Pelham, 
N. Y., July 11. He had been associated 
with Armstrong for twenty years. 


Matthew S. Malkin 


Matthew S. Malkin, former manager of 
the lithographing department of Phoenix 
Metal Cap Co., Chicago, died suddenly 
July 13. He was eighty-one years old. 

Born in Manchester, England, he began 
his career as a lithographic craftsman at 
the age of eighteen. In 1887 he came to 
America and in 1914 became associated 
with Phoenix Metal Cap Co. (then 
Phoenix-Hermetic Co.) His association 
with Phoenix lasted twenty-five years. 


Henry F. Miller 

Henry F. Miller, president of the M. 
Bodeker Drug Co., wholesale druggists, 
Richmond, Va., died July 20 in his home 
following a long illness. He was seventy 
years of age. 

Born in Henrico county, Va., Mr. Miller 
received his early education at schools 
near his home and later studied pharmacy 
at the Medical College of Virginia. He 
subsequently became associated in busi- 
ness with Bodeker Drug Company, which 
had been founded in the middle of the last 
century by Augustus Bodeker and Henry 
Bodeker under the name of Bodeker 
Brothers. 

Surviving are his wife, two sons, Charles 
H. Miller and Henry F. Miller, Jr., eight 
brothers, John L., August C., Louis H., 
Fred, Charles, William C., Edward M., 
and George R. Miller, all of Richmond; 
two sisters, Mrs. A. M. Supple, of South 
Orange, N. J., and Mrs. Margaret M. 
Franck, of Richmond. 

George Weaver 

George Weaver, for many years repre- 
sentative for Harriet Hubbard Ayer on the 
Coast, died, July 18, after a prolonged 
illness. 


Michael B. Zimmer 

Michael B. Zimmer, Chicago representa- 
tive of Fritzsche Brothers, Inc., New 
York, died suddenly of a heart attack at 
his home July 16. He was seventy years 
old and up until the day of his death had 
appeared to be in the best of health. 

Mr. Zimmer was a brother of Ben F. 
Zimmer, vice-president in charge of 
Fritzsche Brothers’ Chicago office. The 
twenty-fifth anniversary of his affiliation 
with Fritzsche was celebrated in February 
when he became the twelfth member of 
the firm’s Quarter of a Century Club. 

He was a past president of the Chicago 
Drug and Chemical Association. 
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years of actual use in 


famous brands. 





concentration, they perfume more economically. 


MM&R_ Petfortmance -ested ODORS 


@ The quality, adaptability to modern production methods and 
ECONOMY of these modestly priced perfume oils have been proved by 


the manufacture of hundreds of nationally 


@ Because they are all 100% perfume oils (contain no alcohol) of great 





COLONIAL BOUQUET—A man’s odor. 
Recommended for shaving creams, talcums. Ex- 
ceptional coverage. 

LILAS VEGETAL— A lilac of aristocratic 


and refreshing delicacy yet priced as low as lilacs 


NEROLI ARTIFICIAL—Fragrant 
scent of the Orange Blossom. Ideal as a base 
for compounding. Widely used in lotions, 
creams, etc. 


ROSE ARTIFICIAL 81412—Remark- 


PERFUME OIL 
HELIOTROPE 
VIOLET 257 
JASMINE N 





of ordinary quality. ably similar to natural otto which it is often 


PERFUME OIL BLUEBELL—Has the —“°4 '° replace. : All three are truly 
character, distinctive fragrance and quality of a COLOGNE FARINA—Refreshing cit- characteristic of the 
rus character with a delightful background. 


very expensive perfume oil, yet very economical 
Best for toilet waters, colognes, etc. 


because of extraordinary concentration. 


ORIENTAL 225—Masculine as a pipe. LIPTON BOUQUET—A very low 


Heavy oriental but non-flowery odor. priced, but very alluring, oriental odor. 


MAGNUS, MABEE & REYNARD, Inc. 


AROMATIC CHEMICALS, ETC...SINCE 1895 


NEW YORK, N. Y. 


flower and are remark- 


ably well suited as all 





purpose perfumes. .. . 


QUALITY ESSENTIAL OLS. =ReaLSAMS 


16 DESBROSSES ST. 





CHICAGO OFFICES: 180 North Wacker Drive CANADIAN DISTRIBUTORS: Richardson Agencies, Ltd., 454 King St., W., ‘Toronto 


FOR PERFECT EMULSIONS OF FIXED OILS 
*HOPKINS’ FACTOLAC 


An absolutely pure, harmless neutral agent for making PERMANENT emulsions 
of both fixed and volatile oils. Insures the HOMOGENEOUS mixture of oils and 
water that never turns thick or viscid—and always stays creamy and smooth like 
rich new milk. FACTOLAC is already prepared. You need no special apparatus 
for this exceptional emulsifier. 

ON REQUEST: SAMPLES — QUOTATIONS — BOOK CONTAINING FORMULAS 


Note: Our Laboratories are at your service:—we invite the opportunity 
of working out the ideal emulsifying formula for your product. 


IF YOU ARE HAVING ANY TROUBLE WITH YOUR SOAP 
HOPKINS’ NEUTRAL POWDERED WHITE SOAP 


will prove a revelation. Let us send you a sample of this original Neutral White Soap, used in 
many of the country's largest-selling preparations. HOPKINS’ NEUTRAL POWDERED WHITE 
SOAP is ideal for its pure whiteness; profuse, lasting lather; fine meshing qualities; freedom from 
soapy smell and free alkali; uniformity; resistance to changing temperature; anti-rancidity; fine 
appearance of finished product. Made under the exclusive HOPKINS formula that first brought 
powdered neutral white soap into wide use. 

WRITE FOR TRIAL SAMPLES AND PRICES 


J. L. HOPKINS & CO. 220 sroapway NEW YORK 


Importers, Millers and Manufacturers of the World’s Best Botanical Crude Drugs 
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“I know Atlantic White Mineral Oils are pure, uniform and 
dependable in every way. They are made by a manufacturer 
of unquestioned integrity. We all know you can’t afford to 
take chances in our business.” 


Atlantic White Mineral Oils, U.S.P., are reasonably priced 
and are ideal for pharmaceutical, industrial, and cosmetic 
purposes. Keeping pace with new requirements the expanded 
line of Atlantic White Mineral Oils includes lower viscosity 
Atreols and new Ultrols. 


Write today for liberal free samples of Atlantic Atreols, 
Odnol and Ultrols. The Atlantic Refining Company, Techni- 
cal Sales Division, 260 South Broad Street, Philadelphia. 
Distributors in Kansas City, New Orleans, Chicago, Atlanta, 
Cleveland, Greensboro, Pittsburgh, Buffalo and St. Louis. 


LANTH 


THE ATLANTIC 
REFINING COMPANY 
rave pan 8 








ATLANTIC WHITE ( 
MINERAL OILS 
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B-W LANOLIN wu.s.p. 














EVENTUALLY -=-For betier creams, with economy 


B-W Lanolin the superior quality, puts into your cream 
that which gives the skin that smooth soft velvety 


feeling as nothing else does. 


B-W Lanolin will never cause your cream to darken, is 
best by test and contains 1514% Cholesterol. 


No other base used in your cream, equals the merits 


of B-W Lanolin. 


25 YEARS OF EXCEPTIONAL SERVICE TO THE TRADE 





BOPF-WHITTAM CORPORATION 


America’s Original Lanolin Producer 
Executive Office ESTABLISHED 1914 Sales Office 


Laboratory and Factory 509 Fifth Avenue 
LINDEN, N. J. NEW YORK, N. Y. 














America’s “No. 1” 


OIL OF ORANGE 


Compare this orange oil with any Orange, U.S.P. is in such great de- 
high grade oil and you will know mand. Ask our jobbers for sample 
why Exchange Cold Pressed Oil of and compare quality and price. 


COLD PRESSED, U.S.P. 





Sold to the American market exclusively through: 
DODGE & OLCOTT COMPANY FRITZSCHE BROTHERS, INC. 
180 VARICK STREET, NEW YORK CITY * 76 NINTH AVENUE, NEW YORK CITY 


Distributors for: California Fruit Growers Exchange, Products Department, Ontario, California 


Producing Plant: The Exchange Orange Products Company, Ontario, California 
Copr. 1939, Products Dept., California Fruit Growers Exchange 
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Any book reviewed in this section can be pur- 
chased direct from THE DRUG AND COSMETIC 


INDUSTRY at regular publisher’s price. 





Trauma And Internal Disease, by Frank W. Spicer, 
A.B., M.D., F.A.C.P., 593 pp., Illus., J. B. Lippin- 
cott Co., Phila., Cloth, $7.00. 

The whole purpose of this book is to present a careful 
study of the role of trauma as an etiologic factor in the 
causation of disease of the viscera and bodily structures, 
and a discussion of the etiology, pathology, clinical 
processes, and end-results of serious or apparently 
trivial injuries, together with their early or tardy 
manifestations and effects upon a healthy organ or 
structure and also upon organs or structures that pre- 
sent evidence of pre-existing disease. What have been 
considered to be the most important conditions follow- 
ing trauma are discussed in this book. The author 
seeks to inculcate in the practitioner an attitude that 
will insure the investigation of the possibilities of 
trauma as a cause of disability, disease and death 
whenever there is clinical evidence of such a casual con- 
nection in similar cases. Hitherto many instances of 
such evidence have escaped the notice of most doctors. 
Purblindness of this sort the book seeks to end. A 
claim for original work or opinion is not made except in 
a very minor way. The aim is to present the opinions 
of trustworthy, reputable and representative wrilers— 
both foreign and American. Comments and case re- 
ports have in many instances been either abstracted, 
translated, condensed or given verbatin, in order to 
present the exact opinion of the original writer. 


Selling Is A Game, by Jack McCord, 155 pp., Pren- 
tice-Hall, Inc., New York, Cloth $2.00. 

The author of this book has been a salesman for more 
than twenty years and an athlete for longer than that. 
It is his contention that selling is a game and there’s 
lots of fun and profit in it if you know the rules. The 
book does not deal with psychology, inhibitions, com- 
plexes or vague theories. It is simply a commonsense, 
understandable, and easily workable way of making a 
game out of selling or business. 
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Common Objects of The Microscope, Revised and 
Re-written by W. J. Ferrier, F.R.E.S., with colored 
illustrations, 184 pp., David McKay Company, 
Phila., $1.75. 

The main purpose of this guide to the elementary 
study of microscopy is to reveal to the readers the great 
variety of objects that can be easily obtained and 
examined with absorbing interest. Many who are now 
enthusiastic users of the microscope in all its branches 
are only too willing to admit that they owe their intro- 
duction to the science through one of the earlier editions 
of this present work. The Rev. J. G. Wood, M.A., 
F.L.S., the original author, possessed the gift of trans- 
lating the researches of the scientific into the language 
of everyday life and an endeavor has been made to keep 
this purpose in view in revising for this edition. 


A Text-Book of Pharmacognosy, by George Edward 
Trease, B. Pharm., Ph.C., A.LC., F.L.S., Third 
Edition, Illus., 739 pp., The William & Wilkins Co., 
Baltimore, Cloth, $6.00. 

The new third edition of this comprehensive text- 
book has been thoroughly revised and enlarged by the 
addition of 70 pages and 46 illustrations. The volume is 
now divided into five instead of three parts as follows: 
(1) General Principles. (2) Microscopy. (3) Drugs of 
Vegetable origin. (4) Drugs of Animal Origin. (5) Phy- 
sical and Chemical Methods of Drug Analysis. The 
section on microscopy has four new chapters. Also 
there is a new chapter on the analysis of drugs. 

The volume includes all the drugs in the U. S. 
Pharmacopoeia and Dr. Ralph Bienfang of the Uni- 
versity of Oklahoma is again one of the contributors, 
the others being W. R. Heading, H. M. Hurst, H. O. 
Meek, and A. H. Ware. It covers the requirements for 


examinations in pharmacognosy in most English 
speaking countries. 
(Continued on page 226) 
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Modern to the 
n” degree 
AND BUILT TO LAST! 


When you choose wrapping machines, you want the most 
modern, advanced features to meet your modern wrapping 
requirements...sure. But you also want machines that 
last. You want high speed to get production out on time, 
to save labor and operating costs ...certainly. But you 


also want machines that will stand up under this high 





speed, won't vibrate themselves to rattley old age in a few 






Model CM-2 


New high speed, 
wrapping machine e, Jae ail : 
for comparatively f 
small size packages. 
Adjustable for vari- 
ous sizes. Speed up 
to 380 per minute. 


years. 

In many plants you will find veteran Package Machinery 
Company machines, 20 odd years old, still doing a fine 
wrapping job. That's evidence of sound construction and 
good design. Our new machines, built to the same high 
standards, offer as many, if not more, potential years of 


trouble-free service. 
Illustrated are two of our new and widely used models. 


PACKAGE MACHINERY COMPANY .- - - - - Springfield, Massachusetts 
NEW YORK CHICAGO CLEVELAND LOS ANGELES 


Mexico, D. F., Apartado 2303 Peterborough, England: Baker Perkins, Ltd. 


Buenos Aires, Argentina: David H. Orton, Maipu 231 Melbourne, Australia: Baker Perkins, Pty., Ltd. 


<3 
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Model FA-Q 


Extremely versatile wrap- 
ping machine used in many 
different industries. Adjust- 
ments for different package 
sizes take only 10 minutes. 





PACKAGE MACHINERY COMPANY 
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VKUDULT 


AY Aarcinn, Caen... 
PRODUCTION ENGINEER 


PROFIT SHARING 

In this department some time ago we discussed 
methods of wage payment and stated our objection to 
the usual piece work systems. The experience of the 
depression and the labor disturbances which have taken 
place throughout the country have indicated that labor 
must be given some sort of proprietary stake in the 
work it is doing. To most people this suggests com- 
munism. But I was very much interested to learn from 
recent newspapers that profit sharing systems as a 
means of giving workers a stake in the enterprises with 
which they are connected are being advocated by that 
staunch Republican presidential aspirant, Senator Van- 
denberg. The remarks of Senator Vandenberg and his 
associate, Senator Herring, are epitomized here and are 
worthy of very careful study. 

The cause of practically all conflicts between capital 
and labor has been the wage system. It always has been 
and always will be the cause of contention between 
employer and employee until we adopt a system that 
will divide profits among those who produce them, 
thereby providing a differential which will eliminate a 
wage scale as the sole basis of worker compensation. So 
long as wages are the only link connecting the two 
interests of employer and employee, just so long will the 
conflict continue. Wages will never settle the labor 
problem, because the saturation point will never be 
reached. 

“The average American workman is by nature an 
individualist, and this individualism may be fostered by 
profit sharing. The worker must be made to feel him- 
self part of the capitalist system, if the capitalist system 
is to prosper. Deny him membership in the capitalistic 
operation and consciousness of participation in the 
profit system, and class consciousness—group action— 
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may supplant his individualism. Fear of the loss of a 
job and poverty in old age haunts the workers of the 
country. They are striving for security and are going 
to have it in increasing measure. In many companies 
profit sharing is working out well, despite former dis- 
trust and criticism.” 

We think the foregoing summary is the most sensible 
pronouncement that has been made on compensation 
of workers in many years. The essential difficulty in the 
problem is to derive a formula by which the earnings of 
industry may fairly be distributed among capital, man- 
agement, and labor. There are so many variables in- 
volved that we sometimes think the derivation of such 
a formula will have to be left to Einstein. 


NEW POWDER FILLER 

Consolidated Packaging Machinery Corp., Buffalo, 
N. Y., offer a new powder filling machine known as No. 
113 which is capable of speeds up to 150 containers per 
minute. The features of this machine are as follows: 
The infeed may come from any direction. The bulk 
feeding station takes care of about ninety per cent. of 
the load. The dribble feed is done by a covered scale 
mechanism into which the powder cannot get. The 
parts are readily accessible and protected from dust, 
and the construction of the machine is such that it 
eliminates vibration. The tops of the containers are 
kept clean by means of a third and last station which 
ordinarily removes dust from the thread. All augurs are 
driven by variable speed drives and they are independ- 
ent of each other and are constructed to maintain great 
accuracy. The changeover from one container size to 
another can be made for all three stations in one-half 
hour. This machine is said to be fast, quiet, and dust- 
free in operation. 
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The Stokes No. 171 one-gallon Still shown is electri- 
cally heated, has an improved heating element fully 
protected against burn-out, produces distilled water 
well above U.S.P. requirements—water suitable for in- 
travenous solutions and all other purposes where ex- 
ceptional purity is demanded. Ideal for laboratory use. 


The 3-gallon electric still with its 25-gallon storage 
tank, full automatic controls, valves, strainers, low-water 
protective cut-off, etc., is typical of standard units built 
in various sizes for large laboratory and small manu- 
facturing purposes. 


The self-contained, double-effect still shown, capacity 
150 gallons per hour, also produces water well above 
U.S.P. requirements. Built for pharmaceutical manu- 
facturer. Stokes Stills of this type are producing water 
with total solids of less than 3 to 5 parts per million, 
with chlorine content less than 1 part in ten million and 
to meet conductivity tests of 300,000 ohms per cubic 
centimeter or better. Savings in steam and water will 
usually pay for multiple-effect equipment of this type 
from one to two years. 


Te 
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Sroxes Water Stitts 


MORE than 18,000 Stokes Water Stills, in capacities up 
to 5,000 gallons per hour, are giving economical, com- 
pletely satisfactory service in scientific and research lab- 
oratories, hospitals, chemical, pharmaceutical and other 
industrial plants . . . wherever distilled water is needed. 





Stokes Stills are the product of more than 40 years’ ex- 
perience in designing and building water distilling and 
other types of equipment for laboratory and industrial 
purposes. They are engineered to meet specific require- 
ments, equipped with all essential accessories, built to 
function dependably and economically. 


Whether you need one of the 22 stock stills we manufac- 
ture in capacities up to 100 gals. per hour or larger 
equipment designed and built to meet your particular 
operating conditions, a Stokes Still will produce, at low 
cost, water of the purity you require. Consult with us. 


F.J. STOKES MACHINE CoO. 
5932 Tabor Road Olney P.O. Philadelphia, Pa. 


Representatives in New York, Chicago, Cincinnati, St. Louis 
Pacific Coast Representative * L. H. Butcher Company, Inc. 











TABLET MACHINES 


Est. 1895 
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STEAM GENERATOR 

Westinghouse Electric and Manufacturing 
Bloomfield, N. J., have produced a little device for 
generating steam by electrical means which should be of 


€o:. 


interest to research chemists and also small manu- 
facturers. This generator consists of a heating unit 


made of a resistance wire coiled into compact shape and 
mounted on a special ceramic core. Eighty per cent. of 
the winding is mounted and designed to boil the water 
by immersion. The remaining twenty per cent. of the 
heating unit is placed on a cylindrical extension of the 
core above the main winding. 

Thus the smaller portion is surrounded by steam 
generated in the lower portion. The upper section of the 
coil, therefore, superheats the steam to a temperature 
as high as 350° F. before it escapes through the outlet 
connection in the top of the bulb which houses the heat- 
ing coil. The generation of steam is continuous and the 
unit is extremely inexpensive. 


PROTECTING MILLS 

In operating milling and grinding equipment for 
handling crude drug, it is necessary to provide protec- 
tion not only against magnetic metal which often is 
found in bales of crude drug, but also against non- 
magnetic metal and stones. The procedure invariably 
is to install a magnet to pick up the tramp iron and then 
to inspect the fed material very carefully so that small 
stones do not get into the equipment. If a belt or 
vibrator is used to feed the mills, it is desirable to leave 
a small opening between the end of the belt and the 
edge of the milling hopper. The belt discharge also 
should be mounted higher than the edge of the feed 
hopper. If a fan is mounted below the feed belt and a 
discharge duct is located so that the air stream is 
directed under the material being discharged by the 
belt, the drug will be blown over and the heavy particles 
of stones and non-magnetic metals will fall between the 
belt and the edge of the mill hopper. It is essential of 
course not to have too much air. The air is needed to 
create a waterfall effect and no more. 


STROBOSCOPE 

In studying high speed packaging operations it is very 
difficult to see what actually happens because mechan- 
ical movements are so fast. It was for the purpose of 
making such movements visual that the stroboscope 
was invented. By setting this instrument properly and 
focusing it on a fast-moving mechanical part, the part is 
brought to rest so that the observor can see exactly 
what takes place. The Boulin Instrument Co., 67 Madi- 
son Ave., New York, have developed the instrument 
which will be of use around plants which have a great 
deal of high speed machinery. 


AIR MOTORED MIXER 

With the introduction of the Type AB Pneumix air 
motored mixer, the Eclipse Air Brush Co., 390 Park 
Ave., Newark, N. J., has filled out its series of clamp 
type, direct drive agitators. The AB is a small mixer 
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designed especially for use on five-gallon batches. It 
has the regular Pneumix features which include variable 
speeds through air intake control, 30-6,000 RPM, and 
the elimination of fire and explosion hazards through 
air motor operation. The machine is standard with a 
34”’ chromium-plated or stainless steel shaft, 12’’ long, 
with one 3” triple blade chromium-plated bronze or 
stainless steel propeller. Longer shaft, different pro- 
peller and other metals are supplied to order. 


SMALL DRY FEEDER 

A new small model of dry feeder machine has just 
been added to its line of larger capacity vibratory dry 
feeder machines by the Syntron Co., 570 Lexington 
Ave., Homer City, Penn. A one cubic foot hopper sup- 
plies material to a vibratory feeder conveyor trough. 
The rate of flow of material through this feeder trough 
is regulated by the amplitude of the trough’s electro- 
magnet vibrator which is controlled by means of a 
rheostat mounted in a separate wall panel controller 
supplied with each machine. The hopper is kept free 





flowing by a small electro-magnet vibrator attached to 
one of its sides that prevents arching over and clogging 
up of material. 

Designed primarily as a piece of laboratory equip- 
ment and for taking care of small feeds of material to 
industrial processing machines, this new model will 
answer many requirements not justifying larger capac- 
ity, more expensive feeder machines. 


DUST COLLECTING 

In many installations it is more economical to install 
at the dust source an individual dust collecting device 
rather than a long run of duct work to a centrally 
located dust collecting unit. Long duct runs are bad 
because the dust has a tendency to precipitate out in 
them and such runs are desirable only when the main 
duct is serving a great many units of equipment and 
sufficient fan capacity has been provided to keep the 
dust in suspension. Even then, of course, it is necessary 
to install a number of clean out doors. The Covel 
Manufacturing Co., 100 Graham Ave., Benton Harbor, 
Mich., are offering a compactly designed unit which can 
be installed at a dust source. This unit consists of a dust 
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Drug & Cosmetic Industry 


Uniform performance is 
achieved only through positive 
control of both temperature 
and humidity, regardless of 
season or outside weather 
changes. Ross engineers pos- 
sess the long experience es- 
sential to design systems that 
can be depended upon to 
maintain production schedules 
and quality while eliminating 


losses due to spoilage. 


J. 
ROSS ENGINEERING CORPORATION 


201 North W , 
ells St 
CHICAGO. see 
clea Greeley Ave 
ETROIE ees 
| Aetna Front Ave. 
LAND. ORE. 





IN CANADA 
— ROSS ENGINEER 
IN 
G OF CANADA, LTD. — DOMINION SQUARE BUILD 
ING, MONTREAL | 
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precipitator, an air release, a fan, and a flexible duct 
with which connection can be made to a hood mounted 
above the dust source. The cost of these units ranges 
from $90 to $150. 

A similar individual unit intended for greater capacity 
is being offered by Kirk and Blum Manufacturing Co., 
2284 Spring Grove, Cincinnati. This unit is designed 
for mounting on the ceiling. 


PATENTS 


One of the phobias that are congenial with us is the 
promiscuous issuance of patents by the United States 
Patent Office on almost every conceivable thing 
whether or not the idea is original. Not that 
patents mean anything because in a patent suit they 
will not hold water. But the existence of a patent on an 
idea which is supposed to be original puts one to the 
expensive necessity of fighting in order to prove that 
invention did not actually exist at the time the patent 
was granted. 

We saw the other day some tablets which were sup- 
posed to have been coated by a patented process. The 
patented process consisted of feeding the coating 
material in granular form into the dies of a tablet press 
in the following manner: At the point where the lower 
punch has receded into the die about 14’’, the die is 
filled with the coating material. As the head of the 
tablet press continues to turn and the punch recedes 
farther, the tablet to be coated is dropped in. Such a 
tablet must be smaller than the die so that the coating 
materials will flow around it under compression without 
leaving exposed edges. Following the depositing of the 
center, the tablet head continues to revolve and the 
punch recedes to its lowest point. The coating granules 
for top'of the tablet are then filled from the third hopper. 
At this point the die contains a sandwich consisting of 
two layers of coating granules with a tablet between 
them. When the tablet head revolves beneath the com- 
pression rollers, the contents of the die are compressed 
around the tablet center, thus forming a coated tablet. 


such 


Four or five years ago we did this for Grove Labora- 
tories when they asked us to produce a coated tablet 
with the famous LBQ initials embossed on both sides. 
At that time we were conceited enough to believe that 
we had invented a new method of coating. Later on we 
learned that a similar operation had been performed in 
the candy industry many years, previous in coating 
chewing gum. So when this bird came along and stated 
that he has a patent on a process which has been done at 
least twice before in the trade, it gets one’s cork because 
if one wished to make such a tablet, it would be neces- 
sary to invalidate the patent through a more or less ex- 
pensive suit. Incidentally, this method of coating 
tablets is well worth consideration because it could be 
developed to a point where the process would be very 
much faster than the usual pan process. 


SIFTING 


A number of you operating the small Abbe Blutergess 
turbine sifters have complained of the fact that in sifting 


Aug. 39: 45, 2 


The Drug and Cosmetic Industry 


sticky materials such as drug extracts, zinc stearate, 
etc., too great a percentage of the material is thrown 
out through the tailings discharge, necessitating resift- 
ing of the tailings. As you know, this type of sifter con- 
sists of a turbine enclosed within a cylindrical sifter 
basket. The bottom of this basket is open to permit the 
discharge of the tailings. By putting a bottom over the 
sifter basket and thereby entirely enclosing the turbine, 
you can handle fluffy materials through this type of 
sifter because the turbine will beat the material around 
until it finally goes through the sifter cloth. Whatever 
tailings there may be will remain within the basket but 
since the sifter is so easy to take apart and clean, this 
presents no problem. 


VIBRATORY SIFTER 

The Read Machinery Co., York, Penn., has put on 
the market a vibrating screen sifter for granular or pul- 
verized material. A vibrating screen extending the full 
length and width of the sifter is operated from a 
standard motor with a guarded Vee-Belt drive to 
vibrating unit. Material is sifted to a polished vibrating 
discharge surface with the outlet at one end. Tailings 
are deposited in a compartment conveniently located at 
floor level. No exposed moving parts and no sliding 
surfaces are used in the construction of this new sifter. 





As a result, extremely low maintenance and long life are 
assured. The machine can be used in an atmosphere of 
abrasive particles with no appreciable wear. 

A short stroke allows discharge of material through a 
short flexible sleeve. Screens are readily removed for 
cleaning. Arrangement can be furnished for continuous 
feed and dustless operation if desired. Construction can 
be of any commercial metal or alloy to suit operating 
conditions. Various sizes and capacities are available. 


AMPOULE FILLER 

In the Italian Building at the World’s Fair there is on 
display an automatic ampoule filling and sealing 
machine. According to the announcement we received, 
this machine is supposed to be accurate and fast and it 
is further claimed that the filling arrangement is such 
that none of the materials is deposited in the capillaries 
of the ampoules, in consequence of which no charring 
takes place when the ampoules are heat sealed. We 
have not seen this machine yet, but it occurred to us 
that when you are visiting the World’s Fair, it might 
pay to have a look at it. 
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Model HS High Production 
World Automatic Straight- 
away Labeler (Double) ap- 
plies front and back labels 
at one operation on flat, 
square, round, oval or panel 
bottles, flasks and other 


packages. 






Gum Box and Label Holder readily accessible 
to operator. Sliding Pickers gum the entire sur- 
face of the label. 


Distinctive labeling mecha- 


nisms — Overhead Bottle —— = ea gp con- 
° re trols eac ottie through labeler; plungers 
Grip Support... Sliding compete for slight variations in bottle 7™ 
: x eights. Pom 
Picker Mechanism... 


Double Wiping System... 


Operating parts readily ac- © RY 3 


cessible ... Bottles labeled 


in upright position ... Auto- AUTOMATIC 
matically timed and posi- STRAIGHTAWAY 


tioned with each label fixed & A B bh ae 


accurately and firmly. aia wa 
Y Y Two lines of bottles carried from the ans 
end. Steady handling of labeled packages, 
marked reduction in labeling costs. 


ECONOMIC MACHINERY COMPANY 


MAKERS OF COMPLETE LINE - WORLD AUTOMATIC AND SEMI-AUTOMATIC LABELERS 


Worcester, Massachusetts 


NEW YORK BALTIMORE PITTSBURGH (o): 1(e7 Nelo) SAN FRANCISCO LOS ANGELES SEATTLE PORTLAND 
LONDON MONTREAL s¥@),(@)\ sxe) WINNIPEG VANCOUVER SYDNEY, AUSTRALIA WELLINGTON, N. Z. 
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NEW ANALYTICAL BALANCE 

The following is a description of a new type of 
analytical balance invented by Mr. Albert B. Kish of 
Drugwell, Inc., 56 Arlington St., Newark, N. J. This 
balance is not as yet on the market and Mr. Kish is 
interested in disposing of manufacturing rights to it. 
Although not immediately available, the device is 
sufficiently different and so much more sensitive than 
the average balance as to warrant bringing it to your 
attention now. 

“The principal object of this invention is the con- 
struction of an analytical balance of extreme sensitivity 
obtained by eliminating the objectionable tangible 

















pointer of prior balances. The elimination of the pointer 
will decrease the weight of the beam not only by the 
weight of the pointer itself but by the weight which 
must necessarily be added to the beam to counter- 
balance the pointer and to adjust the center of gravity 
of the moving system. As an indicator a mechanism is 
used that utilizes a hair line image thrown upon a mirror 
and reflected upon a scale in a way that the reading of 
the balance may be easily and efficiently taken. The 
mirror mounted upon the beam of the balance transmits 
its motion by reflecting the hair line upon a scale. The 
hair line image passing on the scale division of the index 
makes it possible to read the index with 1/10 of one 
division accuracy without depending upon our estima- 
tion of the fractional part of the scale division. 

By estimating the distance between each division of 
the scale, 1/100 part of one division may be determined. 
This accurate reading of the index is due to the fact 
that the reflected hair line image multiplies the actual 
distance of the oscillation of the beam in direct ratio to 
the length of the light ray. This phenomenon depends 
on the well known law of light reflection that the inci- 
dent and reflected rays make the same angle to the line 
drawn perpendicular to the reflecting surface. The dis- 
tance between the mirror and the index will not in- 
fluence the sensitiveness of the balance. If the distance 
selected is twice the length of, the pointer, the hair line 
image will quadruple the distance on the indicator in 
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comparison to the distance which would have been in- 
dicated by the pointer type balance. Hence, it is evi- 
dent that a balance under the force of a certain weight 
indicates a four scale division difference on the index; 
whereas, a balance equipped with this reflecting indi- 
cator will show a difference of at least 16 scale divisions. 
As the hair line image passes along the scale, parallax is 
absolutely eliminated. To facilitate the weighing pro- 
cedure, the balance is equipped with guiding lights: so 
that when a certain weight is placed on the pan to 
counterbalance the material to be weighed in the other 
pan, and the beam is released, the lights will indicate 
any excess weight on the other side of the balance. This 
makes it possible to observe quickly the end where 
additional weights must be added to or substracted 
from the pan to bring the balance into equilibrium. The 
electromagnetic control of the rider assures a quick and 
accurate placing of the rider on the scale of the beam so 
that the decimal of a single division might be obtained 
accurately and quickly. 


SEPARATING GRANULATIONS 

[t is always desirable to sift dried granulations after 
they have been taken out of the drying closets to keep 
the finished granulations from having too much fine 
material in them. This is particularly true when a con- 
siderable amount of starch is added to the granulation 
after it is dried. This operation is often performed with 
hand screens or with mechanical sifters. Usually a con- 
siderable amount of dust is entailed, and it becomes 
necessary to grind the lumps as a separate operation. 
Obviously equipment is needed which will effect the 
separation of the granules and simultaneously grind the 
oversize particles. 

In cooperation with the engineers of Sharp and 
Dohme, I designed such a device consisting of an 
oscillating screen and a granulating device. The tailings 
discharge of the screen feeds the granulating device. 
Hence the material is discharged into two containers. 
The contents of the container under the granulator are 
dumped into the main container after the operation has 
been completed. By making the device higher, it can be 
designed so that the material discharged from the 
grinder or granulator will flow back into the main re- 
ceiving container. If, in the operation of such a device, 
expanded metal trays like those described in this de- 
partment previously are used, the operation of dumping 
the trays is simplified because the trays can be laid on 
the sifter and the paper pulled from beneath the granu- 
lation which then will fall between the bars of the ex- 


panded metal. 


PORTABLE TABLE 

The Service Caster and Truck Co., North 
Brownswood, Albion, Mich., have developed a hand 
truck with an elevating top. This top can be elevated 
by turning a hand crank to a maximum distance of 
fourteen inches and it will lift a 2,000 pound load. 
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yy The most versatile 
unit for labeling the 
easy as well as the 
seemingly ‘“‘tough” sizes 


and shapes of bottles! 











yy yx x not until you hitch your production 
line to a “pony” do you really perceive 
the costs going down; and with neater 


labeling, too! 
Because the “pony” (or its fully automatic 
counterpart) eliminates the cost of re-posi- 


tioning; the cost of wiping off excess glue; 
and does its perfectly registered job in 


faster time. 


Ask for that catalog that tells how! 


NEW JERSEY MACHINE CORPN. 





16th ST. & WILLOW AVE. — HOBOKEN, N. J. 
Chicago office: 549 W. Washington Blvd. 
Representatives in 16 cities . . . to serve you better! 


NORWICH 


Nose Drops 


Prepered with @ highly 
refined Vegeiobie OW 
AN ANTISEPTIC, mE 
OKINAL AGENT FOR 
CUBARING THE NASAL 
Passaces 


ae ees 
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VEE-BELT MIXER 

By changing from castings to fabricating, the Mixing 
Equipment Co., Rochester, N. Y., has produced a 
stronger, lighter weight side entering Vee-Belt drive 
mixer at a considerable saving in price. The motor is 
mounted on pivoted steel platform, actuated by a riser 
bolt, permitting maximum adjustment for belt tension 
or replacement of sealed outboard bearing. This sim- 





plified construction makes it very easy to dismount 
motor and belts. The cartridge type rear bearing permits 
easy inspection and the support bracket acts as a shield 
to bearing members. In many cases these mixers have 
replaced heavy power consuming paddle or pump type 
mixers and they are used as much on small tanks as they 
are on large ones. 


CREAM DIMPLING 

We ran into a problem the other day which we had 
not encountered before and if any of you have ever 
solved it, we would be much indebted to learn how. 
This was in connection with the finish on creams. These 
creams are hot filled and are filled flush so that cream 
comes into contact with the liner. When standing for a 
time, the surface of the cream becomes pockmarked 
with little craters which look as though they had been 
caused by gas from a chemical reaction. However, it is 
definitely known that chemical reactions of any kind 
are not taking place. It also is definitely known that the 
condition is not being caused by condensation. 

It is obvious that the condition is being caused by 
capillary attraction between the surface of the cream 
and the liner. At first we thought a change in the liner 
would solve the problem. The strange thing about it 
is that the condition still persists in spite of the fact 
that virtually every type of liner has‘been employed. 
The capillary attraction theory is given some support 
when it is observed that the condition does not take 
place when a space is left between the cap and the liner. 
This is an S. O. S. 
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LABEL PASTING MACHINE 


The application of glue or water on labels measuring 
up to five inches in width is the purpose of a new 
machine made by J. F. Lemle, 222 East 74 St., New 
York. It is similar in operation to those with which you 
are already familiar. The construction of this unit is 
such that it can be purchased for petty cash. It is not 
equipped with a motor and the label is glued by drawing 
it with the fingers over a glue roller. 


FLOORING MATERIALS 

Floors for factories, laboratories, and offices are diffi- 
cult to select because no floor is wholly without objec- 
tion. About the best we have seen recently is in the 
packaging plant of the Andrew Jergens Company. This 
consists of wood blocks set in mastic in a pattern re- 
sembling parquet. The wood blocks are made from 
straight grain maple and are laid with the grain running 
horizontally instead of vertically as is the case with 
most wood block floors. The floors are not painted but 
are left with the natural finish, being surfaced with a 
waxy transparent finishing material. What impressed 
me most about this floor was the fact that it had been 
installed for three years, during which it was subjected 
to heavy trucking, and the wear on the floor could not 
be noticed. In addition the floor looked immaculately 
clean. The one disadvantage in painted concrete or 
wooden floors is that they begin to look dirty regardless 
of how clean they are as soon as the paint begins to 
wear. Natural wood finish obviates this. 


SEND FOR A COPY 

Artisan Metal Products, Inc., Charlestown, Mass., 
have issued a bulletin describing their process equip- 
ment, particularly stills of various kinds, kettles, tanks, 
and vacuum equipment of all kinds. This equipment is 
made in the usual materials and also in the various 
kinds of corrosion-proof equipment. 

U. S. Stoneware Co., Akron, Ohio, have a bulletin 
describing a greatly varied line of jar mills. These mills 
are obtainable in all capacities and in single and mul- 
tiple mountings. 

Stokes and Smith Co., Philadelphia, have published 
a pocket size bulletin on cartoning, filling, and sealing 
machines, powder fillers of various kinds, bag and 
envelope fillers and sealers, tight wrapping machines, 
and also Transwrap machines. 

Mathews Conveyor Co., Ellwood City, Penn., have 
issued a handbook on conveyor design and specifica- 
tions. This handbook contains an immense amount of 
information on the selection and design of conveyor in- 
stallations and a wealth of construction detail which 
will be very useful to you either in installing a conveyor 
or in making changes to existing setups. 

Mixing Equipment Co., Rochester, N. Y., would like 
you to send for their new bulletin on side entering 
“lightnin’ mixers. These units may be obtained with 
or without motors or motor brackets. You can install 
them in any type of tank. 
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SAILING ALONG IN A SHIPYARD 


Our new headquarters at 9th St. and East River Drive, N. Y.. 
was formerly a gigantic shipyard . . . you can therefore visualize 
the tremendous area we now occupy. But the physical increase 
alone is not significant if it did not also mean a much wider 
scope of industries served, and a correspondingly greater 
measure of service. 


ABOUT EQUIPMENT... 


We could give you a long list of offerings like so many other 
concerns in this business. But to save you reading time, let it 
suffice to say New York's Largest Stock of Drug and Cosmetic 
Equipment surely includes the item you want, at the price you 
want to pay. Just send us your inquiry. 


Send For Complete Catalog 


PF SM.Cq FIRST MACHINERY CORP. 


Sth ST. & EAST RIVER DR., NEW YORK CITY 

















"aN EASY RIDE oprors 





Use the Filco Easy-Ride Conveyor shown above .. . for speedy, 
economical handling of boxes, cases and cartons. Sturdy con- 
struction. 3 ft. to 20 ft. lengths. 3 rows of triple-tired steel 
rollers on 3'' centers. Easily portable. Furnished with or 
without supports. Curves available. Adapted to practically 
any plant. 

Send for circular and prices on Easy-Ride and broad line of 
filtering equipment and 
media. The Filter Paper 
Company, 53 East 24th 
Street, Chicago, Illinois. 

















CONSOLIDATED OFFERS: 


1—Pneumatic Scale Packaging Unit, carton feeder, top and 
bottom sealer, 2—Stage Weigher, Wax liner unit. 

8—Tablet Machines; 2—Colton 2B, '4''; 1—Stokes ‘‘O’’, 
3g"; 1—Mulford, 2''; 2—Colton No. 2 Rotary, 54"; 1— 
Stokes Rotary D, 1''; 1—Stokes Eureka hand, !4"'. 

1—Pneumatic Scale Automatic Screw Capper. 

5—Gravity and Vacuum Bottle Fillers, 2 to 6 spouts. 

2—World Rotary Automatic Labelers. 

~~ Ermold and National semi-auto, motor driven 

ers. 
22—Dry Powder Sifters and Mixers, lab. size to 4000 Ib. 

2—Karl Kiefer Visco Piston type Jar Fillers. 

1—Urie Universal Tube or Jar Filler, motor driven. 

5-—Pony Mixers, Day and Ross makes, 8, 15, and 40 gal. 

2—200 gal. Glass Lined Jacketed Kettles; 1—100 gal. Jack- 
eted; 4—350 gal. Jacketed. 


What have you for sale? Send us a list. 
We Buy and Sell from a Single Item to a Complete Plant 


CONSOLIDATED PRODUCTS COMPANY, Inc. 


20-21 PARK ROW NEW YORK,N. Y. 
Warehouse and Shops: 331 Doremus Avenue, Newark, N. J. 

























- 7° 
LIPSTICKS 

| MASCARO 

(. SUPPOSITORIES 
f STYPTIC PENCILS 


Pl Baik 
EA. CAVALLA, inc. 163 w. 1810 ST. NEW YORK 
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COMPACT POWDER 
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Industry’s Books 


(Continued from page ?15) 


A Fundamental Approach To Bacteriology, by 
Courtland Sawin Mudge, Ph.D., and Floyd Russell 
Smith, Ph.D., 265 pp., J. W. Stacey, Inc., San 
Francisco, Spiral Binding, $2.50. 

This book is the crystallization of the thoughts of the 
authors who, together, have been endeavoring to find 
a logical method for the teaching of general bac- 
teriology. The subject matter has been viewed from a 
new angle and with a refreshing simplicity and clarity. 
Stress is put on the “why” some tests are essential. The 
knowledge detailed in this work will make it clear that 
an embarrassing variety of bacteriological activities are 
connected with every phase of human interest. By 
alluding to the yet unknown it will create curiosity and 
hence encourage new explorers to venture into the 
virgin and limitless field of research safely equipped 
with proven technics. 


Chemical Industries 1938, Edited by D. M. Newitt, 
367 pp., 8144” x 11”, Chemical Publishing Co. of 
N. Y. Ine., New York, Cloth $4.00. 

This book contains in twelve sections matter which 
could not be found elsewhere in one volume, it saves 
lengthy search through files, textbooks and directories. 
A short description of each section is given herewith. 
Contents: Materials of construction used in the chem- 
ical industry; power plant; factory equipment; layout 
and location; size reduction; mixing and blending plant; 
separating and grading; handling; conveying and 
transport of materials; instruments and laboratory 
apparatus; raw and partly manufactured materials and 
heavy chemicals; the raw materials of perfumery; fine 
chemicals; pharmaceutical perfumery and drugs; mathe- 
matical tables; bibliography. 


Manuel Theorique et Pratique des Soins de 
Beaute, by Eugenie Rassak-Prevot, 156 pages, Les 
Editions du Paon, Paris. 

This work represents a good cross-section of French 
ideas on beauty care, and its extent is well exemplified 
by the chapter headings. Sexuality, Beauty, and Sexual 
Attraction (Sex Appeal). The Sexual Attraction of 
Body Odors and Artificial Perfumes. The Influence of 
Endocrine Glands on Beauty. The Influence of Food on 
Beauty. The Face. The Body. The Hair and the 
Scalp. The Hands and the Nails. The Feet. The 
Mouth and the Teeth. 


Organisch-Chemische Experimentierkunst, by 
Conrad Weygand, 772 pages, Johann Ambrosius 
Barth, Leipzig. 

This extremely important work covers the field of 
organic chemical experimental technique thoroughly 
and is especially important wherever difficulty is en- 
countered in the preparation, separation or purification 
of new organic compounds. The three sections cover 
materials and operations; reactions; and chemical and 
physical constants. 
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THE NEW 
No. 7 COLTON 






ecrrearerra MOTOR DRIVEN 
.__£ a s«C|« ROTARY TABLET MACHINE 
tl la = | SINGLE PUNCH 
i 1 Sto The Rotary Table carries a set of twenty-five Punches and Dies 
—s and when operating at maximum speed employing single punches 


would produce 700 tablets per minute. 


TRIPLE PUNCH 
When arranged for triple punches and dies, 


7¢"' is the maximum 








| arr diameter recommended for triple operation and operating at max- 
NS ani : imum speed would produce 2100 tablets per minute. 
meee bea! : GENERAL CONSTRUCTION 
“ New design shoe, insuring full dies and preventing granulation 


from separating. 
Feed accomplished at point of Lower Punches dropping in the 
Dies, a very important feature in compressing many materials. 
Rotary Table rests on Ball Thrust Bearings, constantly bathed in oil. 
Motor Drive with Reeves Variable Speed Pulleys, built into base 











SPECIFICATIONS : 
c : : z of machine, housed away from all dust. 
a per minute (single punch). ...... 700 tablets Pressure adjustment on upper Punches, accomplished with worm 
Hy eorned Psi ~_— (triple punch). ..... 2100 tablets adjustment operating Eccentric Steel Sleeve. This is a new feature. 
Fe mae Size. ingle.................005, 1 inch Power Drive-Combination Worm and Spur Gear. 
a en i Triple..................06. , inch Hopper arranged with gate to regulate uniform flow of material 
Dies, Outsi rig heel te eee 7 $ ~ to Feed Shoe for different sizes of tablets and different materials. 
Motor equipped (enclosed in Base)......... 3 H. P. Heed of Machine housed egeinst dust 
Punches for single interchangeable with No. 3 Rotary We also make a complete line of Pharmaceutical Equipment. 


with exception 25 instead of 16 each comprise a set. 


PRR SRE ecu 5 Soc ass so heels ancien 41 x 52 inches 

[OOM CCT (a ene erent meee Grn 3600 Ibs. 4 UJ [ \ 

Boxed forexpott... ... .. ..s6.00... 45” x 54” x 68” 

Gree ONIN. 5 sce ats cece tite akon 4400 Ibs. 2620 EAST JEFFERSON AVENUE a DETROIT, MICHIGAN, U.S.A. 


WHAT IS THIS??? 


It is the answer 
how to fill small 
bottles rapidly, 
accurately and 














PROCTOR 


CABINET TRAY DRYER 


inexpensively. 


The new Ertel 
Multiple Spout 
Vacuum Bottle 
Filler shown 
here was created 
due to the many 





inquiries coming 
to us in the past for such a type unit. 
CONTROLLED and perfectly UNIFORM drying is often oa : . WW: 
important to the color and texture of a product i a in the Its speedy, efficient, economical operation will increase 
drug and cosmetic industry, especially, any variation in color your production to meet increased sales. 


and texture often means the difference between high and low 
quality. Proctor Dryers, whether of the standard cabinet tray 
type shown above or machines especially designed for a par- 
ticular drying problem, have earned a reputation in a large 


saldintaniar nas er E ere: F neinccene Corpora TION 
DEPT. B @ 120 EAST 16th ST., NEW YORK, N. Y. 
PROCTOR & SCHWARTZ -INC Manufacturers and Designers of Liquid Handling Equipment... Asbes- 


tos Disk Filters... Neutral Asbestos Filter Disks...Portable Mixers...Bottle 
Fillers...Glass lined and Stainless Steel Tanks...Hand Bottle Cappers 


PHILADELPHIA 
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... if you make 
the Right Cream 


And the right facial cream must contain the right 
beeswax base. It must be 100% pure, it must be uniform 
in texture, and pure white — all essential in making high 


quality creams. 


Beehive Brand scores 100 on all three points. Our 
buyers select it from the finest grade of crude beeswax. 
Our skilled chemists test it for purity, quality and uni- 


formity. And the sun and the air bleach it pure white. 


And remember, the quality and texture of every tablet 
of Beehive Brand is always the same. Beehive assures you 
of a uniformly pure base, entirely free from adulterants of 

any kind. It places the prestige and 


integrity of a famous raw-mate- 


> rials manufacturer behind your 
“oy / product. 
é WRITE DEPT. D8 TODAY FOR 
) COMPLETE INFORMATION 


HIVE = BRAND 


)_ fe) ae et Oo 


WILL & BAUMER CANDLE Co., INC. 
Established 1855 
Buckley Road, Syracuse, New York 
ACET ERESIN ELLOW 
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ARABIC TRAGACANTH 
KARAYA LOCUST BEAN 


CARNAUBA SPERMACETI 

CANDELILLA OZOKERITE 

BEESWAX CERESINE 
PARAFFIN 


eS 
LANOLIN 
e ISCO ABSORPTION BASE 
e ZINC OXIDE 
e STEARIC ACID 


e ISCO SILVER TALC 


Whatever your problems and preferences 


we can meet them. 





Established 1810) ; 
N17} 119 liberty Street - - = NEW YORK 
"PX PHILADELPHIA + CHICAGO - ‘CLEVELAND . GLOVER! ILLE, N. Y. 
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™ COMPOUNDER’S CORNER 


NAIL POLISH 


Before discussing the formulation of a 
modern nail lacquer, it is well to consider 
briefly the characteristics required. These 
are: 

1. Its rate of evaporation must be as 
rapid as possible commensurate with its 
ready application as an even film. 

2. It must not be too thin (otherwise 
accumulation will occur at the nail’s free 
edge), but it must allow of ready and even 
application and its period of evaporation 
must be low enough to allow of such 
application. 

3. Solvent evaporation must be so ad- 
justed that “blushing”’ (i. e., deposition of 
a film of moisture resulting in cloudiness) 
does not occur even under conditions of 
high humidity. 

1. It must be flexible and hard wearing, 
and it must not flake off. 

To obtain a good result, a satisfactory 
grade of nitro-cellulose, free from uncon- 
verted cellulose, must be obtained. A vast 
number of solvents may be used for the 
base, in many of which the nitrocellulose 
appears to be in colloidal suspension rather 
than true solution. 

Having selected the main solvents it is 
necessary to blend them carefully. This is 
a most important point. If the resultant 
mixture dries too quickly, the film may be 
streaky. the latent heat of 
evaporation may in its evaporation lower 
the temperature of the film to an extent 


Moreover, 


will result 


moisture (blushing) from the atmosphere. 


which in the deposition of 
To overcome these, a small proportion of 


having a slower evaporating 
period is included. 

The textbooks 
appears to be the listing of a number of 


solvents with their boiling points, from 


solvents 


normal procedure in 


which the experimenter is expected, pre- 
sumably, to select a judicious mixture of 
medium, high and low boiling solvents. 


Aug. 739: 45, 2 


Unfortunately, what he is concerned with 
is not the boiling point, but the rate of 
evaporation, which depends upon quite a 
number of complex factors, such as vapor 
pressure, molecular weight, heat of evap- 
oration and degree of association, to men- 
tion but a few. In the case of cellulose 
lacquers in which a mixed solvent is em- 


ployed, the effect of the vapor pressure of 


the mixed solvents on each other, and that 


of any molecular attraction, has to be con- 





sidered. Even this by no means exhausts 
the variable complex factors involved. It 
suffices, however, to show the difficulties 
of any purely theoretical selection. 

The cosmetician is concerned with the 
vapor pressure at that temperature at 
which the nail varnish is applied, whereas 
the boiling point only gives the tempera- 
ture at which the boiling point of the sub- 
stance is the same as that of the atmos- 


phere, a very different thing. 


Sm 


ACMI) om 


“Don't be silly, dearie, a vanishing cream won't make you thin 
even if you do eat it.” 
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If It’s Allthe SAME to You 
try KREMOL WHITE OILS 


and learn what a difference it makes 
to rely on a consistently good product. 






In KREMOL you get an oil always of the same rare purity, of 
unvarying emulsifying quali- 



















— Specify ties that assure your creams 
G@ KREMOL Saybolt Viscosity* 70/80 and cosmetic preparations 
= No. 5O Saybolt Viscosity* 50/60 never changing uniformity. 
endian! No. 90 Saybolt Viscosity* 80/90 It? SAME Oil 
G= No. 100 Saybolt Viscosity* 95/105 Es ae ae ‘ ‘ 

SS A100" when it’s KREMOL. 

















SHERWOOD PETROLEUM COMPANY, Inc. 


Refiners of Medicinal and Technical White Mineral Oils, and U.S.P. and Technical Petrolatum 
MAIN OFFICE: ENGLEWOOD, N. J. BRANCHES THROUGHOUT THE NATION 











* bh } Re & U LATE D7? ee 
EFFERVESCENTS 


TABLETS with Aspirin, Magnesium, Calcium 
and Lithium compounds, Sedatives, Ephedrine, 
etc. to special formule under your own label 
(or ours). Low costs. 


Ob XK © 
A-A BRAND 
| Ainest Aedicinal Suality 


The recognized ; 
standard, known for — 
its high vitamin con- 
tents. Guaranteed 
the finest Norwegian 
non-freezing medic- 
inal cod liver oil. 


Write us for 


Douche powders, stock and poultry remedies, 
mouth washes, etc., etc. compounded as effer- 
vescents. (For measured dosage with rapid 
self mixing.) 


Now supplying several B1 to AAA1, Pharma- 


ceutical Manufacturers. 














quotations 
Experimental batches on fee or contract basis 
* ‘Deterioration retarded” by Donofrio Process. BRO D R. AARSA ETH EK A, 
Write or Visit AALESUND , NORWAY 











THE McKAY DAVIS COMPANY 


849-851 Islington Avenue 
TOLEDO, OHIO 


P.R. DREYER Inc. 


Sole Representative in the United States 


119 WEST 19th STREET 
NEW YORK, N. Y. 


NOTE—Correspondence invited in re. exports and 
manufacturing rights abroad. 
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. 3 CHICAGO PHILADELPHIA KANSAS CITY 
Process enables use of rotaries without BALTIMORE ST. LOUIS CINCINNATI 
air-conditioning. ll LOS ANGELES SAN FRANCISCO DETROIT 
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So that the resultant film should adhere 
well, be flexible and not flake off, a 
plasticizer must be added. 

Castor oil (about 5 per cent.) was one of 
the first substances utilized for this pur- 
pose but more recent compounds include 
dibutyl phthalate, amyl stearate, triamyl 
citrate, butyl stearate, tributyl citrate, 
resorcinol diacetate, triphenyl phosphate, 
tricresyl phosphate, esters of organic com- 
pounds, chloro compounds, urea deriva- 
tives, etc. 

A good plasticizer should have the fol- 
lowing properties: 

1. It should not the finished 
product to discolor on exposure to light. 

2. Since it does not evaporate but re- 
mains in contact with the nail, it should be 
stable and neutral in reaction. 

3. It should have low volatility. 

4. It must be miscible in all proportions 
with the solvents used and must be a good 
solvent not only for nitrocellulose but also 
for any resins used. 


cause 


Resins are included in the majority of 


modern nail varnishes primarily to increase 
the adhesive power of the resultant film, 
which otherwise might flake off. The film 
is also rendered harder and a higher luster 
induced. 

Benzoin darkens on exposure to light. 
Ester gum, gum mastic, and gum san- 
darac, give good results (the latter, how- 
ever, is not soluble in butyl acetate). A 
good quality dewaxed dammar gum gives 
excellent results and produces fine lustrous 
films. 

To test the elasticity of the final prod- 
uct, a little may be poured on to a glass 
plate, allowed to dry overnight and then 
removed carefully by the insertion of a 
knife blade under its edge. If of poor qual- 
ity it will strip off, while a good one should 
come away as a sheet. Final tests, how- 
ever, should always be carried out prac- 
tically on the nail itself, and its evaporation 
period, luster and resistance to abrasion 
carefully noted. 

The modern trend in the manufacture of 
nail varnishes is to use an alcohol soluble 
nitrocellulose with the minimum amount 
of the more strongly smelling solvents, it 
being possible by such means to substitute 
the usual pear drop odor by a perfume. 
Some of the new synthetic resins (e.g., the 
vinyl type) are soluble in alcohol, are 
water-white and fast to light, and should 
offer a fruitful field to the experimenter. 

Alternatively, dewaxed dammar, ester 
gum, etc., are soluble in xylol or toluol, 
which from a resin point of view is sufli- 
cient for incorporation into a lacquer, 
since these may be used as diluents. 

The opaque type of varnish may be pre- 
pared by dispersing a few per cent. of a 
suitable ground pigment in the ordinary 
transparent varnish. They have the ad- 
vantage of covering any small imperfections 
in the nail, although they have not the 
charm and naturalness of some of the 
tinted transparent preparations. Similarly, 
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by the use of metallic powders (gold leaf, 
etc.), silver and gold polishes may be pre- 
pared to match lame gowns. 

These are simple mixtures of solvents to 
which, if desired, a little oil (e.g., castor 
oil) may be added. Today butyl stearate 
is often used for the same purpose. R. G. 


Harry, Manuf. Perf. 
SOAPLESS CAKE SOAP 


We have recently had the opportunity 
of examining a cake of “‘soap”’ which con- 
sisted of one of the synthetic detergents 
plus binder and filler. The whole idea of 
the product is good, since truthful claims 
can be made that it will not react with 
hard water, that it is absolutely neutral, 
and that it will be tolerated by skins that 
are sensitive to the alkali present even in 
highly superfatted toilet soaps. The cake 
is quite hard and dense and is uniformly 
and slowly dispersed by water. This last is 
the real point, since previous attempts to 
make a product of this type have been 
relatively unsuccessful; under the action of 
water the cake usually breaks into small 
lumps. The detergent used is one that 
gives a high lather and except for its mild- 
ness the “soap”? is much like any good 
toilet soap. 


SMELLING SALTS 


Smelling salts are compositions embrac- 
ing material which will gradually evolve 
ammonia, compounded with a_ suitable 
alcoholic perfume. 

The term “ammonia” is so commonly 
applied to the aqueous solution, which 
probably contains ammonium hydroxide, 
that it may be desirable to emphasize the 
fact that ammonia is a gas. Inhaled in a 
concentrated form, ammonia is 
ingly dangerous. But when inhaled in a 
diluted form, especially in combination 
with a perfume, ammonia is very refresh- 
ing. It excites the medulla and the fifth 
nerve-endings, thus causing acceleration of 
the heart, stimulation of respiration, and 
some vasoconstriction. Hence the utility 
of smelling salts for reviving folk who have 
fainted, and for preventing fainting. In 
some cases, it relieves headaches. 


exceed- 


The ammoniacal part of smelling salts 
may consist merely of an aqueous, or, 
more rarely, alcoholic, solution of am- 
monia, or of some solid composition which 
evolves the gas. For smelling salts of the 
latter type, the advantage is claimed that 
they last much longer than those of the 
liquid type, the evolution of ammonia be- 
ing more gradual. They are also free from 
the danger possessed by the liquid type 
that if the stopper comes out when the 
bottle is carried in the handbag, the con- 
tents of the bag are liable to be ruined. 

. However, the liquid type has always 
enjoyed popularity, and the customary 
practice in packing liquid smelling salts is 
first to fill the bottle with small pieces of 
some indifferent solid material, preferably 
spherical in shape. An alternative and per- 
haps better plan is to use some absorbent 
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material, and to pour out of the bottle any 


liquid which remains unabsorbed. This 
obviates the danger of spilling. Asbestos 


and pumice are among the suitable ma- 
terials for this purpose, and small sponges 
have also been used. 


Solid mixtures which gradually evolve 
ammonia may be prepared by mixing a 
stable ammonium salt, such as ammonium 
chloride, with an alkali, such as quicklime, 
Two 
parts of ammonium chloride require ap- 
proximately one part of quicklime, or two 
Commer- 
which is 


or, better, potassium carbonate. 


parts of potassium carbonate. 
cial ammonium carbonate, 
actually a mixture of ammonium bicar- 
bonate and ammonium carbonate, is a 
common addition, as is also a small pro- 
portion of camphor. One published form- 
ula, for example, utilizes a mixture of 47 
parts of potassium carbonate, 38 parts of 
ammonium chloride, 10 parts. of am- 
monium carbonate, and 4% parts of 
camphor. According to another formula, 
suitable proportions are 14 parts of potas- 
sium carbonate, 12 parts of ammonium 
chloride, 3 parts of ammonium carbonate, 
and | part of camphor. 

Ammonium monocarbonate is prepared 
from ordinary ammonium carbonate by 
placing the latter, broken into small 
pieces, in a jar, and pouring over it a 
strong solution of ammonia, using one- 
half fluid ounce of the latter to each ounce 
of the former. The mixture should be kept 
in a cool place and stirred each day until 
the ammonium carbonate has set to a solid 
mass which can be powdered or broken up. 
It must be stored in a_ well-stoppered 
bottle. 

For perfuming smelling salts, whether of 
the liquid or the solid type, compositions 
based on lavender are especially suitable, 
as not only does the odor of lavender blend 
well with that of ammonia, but is itself an 
odor of a refreshing type. 

Of other floral odors rose is perhaps the 
best, while odors of a spicy or of a citrine 
character are also suitable. 

Fluid smelling salts are usually tinted an 
attractive color. This presents no diffi- 
culty providing a dyestuff is used which is 
stable towards alkalies. Some dyestuffs 
possess the required degree of stability 
whereas others are quite useless for the 
purpose. Manufacturers of dyestuffs for 
use in the toiletries industry are able to 
advise on this matter. As smelling salts are 
neither drunk nor rubbed on the skin, the 
question of whether the dye used is 
poisonous or not does not arise. 

In choosing the style of packing it is 
important that the stopper should fit 
securely. A badly fitting stopper means 
not only the possibility of damage to the 
handbag and its contents, but the cer- 
tainty that the salts will soon be ex- 
hausted. Ammonia, let it be repeated, is a 
gas, and it will easily escape through the 
least crevice left by an illfitting stopper. 
Manuf. Perf. 
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INDIAN JASMIN 

The essential oil of Bela is a light yel- 
lowish liquid with a but 
pleasant odor which almost benumbs the 
olfactory The content of the 
essential oil in the flower ranges from 0.3 
to 0.65 per cent. According to European 
workers, one kilo of jasmin pomade yields 
on steam distillation about 4 or 5 grams of 


very strong 


senses. 


jasmin oil. 

Components: Benzyl Acetate 650, Lin- 
alyl Acetate 7.5°¢, Benzyl Alcohol 6°, 
Linalol 16%, Indol 2.5°¢, Jasmone 3° and 
Methyl Anthranilate 0.5“. 

Commercial Uses: Besides the produc- 
tion of popular Indian attars of Bela, 
Mogra and Motia, a large-scale utilization 
of the flowers of Bela is made for the pro- 
duction of vegetable hair oils by the en- 
fleurage process, using Sesame as the base. 
These hair oils are sold in the market in 
huge quantities. The centre of 
Jaunpur alone sends out annually not less 
than 70,000 pounds of such oils. 

The Indian Chameli flowers are obtained 
from a jasmin plant of light foliage, known 
as Jasminum Grandiflorum, giving me- 
dium sized single white flowers. It is 
abundantly found in Jaunpur, Kanauj and 
Cawnpore in the United Provinces, Jul- 
and Ludhiana districts in the 

The plant resembles the white 


one 


lundur 

Punjab. 
jasmin generally grown on the continent 
of Europe but the branches are shorter and 
thicker while the flowers are much larger, 
reddish underneath, and form generally at 
the extremities of the branches. 

The essential oil has recently been ob- 
tained, both by the process of extraction 
with volatile solvents and that of en- 
fleurage. The yield of the oil is 0.42-0.58 
per cent. It is a light brownish-yellow 
liquid, with about 2 to 3 per cent. of 
natural wax. 

The new essential oil of Chameli repre- 
sents the true character of the fresh flowery 
aroma so popular in the East. Its use in 
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soaps, cosmetics and especially for ker- 
chief perfume can be made very popular. 
Suitable compounding of such perfumes 
may be carried out on the following lines: 
Base: A solution of 20 to 35 per cent. of 
oil Chameli in diethyl! phthalate. 
Modifiers: Methyl anthranilate, Attar 


Chameli, amyl cinnamic alcohol, Alcohols 








bell 


C), and Cy. (10°,), Jasmin chassis, Attar 
Rose, Iso-Jasmone. 

Toning Agents: Aldehydes Cio and Cy, 
(10°), Jasmin ketone, Dimethyl octanol, 
Dimethyl benzyl carbinol, Jasmin con- 
crete. 

Civet, indol, styrax, tolu and 





Firatives: 
musks are indicated as fixatives. Sadgopal, 
SoG. 





“There's no use being childish about it, use a good hot odor and then 
fight them off if you don't want them.”’ 
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PAYMENTS DEFERRED 


T IS only the very wise and the very experienced buyers 
who fully realize that whether they purchase good materials 
or bad, they pay premium prices just the same. In the one 
case they pay a legitimate cash premium for the product's 
superiority. In the other, their premiums are deferred, but 
they pay them just the same—pay them in lost sales, lost 
prestige, and oftentimes permanently lost business. It re- 
quires little speculation to decide which procedure is the 
more costly—or which the more likely to succeed. 


Years ago our founders decided that they would cater espe- 
cially to those who felt as they did, that good quality was the 
only economy. They decided, too, that the way for the 
Fritzsche organization to succeed was to cater through qual- 
ity to those who themselves were destined to succeed. As 
proof that that formula has worked to the advantage of our- 
selves and our patrons, ample testimony exists. Such testt- 
mony is recorded in our growing lists of satisfied and success- 


ful customers. 


FRITZSCHE BROTHERS, Inc. 
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FRITZBRO SYNTHETIC FLOWER OIL 


ORANGE FLOWERS 
TERPENELESS 


RY IT and see! Compare its odor effect with that of the natu 
ral oil and you will be pleasantly surprised at the striking similarity 
of the two. That's because FRITZBRO SYNTHETIC ORANGE 
FLOWERS TERPENELESS contains all the major constituents of 
the Absolute in carefully balanced proportions. And that is why its 
use as a complete or partial substitute for the natural essence can 


really effect a substantial reduction in your costs. 


Perfume experts know the importance of the orange flower note— 
its delightful freshness, its diffusiveness and the buoyant “lift” it 
imparts to compounds of floral, oriental or “outdoor” character. 
These effects are readily achieved through the use of this powerful. 


persistent, highly soluble FRITZBRO Synthetic. 


We invite your detailed inquiries. 


FRITZSCHE BROTHERS, Inc. 


PORT AUTHORITY COMMERCE BLDG., 76 NINTH AVENUE, NEW Ae N. Y. 


BRANCH STOCKS 
BOSTON CHICAGO LOS ANGELES ST. LOUIS TORONTO, CANADA MEXICO, D. F. 
FREKVGRtES at Ektetonw, & L Aw SELL ANS (VAR) FRANCE 





























ABSOLUTES OF CHASSIS 


N addition to absolutes of enfleurage produced at our 
Seillans plant (and previously described) there are also the 
absolutes of chassis. Certain flowers, notably jasmine and 
tuberose, after removal from the chassis (defleurage) still con- 
tain valuable perfume materials. By treating these partly 
exhausted flowers with suitable volatile solvents, the remaining 
perfume constituents can be removed. Concentration of this 
solution results in a solid mass, which when purified and made 
alcohol-soluble by treatment with strong alcohol, is the so-called 


woe 


FRITZSCHE BROTHERS, Inc. 


absolute of chassis, —a thick liquid, alcohol-soluble oil, with 
an odor differing somewhat from that of the absolute of 
enfleurage. Further purification yields a lighter product which 
finds useful application in perfumery, serving especially well in 
rounding off harsh notes caused by the use of synthetics. 

Jasmine and Tuberose Absolutes of Chassis are important spe. 
cialties of our Seillans plant. Our photo shows filtration of 


the heavy absolute solution, 





PORT AUTHORITY COMMERCE BLDG., 76 NINTH AVENUE, NEW YORK, N. Y. 


BRANCH OFFICES: 


ATLANTA, GA. COLUMBUS,O. 


508 Standard Building 21 East State Street 


PHILADELPHIA, PA. 
12 South 12th Street 


NEW ORLEANS, LA. 
813 Louisiana Building 


CINCINNATI, O. 
2306 Carew Tower 


CLEVELAND, O. 
1406 Standard Building 


SAN FRANCISCO, CAL. 
729 Rialto Building 


BRANCH OFFICES and STOCKS: 


BOSTON, MASS CHICAGO, ILL. 


206 State Street 


77-79 Jarvis Street, TORONTO, CANADA 


118 West Ohio Street 
FRITZSCHE BROTHERS OF CANADA, LTD. 


LOS ANGELES, CAL. ST. LOUIS, MO. 
816 West 8th Street 


PRODUCTOS FRITZSCHE BROTHERS, S. A. 


308 South 4th Street 


Mesones 24, MEXICO, D.F. 


FACTORIES AT CLIFTON, N. J, and SEILLANS (VAR) FRANCE 
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ALDEHYDES 

All fatty aldehydes, used in small pro- 
portions, are most useful for giving de- 
lightful fresh and flowery top notes to per- 
fumes, which carry with them an ir- 
resistible suggestion of femininity. Pro- 
portions in which to use are in the vicinity 
of 1 to 5 per cent. of a 10 per cent. alcoholic 
solution in the floral compound or artificial 
otto. The French perfumers tend to use 
aldehydes in rather massive amounts, but 
they are not to everybody’s taste, and 
over-use of methyl-nonylacetaldehyde has 
been strongly criticized. 

The odors of the aldehydes mentioned 
should be carefully studied, as it takes 
patient examination to appreciate their 
value. 

Aldehyde Cs, normal octyl aldehyde, or 
caprylic aldehyde, is one of the minor con- 
stituents of lemongrass oil. It also prob- 
ably occurs in some flower oils. On smell- 
ing the aldehyde, the odor first observed, 
and which persists for some time, is a 
perspiration note but, after a while, this 
gives way to a very rosaceous note, with a 
suggestion, in the background, of jasmin 
and fruit. The aldehyde forms a useful 
addition to rose, jasmin, and orange- 
flower perfumes, as well as fancy bouquets, 
but should be used in very small propor- 
tions. 

Aldehyde Cio, normal decyl aldehyde, or 
capric aldehyde, occurs naturally in sey- 
eral essential oils, such as orris, sweet 
orange, coriander, cassie, etc. On smelling 
the aldehyde the odor first observed is a 
perspiration note, with a strong suggestion 
of rose. This gives way to an odor in which 
notes suggestive of roses, oranges, and 
verbena are blended. This is a particularly 
useful aldehyde in floral perfumes, such as 
those reproducing the fragrances of roses, 
orange blossoms, jasmin, cassie, cyclamen 
and lilac, and may be used rather more 
freely than aldehyde Cx. 

Citral, is another useful aldehyde con- 
taining 10 carbon atoms, but it conatins 
only 16 hydrogen atoms, and is therefore 
“unsaturated.”’” Moreover, the chain is 
branched. This aldehyde belongs to the 
special group of “‘terpene’”’ aldehydes, and 
differs totally in character from the higher 
fatty aldehydes. It has an intense odor of 
lemons. 

Aldehyde C\2, normal duodecyl alde- 
hyde, or lauric aldehyde, CH3(CH2);0 
CHO, is solid at normal temperatures. 
Its odor is very fatty but, on dilution, very 
pleasant notes emerge, suggestive of violet 
leaves, tuberoses, and orris root. The alde- 
hyde is particularly useful in perfumes of 
the violet, tuberose, mignonette, fougere, 
and fancy types. 

Vethyl-nonyl-acetaldehyde is isomeric 
with lauric aldehyde, that is to say its 
molecules contain the same number and 
sort of atoms. They are, however, differ- 


ently arranged, the chain being branched. 
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This, perhaps, is one of the most widely 
used of the higher fatty aldehydes, and one 
whose odor, at the outset, is more pleasant. 
It suggests a combination of ambre and 
sweet orange. A fatty note is also present. 
After a while, a “‘green’’ background is 
observed, with an undernote of a floral 
(tuberose) character. 

This aldehyde can be used in such floral 
perfumes as tuberose, lilac, honeysuckle, 
sweetpea, etc., and more especially in 
fancy sophisticated perfumes, which fre- 


quently contain quite high percentages of 


it. 

Hvdroeinnamie aldehyde, has a very 
fatty odor, with a strong suggestion of 
lilac. It is specially useful in lilac per- 
fumes, and may be used in many others of 
a floral type, as well as in heavy Oriental 
bouquets. It should be employed with dis- 
cretion. //. .S. Redgrove Manuf. Perf. 


The original Eaux de Cologne was 
originally found on all toilette tables: it 
was a freshening odor, had antiseptic 
value and was often useful as an external 
tonic. Because of attempts to lower its 
cost, however, it lost some of its more 
appealing properties and became _ less 
popular. Recently, it has come back into 
its own. 

A good toilet water must be made with 
good alcohol. Aging must be carefully and 
thoroughly carried out, especially since 
some of the newer, rapid-aging processes 
do not always give desired results. The 
most important part of the manufacture 
lies in the choice of essential oils of good 
quality. For lower priced items it is pos- 
sible to make judicious substitutions of a 
good citral, linalyl acetate, etc. Certain 
aromatic waters are good diluents for the 
alcohol, lavender and rosemary waters 
being utilized along with orange flower and 
rose water. 

In Eaux de Colognes with low alcohol 
content it is always preferable to use ter- 
peneless oils which are completely soluble 
in diluted alcohol. The total quantity of 
essential oils should not be less than 15 
grams per liter or 3 to 5 grams of terpene- 
less product, in order to retain the virtues 


of the product. Parfumerie Moderne. 


HYDROXYCITRONELLAL 


Hydroxycitronellal has an intense but 
not characteristic flowery note and its 
introduction permitted the compounding 
of flower odors not previously possible, 
such as linden, cyclamen, and lily of the 
valley. Since then, due to greatly lowered 
prices, its use has become general in 
definite flower compositions (rose, lilac, 
etc.) as well as in fantasy types. Its per- 
sistant note (one of the most lasting 
known) is a valuable coupling agent for the 
basic notes of the perfume: musks, bal- 
sams, ionone derivatives and flower con- 
cretes. L. M. Labaune, Rev. des Marques. 
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LILAC 


Extraction with petroleum ether of 
selected flowers of Syringa vulgaris L. 
yielded 0.24 to 0.36% of a dark green, 
solid concrete. Extraction of the same 
flowers with benzene yields 0.6% of black- 
ish green, brittle concrete, containing con- 
siderable wax. In both cases the odor in 
no way resembles that of lilac, but is 
rather disagreeable. The petroleum ether 
concrete yields 38% of a green, viscous 
absolute, the odor of which is no better 
than that of the concrete. Steam distilla- 
tion of the absolute with cohobation yields 
8.72% of greenish yellow essential oil, 
having a rather disagreeable, linseed-like 
odor, with the following characteristics: 
specific gravity at 15° C. 0.9594, optical 
rotation at 20° C.-4°20’, refractive index 
at 20°C. 1.4876, acid value 16.8, ester 
value 59.92. It reduces ammoniacal silver 
nitrate, and hot oximation requires 1.4 ce. 
of half-normal potassium hydroxide per 
Gm. of oil. Contrary to Burger, no indol 
was detected in the absolute. Georges 


Tgolen. Perfumes de France. 


ACTION OF SOAP ON SKIN 


In determining the cutaneous action of 
soap, Blank performed patch tests with 
various pure and mixtures of fatty acids. 
Saturated fatty acids of low molecular 
weight yield a much higher percentage of 
positive reactions to patch tests than do 
acids of higher molecular weight. Persons 
with normal skin give positive reactions to 
fatty acids of low molecular weight as fre- 
quently as do persons with pathologic 
changes of the skin. Fatty acids of a 
molecular weight higher than that of capric 
acid produce reactions somewhat less fre- 
quently on normal than on skin with 
pathologic changes. Positive reactions to 
unsaturated oleic acid occur about as fre- 
quently as do positive reactions to satu- 
rated acids of high molecular weight. Cer- 
tain fatty acids give a more intense re- 
action when maintained at a pH of 7 than 
at a pH of 5. Diminished reactions at a pH. 
of 3 have also been observed. It is pro- 
posed that neither the alkali nor the fatty 
acid alone is responsible for the irritation 
produced by soap but that each is a con- 
tributing factor and that the higher the 
molecular weight of the fatty acid, the 
more alkali will be required before irrita- 
tion results. In 150 cases of contact or 
atopic dermatitis a mixture of 25 per cent. 
sulfonated mixed olive and teaseed oils, 
25 per cent. liquid petrolatum and 50 per 
cent. water, which has a pH of approx- 
imately 6.5, has been substituted for soap. 
Most of these patients have found this 
mixture a satisfactory detergent. Irrita- 
tions followed the use of the material in 
less than 10 per cent. In eighteen cases in 
which there were remissions with the use 
of the oil mixtures, relapses occurred when 
soap was again used. Arch. Derm. § Syph. 
vol. 39, p. 811. 
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U.S.P. 
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... for purity 

...for cleanliness 

...for fineness of particle size 
...for adhesive power 

... for opacity to ultra-violet light 
...for ease of tinting 


...and as the finest, whitest grade 
of highest quality raw material. 


Uniformity and dependability are 
assured by over ninety years of 
manufacturing experience. 





The New Jersey Zinc Company 
Products Distributed by 


Established 1848 


The New Jersey Zinc Sales Company 
160 Front Street, New York 


Chicago Cleveland Boston San Francisco 
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To adapt one set type of tale to the needs 
of every cosmetic manufacturer would be 
about as practical as to try to fit every man 


with a suit of the same size. 


So we have available over one hundred 
grades and types, each differing in essential 


characteristics—to ‘fit in!’ 


Outstanding amongst these tales are 
Jaipur, mined for us in far-off India; Cot- 
trell Process tale, a product of la Belle 
France and unexcelled for its special pur- 
pose. We import Italian and Oriental 
tales and, in addition, offer a California tale 
which, for its particular role, acknowledges 
no superior. 

Getting the RIGHT TALC is the first step 
toward producing the RIGHT FACE 
POWDER. For the Right Tale for your pur- 


pose, call on us. 








Also 

ZINC STEARATE TITANIUM DIOXIDE 

ZINC OXIDE COLLOIDAL KAOLIN 
MAGNESIUM CARBONATE 

















CLARK 


INC, 
New York City 


WHITT 

& D5 
260 West Broad 
CHICAGO: Harry Holland & Sons 


PHILADELPHIA: R. Peltz Company 
TORONTO: Richardson Agencies, Ltd. 
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ADVANCING THERAPY 


SHIVITY AND SULFANILAMIDE 

Epstein carried out experiments with 
sulfanilamide, as a photosensitizing drug, 
on five volunteers and himself. He found 
that sulfanilamide produces a primary 
photosensitivity at the site of intracuta- 
neous injection. The injection of sulfanil- 
amide followed by an erythema dose of 
ultraviolet rays produced in all (twenty- 
two) an erythematous reaction of from 
about 0.8 to 1 cm. in diameter, contrasting 
with the milder erythema of the surround- 
ing skin. This reaction appeared after 
from one to twenty-four hours, persisted 
for several days and led eventually to pig- 
mentation. A different type of reaction 
appeared in two of the test persons on the 
tenth day. At this time an inflammatory, 
urticarial reaction with intense pruritus 
developed spontaneously at the site of the 
primary reaction. This latter reaction was 
considerably larger than the original re- 
sponse but of similar configuration. It 
persisted from ten to fourteen days. This 
reaction was quite obviously entirely dif- 
ferent from the primary one. Every subse- 
quent experiment in the two sensitized 
persons produced a spontaneous inflam- 
matory-urticarial response, but now this 
appeared not ten days but from ten to 
twenty-four hours after the test. The 
experiments demonstrate a true allergic 
type of photosensitivity (photoallergy). 
The author believes that this is the first 
report of this particular type of photo- 
sensitization and the first experimental 
proof of the allergic nature of this form of 
light sensitivity. More experimental work 
will be necessary to clarify the relationship 
of this form of response to various forms of 
clinical hypersensitivity to light. The 
photoallergic reaction fulfils the require- 
ments of a true allergic phenomenon; the 
capacity to react is produced by a previous 
contact and is manifested, after a definite 
incubation period, by an altered and ac- 
celerated reaction to a subsequent ex- 
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posure to the same agents; that is, sul- 
fanilamide plus light. The irradiation of 
sulfanilamide in the skin produces a sub- 
stance responsible for the appearance of 
the primary reaction. Following this re- 
action, the skin of certain predisposed 
persons becomes sensitized to this sub- 


stance. J. Invest. Derma. vol. 2, p. 43. 





STILBESTROL FOR MENOPAUSE 


Kellar and Sutherland used stilbestrol, a 
synthetic estrogenic drug, in the treat- 
ment of the menopausal syndrome, senile 
vaginitis, vulval leukoplakia, secondary 
amenorrhea and for inhibiting lactation. 
The results were more or less comparable 
to those obtained with natural estrogen. 


‘Sure, | know something about feminine hygiene.” 
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NATURAL 
ORANGE BLOSSOM 


This may be obtained in the ABSOLUTE 
or LIQUID CONCRETE form. A third type 
is known as FOLIA B. F. (Floral Orange 
from the water). 


Nature is still ahead of science. While 
claims have been made that synthetics re- 
place the natural, actual experiments have 
proven there is nothing which will fully re- 
place the fine characteristic note obtained 
when employing a Liquid Concrete, Abso- 
lute Orange Blossom Oil or Folia. 





BERTRAND) FRERES 


GRASSE, 


FRANCE 


Sole U.S. Representative P. R.DREYER Inc. 119W.19thSt, New York City 





PRIVATE 
FORMULA 
WORK 










We can 
release 
your 

capital for expansion 


Let us manufacture your product, supervise it, 
pack it, ship it. Save your time and capital for 
expansion. Our work is absolutely confidential. 





Our facilities are complete for any type of 
pharmaceutical product and our services are 
extremely personal. May we tell you about the 
considerable savings we feel confident we can 
make for you? An inquiry incurs no obligation. 
Also Headquarters for Drugs, Chemicals, 
Essential Oils and Allied Products 


R. GESELL, INCORPORATED 


formerly Ehrmann-Strauss, Co., Inc. 
203 W. Houston Street, New York 
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Established 1910 


PUGEE 


IMPORTERS AND EXPORTERS 


DRUGS, CHEMICALS, OILS, RAW MATERIALS, Etc. 


CAMPHOR DOMESTIC U. S. P. DuPont 








We are now in a position to supply all re- 
quirements in powdered, 1/% oz. and 1 oz. 


tablets at favorable prices. 


Let us enter contract for your needs over 


6 months with protection against decline. 


PURITY QUALITY UNIFORMITY 


v 
CHAS. L. HUISKING & CO. 


INCORPORATED 
CHICAGO BRANCH 155 VARICK ST. 


561 E. ILLINOIS ST. NEW YORK, N. Y. 
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Therefore it appears that stilbestrol can 
replace the natural estrogens in all their 
therapeutic applications, and also it is a 
drug that is effective by mouth. It ap- 
parently has a true localized effect on the 
genitalia and has presumably the power to 
depress certain anterior pituitary func- 
tions, for example to suppress lactation. 
When stilbestrol given intramus- 
cularly there were no toxic effects. When 
it was given orally nausea without vomit- 
ing was produced in three patients but in 
all these symptoms disappeared even when 
the use of the drug was continued. J. Obst. 
§ Gynaee. Brit. Emp. vol. 46, p. 1. 


COLLOIDAL ALUMINUM 
HYDROXIDE FOR PEPTIC ULCER 
Rutherford and Emery treated twenty- 
eight cases of severe peptic ulcer with 
colloidal aluminum hydroxide. This was 


was 


given orally or by continuous drip and 
orally for from three to nine months. The 
gastric contents were completely neu- 


tralized. Relief of pain occurred within 
twenty-four hours. The drug and the 
method of treatment were agreeable to the 
majority of patients. The drug apparently 
did not alter the body chemistry. This 
type of treatment is advantageous in 
patients who do not respond to the usual 
medical treatment because of a hyper- 
secretion or night secretion, in those in 
whom peptic ulcer is complicated and in 
patients in whom alkalosis develops while 
they are receiving alkaline powders. New 
Engl. Med. J. vol. 220, p. 407. 


PICROTOXIN CONVULSANT 


In a thirty-eight patients 
(schizophrenia, manic-depressive psychosis 
and psychopathic personalities) Low and 
his colleagues produced convulsions by 


group of 


means of intravenous injections of picro- 
toxin. Because of the interval between the 
injection and the first convulsion and that 
between the first and subsequent convul- 
sions the action of both the drug and the 
convulsions can be conveniently studied. 
Picrotoxin does not produce the terror 
incidental to metrazol. Of the nineteen 
schizophrenic patients, with a long average 
duration of the disease, five made a full 
recovery. As with metrazol medication, 
the manic-depressive attack in eight cases 
was cut short with relative promptness and 
the 


patients responded satisfactorily. Of the 


severe psychoneuroses of seven 
four patients with disturbed behavior re- 
quiring commitment, two recovered fully 
and one had a social recovery. Of the total 
of eighteen fully or socially recovered 
patients, three have maintained their 
health 


months, three for three months and five for 


for five months, seven for four 


months; have re- 


Irch. Neurol. and Psych. 


less than three none 
lapsed to date. 


vol. 41, p. 747. 


Aug. °39: 45, 2 


ANTACID PATENT 

A newly patented dry, pulverized 
antacid composition consists of partially 
dehydrated aluminum hydroxide _ pre- 
cipitated in the presence of a water-soluble 
protective organic colloid and containing 
a relatively small amount of the colloid. 
The aluminum hydroxide is capable, when 
mixed with water, of reverting to a gela- 
tinous state similar to that of the freshly 
precipitated aluminum hydroxide, and 
possesses marked acid-adsorbing power. 
The organic colloid may be a gum, starch, 
or gelatin. U. S. Pat. 2,166,868, July 18, 
1939, Harold W. Jones. 


PHENOTHIAZINE ANTISEPTIC 


In the treatment of thirty-three patients 
with chronic and sixteen with acute infec- 
tions of the urinary tract. DeEds and his 
colleagues used phenothiazine in average 
daily doses of 1.33 Gm. for an average of 
7.4 days. Only eight of the forty-nine 
patients failed to secure relief from symp- 
toms of inflammation of the urinary tract 
following the administration of the drug. 
No undesirable effects from the drug could 
be demonstrated in the gastrointestinal 
tract, circulation, kidneys or liver. Anemia 
occurred in only a few cases (three) after 
an average total dose of 23.3 Gm., which 
is far beyond the usual therapeutic dose. 
The anemia was apparently heomlytic in 
nature, since there was an early reticulo- 


cyte response and a rapid regeneration of 


the blood, which would not have occurred 
if there had been injury to the bone 
Erp. Ther., vol. 


marrow. J. Pharm. ¢ 


65, p. 353. 


SULFANILAMIDE AND 
TRACHOMA 


Richards and_ his treated 
twelve Indian children, all showing active 
trachoma with follicular hypertrophy and 
pannus, with sulfanilamide. All showed 
striking improvement, and at the end of 
four and a half months the conjunctiva in 
‘ach instance had become follicle free and 
Except in one eye, corneal in- 
the corneal 


activity was apparently checked. 


co-workers 


smooth. 


filtrates disappeared and 
Two 
untreated children used as controls showed 


no improvement during the period of ob- 


servation but improved rapidly when 
sulfanilamide was given later. Sul- 


fanilamide brought about the disappear- 
ance of the epithelial cell inclusion bodies 
characteristic of active trachoma. Arch. 


Ophthalm. vol. 21, p. 577. 


NICOTINIC ACID AND 
DEAFNESS 


Selfridge has used nicotinic acid, nico- 
tinamide and quite recently sodium nico- 
tinate in the treatment of some thirty 
cases of high tone deafness. The ages of 
the patients ranged from 21 to 77 years. 
In many the results are striking; in all 
cases in which the audiogram shows a 
gradual decline of the tone scale, use of 
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these fractions is justified; for, while the 
improvement in the audiometric curve 
may not be great, the physical and mental 
improvement is sufficient justification. 
Indeed, any measures tending to ward off 
senescence are justifiable, and evidence is 
slowly accumulating that several com- 
ponents of the vitamin B complex play a 
definite part in the advancing of age. Ann. 
Otol. Rhinol. and Lazyngol. vol 48, p. 39. 


The Society of Chemical Industry in 
Basle in British Patent Specification No. 
33310 describe an invention by which 
preparations which have a tonic action 
on the skin are obtained by subjecting 
cows’ udders to an extraction process. 

Particularly suitable for this purpose are 
the udders of the freshly slaughtered young 
animals. Both organic solvents soluble in 
lipoids and those soluble in water are suit- 
able for the extraction. The extraction is 
performed in manner itself known; the 
udders may be subjected to extraction in 
their natural state or they may first be con- 
verted into a dry powder. 

From the extracts the active constitu- 
ents can be obtained by evaporation or by 
precipitation with another solvent. The 
preparations may advantageously — be 
further purified by means of physical or 
chemical methods, e. g., crystallization, 
adsorption, etc. If desired a deodorant 
may be added. 

The preparations may be brought into 
a form suitable for application to the skin 
by working them into ointments, pastes, 
Such 


preparations it is claimed stimulate the 


creams, emulsions, ete. cosmetic 


flow of blood in the skin and thus have a 


tonic effect. 


AZOCHLORAMID FOR 
WOUNDS 


Newell used azochloramid in triacetin 
(1:500) in the treatment of eight large and 
necrotic wounds. The wounds were in- 
dolent in character and most of them com- 
plicated by other factors, such as diabetes 
or vascular disease. Six of the eight pre- 
sented localized infection. A satisfactory 
response was obtained in five of the six 
cases. The character of the granulation 
tissue changed after a few days from slug- 
gish, gray granulations into a_ rapidly 
growing bed of red granulation tissue of 
healthy appearance. In the sixth 
there were signs of irritation on the second 
day, and the solution was discontinued. 
In the other two cases the infections were 
not sufficiently localized and hot saline 
value. 


case 


compresses seemed of greater 
Sterile sponges soaked in this solution, 
changed two or four times a day, exert a 
continuous antiseptic action and require a 
minimum of attention. Other types of 
therapy previously tried in these cases 
offered little or no benefit. Arch. Surgery, 


vol. 38, p. 959. 
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| THERE IS NO SUBSTITUTE 





The Standard for 50 Years 


Italian Talc is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 
countries, users of talc turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 
the highest degree the features most desired. It has an 
unusual, silky texture. 

The world’s leaders use only Italian Talc. There is no 
substitute. 


_ CHARLES MATHIEU imconrorareo | 
























Exclusive representatives of the Italian Producers 



































77 RIVER STREET HOBOKEN, NEW JERSEY 
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BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 
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NEW 
CREAM DEODORANT 


| 1) Stops Perspiration 


I eeeele 





| 2) Does not irritate 
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| 3) Does not rot fabric 























4) Deodorizes instantl a 
Y : 4221 So. Western Ave., Chicago, Ill. § 
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Write for Samples : ners : 

q 816 First Ave., New York d 

| | @ Drexel Bldg., Philadelphia : 

| =| 869 Folsom St., San Francisco g 
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FOR FINE PEPPERMINT FLAVOR AT LOW COST 
USE 


NOROIL 


ARTIFICIAL PEPPERMINT OIL 


THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 
WAUWATOSA, WIS. 

















PETROHOL—For Proprietaries 


SATISFACTORY lotions made with Petrohol (Isopropyl 
Alcohol) embrace massage, rubbing and invigorating sponge 
preparations. 


Petrohol is non-potable, free of adulterants and possesses 
THE ORIGINAL significant antiseptic qualities even in moderate dilutions. 


SYNTHETIC SOLVENT ; 
Petrohol's superior power to serve as a blending agent for 


water, hydrocarbons and essential oils puts it in the top rank 
as a neutral compounding solvent. 


The Petrohol book contains helpful facts. 


STANDARD ALCOHOL COMPANY 
26 BROADWAY, NEW YORK, N. Y. 
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RIEGELINE 


for ECONOMICAL ; 
TRANSPARENCY NA RECENTLY we announced the 


KV creation of this masterpiece, de- 
es veloped to give an unusual 
BS flower note to your creams, 
lotions and powders. 








Riegeline combines the economy of $ 
ordinary glassine with a much higher a 

degree of transparency. It twists Bs We are most gratified at the in- 
well, works rapidly on any wrap- Vea stant response of the trade to 
ping machine, and will not expand ‘ale this new and exceptional base. 
WZ Write for a sample today and 
we see for yourself how Cutanol 
will improve your products. 


The price is $6.00 per pound rf 


in wet weather or shrink to the 
splitting stage in dry weather. Avail- 
able in rolls or sheets of any size. 


RK 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER CORP. PoLak’s FRUTAL WoRKS, INC. 




















342 Madison Avenue + New York Typ 36-14 35th St, Long Island City, N.Y 
FAIZ, Los Angeles San Francisco 
BS Chicago St. Louis 
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M-W-PARSONS 


IMPORTS 
AND 
PLYMOUTH ORGANIC LABORATORIES: INC 


TELEPHONE BEEKMAN 3-3156-3162 
CABLE ADDRESS PARSONOILS NEW YORK’ 


59 BEEKMAN STREET 
NEW YORK :N-Y:U:S:A: 


PLYMOUTH ZINC STEARATE U.S.P. 


Constant improvements made by us as manufacturers of all of the Stearates over a period 
of twenty-five years have led to the final development of PLYMOUTH ZINC STEARATE 
SPECIAL “‘A’’ grade. This new product is a particularly white, smooth, light, fluffy 
and ODORLESS material, representing the finest Zinc Stearate which can be made. In 
addition to having no odor it will not develop offensive odors if kept for a prolonged 
period. You are sure that the original odor you give to your face powder will be the 
same a year from its manufacture if you use PLYMOUTH ZINC STEARATE U.S.P. 
SPECIAL ““‘A.”” It is practically free of Zinc Oleate. 


We also manufacture a superlative grade of PLYMOUTH MAGNESIUM STEARATE. 


A complete line of 


Cosmetic 


Raw Materials 








IN:):\0) & MR OUTALT: 
DRUGS AND ! 
CHEMICALS 





EPHEDRINE U.S. P. XI 

EPHEDRINE HEMIHYDRATE N. N. R. 
EPHEDRINE HYDROCHLORIDE U. S. P. XI 
EPHEDRINE SULFATE U.S. P. XI 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 
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' ARABIC 
KARAYA 
TRAGACANTR 
‘LOCUST BEAN 
Gum 








FRANK-VLIET CO. INC. 


Specialists in GUMS 
NEW YORK, N. Y. 


160 WATER ST. 
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RE 


HAIR OIL: We would like to 
know if white mineral oil with 10% 
peanut oil, with enough oil soluble 
color to tint would be good to use as 
hair oil and if this compound will not 





turn rancid or decompose in some 


other way. Venezuela. 


« Ng ‘ Your mixture is perfectly suit- 
(4 ox / able as a hair oil. It will keep better 
‘oF however, if you will dissolve one- 

! tenth per cent. each, of hydro- 


quinone and methyl parahydroxy benzoate in the vegetable oil as 
anti-oxidant and preservative. 


DEODORANT: As a subscriber to your magazine I would 
appreciate a little information. I would like to have you send me 
some deodorant formulas using either aluminum sulfate or sulfo- 
carbolate, whichever in your opinion is the best one to use. Chicago. 

Aluminum sulfate or the chloride is preferred generally because 
of its lower cost. These compounds however are harmful to 
fabrics and aluminum sulfocarbolate, which is harmless, is used 
in their place. To make a deodorant solution dissolve ten per 
cent. of any of these salts in water with possibly one half per cent. 
of boric acid to prevent precipitation. Creams can with difficulty 
be made with these salts, but the use of certain specialties to 
make acid creams is helpful under these conditions. 


COLOR CHART: 
a campaign for the sales of powder, 
rouge, lipstick and perfume, using the 
individual complerion and personality 


We are planning 


angle to create sales. 

I would be very grateful if you 
could give me information as to how 
to go about blending powders to har- 
monize with the complerion, such as 
charts, where to get the powders that 
will work out in following such a 
chart. I also wish same information on 
{/so how to design some kind of a chart that will 





rouge and lipstick. 
associate various perfume odors with different persons individual 
personality. In the event you are not in possession of such informa- 
lion, can vou direct me to the source of it. South Bend. 

You may get the information you want from a private label 
manufacturer who will supply you with the finished products. 
The information, however, is worked out by each manufacturer 
for himself and is best done by checking up what others have 
done in this field. 
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IDLRN’ 


BATH SALT STATISTICS: In preparing for the promotion 
of a new bath salt, I should like to obtain as much information as 
possible on the quantity of bath salts sold in the past five or ten years, 
broken down, of course, in yearly sales; the material cost of manu- 


facture and the leading manufacturers for chain store distribution 


as well as the leading cosmetic manufacturers selling under their 
own brands. Philadelphia. 

The only information we have is that the wholesale value of 
bath salts was about $800,000 in 1935, $1,200,000 in 1937, and 
$1,500,000 in 1938. We have no information whatever as to the 
cost of materials and we cannot tell you the leading manu- 


facturers. 


MILK OF MAGNESIA CREAM: 
vou tell us if we make a cream containing Milk 
of Magnesia or Magnesia Hydroride can we 
call it **Milk of Magnesia Cream” or a “Cold 
Cream containing Milk of Magnesia” without 
infringing on patents now held by those putting 


Can 


out such a product? Also, could you give us any 


information in regard to the formulation of such 





a cream? Dallas. 

The Milk of Magnesia Cream on the market is patented and 
the patent is such as to cover probably the best way of making a 
cream of this type. Addition of Milk of Vlagnesia or Magnesium 
hydroxide to ordinary cold cream or vanishing formulas would 
result in breakdown of these products. Milk of Magnesia might 
be added to an absorption base or lanolin cream, if these are not 
covered by the patent. We believe it is best to avoid tbis type of 
product entirely. 


COLD CREAM FORMULA: TI have a cream formula that calls 


for one and one-half gallons of beeswar. Since the war is solid and 


cannot be easily measured in gallons, there must be some mistake and 
I hope you will set me right in this matter. I would appreciate any 
suggestions you could give me for improving the formula. Brooklyn. 

One and one-half pounds of beeswax is what is called for by 
your formula. All of the other proportions and directions are cor- 
rect. The addition of a small amount of emollient, such as sper- 
maceti or lanolin will improve your cream as regards effect on the 
skin. The following formula, made exactly as your present cream 
is made, can be recommended: 


Beeswax........ 12.0 
anolin: ...<.=.; < Bee ae Rae Pattee 3.0 
Mineral oil ...... ee ee ee eee eee 47.0 
Borex... : See ca a eee erate 0.6 
VCS Ss Ra gE De RRM INO eS eM eC the Fee tag ES 
OKIING cc ancl be he ho od SL eR SE, Ree 
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UL NTIONA 


BROMO ACID: What are the chem- 
ical ingredients of bromo acids used in 
lipsticks and the process for making i? 
Tokyo. 

Bromo acid is a brominated fluorescein 
and is made by treating fluorescein with 
amounts of bromine under 
The manufacture, 


various 
selected conditions. 
and above all the purification, of this 
compound is far too complicated and 
even dangerous for an inexperienced 





person to undertake. 


SULFUR SOAP: I approached a local manufacturer of soap 
gwing him a formula containing 10% sublimed sulfur. He tells me 
that some manufacturer has a “patent”? prohibiting someone else 
from using sulfur in soap. Before I proceed I want to know if this is 
a fact. Cincinnati. 

We have checked with authorities in the field and there seems 
to be no reason at all why you cannot make a product of this 
type. At this point, a patent probably would not be issued on the 
use of sulfur in soap, since there is no novelty in the product. 


NOURISHING CREAM: I wonder if 
would be kind enough to give me a formula for a 
cream to treat a crepey throatline. I am also in- 
terested in a cream for oily skins. New Orleans. 

The throat cream you seek is any one of a num- 
ber of heavy nourishing cream formulas that have 
been published in this magazine in past issues. A 


you 





typical example follows: 


AGONO 35.)5 5:5 siecFs, oe Bh tenes setae Sea alee ee 
Petrolatum cat eee 30.0 
Mineral oil. . 7a pO ta coveucta said ieee Se 
Perfume; . ....:. a oe ; 0.8 
Water..... 34.2 


Melt the lanolin, petrolatum, and mineral oil together and 
allow to cool to about 40° C. Stir in the perfume and then add the 
water in small portions, stirring thoroughly after each addition 
until the water has been completely absorbed. Creams for oily 
skins are either those containing small amounts of an astringent 
or those which contain a minimum of emollient, or none at all. 
A cleansing cream of this type would consist of: 


Beeswax. . ' 12.6 
Parafiim......... me ; Serre Eien 5.0 
Mineral oil. . : Perce Se ae 40.0 
Borax... . . a ea er ee ee 1.0 
Water... Se en ite nee GRR Shee eee TR 
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ZINC OXIDE ANTISEPTIC: TI have read with interest your 
article on page 295 in the March issue of Drug and Cosmetic Indus- 
try on the subject Zine Compounds for Cosmetics. In this article you 
stale zine oxide ts antiseptic, which has been argued by many, some 
claiming it as an outright antiseptic and others that it is not. We 
have discussed this with various chemists most of whom are uncer- 
tain, although most are of the opinion that it has antiseptic proper- 
ties. No one, however, seems lo be fully informed on this subject 
and tt would be very interesting to know more about this product. 

Can you refer us to data or erperiments that have been made which 
would disclose its value as an antiseptic? We recently had an opinion 


from a dermatologist who stated that zine oxide was not antiseptic 


but did inhibit the growth of and prevention of fungi. Again others 
made broad claims for antiseptic features and we see it frequently 
advertised and quoted as antiseptic. Any enlightment on this sub- 
ject would be highly interesting. Portland. 

According to the U.S. Dispensatory, 21st edition, page 1172: 
“Zinc oxide owes its popularity to a combination of four qualities: 
it is non-toxic, protective, mildly astringent and probably 
antiseptic.” 


HAIR CREAM: 
you give us some typical formulas for so-called hair 
conditioners. This is a creamy white product that 
conditions the hair and leaves it glossy but not 
greasy. We thank you for your courtesy and en- 
close prepaid envelope for your reply. Milwaukee. 

A hair cream such as you desire generally con- 
. sists of gum, glycerin and a relatively small 


We would appreciate having 





amount of oil. 


IRRAROGCANG haa oh it eee ere 1.0 
Alcohol. .. . 5.0 
Glycerin. .... 10.0 
Mineral oil. . 26 
PEOsOrGaihWet:. (55) 0c.t5 3a ua ees pie nee ae 0.1 
Perfume.......... Pach Sota, She die a ee ee 0.5 
Water. .... 81.4 


Mix the tragacanth with the alcohol containing the preserva- 
tive, dissolve the glycerin in the water, and pour the gum mixture 
into the water. Add the oil and perfume and pass through an 
homogenizer. 


SOLIDIFIED MINERAL OIL: Can you tell me how I can 
solidify mineral oil for skin cleansing purposes? New York. 

Solidified mineral oil consists of mineral oil plus enough 
petrolatum and waxes to make a product of the desired consist- 
ency. Proportions generally are mineral oil 60 to 70 per cent., 
petrolatum 15 to 20 per cent., and wax 10 to 15 per cent. Paraffin 
wax or an amorphous mineral wax or some beeswax may be used. 
Ceresin gives a whiter product than the more translucent waxes. 
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FACE POWDER & BODY POWDERS 


If you are looking for a reliable concern to man- 
ufacture your face powder or body powders and 
package these items for you in your own con- 
tainers; efficiently handle your drop shipping; 
then immediately get in contact with— 


LA PLAYA LABORATORIES, Inc. 
152 W. Walton St., Chicago, Ill. 
MANUFACTURING CHEMISTS FOR PRIVATE BRAND TRADE 

















GELLOID 


(Pure Calcium Carragheen Sulfate) 
A pure vegetable colloid negatively charged with an 
iso-electric point of pH 4.2. 


Used as an emulsifying, stabilizing, suspending and 
thickening agent for pharmaceutical, cosmetic and 
pure food products. 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers, PASSAIC, N. J. 











REFINED GLYCERINE 


ALL GRADES 
CHEMICALLY PURE U.S.P.—CHEMICALLY PURE B.P. 
YELLOW DISTILLED—DYNAMITE 
HIGH GRAVITY 


Refineries Located at 
BROOKLYN, N. Y. JERSEY CITY, N. J. 


JEFFERSONVILLE, IND. BERKELEY, CALIF. 
KANSAS CITY, KANS. 


COLGATE -PALMOLIVE-PEET CO. 


GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY, NEW JERSEY 











CERTIFIED 
COSMETIC COLORS 


Established 1851 
First PRODUCERS of Certified COLORS 


H.KOHNSTAMM & CO., Inc. 


83-93 PARK PLACE, NEW YORK, N.Y. 11-13 E. ILLINOIS ST., CHICAGO, ILL. 

ATLANTA e BALTIMORE e BOSTON es — e CLEVELAND 

DALLAS _e ___ DETROIT a LOS ANGELES ° MINNEAPOLIS 
NEW ORLEANS 4 PHILADELPHIA e = ST. LOUIS 

















ee 


Reg. U.S. and Foreign Countries 


The Heart of LANOLIN 









THE. ORIGINAL ABSORPTION BASE 
Write for booklet 


Praltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 












Si alte ANTISEPTICS 








ANTIMOL 
BENZOIC ACID 
BENZOATE OF SODA 
OXY QUINOLIN BENZOATE 
RESORCINOL MONO ACETATE 
ESTERS OF PARA HYDROXY BENZOIC ACID 


Literature on request 


SEYDEL CHEMICAL CO. 








JERSEY CITY, N. J. 
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Rivista Italiana 
delle Essenze, 
dei Profumi 

e delle 

Piante officinali 


Official Organ 


of the Fenachimici 














Director: Dr. E. Fenardli 


Producers of Aromatic Substances 
for Perfumery: 
Manufacturers of Articles used in 
the Perfumery Trade: 

This is the Periodical in which to 











Editorial : rlodica 

Office Advertise effectively in Italy. 

— Make Use of its Advantages. 

S. Vincenzo Sample Copy and Tariff on Request. 
N38 -- Milano -- P.O. B. 850 -- Tel. 31-216 


Aug. 739: 45, 2 














CSE 


# 1939 


4x At last... 


a reasonably priced rose com- 


pound that has the appeal and fragrance of 


the natural flower. We 


invite your comparison 


with any rose that you may now be using. 
You will be pleasantly surprised with the 


marked improvement 


it will make in your 


product. We will gladly submit samples and 


prices. 


+x Rose #1939 is only one of many valuable 


perfuming developments. . . 


our line of com- 


pounds is complete and offers you a wide se- 


lection. 


Consult us regarding your Perfuming Problems 


ARTHUR E. BENNETT & C€O., INC. 


109 W. HUBBARD STREET 


CHICAGO, ILL 


IMPORTERS AND MANUFACTURERS OF ESSENTIAL OILS AND AROMATICS 











PRIVATE 
MADE F 


BRANDS 
OR YOU 








Check this list! 
CjAll purpose cream 
C)Beauty Mask 

() Deodorant 
C)Cleansing Cream 
CjAcne Treatment 
CiCold Cream 
(JRouge Compact 
CLip Stick 
(jCream Rouge 
CJSuntan Lotion 
LjEye Shadow 
C)Perfume 
LJShampoo 
C)Lotions 

(JFace Powder 


WRITE TODAY! 
—<—<———— SS 








SOLO LABORATORIES, INC. 


QUALITY PRODUCTS ADD 
NEW CUSTOMERS; BUILD 
REPEAT SALES 


The quality of our merchandise 
under your own private brand 
label puts new customers on your 
books, and keeps old customers 
coming back for more. 

Because of great repeat sales, 
SOLO Quality-made products 
bring you greater profits per 
customer, and gives YOUR 
BRAND NAME that valuable 
word-of-mouth advertising that 
nothing but good products can 
buy. 

Judge for yourself! Send for 
samples and quotations today, 
and compare Solo quality and 
prices with your present mer- 
chandise and costs. 
SPECIAL OFFER 
Send only 25c for generous 
laboratory-size sample of each 
item listed. Or, we send samples 
of entire list for $2.00 deposit, 
refunded on your first purchase. 
Don’t delay—send today! 


3450 W. LAKE ST. Dept. 801 
CHICAGO, ILLINOIS 
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COMPARE! See how much 
whiter and brighter Anaconda 
U.S.P. Zinc Oxide is. No blue 
or yellow cast usually found in 
ordinary U.S.P. zinc oxides. 


This test proves 


NACONDAU.S. 
is whiter-brighter 


‘ZINC 
~ OXIDE 











ORDINARY ANACONDA 


Now in Improved Container 
.-- Doubly Protected and Dirt Free! 


There’s a double reason for 
the superior whiteness of Ana- 
conda U.S.P. Zinc Oxide. 
First: It’s purer! Made from 
99.99+% pure Electrolytic 
Zinc, converted into Zinc 
Oxide by the French Process. 
Second: Its superior white- 
ness is doubly protected in 
shipping by a heavy Kraft- 
lined, dirt-free fibre drum. 
Compact, easy to handle, con- 
tainer hasalidthat canbetaken 
off and put back on at will 
without danger of contami- 
nation by splinters and dirt. 
Thus you are assured of a 
cleaner base...one which per- 


SEND FOR FREE SAMPLE! 


mits you to bring out delicate 
shades and tints more easily. 
Why not increase the quality 
of your products with this su- 
perior U.S.P. Zinc Oxide? 
International Smelting and Re- 
fining Company, Pigment Divi- 
sion, East Chicago, Indiana. 39374 





AnnGOnA ZINC OXIDES 


From mine to consumer means that Anaconda is able to eben 


* and uniformity of its Zinc Oxides at every stage of their production. 
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PURCHASING DEPARTMENT 


JULY MOVEMENTS 





Up 





Agar agar No. 1 20c 
Asafoetida 2c 

Ergot 10c 
Eucalyptus oil 2c 
Golden seal root 25c 


Ipecac root 5c 

Japan wax 34¢ 
Oleoresin vanilla $2.00 
Patchouli oil 20c 
Pyrethrum flowers 5c 


Santonin $15.00 
Sassafras oil, Artificial le 
Valerian root lc 
Wormseed oil 10c 
Wormwood oil 25c 





Down 








Acetylsalicylic acid 10c 

Camphor, Japanese lc 

Cassia oil, Redist. 3c 

Citronella oil, Ceylon 1c 
Java 2c 

Clove oil 5c 

Digitalis leaves lc 


Geranium oil, African 10c 
Bourbon 5c 

Ginger oil 50¢ 

Lycopodium 5c 

Menthol 5c 

Mullein flowers 3c 

Papain Pure, powd. 5c 








Plantago seed blond le 
Psyllium seed, black 1c 
Rue oil 75c 

Saffron Valencia $1.00 
Silver nitrate 5/7/8c. 
Stramonium leaves Ic 
Tansy oil 25c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926= 100. 
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1938 1939 
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Cosmetic raw materials averaged a 
slight increase in price, the index changing 
from 74.8 to 74.9. Japan increased from 
1114 cents to 12 cents; menthol declined 
5 cents to $2.90. A generally firmer under- 
tone was noted in this group with opinions 
being advanced to the effect that in- 
creased Fall consumption would likely 
strengthen this market as a whole. 


The botanicals index increased from 
100.3 to 104.0. Agar rose 20 cents to $1.45; 
digitalis was one cent lower at 35 cents: 
ergot rose from $1.40 to $1.50; ipecac in- 
creased 5 cents to $1.05. Agar was at the 
highest levels to be reached by this item in 
many years and the market was firm at 
prevailing levels during the close of the 
current trading period under review. 


Aug. ’39: 45, 2 








50 Raw Materials—Weighted Price Index. 1926 — 100. 
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1938 1939 


The Drug and Cosmetic Industry index of 50 commodity prices de- 
clined in August to 68.8, compared with 69.3 in the preceding month. An 
interesting development was the abrogation by the United States of the 
trade treaty with Japan. This will become effective within six months and 
it will be interesting to note what effect cancellation of the treaty will have 
on tariffs as they relate to importation of Japanese raw materials such as 


menthol, camphor, pyrethrum, agar, etc. 


15 Essential Oils—Weighted Price Index. 1926100. 








The essential oils index was slightly 
lower at 54.5, compared with 55.0 for 
July. Cassia declined from 90 to 87 cents; 
citronella lost one cent to be quoted at 31 




























































































f 
cents; clove oil declined from $1.00 to 95 a 4 
cents; eucalyptus was 2 cents higher at 42 AT Duavanead 
cents; geranium oil declined from $2.65 to Mie /) 
$2.50. f° 
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1938 1939 


15 Medicinal Chemicals—Weighted Price Index. 1926 — 100. 





Medicinal chemicals averaged some- 
what lower, the index declining from 71.3 
to 70.0. Acetylsalicylic acid dropped 10 
cents to 40 cents; menthol declined from 
$2.95 to $2.90; mercury metal dropped 
to $78.00 a flask. There was such a small 
spot demand for natural menthol during 
the past month that prices failed to be 
maintained in spite of the fact that cost to 
import is now very close to resale prices 
here. 


































































































40 
I JFMAMJIJSASONOJSFMAMJJASONG 
932 «1933, 1934 §=61935 1936 = 1937 1938 1939 


Aug. ’39: 45, 2 The Drug and Cosmetic Industry 247 











1939 CROP 
RAW MATERIALS 


Our stocks of new crop cosmetic raw materials are 
complete—guaranteeing that you can obtain the 
exact grade and quality for your every need. 


Sunbleached and Yellow 
BEESWAX Refined, U. S. P. 
TRAGACANTH GUM.-AIl Grades 


KARAYA GUM.--All Grades 


ALSO 

LANOLIN, Anhydrous U.S.P. and B.P. 
STEARIC ACID, Fancy Triple Pressed 
QUINCE SEED, Persian, Recleaned 


and all other cosmetic raw materials. Samples on request. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 





CALCO 
OFFERS 


SULFANILAMIDE N.N.R. 


Aminoacetic Acid N. N. R. (Glycine—Glycocoll) 
Cinchophen NF Mandelic Acid 
Calcium Mandelate Saligenin 
Methylene Blue USP (Powder—Crystals) 
Neocinchophen USP 
Nicotinic Acid 


Pharmaceutical Division 


THE CALCO CHEMICAL COMPANY, INC. 


Bound Brook, New Jersey 
A Division of American Cyanamid Co. 

















READY.... 


CERTIFIED 
COSMETIC COLORS 


NO TIME NEED BE WASTED IN FORMULATING YOUR 


LIPSTICKS FACE POWDERS 
ROUGES COMPACTS LIP POMADES 
. NAIL POLISHES .... 


Samples—particulars—cheerfully submitted 


LET OUR LABORATORY ASSIST 
IN YOUR PROBLEMS 





A backer real 


COR P OO R Alee 


Dlanufactucees of Fine CRhomicut 20 Co 
General Offices, Works, and Laboratories 
ROSEBANK, STATEN ISLAND, NEW YORK, N. Y. 
Boston, Chicago, Los Angeles, Cleveland, Detroit, San Francisco, 


Richmond, Toronto, Can, 
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CAMPHOR 


TABLETS, SLABS, POWDER 
SPERMACETI WAX 
INC STEARATE 
MENTHOL, BEESWAX 
TALC, FINE CHEMICALS 
MINERAL OTL 
WAXES, GUMS 
AND OILS 


REPRESENTATIVES OF 


A/S JOHAN C. MARTENS & CO. 


BERGEN, NORWAY 


FINEST MEDICINAL COD LIVER OIL 
GUARANTEED U.S. P. 


H. H. ROSENTHAL CO., Inc. 


25 EAST 26th ST. NEW YORK, N. Y. 
Tel. AShland 4-7500 
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PEPPERMINT OIL 


The peppermint oil market was quiet 
and uneventful. Spot prices in some 
quarters seemed far lower than prevailing 
cost in the primary market would permit. 
Prices most generally quoted in natura! 
oil ranged from $2.15 to $2.25 per pound 





as to seller but as low as $2.05 was named. 
Redistilled oil ranged in price from $2.30 
to $2.60 per pound. 

Marked interest continued to be dis- 
played in Russian peppermint oil because 
of the increase in imports from that coun- 
try. Many discussions concerning the pos- 
sible and eventful position which the 
Soviet product might attain have taken 
place. American export business played a 
prominent part in such talks, it being 
realized that Russia would go after the 
European markets to which America has 
been a shipper in the past. 

American exports usually amount to 
350,000 to 400,000 pounds of oil per year. 
In 1937 exports amounted to 349,434 
pounds, and in 1938 they totaled 371,866. 
Loss of this export business would be 
serious to the American industry in view of 
the fact that annual production runs from 
700,000 to 900,000 pounds. 

Being the world’s largest producer and 
exporter of peppermint oil, the United 
States prior to December 1938, imported 
but insignificant quantities of this product. 
Beginning with December 1938, however, 
during which 4,452 pounds of peppermint 
oil was received from the Soviet Union, ir- 
regular shipments have been arriving in 
the United States from that country. 

During the first five months of the cur- 
rent year, receipts of Russian peppermint 
oil have aggregated 635 cases containing 
an average of 44 pounds of oil each, or ap- 
proximately 28,000 pounds cf oil valued at 
$35,000. 

Import statistics over the past few years 
well illustrate the increasing importance of 
Foreign production: 1934, 50 pounds; 
1935, 564 pounds; 1936, 1,956 pounds; 
1937, 1,005 pounds; 1938, 5,466 pounds. 
Monthly importations during 1939 from 
all sources follow: January, none; Febru- 
ary, 100 pounds; March, 4,982 pounds; 


April, 6,555 pounds; May, 16,635 pounds. 


CHAMOMILE 
FLOWERS 


During the 1937-38 season, the Hungar - 
ian Government granted the Hangya 
(‘‘Ant’’) Cooperative Association a mono- 
poly on chamomile flowers. The Associa- 
tion released 59 carloads of chamomile 
flowers valued at $242,100 during the 
1937-38 season, and 38 carloads valued at 
$268,200 during the following season. 

The Hungarian Medicinal Roots, Herbs, 
Leaves and Flowers. Experimenting Sta- 
tion has established a minimum price of 30 
fillers per kilogram payable to pickers of 
chamomile flowers. 
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AGAR AGAR 


The current advance of 20c per pound 
in the spot market price of agar agar 
placed this item at the highest level to be 
reached in many years. The range for 
number | material is now from $1.45 to 
$1.50 per pound and the market is very 
firm at the new level. 

Export quotations for agar agar in 
Japan are reported to be the highest ever 
recorded, the rise being due, it is stated, to 
smaller collections of sea-weed, from which 
this product is obtained, shortage of stocks 
in Japan, and heavy buying on European 
accounts. 

The above report of conditions in the 
primary market originated in Japan. 
Factors here are inclined to discredit re- 
ports of shortage in the Far East and 
attribute the situation to the development 
of a Japanese policy of control over pro- 
duction, export, and price of all raw ma- 
terials. I! would seem, however, that if 
Goverrment control has been extended to 
agar agar it is certainly obvious they plan 
to get all the traffic will bear. 

During the first four months of the cur- 
rent year exports of agar agar from Japan 
were recorded at 1,266,530 pounds valued 
at $815,973, against 1,673,400 pounds 
valued at $844,262 in the corresponding 
months of 1938. 

Imports of agar agar into the United 
States from Japan during the first five 
months of the current year aggregated 
192,177 pounds valued at $117,340, 
against 282,188 pounds valued at $161,291 
in the same months of 1938. 


ERGOT 


A recent upward revision of spot prices 
placed this item at a range of from $1.50 
to $1.55 per pound. Price views held 
abroad continued high enough to keep the 
market here very firm at prevailing levels. 
It was more or less expected that prices in 
Spain would be controlled when new crop 
is offered. 

Imports of ergot into the United States 
declined to the lowest point in recent 
years during 1938, analysis of preliminary 
statistics reveals. 

The Soviet Union, which was formerly 
the largest supplier of this product to the 
American market, disappeared entirely 
from the list of supplying countries during 
the past 2 years, and Portugal has ad 
vanced from fourth place in 1934 to first 
as a supplier during recent years, the lead 
having been taken in 1936 It is believed, 
however, that a part of the ergot coming 
from Portugal during recent years orig- 
inated in Spain. 

Imports of ergot into the United States 
from all sources during 1935 amounted to 
252,400 pounds valued at $184,311; 1936, 
237,785 pounds valued at $269,039; 1937, 
241,443 pounds valued at $306,186; 1938, 
144,761 pounds valued at $177,702. 
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MENTHOL 


The menthol market has been charac- 
terized as “the dullest to prevail in a very 
long time.” Shipment prices continued 
high and as firm as heretofore, although 
the spot market was reduced during the 
current trading period by 5c per pound to 
the basis of $2.90 per pound in case lots. 

While imports of natural menthol from 
Japan held up well during 1938, so far this 
year the lack of interest in this market has 
materially affected shipment of new stocks 
During the first seven months of 1939 im- 
ports of menthol from Japan were 50 pet 
cent. below the similar period of 1938. 

This sharp decline in consumer interest 
in natural menthol is attributed to in- 
creased interest and larger consumption ou: 
the synthetic material. It is also largely 
due to the fact that big consumers of 
menthol in this country carry su plus 
stocks adequate for several years and when 
they run into a situation such as preva ls 
at present they draw on these surplus 
stocks. 

Important consumers are well aware of 
the fact that stocks of menthol in Japan 
are large and that the Japanese are assum- 
ing an arbitrary attitude in pegging prices. 
These consumers, therefore, are not buying 
for replacement and are content to await 
developments. The showdown must come 
soon, as the harvesting season for the new 
crop of Japanese peppermint is not far off. 
Should production of peppermint from the 
1939 crop prove as large as in 1938, it may 
be not only a burden to carry the heavy 
stocks that will be available in Japan, but 
unwise to continue the present Japanese 


policy. 


WORMSEED OIL 


Wormseed oil continued in the strong 
trend noted during recent months and 
values were again higher. The price range 


is now from $2.35 to $2.45 per pound. 


WORMWOOD OIL 


Unusually small spot stocks of oil worm- 
wood, together with the movement of fair 
sized quantities into consuming channels, 
brought out sales on the basis of from 
$3.75 to $3.80 per pound as to amount 
quoted. Tuese prices represent an advance 
of 25c per pound during the past month. 
New crop influence in the not distant 
future, however, will most likely change 
the preseat strong position, 
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MYSORE GOVERNMENT 


{ INSIST ON ORIGINAL } 


Sandalwood 
em Oil @&e 





Distilled from 
Santalum Album 


CANS AND CASES 
Sole Agents for the United States 














In Canada: Sole Agents 


W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


Chicago 


(Incorporated ) 
Essential Oils 
New York 


National City, Calif. Montreal 








Georce Luepers & Co. 


(Established 1885) 
427-429 Washington St., NEW YORK 
Branches: 


CHICAGO SAN FRANCISCO MONTREAL 
Factory: BROOKLYN 





| Of interest to all Perfumers: | 


OIL OF ORRIS 
OIL OF OLIBANUM 
OIL OF OPOPONAX 
OIL OF PATCHOULY | 
OIL OF SANDALWOOD| 


All of the above are products of our 
Brooklyn factory, and well worth | 
your examination. | 





























**Look for the Symbol of 
Standardization’’ 


Sc’ GUMS 


For over 75 years the recognized 
source of supply 


Arabic 








Tragacanth 


Karaya 





All powdered gums standardized by 
Laboratory Control 





THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., INc. 
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Bases 


to add fresh charm 
to your products 


@ We now stock some of the finest modern 
French type perfumes imported direct from 
France, made from true natural oils, among 
them... 

AMOUROUSA +2394.$90 lb. STAR #2519. $40 lb. 
BOUQUET +3419.$401b. CINQUAL 976.$95 lb. 





Pes 


guild 






We carry a general line of perfume bases for every 
purpose, from straight florals and bouquets to sophisti- 
cated odeurs of the modern type. 


Samples... 


Tell us what odeurs at what price ranges you are interested in, and 
we shall gladly send suggestions, samples, quotations. 


STANDARD S¥NTHETICS CO. 


39 West 32nd. Street, New York, N. Y. 
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VANILLA BEANS 


A visitor to New York, connected with 
the vanilla bean market in France, stated 
that not in forty years has there been such 
a small supply of good quality Bourbon 
beans available there. In fact he said it 
would be difficult to obtain 25 tons of 
decent vanilla in France at the present 
time. 

While spot business has been dull, con- 
sideration must be taken of the fact that 
England, Germany, France, Switzerland, 
Denmark, etc., are also important con- 
sumers of vanilla beans. No new crop of 
Madagascar beans will arrive here before 
the end of the year, and quantities then 
are expected to be small. Primary mar- 
kets, therefore, presented a solid aspect 
during the current trading period. 

Leading importers expressed the opinion 
that at present replacement prices the spot 
Bourbon market is too low. The range is 
now from $5.50 to $5.90 per pound. 
Minimum prices, it was said, should be at 
least $5.75 per pound and it is likely such 
a level will develop just as soon as there is 
an improvement in spot demand. 

The market for Mexican vanilla beans 
was also firm during the past month. The 
spot supply of Mexican cuts are the small- 
est, for this time of year, than in many 
years. 


EUCALYPTUS OIL 


Although consumption of eucalyptus oil 
is seasonally at its low point local factors 
found it necessary during the past month 
to raise prices another 2c per pound to off- 
set the well maintained replacement costs. 
Although it is an established fact that the 
drought of six months ago in Australia 
seriously affected production of oil, and 
that forest fires caused further devastation 
and made it necessary for distillers to go 
further from the streams to obtain brush 
growth of eucalyptus trees, it is also now 
intimated that the very firm market now 
prevailing is partly due to government 
control or its insistence on reforestration. 
This has curtailed production to the ex- 
tent that the earliest shipments that can 
be expected from Australia is September/ 
October to arrive in New York November/ 
December. It is most likely that during 
the interval prices will advance above the 
current spot price of from 42c to 45c per 


pound. 


CASSIA OIL 


Cables on cassia oil came in 2c per 
pound lower and spot quotations de- 
veloped on the basis of from 87c to 92c per 
pound, quoted according to seller and 
packing. Business was not very active, 
especially in view of the weaking at the 
source. 
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EPHEDRINE 


From all indications ephedrine is not 
likely to develop a situation such as pre- 
vailed during the large consuming season 
last Winter and the year before. Prices 
are above what prevailed before hostilities 
in the Far East affected supplies of Ma 
Huang, but at least manufacturing con- 
sumers now have the advantage of a com- 
paratively stable market. 

Imports of Ma Huang, which were con- 
siderably disturbed in 1938 by military 
operations in and about the growing 
regions in China, are now back to normal 
as to source, quantity, and price, analysis 
reveals. 

In 1938, when shipments from China 
were difficult, considerable quantities of 
this product were imported from British 
India, Japan, and one small lot from 
Spain. Since the beginning of the current 
year, however, all shipments reaching the 
Re- 
ceipts in the first five months of the cur- 
514,550 


valued at $16,000, or a little over 3c per 


United States originated in China. 


rent year aggregated pounds, 
pound, which is approximately the same 
as the invoice value of shipments reaching 
the United States during the years pre- 
ceding the outbreak of hostilities in China. 
During 1938, incoming shipments were 


valued at an average of 6c per pound. 


Total United States imports of Ma 
Huang from all sources during 1935 


amounted to 1,948,011 pounds valued at 
$64,226; 1936, 1,000,249 pounds valued at 
$22,236; 1937, 788,242 pounds valued a 
$21,739; 1938, 1,517,677 pounds valued at 


$94,856. 


— 


ROSE OIL 


According to a notification published ir 
Official Gazelte No. 94% of April 29, 1939, 
the authority of the Agricultural and Co- 
operative Bank of Bulgaria to control rose 
oil production has been prolonged for 1939 
by a special act of parliament. The bank’s 
control consists in the exclusive right of 
purchase of rose flowers from the producers 
and their distribution to the distillers at 
cost price plus a commission; in supervis- 
ing the distillation and purity of rose oil 
produced by cooperative associations and 
bearing the seal of the bank; and in regu- 
lating the exports of rose oil, private dis- 
tillers and exporters being bound to export 
a quantity of the bank’s stocks equal to 
that exported from their own stocks. 


At the same time, the special commis- 
sion of the Agricultural and Cooperative 
Bank, in its sitting of April 24, fixed the 
purchasing price of rose flowers at 5 leva 
per kilogram for red roses and 2.5 leva for 
white roses, last year’s prices being 4 and 2 
leva, respectively. The decision to increase 
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the figures for the present season is stated 
to have been taken with a view to promot- 
ing the interests of rose flower producers 
and on account of an improvement in rose 
oil markets. 

Bulgaria’s output of rose oil reached 
record proportions in 
ended, according to reports direct from 
Sofia. Total production during 1939 
amounted to 7,920 pounds, compared with 
3,718 pounds in 1938 and 6,270 pounds 
in 1937. 

Exports of rose oil from Bulgaria in 
1938, official statistics show, amounted to 
4,145 pounds, valued at $679,000, com- 
pared with 4,794 pounds valued at $644,- 
700 in the preceding year. Shipments 
abroad during 1939 have shown an in- 
creasing trend, countries of destination 
being chiefly France, the United States, 
Great Britain, and Switzerland. 


the season just 


PSYLLIUM SEED 


Only moderate quantities of Indian 
psyllium seed are in demand while the 
black seed from France remains quiet. 
Prices for both grades declined during the 
current trading period. French material is 
offered at from 9lc to 10'%e per pound 
and the blond or Plantago seed from India 
is quoted at from 6c to Te. 

Imports of psyllium seed formerly came 
largely from France but at present British 
India is the chief source of supply. The 
peak of this trade was reached during the 
year 1932, during which a total of 5,500,- 
000 pounds was imported, compared with 
4,846,500 pounds during the preceding 
year, and 1,625,000 in 1930. » Following 
1932, the business has continued important. 
but the volume has fluctuated downward. 
In the year 1935 British India took the 
lead from France as the United States’ 
chief source for this product. During 1933 
imports from France amounted to 2,525,- 
841 pounds and from India _ 1,888,042 
pounds. During 1938 imports from France 
declined to 803,629 pounds and imports 
from India rose to 1,819,494 pounds. 

There are no cooperative organizations 
buying and selling psyllium seed in France, 
as is the case with a number of other 
agricultural products. As the production 
of psyllium seed requires a considerable 
amount of manual attention, farmers in 
general plant only small plots and it is rare 
for one producer to market more than 
10,000 pounds. 

Dealers in Marseilles and other centers 
in the Department of Vaucluse where the 
greater part of the crop is grown in France, 
have agents in each village who furnish 
farmers with sacks and make purchases on 


When re- 


ceived in Marseille, the seed is cleaned and 


order from their principals. 


repacked for export. Practically all psyl- 
lium produced in France is exported to the 
United States as there is small demand in 


Europe for the product. 
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We can contribute years 
of successful experience to 
your cosmetic manufacturing 


problem. Inquiries invited, 


DRESDEN COSMETIC CO., INC. 
122 West 26th Street, New York, N. Y. 
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* YOU ELIMINATE ANY ELEMENT a 
OF CHANCE WHEN YOU USE 


T. L. BEESWAX 


PURE WHITE e EXTRA QUALITY 
U.S. P. and 100% PURE 


Our Refined Yellow Beeswax, Ceresine, Carnauba, Japan 
Wax and Candelilla Waxes also meet every quality standard. 


THEODOR LEONHARD WAX CO., Inc. 
HALEDON, PATERSON, N. J. 
Long Distance Telephone Sherwood 2-1444 
Over 85 years of continuous business in the United States. Established 1852. 
Mid-Western Distributor; A. C. Drury & Co., Inc., 
219 E. North Water St., Chicago, Ill. 





MOULDS 


e LIPSTICK e 
e STYPTIC PENCILS e 
SUPPOSITORIES e MASCARA 


PROGRESSIVE MACHINE SHOP 


137 West 22nd St., New York, N. Y. 













ROUGE e COMPACT POWDER 


ro DIES 


PUNCHES FOR TABLETS 
LET US SOLVE YOUR 


COLO a PROBLEMS 


ANILINE COLORS 
For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 
COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 
Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIFIED PURE FOOD COLORS 


LEEBEN CHEMICAL Co., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 









































We manufacture 


DIACETYL 





BENZOL PRODUCTS COMPANY 
237 South Street 


Newark New Jersey 




















CERTIFIED 
COSMETIC COLORS 


m We are now ready to match your color shades 
with colors about to be certified under the new 


cosmetic law. 
We will be glad to serve you. 


INTERSTATE COLOR CO.,, INC. 


7 Beekman Street New York City 





INTERNATIONAL 


INDUSTRIAL CHEMISTRY 
By G. Haskell, Ph. Ch., Ph. C. 


Real and Artificial Essential Oils and 
Perfumery, with 


250 RECIPES 
For The Perfumery Industry 


A book of vital importance for all workers 
in Chemistry — for Chemists, Perfumers, 
Soap Makers, Cosmetic Manufacturers, 
Druggists and all who desire to become 
fully expert in matters relating to Essential 
Oils and Perfumery. 


Best Recipes For The Perfumery Industry 


Published in England 
134 Pages — Price $2.00 
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BOOK DEPARTMENT 
101 West 31st St. New York, N. Y. 
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ABONITA QUALITY 
FACE POWDERS 


HIGHEST QUALITY—ALL SHADES 


Supplying Discriminating Trade Desiring the Finest that 
can be Manufactured 





Truly Indelible Lipsticks, Creme Rouges, Cosmetique (Mas- 
cara) Eyebrow Pencils, Handmade Rouges, Eyeshadow. All 
Shades—Bulk or Packaged. Tap-it-Pac Loose Powder Discs 


PUREST, HIGHEST QUALITY—FULLY GUARANTEED 


ABONITA COMPANY, Inc. 


34 years of Quality Service to the 
Manufacturing Trade 


24 to 30 S. Clinton St. Chicago, Ill. 


 <shrceoe heer rae 
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GEMCO 


ROUGE and LIPSTICK 


are superior products, manufactured by recog- 
nized experts in all phases of rouge and lipstick 
production. Also complete private label service 
for lotions, creams, mascara, face powder, wave 
set and all other cosmetic items. Our modern 
research laboratory is at your service. 


WRITE TODAY FOR PRICES AND SAMPLES 


GEMCO LABORATORIES 
221 W. 27th STREET CHICAGO, ILL. 


PRODUCTS LIABILITY INSURANCE COVERS ALL OUR PRODUCTS 

















ESSENTIAL OILS, AROMATICS © 
PERFUME and FLAVORING MATERIALS 


Specialists in Creating Artistic and 
Distinctive Perfume and Flavor Oils and 
Beautiful Colors for the Manufacturer 


“COMPAGNIE DUVAL~ 


121-123 East 24th St. New York 
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Founded 1854 
FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Ete. 


2 
Your inquiries are invited 











SHEET METAL GOODS 





SPRINKLER TOPS 





CORK TOPS DOSE CAPS 


ONSOLIDATED 


FRUIT JAR COMPANY 
NEW BRUNSWICK, N. J. 














RoW. GREEP P&S CO, 


10 East 40th Street, New York 


ASEPTOFORMS 


A series of odorless and non-toxic mold 
preventives. Recommended as inhibitors of 
mold growth and fezmentation in industrial, 
pharmaceutical and cosmetic preparations. 


ANTI-OXIDANTS 
Several reliable anti-oxidants used in textile 
and sulphonated oils, also in printing inks to 


prevent skinning. Special grades for phar- 
maceuticals and cosmetics. a ued 
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Box — 
388 RICHARD M.RRAUSE 85:2323 


iwcompomateo 


DESIGNERS - ENGRAVERS- PRINTERS~-DIE STAMPERS-EMBOSSERS 


ON METALLIC FOILS-AND PAPERS 
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Professional 


Service 








Philip B. ant. Ph.D. Bernard L. Oser, Ph.D. 
Presiden irector 


FOOD RESEARCH 
LABORATORIES, Inc. 
RESEARCH — ANALYSES 
CONSULTATION 
Specialists in Vitamins 
WRITE FOR “ScIENCE aT YOUR SERVICE” 
Members Assn. 


Consulting Chem. 


114 E. 32nd St. 
and Chem. Eng. 


NEW YORK 








LAWALL & HARRISSON 
Charles H. LaWall, 1871-1937 Jos. W. E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
Legal Testimony 
214 South 12th Street Philadelphia, Pa. 








PEASE LABORATORIES, Inc. 
Chemists, Bacteriologists, Pathologists 


Cosmetic, Druc anp Foop ProsBiems 
ComPLiANceE wits OrFiciaL REQUIREMENTS 
SpeciaL AnmmAL TesTING FoR PHARMACOLOGIC, 
Toxic or Sein IrriTaTinG Properties 
New Propuct DEVELOPMENTS 


39 West 38th Street :: New York 








H. A. Sen, Ph. D. E. B. Purr, Ph. C., B. Sc. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential! Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Drugs 


Proprietary Medicines Special Formulas 
Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N.Y. 
Telephone. AShland 4-4343 














# PATENT YOUR IDEAS 


send i: Sketch or Model oR 
of your invention for 1A 


CONFIDENTIAL ~' 
ADVICE x 
FREE firexature 


U. S. Pat. Off. records searched 
for ANY Invention or Trade Mark 





















THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 








CONSULTANTS ON TABLET 
MAKING PROBLEMS 


45 years’ experience 
Write Laboratory Division 
F. J. STOKES MACHINE COMPANY 
5933 Tabor Road, Olney, P. O. 
Philadelphia, Pa. 














Classified 





Machinery for Sale 





FROM SEVERAL PLANT LIQUIDATIONS: 
Robinson 3000 lb. Horiz. Steel Powder Mixer, 20 

P. motor driven; 6-1000 gal. Closed Agit. Jack. 
Kettles; 2-6’ dia. Buffalo Vac. Crystallizers; Jack. 
Agit. Vac. Stills from 25 to 2000 gals., Glass Lined 
& Steel; Storage Tanks from 25 to 2000 Gals., 
Glass Lined & Steel; Single Punch & Rotary Tablet 
Machines; Bottle Fillers; Filters & Filter Presses; 
Pebble & Jar Mills, Ointment Mills; Powder & 
Paste Fillers; Powder Sifters & Mixers; Crushers, 
Pulverizers, Laboratory Equipment, ete. Send for 
complete listing. We buy your surplus equipment 
for cash. STEIN EQUIPMENT CORP., 426 
Broome St., New York City. 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 226 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





ATTRACTIVE PRICES: Stokes RB Rotary Tab- 
let Machine; Kiefer Duo-Piston Filling Machine; 
Copper Kettles 20-250 gal.; Powder Fillers; Filters; 
Grinders; Pumps; ete. Send for latest ‘cats alog. 
BRILL E QU IPME NT CORP., 183 Varick St., 

New York, N. Y. 





FOR SALE: Jacketed Kettles from 10 to 100 gals.; 

Powder Mixers and Sifters, J. H. Day and Robin. 
son, from 25 to 200 lbs.; Powder Fillers, Stokes «& 
Smith S&S G1 and J. H. Day; Colloid Mills, large 
and small, stainless steel; Stokes tablet machines; 
Cream and Paste Mixers; Mills, ointment, dry and 


roller. Will buy or trade in your — machinery. 
— rican Distillery Apparatus Co., 59 E. 4th St. 
New York, N. Y. 





Business Opportunities 





MANUFACTURING CHEMISTS—Manufactur- 
ing problems solved. Working formulae—stain re- 
mover for hair dyes—machineless pads—lotions— 
flavors—extracts—pharmaceuticals and cosmetics. 

Also private formula work. All formulae tested 
chemically and bacteriologically. Box 110, DRUG 
AND COSMETIC INDUSTRY. 








WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Government Procedure 
Personal Attencion Given to 
Food & Drugs Alcohol Cosmetics 
_ Trade-Marks Prints Labeis Copyrights 
Internal Revenue —‘ Federal Trade Commiss.on 
Correspondence Invited 


Second National Bank Bidg. Washington, D. C. 
Metropolitan 2253 
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PRIVATE BRAND BULK PERFUMES OF 
FINE QUALITY, toilet Water, Eau de Cologne, 
Pine Shaving Lotion and Bath Oils, PINA-FOAM 
Bubble Bath, Astringent Lotion, Emulsified Skin 
Lotion, LIQUID TOOTH PASTE, Hair Tonic, 
Mouth Hygienic Concentrate, Deodorant, Nicotine 
Remover. Manufacturers with background of 
twenty years service to the trade. We solicit your 
inquiries. Complete Packaging Service if desired. 
LeMar Labs., 37 West 20th St., New York, N. Y 





VANILLIN and ETHYLVANILLIN PROCESS, 
U.S. P. No. 2,154,979 with process for the prepara- 
tion of the corresponding Carbinols, developed to 
the manufacturing stage, offered for working in 
U.S. A. Offers to Dr. Chr. Geneff, P.O. Box No. 42 
Sofia, Bulgaria. 





STOCK OF No. 18 mm. gold lacquered screw caps 
in original unopened cartons. No reasonable offer 
refused. Box 139, DRUG AND COSMETIC 
INDUSTRY. 
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Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5c each. 
Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. 























Classified 





Business Opportunities 





FOR SALE—Beauty specialist will sell her full line 
of high class Facial and Scalp Cosmetic Business. 
Own Formulae. Has small Fifth Ave. Salon. 
Established over 20 years. U. 8S. Patent Trade- 

Mark. Good reputation, best references. Box 140, 
DRUG AND COSMETIC INDUSTRY. 





BEAUTY SHOPS, MANUFACTURING COS- 
METIC DEALERS give your customers a dis- 
tinctive FACIAL PACK that is different, easy to 
prepare, to apply and remove. SAFE-VIGORAT- 
ING-MEDICINAL. Proven, ten years use by 
Hollywood dealers. Introduction: five pound sack 
of material postpaid with instruction for $1.50. Any 
amount can be supplied with assurance of con- 
tinued supply. WM. HUNGER, 9821 Burgen Ave., 
Los Angeles, Calif. 





ALL KINDS of Face Powder Boxes 
Bottles, Tubes and Cartons. zarge lots only. 

Send samples and price. ZENITH LABORA- 
TORIES, P. O. Box 4000, Merchandise Mart Sta., 

Chicago, Ill. 


WANTED, 





Situations Wanted 





TABLETMAN, 32, fourteen years supervised 
products in all branches of tablet manufacturing. 
Complete knowledge of chemistry and pharmacy. 
Box 130, DRUG AND COSMETIC INDUSTRY. 


PERFU MER-CHEMIST, doctor science, 18 years 
experience deluxe compositions, desires change or 
research work. D. Lourie, 15 Rue Gay-Lussac, 
Paris 5, France. 


PHARMACEUTICAL CHEMIST, University 
graduate, 28, 5 years manufacturing and produc- 
tion experience—effervescent tablets, effervescent 
salts, emulsions, liquids, powders, creams, malts, 
ointments, compressed tablets and pills. Box 131, 
DRUG AND COSMETIC INDUSTRY. 


COLLEGE STUDENT—CHEMISTRY MAJOR, 
wishes employment in any field. Knowledge 
organize, physical chemistry. New York city. Box 
No. 135, DRUG AND COSMETIC INDUSTRY. 


HONOR GRADUATE, 24, Ph.G., Ph.C., B. Sc., 
seeks opportunity in drug or cosmetic field. Labora- 
tory or plant work a. J. H. Beckerman, 
456 Crescent St., Brooklyn, N. Y. 


PLANT ENGINEER, 

















under 30, now employed, 
desires change. Several yee urs experience in pharma- 
ceutical and chemical plant design and_ main- 
tenance. Tactful in handling labor. Box No. 136, 
DRUG AND COSMETIC INDUSTRY. 





CHEMIST, B. 8. Columbia, with wide manufac- 
turing and formul: iting experience in cosmetic, 
pharmaceutical and allied products desires position. 





Box 141, DRUG AND COSMETIC INDUSTRY. 
YOUNG MAN, 5 years selling experience in 
toiletries, know New York buying offices, retail 


drug — wholesalers and jobbers, and New Eng- 
land. Good inside production man and line assem- 
bler. Box 142, DRUG AND COSMETIC IN- 
DUSTRY. 





Help Wanted 





SALESMEN AND DISTRIBUTORS for cos- 
metics, creams and lotions, quality products, at- 
tractive packages, profitable connection for right 
parties. Box 143, DRUG AND COSMETIC 
INDUSTRY. 


SALESMEN AND 





DISTRIBUTORS for Drug 
and Cosmetic Waxes. Territories open in St. Louis, 
Denver, Atlanta, New Orleans and West Coast. 
os ality products backed by years of experience. 
Good sideline. Box 144, DRUG AND COSMETIC 
INDUSTRY. 





SALESMAN with contacts only to sell leather and 
imitation leather covered makeup cases to cosmetic 
manufacturers. Drawing account. Box 145, 
DRUG AND COSMETIC INDUSTRY. 
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gtEARA Tr, 


ZINC STEARATE 
CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


STEARATE OF e STEARATE OF 
_ ne Prompt Shipments in any quantity ZINC 





ht, Great Adhesiveness. Pure Write for samples and prices Odorless, Impalpable. Pure 
White, Immeasurable Fineness. White. Water oe Great 
Heavy if —— Dusts out 8 Adhesiveness. Light or Nice as 
— a a ong A. . — STOCKS CARRIED: Chicago, St. Louis, Sen Francisco, prs | in om ma of Pus- 


exacting requirements. Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


FRANKS CHEMICAL PRODUCTS CO. jin 


So —~aa"° STREET BROOKLYN,N.Y. 


BUSH TERMINAL BLDG. NO.9 
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In millions of American homes, White Mineral Oil is taken at least once daily. 


Is it your White Mineral Oil theyre taking? An unpalatable oil is quickly detected and 
as quickly rejected. 


Let's “Take your oil.” Is it free from odor, taste or after-taste? How’s its shelf-life? 


KAYDOL, White Mineral Oil U.S.P. Extra Heavy, represents the ultimate achievement in the 
science and art of petroleum refining. KAYDOL meets every requirement of ultimate con- 
sumer, retailer and manufacturer. It is unexcelled in quality and uniformity. % You ought 


to investigate the profit-possibilities in KAYDOL, White Mineral Oil U.S.P. Extra Heavy. 


*% Users of White Mineral Oils (U.S.P. and Technical) 
and Petrolatums U.S.P will find interesting and help- 
ful information in our brochure ‘‘Petroleum Products 
in Pharmaceuticals.’ Send for your copy. 


L. SONNEBORN SONS, INC., NEW YORK 


Refiners of White Mineral Oil & Petrolatum 


CHICAGO LOS ANGELES 


Refineries: Petrolia & Franklin, Pa. 


Southwestern Distributors: Sonneborn Bros., Dallas, Texas 
BALTIMORE PHILADELPHIA 
STOCKS CARRIED IN PRINCIPAL CITIES 
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EW! Announcing our latest spe- 
cialty. Its very name is an indica- 
tion of its nature. Florantheme is 
strictly modern, light and floral, in 

fact, you will come to regard it as the floral 
bouquet of today. And three of its appeals 
will particularly interest you. First, Floran- 
theme is added to our famous family of 
Ungerer all-purpose odors, because it is 
equally adaptable for floral waters, lotions, 
creams or powders; second, Florantheme is 
the ideal bouquet of odors. Some customers 
will be drawn to your products by certain 
floral notes which they will detect in this 
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bouquet, certain notes will attract other 
people, while the ensemble bouquet effect it- 
self will intrigue still other customers. Third, 
the price is surprisingly low. 

We predict a great future for Florantheme, 
the specialty with a bouquet of appeals. We 
invite you to participate in its profits now. 
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